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Revival  of  Business  in  Autumn  Predicted 
By  Nation’s  Advertising  Leaders 

Gain  in  Automotive  Trade  Will  Be  Moderate,  but  Other  Lines  See  Fourth  Quarter  Through  Rosier 

Glasses — More  Newspaper  Campaigns  Scheduled 


aggressive  business  houses,  some 
A  of  whom  have  already  proved  that 
they  could  do  better  business  this  year 
than  last,  despite  present  conditions,  are 
making  their  sales  and  advertising  plans 
to  "get  the  jump”  on  a  general  business 
revival,  it  is  indicated  by  a  telegraphic 
survey  of  the  advertising  field  made  this 
week  by  Editor  &  Pudlisher. 

Replies  obtained  by  wire  from  large 
advertisers,  advertising  agencies,  and 
editors  of  business  publications,  were 
"moderately  optimistic,”  as  one  of  them 
put  it.  There  was  no  disposition  to 
make  extravagant  claims,  and  it  was 
admitted  that  in  some  industries— 
notably  the  automobile  industry — any 
fall  improvement  must  be  gradual.  But 
on  the  other  hand  there  were  specific 
instances  of  business  gains  already  made, 
and  a  recognition  that  in  many  fields 
the  lagging  of  production  behind  con¬ 
sumption  must  force  an  increased  pace 
ere  long. 

Even  in  the  automobile  field,  which 
probably  has  affected  newspaper  adver¬ 
tising  more  this  year  than  any  other 
line  of  industry,  increased  advertising 
has  brought  “extraordinary  results"  for 
Studebaker.  Here  is  the  statement  from 
A.  R.  Erskine,  president  of  the  Stude¬ 
baker  Corporation  of  America; 

“Studebaker  as  always  is  relying  on 
newspapers  as  primary  advertising 
medium  to  build  retail  sales.  In  July 
we  introduced  our  new  President  and 
Commander  eights  with  ‘free  wheeling’ 
in  enormous  advertising  campaign  which 
had  this  extraordinary  result :  In  first 
six  months  of  1930  Studebaker  ranked 
tenth  among  all  makes  of  cars  in  retail 
sales  in  the  United  States.  In  July 
Studebaker  ranked  fifth.  Our  advertis¬ 
ing  pressure  in  newspapers  is  being  con¬ 
tinue  but  we  cannot  hope  to  advertise 
such  seasonal  merchandise  as  automo¬ 
biles  on  same  scale  in  fourth  quarter  as 
in  third  quarter,  nor  will  this  year's 
total  volume  of  business  justify  adver¬ 
tising  schedules  equal  to  those  of  last 
year.” 

Others  in  touch  with  autt)mohile  con¬ 
ditions  agree  that  next  year  offers  much 
^tter  prospects  than  this  fall.  Two 
Detroit  advertising  agencies  make  this 
feport,  one  of  them  going  beyond  the 
automobile  field  to  tell  of  increased 
advertising  activities  planned  in  other 
““st'^sses.  Here  are  the  telcgrarrus ; 
Theodore  F.  McManus,  presitient  Mc- 
j •  "Prospects  for  early  fall 
jj^rtising  only  held  in  the  ncighbor- 
nood  of  normal  by  seasonal  automobile 
announcements.  Advertisers’  plans  for 
new  year  much  more  promising.  Food 
industries  probably  most  active  and  ag¬ 
gressive.  Do  not  believe  that  general 
newspaper  percentage  of  decline  will  be 
m^erially  relieved  this  year.” 

George  Harrison  Phelps,  president  of 
'^rge  Harrison  Phelps,  Inc. :  “Al- 
most  without  exception  our  clients 
wll  increase  advertising  activities  begin¬ 
ning  next  month.  Newspapers  will  oc- 
fupy  approximately  same  average  per- 
In  few  cases  increase  will  ex¬ 
ceed  normal  seasonal  rise :  in  others  nor¬ 
mal. 

Dtug,  hardware,  department  store. 


By  ROBERT  S.  MANN 

and  specialty  trades  are  beginning  to  stitutional  and  other  financial  advertis- 
show  delinite  recovery.  Investigations  ing,  as  reflected  by  the  demands  on  this 
prove  these  industries  now  operating  on  agency’s  research  staff,  are  probably 
lowest  inventory  many  years.  Chain  significant  of  changing  sentiment.  In 
drug  stores  have  depleted  stocks  to  point  certain  instances  advertising  plans  are 
where  immediate  buying  must  be  re-  being  made  by  corporations  for  the  first 


BUSINESS  PRESS  IS  OPTIMISTIC 

1^  DITORS  of  the  nation’s  business  papers,  sranning  ronditions  in  their 
respective  field,  find  plenty  of  signs  that  a  business  revival  cannot  be  long 
delayed,  and  some  indications  tlint  it  is  already  begun. 

A  telegraphic  survey  made  by  Editor  &  Publisher  brings  word  from  these 
editors  of  preparations  being  made  for  increased  business  this  fall.  In 
some  cases  equipment  is  being  selected,  to  be  ordered  with  the  first  sign  of 
increased  activity.  Plants  are  being  put  in  shape  so  that  production  may  be 
speeded  up  at  short  notice. 

One  editor  reports  that  the  “steel  industry  turned  the  corner  in  July,” 
although  others  in  the  same  line  are  more  cautious  in  their  statements. 
The  important  automobile  industry,  according  to  its  chroniclers,  cannot  ex¬ 
pect  more  than  a  moderate  gain  the  rest  of  this  year. 

In  the  retail  field,  however,  opinions  are  much  more  optimistic.  Retailers 
have  let  their  stocks  decline  until  increased  orders  seem  inevitable.  The 
editor  of  a  dry  goods  paper  says  that  “retailers  are  now  buying  with  more 
confidence,  Christmas  sales  expected  to  e(|ual  last  year’s,  general  feeling  that 
worst  is  over.” 

From  the  housewares  field  come  reports  of  rapidly  increasing  business  in 
several  sections,  sometimes  surpassing  the  records  of  1929. 

Shipbuilding  in  American  yards  is  at  a  new  peak  since  the  war,  and 
additional  men  are  being  taken  on. 

Sales  of  paints  and  varnishes  to  dealers  and  contractors  are  reported 
ahead  of  those  in  the  first  half  of  1929,  which  was  the  best  period  on  record. 
This  is  railed  not  unusual  for  a  time  of  business  depression  and  unemploy¬ 
ment,  because  of  increased  activity  about  the  home,  hut  a  normal  seasonal 
increase  is  expected  during  the  autumn. 

The  brick  and  clay  products  industry  is  said  to  he  enjoying  the  best 
business  in  recent  ye«rs  in  certain  lines. 


sumed.  Same  conditions  exist  in  other 
industries  named. 

“.Automobile  industry  shows  slight 
signs  of  improvement  but  slower  than 
others.  Stocks  of  cars  in  dealers’  hands 
lower  than  in  many  years.  Fall  models 
will  undoubtedly  improve  automobile 
conditions,  but  no  great  upturn  can  be 
expected  until  after  January. 

“Our  surveys  show  that  business  gen¬ 
erally  is  already  well  along  toward  defi¬ 
nite  improvement,  with  low  inventories, 
cheap  money,  satisfactory  savings  bank 
deposits,  recovery  from  drought  scare, 
and  growing  consciousness  of  the  Amer¬ 
ican  people  that  1929  was  an  abnormal 
vear  and  present-day  comparison  should 
iie  made  with  1927  and  ’28.  resulting  in 
obvious  fact  that  present  depression  has 
never  anywhere  near  approached  the  low 
levels  of  1907  and  1921. 

“During  seven  months  19.30  production 
has  been  decreased  to  a  far  greater  de¬ 
gree  than  consumption.  Result  cannot 
help  but  mean  resumption  of  buying.  It 
is  nronhesied  by  both  Dr.  Juli'us  Klein 
and  Col.  T.eonard  .Ayers  thai  a  verv 
marked  termination  of  the  depresskni 
will  be  evident  in  early  fall.” 

In  the  financial  advertising  field,  one 
of  the  leading  agencies  reported  that 
advertising  plans  were  being  drawn  up 
by  firms  which  had  let  their  use  of  spitce 
lapse  during  the  first  part  of  this  vear. 
The  statement,  niade  by  Rudolph  Guen- 
ther-Russell  I-aw,  Inc.,  said : 

“Preparations  now  in  prf>gress  for  m- 


time  in  years,  while  in  others  there  is 
to  be  seen  a  revival  of  plans  postponed 
following  the  market  break  of  last 
October. 

“We  regard  these  developments  as 
encouraging  in  the  light  of  business  as 
a  whole.” 

In  the  radio  field,  another  which  has 
accounted  for  newspaper  linage  losses, 
two  of  the  largest  manufacturers  report 
plans  for  “comprehensive”  advertising 
campaigns,  although  not  claiming  they 
will  reach  1929  figures.  A  third,  the 
RCA- Victor  Radio  Company,  is  plan¬ 
ning  a  definite  attack  on  business  depres¬ 
sion  by  staging  a  pageant  on  Sept.  19 
to  mark  the  beginning  of  full  produc¬ 
tion  in  its  Camden,  N.  J.,  factory.  The 
pageant  is  to  dedicate  Camden,  with  its 
24  radio  plants,  as  the  “radio  capital  of 
the  world,’  and  to  give  impetus  to  the 
“back  to  work”  movement  initiated  by 
Ty.  E.  Shumaker,  president  of  the  RC.A- 
Victor  Company. 

The  statement  from  the  Atwater  Kent 
Manufacturing  Company  said:  “Sales 
prospects  exceptionally  encouraging. 
.Aggressive  sales  drive  nlanned.  Adver¬ 
tising  campaign  Cfimprehensive.  Beyond 
this  statement  our  policy  does  not  permit 
us  to  go.” 

Duane  Wanamaker,  advertising  mana¬ 
ger  of  the  Grigsbv-Grunow  Company, 
makers  of  Majestic  radios,  had  this  to 
say : 

“.Already  we  have  noted  slow  but 
apparently  cumulative  increase  in  busi¬ 


ness,  but  believe  trend  upward  will  be 
slow  and  not  spectacular  at  any  time 
before  first  of  year.  Our  advertising  will 
(luickly  reflect  sales  trend,  and  opinion 
is,  will  lie  greatly  increased  with  approach 
of  fall ;  but  present  programs  will  not 
be  amplified  before  October  15  anyway, 
-Advertising  will  not  show  increase  over 
first  of  year  nor  will  it  compare  with 
same  period  last  year,  due  to  entirely 
different  business  conditions.  Our  policy 
is  to  anticipate  sales  possibilities  with 
advertising  and  blaze  the  trail,  but  not 
unless  our  close  check  up  of  national 
sales  factors  warrants  heavy  campaign 
schedules.” 

The  Camden  pageant  of  the  RC.A- 
Victor  Company  is  described  thus  by 
W.  L.  Tushingham,  vice-president  of  the 
Courier-Post  Newspapers,  of  Camden : 

“RC.A-\’ictor  Company’s  faith  in  an 
early  return  of  normal  business  will  be 
reflected  in  this  pageant  with  17,OUO  of 
its  workers  in  the  line  of  parade.  This 
date  will  be  the  start  of  full  production 
in  its  program  to  produce  9.(K)0  complete 
radio  sets  a  day.  The  24  plants  of 
Camden’s  great  radio  industry  will  be 
closed  the  day  of  the  celebration.  Presi¬ 
dent  Shumaker  has  communicated  with 
hundreds  of  executive  heads  of  the  na¬ 
tion’s  industry  telling  them  that  his  com¬ 
pany  is  willing  to  lead  the  way  in  the 
“Back  to  Work”  movement  by  immedi¬ 
ately  putting  its  big  plant  into  capacity 
production,  giving  immediate  employment 
to  about  ^),000  workers. 

“His  desk  is  piled  high  with  expres¬ 
sions  of  indorsement  of  the  movement. 
Many  of  the  largest  industries  of  the 
country  have  expressed  their  willingness 
to  join.  Nation-wide  cooperation,  along 
these  lines,  will  be  expressed  through  a 
special  64-page  tabloid,  in  rotogravure, 
to  be  published  by  the  Courier-Post 
Newspajicrs  of  Camden,  X.  J.,  for  the 
RC.A-Victor  Company  on  the  day  of 
pageant. 

“Camden  and  South  Jersey  have  539 
industries,  twelve  of  them  the  largest  in 
the  world,  and  practically  all  of  them  a 
part  of  the  “Back  to  Work”  movement.” 

An  increased  volume  of  summer  resort 
advertising  this  winter  is  preslicted  by 
Ray  McCarthy,  president  of  Kerr-Mc- 
Carthy  Advertising  Service,  Inc.,  New 
York,  who  said  that  newspapers  only 
would  be  used  in  the  Florida  East  Coast 
Company’s  advertising  this  year.  This 
decision  was  based  on  results  priKluced  by 
newspapers  last  year.  Mr.  McCarthy  said 
the  Florida  East  Coast  Company  and  the 
city  of  St.  Petersburg,  despite  business 
conditions,  are  maintaining  the  same  ad¬ 
vertising  budgets  as  a  year  ago.  The 
city  of  Augusta  is  raising  a  substantial 
advertising  fund,  while  the  Florida  State 
Hotel  Commission  will  si>end  between 
$.30,000  and  $35,000.  Various  southern 
resorts  are  pooling  their  interests  for  the 
first  time,  he  said,  and  will  use  news¬ 
papers  primarily. 

William  H.  Rankin,  president  of  the 
William  H.  Rankin  Company,  New  York, 
reported  a  “decided  increase”  in  news¬ 
paper  billing  for  the  first  eight  months 
of  19,30.  and  “exceedingly  bright”  pros¬ 
pects  for  early  fall.  His  telegram  fol¬ 
lows  : 
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“Prospect  for  dail3’  newspaper  adver¬ 
tising  by  national  advertisers  for  early 
fall  is  exceedingly  bright.  A  survey  of 
our  customers’  schedules  show  an  in¬ 
crease  in  daily  newspaper  advertising  of 
35  per  cent  compared  with  same  period 
last  year.  As  you  doubtless  know,  busi¬ 
ness  in  certain  sections  and  zones  has 
taken  a  decided  change  for  the  better 
and  the  elasticity  of  newspaper  adver¬ 
tising  makes  it  possible  for  advertisers 
to  concentrate  where  sales  resistance  is 
least.  Our  newspaper  billing  even  for 
first  eight  months  of  this  year  has  shown 
decided  increase  over  last  year,  and  I  am 
pleased  to  .say  that  those  advertisers  who 
have  used  increased  advertising  space  by 
zones  in  newspapers  have  secure  excel¬ 
lent  results  and  it  is  for  tliat  reason  we 
have  increased  schedules  for  fall  in 
newspapers  from  coast  to  coast.  What 
we  need  most  is  to  have  newspapers  and 
business  men  to  thoroughly  support 
President  Hoover  in  his  splendid  efforts 
to  help  business  generally.  We  are  de¬ 
cidedly  on  the  up  grade  and  before  year 
is  out  business  in  all  lines  will  show  fair 
increa.se  over  same  months  of  1929. 
T^rge  increase  in  savings  deposits  every¬ 
where  show  people  have  the  money,  and 
news,  editorial  and  advertising  space  in 
newspapers  handled  judiciously  can  per¬ 
suade  them  to  buy  from  retailers  who  in 
turn  should  be  encouraged  to  buy  from 
manufacturers.  Advertising  men  as 
usual  will  lead  the  wav  and  I  am  very 
hapnv  to  know  EniTOR  &  Publisher  is  in 
the  forefront  of  the  fight  for  better  busi¬ 
ness.  In  friend.ship.” 

A  large  increase  in  newspaper  and 
other  advertising  brought  an  even  larger 
increa.se  in  business  in  the  first  half  of 
1929  to  the  Timken-Detroit  Company, 
makers  of  oil  burners.  Here  is  the  com¬ 
pany’s  statement ; 

“Spent  44  per  cent  more  for  news- 
pajK-r  space  first  six  months  than  in  cor- 
res|)onding  period  previous  year.  Con- 
wnced  that  decisive  energetic  selling 
would  produce  business  in  spite  of  un¬ 
settled  mental  attitude  and  decrease  in 
general  business.  Combined  with  ex¬ 
tensive  direct  mail  campaign  last  Spring, 
these  activities  increased  sales  53  per 
cent  in  first  six  months  over  .same  period 
previous  year.  Total  newspaper  space 
for  year  slightly  greater  than  last  year, 
but  more  productive  due  to  less  compe¬ 
tition  with  other  advertising.  Also  using 
28  pages  in  trade  magazines  which  is 
practically  a  new  activity.  Sales  increases 
mounting  and  we  just  completed  series 
of  seven  regional  conventions  attended 
by  entire  field  and  dealer  organization, 
laying  plans  for  further  progress.”  . 

The  laconic  reply  of  J.  C.  McQuiston, 
of  Pittsburgh,  general  advertising  man¬ 
ager  of  the  Westinghouse  Electric  & 
Manufacturing  Company,  said:  “Your 
wire  today.  Westinghou.se  Electric  will 
increase  its  newspaper  advertising,  be¬ 
ginning  early  in  September  and  continu¬ 
ing  into  December.” 

In  the  utilities  field,  Frank  I>eroy 
Blanchard,  advertising  manager  of  the 
Cities  Service  Company,  replied : 

“Our  advertising  appropriation  for 
1931  will  be  materially  increased  over 
that  of  1930  but  just  how  much  we  can¬ 
not  tell  until  later  in  the  season  when 
our  budget  is  made  up.  Newspaper  ad¬ 
vertising  has  always  been  the  mainstay 
of  our  local  and  national  compaigns.  In 
the  public  utility  field  alone  we  operate 
65  electric  light  and  power  and  gas  com¬ 
panies,  each  one  of  which  uses  the  news¬ 
papers  to  sell  merchandise  and  service. 
In  spite  of  the  prevailing  business  de¬ 
pression  there  has  been  no  let-up  in  our 
company’s  activities.  We  are  winding 
up  the  year  with  a  larger  income  than 
we  have  had  at  any  time  in  the  com¬ 
pany’s  history,  with  a  full  quota  of  em¬ 
ployes,  and  with  no  curtailment  of  adver¬ 
tising  linage.  We  all  are  optimists  down 
here  in  our  neck  of  the  woods.” 

Other  comments  follow: 

H.  K.  McCann,  president  of  H.  K. 
McCann  Company,  New  York  advertis¬ 
ing  agency:  “Am  moderately  optimistic 
with  regard  to  fall  advertising  in  daily 
newspapers.  Do  not  believe  increase 
will  be  greater  than  regular  seasonal 
rise.  Our  prospective  schedules  indicate 
business  slightly  under  last  year  but  I 
find  more  hopeful  feeling  in  most  lines 


of  business.  Believe  dealers’  stocks  in 
most  lines  are  low  and  that  fall  trade 
will  not  compare  unfavorably  with  last 
year.  Expect  see  newspaper  advertising 
volume  hold  fairly  well  and  gradually 
increase  next  year.”  * 

N.  W.  Ayer  &  Son,  Inc.,  Philadelphia 
advertising  agency:  “Under  present  con¬ 
ditions  prefer  not  to  endeavor  to  prog¬ 
nosticate  immediate  business  trend.  Data 
which  you  seek  not  readily  available 
from  our  records.  Regards.” 

Shell  Petroleum  Corporation,  St. 
Louis:  “Re  telegram  prospective  fall 
advertising.  No  increase  over  first  part 
of  year  but  schedules  should  approxi¬ 
mate  those  of  last  year,  both  in  size  and 
distribution.  Thanks  for  opportunity 
contribute  your  symposium.” 

Sayre  M.  Ramsdell,  sales  promotion 
manager  of  the  Philadelphia  Storage 
Battery  Company,  makers  of  Philco 
radios,  reported  increased  advertising 
and  “highly  satisfactory”  sales.  His 
statement  said :  “Philco  radio  advertis¬ 
ing  utilizes  more  newspaper  and  maga¬ 
zine  space  for  the  last  six  months  over 
the  first  six  months  of  1930;  also 
greater  than  for  the  same  period  last 
year.  The  increa.se  is  from  September 
to  the  end  of  the  year.  Production 
equals  any  previous  level,  with  as  many 
on  the  payroll  as  during  the  peak  period 
last  year.  Sales  are  highly  satisfactory, 
indicating  increasing  production  to  the 
greatest  in  the  company’s  history.” 

Editors  of  business  papers,  whose 
views  were  summarized  briefly  on  page 
5  of  this  issue,  in  general  bore  out  the 
views  expressed  by  advertisers  and  ad¬ 
vertising  agencies.  Following  are  their 
telepraphed  replies  to  the  Editor  &  Pub¬ 
lisher  inquiry: 

Textile  World:  “Fair  fall  business 
expected  most  textile  lines,  largely  as 
re.sult  of  previously  withheld  buying. 
Mill  inventories  being  held  down  and 
.strong  merchandising  effort  made.  Prog¬ 
ress  awaits  raw  material  stability  and 
con.sumer  buying.” 

Cotton  Trade  Journal:  “With  de¬ 
flated  values,  increased  inquiry  from  both 
foreign  and  domestic  mills  is  being  ex¬ 
perienced  in  raw  cotton  trade  due  to 
worldwide  readjustment  in  supply  and  in 
supply  and  demand  situation,  cotton 
textile  industry  has  brighter  prospects.” 

Watterson  Stealey,  editor  Hide  & 
Leather:  “Heavy  July  decline  in  leather 
and  shoe  imports,  reported  increased 
activity  in  shoe  factories,  and  improved 
leather  market  this  week,  all  lend  en¬ 
couragement  to  the  opinion  that  the  long 
lane  may  know  it  is  at  the  turn.” 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  5-7 — New  York  State  Pub¬ 
lishers’  Assn.,  annual  summer  and 
fall  meeting,  Otesaga  Hotel,  Coop- 
erstowii,  N.  Y. 

Sept.  8-9 — Advertising  Depart¬ 
ment,  New  York  State  Publishers’ 
Assn.,  fail  meeting,  Briarcliffe 
Lodge,  Westchester  county. 

Sept.  8-13 — International  Typo¬ 
graphical  Union,  75th  annual  con¬ 
vention,  Houston,  Tex. 

Sept.  13 — Interstate  Advertising 
Managers’  Assn.,  meeting,  Potts- 
town.  Pa. 

Sept.  15-16 — Interstate  Circula¬ 
tion  Managers’  Assn-,  fall  conven¬ 
tion,  Rit^Carlton  Hotel,  Atlantic 
City. 

Sept.  15-17 — Advertising  Specialty 
Assn.,  meeting,  Stevens  Hotel, 
Chicago. 

Sept.  17-20 — Financial  Advertis¬ 
ers’  Assn.,  convention,  Louisville, 
Ky. 


CHICAGO  GANG  “FRONT* 
FEARFULLY  QUffiT 

Revelation*  from  Zuta  Record*  T«r. 
rify  Political-Criminal  Leader* 
— R.  M.  Lee  File*  Declara¬ 
tion  in  Liht  1  Suit 


A.  H.  Lockwood,  editor  Shoe  & 
Leather  Reporter:  “From  hides  to  shoes 
depression  continues  but  under-current  of 
confidence  is  increasing  in  strength.  Psy¬ 
chology  of  fear  holds  back  revival  of 
trade.  Commodity  prices  too  low ;  higher 
prices  necessary  to  start  buying  move¬ 
ment.’ 

Ernest  C.  Hastings,  editor  Dry  Goods 
Economist:  “Retailers  now  buying  with 
more  confidence.  More  than  seasonal 
pick-up  expected  for  fall.  Christmas 
sales  expected  to  equal  last  year’s. 
General  feeling  that  worst  is  over.” 

Fairchild  Analytical  Bureau,  Fair- 
child  Publications:  “Fairchild  Analytical 
Bureau  believes  that  textile  apparel  in¬ 
dustry  will  show  slight  improvement 
during  last  four  months.  Improvement 
should  be  about  seasonal.  Deflation  in 
this  industry  preceded  the  decline  in 
general  business,  therefore  upturn  should 
come  first.  Extreme  low  prices,  women’s 
style  changes,  and  very  low  retailers’ 
stocks  are  favorable  factores.” 

S.  P.  Horton,  editor  House  Furnishing 
Rezneto:  “Housewares  prospects  good. 
Demand  now  outstripping  inventory  in 
many  cities.  Have  report  of  rapidly  in¬ 
creasing  business  in  several  sections, 
(Continued  on  page  66) 
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{By  telegraph  to  Eoitok  &  Publisbu) 

Chicago,  Aug.  28 — Investigation  of 
the  death  of  Alfred  (Jake)  Lingk 
Chicago  Tribune  reporter,  June  9,  haj 
been  almost  lost  in  the  shuffle  of  Jack 
Zuta’s  records,  except  as  the  revelations 
made  in  the  vice  lord’s  books  have 
strengthened  the  belief  that  he  put  Lingle 
on  the  spot  and  was  slain  as  a  reprisal? 

Developments  in  the  war  On  Chicago’s 
gangs  have  been  confined  chiefly  to 
efforts  to  prove  what  an  influential 
figure  Zuta  was.  The  only  recent  news¬ 
paper  angle  to  the  case  was  the  filing  of 
a  declaration  by  attorneys  for  Robert  M. 
Lee,  city  editor  of  the  Tribune,  in  his 
libel  suit  against  the  Herald  and  Exam¬ 
iner.  The  declaration  stated  that  the 
Herald  and  Examiner  in  a  story  which 
advised  the  grand  jury  to  ask  Lee  what 
he  knew  about  Lingle’s  activity,  inas¬ 
much  as  he  and  Lingle  had  worked 
together  for  many  years  and  were  in 
close  personal  contact,  meant  to  con¬ 
vey  to  the  readers  of  the  paper  the  im¬ 
pression  that  Lee  had  personally  associ¬ 
ated  w  ith  Lingle  in  his  alleged  crimes 
and  had  profited  financially  from  them. 
It  further  stated  that  the  story  meant 
that  Lee  had  been  associated  with  Lingle 
in  criminal  practises  and  was  the  person, 
or  one  of  the  persons  who  aided  and 
devised  the  criminal  schemes  that  Lingle 
carried  out. 

A  move  to  delay  proposed  prosecution 
of  Peter  von  Frantzius,  sports  goods 
dealer  who  has  acquired  a  reputation  for 
furnishing  gangs  with  guns  and  who  is 
said  to  have  sold  the  gun  with  which 
Lingle  was  slain,  was  made  by  C3iarles 
F.  Rathbun,  Tribune  attorney,  in  charge 
of  the  Lingle  inquiry.  Judge  John  H.  Lyle, 
who  has  been  waging  war  on  north  side 
vice  resorts,  booze  joints  and  gangland 
in  general,  issued  a  warrant  for  the  ar¬ 
rest  of  Von  Frantzius,  seeking,  he  said, 
a  test  case.  Delay  was  asked  by  Rath- 
bun,  who  explained  that  inasmuch  as 
Von  Frantizus  was  acting  as  a  prosecu¬ 
tion  witness  against  Frankie  Foste, 
charged  with  the  slaying  of  Lingle,  dis¬ 
closure  made  at  any  hearing  of  the  pm 
dealer  might  help  the  defense.  ’The 
judge,  however,  was  not  convinced  of 
the  wisdom  of  such  a  plan. 

Whatever  else  has  developed  as  a  ic- 
sult  of  the  slaying  of  Lingle,  at  least, 
the  gangs  are  on  the  defensive,  if  not  cm 
the  run.  The  steady  pressure  from 
police  and  the  damning  evidence  of 
Zuta’s  balance  sheet  has  served  to  put  > 
kink  in  the  cockiness  of  the  hoodlums. 

Whether  removing  Lingle  and  Zuta 
from  the  picture  was  all  that  gangland 
potentates  desired  or  whether  there  is  a 
genuine  fear  of  consequences,  the  under¬ 
world  is  relatively  quiet. 


CORRECTION 


Col.  Knox  Referred  to  June,  Not  JbITi 
Linage  Increase* 

Due  to  a  misunderstanding,  an  error 
crept  into  an  interview  by  John  F.  Roche 
with  Col.  Frank  Knox,  general  managw 
of  the  Hearst  Newspapers,  published  in 
Editor  &  Publishes,  page  9,  for  August 
23.  Col.  Knox  referred  to  “Last 
month’s”  linage  gains  by  specified  Hearst 
newspapers  in  New  York,  Baltimore. 
Boston,  Albany,  Chicago,  Pittsburgh, 
San  Francisco  and  Washington. 

This  week  these  figures  were  chab 
longed  and  when  the  matter  was  referred 
to  Col.  Knox,  it  developed  that  he  had 
taken  these  statistics  from  the  June  in¬ 
stead  of  the  July  linage  audit,  our  r^ 
porter  mistakenly  crediting  them  to  Juu 

It  should  further  be  explained  that 
Col.  Knox  used  Media  Records  Jun* 
figures,  which  in  the  instance  of  NfV 
York  Journal,  did  not  coincide  w'® 
Advertising  Record  Co.  figures,  whiw 
are  accepted  as  official  by  New  York  and 
Chicago  publishers. 
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talkies  plan  new  invasion  of  press 

'Tress  Books”  Issued  With  Each  Picture  With  Instructions  of  How  to  *^Plant”  Various  Features  in 

Newspapers — Old  Ballyhoo  of  Circus  Days  Recalled 


ON  the  theory  that  “modern  exploita¬ 
tion  is  nothing  else  but  aggressive¬ 
ness,"  the  promotion  department  of  the 
motion  picture  industry  is  concentrating 
on  newspapers  as  the  chief  media  for 
making  the  latest  films  rate  as  box-office 
successes. 

“Ideas”  for  the  local  theatre  manager 
are  crammed  into  elaborate  “press 
books”  which  are  furnished  with  each 
picture  he  schedules  on  the  theatre  pro¬ 
gram.  Since  the  advent  of  the  talkies 
these  “press  books”  have  become,  in 
many  instances,  veritable  syndicate  maga¬ 
zines,  with  cartoons,  serial  stories,  all 
types  of  contests  and  puzzles  for  news¬ 
paper  use. 

While  a  large  percentage  of  this 
material  is  outside  the  pale  of  paid  ad¬ 
vertising,  some  of  it  is  regarded  by  news¬ 
paper  editors  and  publishers  as  valuable 
for  circulation  or  business-building. 
Consequently,  many  newspapers  today  are 
publishing  features  which  are  furnished 
free  by  local  theatres. 

At  the  same  time  that  exploitation 
sheets  urge  theatre  managers  to  “plant” 
this  or  that  publicity  stunt  in  news¬ 
papers,  they  are  stressing  the  need  for 
local  houses  to  spend  money  on  regular 
advertising  space  and  also  to  promote 
merchant  tie-up  advertising  in  the  local 
newspapers. 

In  the  press  book  which  is  accompany¬ 
ing  the  William  Haines  picture,  “Way 
Out  West,”  W.  R.  Ferguson,  manager 
of  exploitation  for  the  Metro-Goldwyn- 
Mayer  Corporation,  declares : 

“No  picture  company  can  hope  to  sup¬ 
ply  ideas  for  every  theatre  and  every 
locality.  It  must  generalize  in  its  sug¬ 
gestions.  In  other  words,  what  is  ac¬ 
ceptable  and  profitable  in  some  places 
cannot  be  achieved  in  others.  This  is 
true  no  matter  how  sound  the  idea  or 
tie-up.  Neither  can  any  company  hope 
to  supply  exhibitors  with  several  pages 
of  brand-new  exploitation  for  every  pro¬ 
duction.  Modern  exploitation  is  nothing 
else  but  aggressiveness.”  The  last  word 
is  italicized. 

Serialization  of  novels  on  which  vari¬ 
ous  films  are  based  is  the  most  ambitious 
aim  of  the  exploitation  offices.  Motion 
picture  distributors  have  long  offered 
newspapers  special  novelizations,  such  as 
that  now_  furnished  by  Columbia  Pictures 
Corporation  for  the  film,  “Hell’s  Island.” 
The  entire  story  may  be  had  in  a  single 
mat  or  in  six  instalments.  “Your  news¬ 
papers  will  be  glad  to  run  this  gripping 
story,”  the  press  book  tells  the  local 
theatre  manager. 

But  a  different  idea  in  serialization  is 
that  projwsed  by  the  Fox  Films  Corpo¬ 
ration,  with  the  presentation  of  Edmund 
uiwe  in  “Born  Reckless.”  This  film  is 
popular  novel,  “Louis  Be- 
rrtti,”  by  I^nald  Henderson  Clarke, 
nghts  to  which  are  owned  by  the  Bell 
abdicate.  So  the  Fox  exploitation  man 
tells  the  l(^al  exhibitor  to  persuade  a 
newspaper  in  his  town  to  buy  the  serial 
trom  the  Bell  Syndicate,  arranging  for 
It  to  start  one  inonth  before  the  picture 
opens.  Illustrations  are  to  be  furnished 
Oy  me  theatre,  with  captions  calling  at¬ 
tention  to  the  movie  and  the  theatre. 

In  smaller  towns,  “where  the  editor 
ordinarily  does  not  want  to  spend  money 
9’’  *orials,”  theatre  operators  are  ad 
t  split  the 

c«t  of  the  serial  with  the  paper,  “since 
tne  amount  secures  publicity  for  the 
.of  one  month,  which  could  not 
way ^s  inexpensively  in  any  other 

^sides  the  serial  story,  the  press 
,  ^  ‘Hell’s  Island”  al.so  provides 
puzzle  around  which  is  let- 
sta^  name  of  the  picture  and  the 

lettering  will  not  deter  your 
ti'om  using  it  and  yet  it  is  really 
,  oifcellent  advertisement  for  your 
t2**tre  and  the  picture,”  declares  the 
OMploitation  sheet.  “The  puzzle  is  four 


inches  square,  and  the  solution  two 
inches  square.  Altogether  you  get  almost 
25  inches  of  free  space  from  your  news¬ 
paper  in  exchange  for  what  is  really  an 
excellent  crossword  puzzle,  and  which 
costs  you  but  15  cents  for  mats.” 

Columbia  also  offers  a  three-columti 
cartoon  of  Dorothy  Sebastian,  Jack  Holt 
and  Ralph  Graves,  the  featured  players, 
which  “will  arouse  no  end  of  comment 
and  interest.”  And  the  advice  is,  “Plant 
it  in  your  dailies — it  will  bring  you  the 
right  returns.” 

On  top  of  all  this,  the  newspaper  is 
offered  a  maze  in  which  the  reader  is  in¬ 
vited  to  trace  the  course  of  Ralph  Graves 
in  his  escape  from  “Hell’s  Island.” 

For  the  picture,  “Around  the  Corner,” 
featuring  George  Sidney  and  Charlie 
Murray,  the  Columbia  exploitation  book 
contains  a  dot  picture  tracer,  which,  the 
exhibitor  is  told,  newspapers  will  wel¬ 
come.  The  caption  advertising  the  film 
is  a  part  of  both  cut  and  mat,  it  is 
pointed  out,  “and  assures  vou  of  a  pub¬ 
licity  space  of  24  square  inches  in  your 
newspaiier.” 

A  caption  contest  running  for  10  days 
or  two  weeks  just  before  the  showing 
of  the  picture  also  is  suggested  for 
“.•\round  the  Corner”  exploitation,  mer¬ 
chants  to  donate  prizes  “in  return  for  the 
publicity  they  will  gain  in  the  news¬ 
paper  and  on  the  screen.” 

Differing  from  the  space-grabbing 
ideas  of  the  Columbia  Corporation’s  ex¬ 
ploitation  men  are  the  suggestions  found 
in  the  press  books  for  the  First  National 
film.  “Sweet  Mama,”  ^tarring  Alice 
White;  the  Paramount  picture,  “The 
Border  Legion,”  with  Jack  Holt ;  also 
the  Paramount  film.  Tack  Oakie  in  “The 
•Sap  from  Syracuse,”  and  the  Fox  pre¬ 
sentation  of  “Harmony  at  Home.” 

These  all  recommend  to  local  theatre 
managers  that  they  cooperate  with  news- 


WARNING  that  the  Publix  Theaters 
Corporation  would  tolerate  no  at¬ 
tempts  by  managers  of  its  1,600  houses 
to  force  news¬ 
papers  to  print 
publicity  was 
broadcast  to  the 
theaters  of  its 
circuit  this  week 
through  its  house 
organ,  Publix 
Ot'iiiion. 

Reiterating  the 
corporat  ion’s 
stand  banning 
fake  stories,  the 
a  n  n  o  u  n  cement 
used  the  Post¬ 
master  General’s 
recent  ruling  re¬ 
garding  coercing  publishers  into  printing 
puffs  under  threat  of  withholding  adver¬ 
tising,  as  the  occasion  for  emphatic  edict 
on  high  pressure  publicity  methods. 

Tersely  it  stated  present  policies  and 
reviewed  steps  in  the  campaign  which 
Benjamin  H.  Serkowich,  Publix  Opinion 
editor,  has  waged  with  the  backing  of 
circuit  officials  to  clarify  the  question 
of  publicity  between  theater  managers 
and  newspapers. 

Insistence  that  paid  advertising  be 
truthfully  stated  and  honestly  purchased 
was  sounded  in  the  article  and  the  man¬ 
agers  were  told  that  beyond  that  no 
newspaper  obligation  exists  to  publish 
handouts.  They  were  warned  that  mat¬ 
ters  of  interest  regarding  theater  pro¬ 
grams  and  operations  were  to  be  sub¬ 
mitted  only  as  news  and  that  no  attempt 
should  be  made  to  force  them  into  print 
against  the  will  of  editors.  .An  alumnus 
of  many  newspapers  and  advertising 
enterprises.  Serkowich  believes  that  the 
modern  theater  circuit  has  outgrown  the 
old  circus  and  carnival  publicity  meth- 


papers  in  getting  merchants  to  advertise, 
in  promoting  classified  advertising,  and 
in  obtaining  subscriptions. 

For  “Harmony  at  Home”  it  is  as¬ 
signed  as  the  task  of  the  local  exhibitor 
to  visit  the  merchants  and  sign  up  enough 
copy  for  a  page  of  cooperative  adver¬ 
tising.  “Sweet  Mama”  is  cited  as  a 
possibility  for  getting  a  double-truck 
from  confectionery,  bakery,  grocery, 
hardware,  sporting  goods,  women’s  spec¬ 
ialty  shops,  shoe  stores  and  gift  shops. 

Titles  of  10  previous  pictures  in  which 
Jack  Holt  was  featured  would  be  scat¬ 
tered  through  the  classified  columns  un¬ 
der  an  exploitation  plan  for  “The  Bor¬ 
der  Legion.”  Elsewhere  in  the  paper 
a  house  advertisement  explains  the  con¬ 
test,  calling  attention  to  the  newspaper’s 
classified  pages.  Theatre  tickets  are 
given  as  prizes. 

The  Jack  Oakie  promotion  stunt  pro¬ 
vides  that  free  tickets  to  the  theatre  will 
be  given  to  all  those  obtaining  one  six- 
months’  subscription  to  the  newspaper. 

Paramount  goes  after  editorial  space 
for  the  Jack  Oakie  film  with  a  three- 
column  cartoon  by  Jack  Lustig,  widely 
known  California  newspaper  artist.  The 
cartoon  depicts  the  life  of  the  movie  star, 
without  any  specific  reference  to  his 
newest  film. 

Cartoons  of  movie  stars  by  famous 
illustrators  have  become  regular  features 
of  the  nress  honks,  along  with  the  col¬ 
umns  of  press  notices,  previews,  reviews 
and  plain  publicity  '  stories  which  the 
theatre  manager  is  supposed  to  give  to 
the  newspapers. 

For  really  spectacular  promotion,  the 
theatre  men  have  seized  on  the  news¬ 
paper  idea  itself,  with  wild  “extras’  and 
even  with  regular  house  tabloids.  Cur¬ 
rent  instances  of  this  form  of  publicity 
may  be  found  in  the  imprint  red  extras 
circulated  for  “The  Big  House,”  a  Metro- 


ods  and  that  theaters  as  well  as  news¬ 
papers  lose  public  confidence  in  reactions 
from  fake  stories.  Serkowich  went 
from  the  editorial  staff  of  the  Chicago 
American  to  the  publicity  department  of 
Balaban  &  Katz  Corporation,  progenitors 
of  the  present  day  cathedrals  of  the 
motion  picture,  and  when  this  firm 
formed  the  nucleus  of  what  is  now  the 
Publix  group,  he  came  to  New  York  as 
associate  general  director  of  advertising 
for  the  circuit.  The  declarations  of 
policy  by  Publix  officials  are  in  a  sense 
the  ervstalization  of  his  intensive  two 
and  a  half  vear  campaien  to  put  relations 
between  advertisers  and  publishers  on  a 
more  reasonable  plane. 

Serkowich  has  frequently  pointed  out 
in  his  house  organ  that  the  motion  pic¬ 
ture  industry  has  grown  within  less  than 
a  generation  from  a  few  scattered  nickel- 
oileons  to  a  total  of  some  15,000  modem 
theaters  and  that  the  infant  at  first  in¬ 
herited  many  of  the  malpractices  of  old 
time  “show  business.”  Although  most 
of  the  ills  have  been  corrected,  a  vestige 
of  the  stigma  which  attached  to  the 
amusement  industry  in  former  years  has 
still  lingered  and  in  attempts  to  keep  the 
ancient  spectre  from  bobbing  up,  Serko¬ 
wich  and  the  Publix  officials  have  chosen 
to  seek  to  remove  the  cause  for  its  re¬ 
appearance  by  seeing  to  it  that  theater 
managers  understand  Publix  policies. 

Commenting  on  the  recent  announce¬ 
ment  of  the  Postmaster  General  that  at¬ 
tempts  to  force  through  publicity  on 
threat  of  withholding  advertising  was 
punishable  by  as  much  as  a  two  year 
prison  sentence  or  a  $10,000  fine  or  both, 
.\.  M.  Botsford,  Publix  general  director 
of  advertising  noted  in  the  present  issue 
that  the  offenders  who  caused  the  warn¬ 
ing  were  non-theatrical  advertisers. 

“There  is”  said  Mr.  Botsford,  “only 
(Continued  on  page  8) 


PUBLIX  WARNS  THEATER  MANAGERS  ON 
FORCING  PUBLICITY 


Bent.  H.  Serkowich 


Goldwyn-Mayer  production.  Local  news¬ 
papers  are  bought  and  re-run  with  a  red 
line,  reading  “Sensational  Jail  Break, 
see  Page  — ,”  which  is  the  page  on  which 
the  theatre  advertisement  appears. 

Still  another  stunt  of  this  nature  is 
being  worked  for  Clara  Bow  in  “Love 
Among  the  Millionaires.”  A  replica  of 
a  newspaper  is  built  of  beaverboard 
across  the  front  of  the  theatre. 

The  realm  of  contests  is  unlimited  for 
the  movie  exploitation  mem  Among 
them  now  is  a  weather  guessing  contest 
for  Joe  Cook  in  “Rain  or  Shine,”  and  a 
resemblance  contest  for  Ann  Harding 
and  Mary  Astor  in  “Holiday,”  which,  ac¬ 
cording  to  the  Pathe  press  book,  “can 
be  pulled  out  for  a  two- week  stretch, 
costs  practically  nothing  and  gets  a  gob 
of  publicitv.” 

Under  the  heading,  “Newspapers  Sure 
to  Co-operate;  Try  This  Jargon  Con¬ 
test,”  theatres  showing  “Young  Man  of 
Manhattan”  are  urged  to  get  newspapers 
to  publish  a  list  of  shop  words  to  be  de¬ 
fined  by  readers.  “Young  Man  of  Man¬ 
hattan”  is  a  story  of  newspaper  folk. 

“Crash  Sporting  Pages  with  This 
Contest”  is  the  heading  oyer  a  hint  in 
the  press  book  for  ‘“Way  Out  West.” 
Then  follows  this  sales  talk : 

“It’s  a  common  occurrence  to  see  fiye 
and  six  pages  of  sports  news  in  met¬ 
ropolitan  dailies.  Newspapers  in  smal¬ 
ler  cities  devote  proportionate  amount 
of  space.  This  situation  is  general  be¬ 
cause  America  is  unquestionably  a  na¬ 
tion  of  sports  followers.  VVilliam 
Haines  has  appeared  in  six  picture, 
each  portraying  his  proficiency  in  a  dif¬ 
ferent  popular  game.  This  is  a  break 
for  exhibitors  having  the  close  co-opera¬ 
tion  of  editors.  Arrange  for  contest 
to  appear  in  either  the  sporting  section 
or  news  columns.” 

The  contest  consists  of  several  two- 
column  cuts,  picturing  Haines  in  scenes 
from  his  various  films.  Readers  who 
identify  the  scenes  are  given  passes  to 
the  theatre. 

Names  of  western  states  are  worked 
into  a  cartoon  of  a  cowboy  which  news¬ 
papers  are  asked  to  run  as  added  pub¬ 
licity  for  “Way  Out  West,”  in  a  con¬ 
test  in  which  readers  try  to  decipher  the 
names.  This  one  is  built  for  children. 

It  is  in  this  fashion  that  the  new  movie 
press  books  are  supplanting  the  adyance 
men  of  silent  picture  days  who  visited 
newspaper  offices  with  bundles  of  photo¬ 
graphs,  and  sheets  of  stunt  ideas.  To¬ 
day  the  publicity  campaign  is  left  al¬ 
most  entirely  to  the  local  theatre  manager 
who  is  expected  to  maintain  friendly 
relations  with  newspaper  executives. 
Generous  issuance  of  passes,  preview 
shows  for  newspaper  workers,  and  co¬ 
operation  on  newsboys’  and  orphans’ 
entertainments  are  some  of  the  means 
by  which  the  exhibitor  remains  cordial. 

Even  with  the  announcement  of  sev¬ 
eral  movie  books  that  radio  is  the  great¬ 
est  step  forward  in  motion  picture  ex¬ 
ploitation,  there  has  been  nol  let-up  in 
ideas  for  newspaper  publicity.  For 
radio  broadcasting  the  exploitation  de¬ 
partments  prepare  short  continuiti«  de¬ 
signed  to  whet  the  listeners’  appetites  to 
see  the  picture.  Metro-Goldywn- 
Mayer  and  Columbia  have  made  these 
continuities  regular  features  of  theii 
press  books,  Columbia’s  exploitation 
pamphlet  asserting  that  there  are  three 
outstanding  mediums  for  advertising  to¬ 
day:  “the  screen,  the  newspaper  and  the 
radio.” 

NAMED  FOR  HINDS  CAMPAIGN 

Cown  &  Dengler,  Inc.,  New  York 
advertising  agency,  has  been  named  to 
conduct  the  opening  advertising  cam¬ 
paign  for  three  new  products  of  the 
Lehn  &  Fink  Products  Company,  Hinds 
Cleansing  Cream,  Hinds  Texture  Cream, 
and  Hinds  Toning  Cleanser.  The  cam¬ 
paign  is  to  begin  in  September. 
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JOURNALISTIC  WASHINGTON  AMUSED 
WITH  POLITICAL  “HANDOUT”  WAR 

Republican  Publicity  Bureau,  Stung  by  Hammering  of  Charles 
Michelson  in  the  Democratic  Bureau,  Retorts  by  Deluge  of 
Statements — Both  Campaigns  Led  by  Newspaper  Men 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A.  Publisher 


WASHINGTON.  D.  C,  Aug.  28.— 
”  Journalistic  Washington  is  in  the 
tliroes  of  a  “handout”  battle  with  the 
publicity  bureaus  of  the  two  major 
political  parties  aligned  on  either  side. 
The  conflict  had  been  brewing  for  some 
time  but  last  week  end  it  flared  up  into 
a  real  pitched  battle. 

Hoth  parties  fired  broadsides  in  the 
opening  skirmish.  Jouett  Shouse,  chair¬ 
man  of  the  executive  committee,  of  the 
Democratic  National  Committee,  through 
Charles  Michelson,  erstwhile  chief  of 
the  Washington  bureau  of  the  Xcw 
York  World  but  at  present  director  of 
Democratic  publicity,  charged  that  the 
Republican  publicity  bureau  shunted 
journalistic  ethics  to  “steal  the  show” 
the  week  previous  when  Shouse  spoke 
over  the  radio.  The  Republican  bureau, 
under  the  direction  of  James  L.  W  est, 
former  veteran  of  the  Associated  Press 
Bureau,  apparently  disregarded  that 
issue  and  charged  in  a  “handout”  broad¬ 
cast  by  it  that  the  working  of  the 
Democratic  bureau  under  MichelscMi 
was  a  nefarious  plot  by  John  J.  Raskob. 
chairman  of  the  Democratic  National 
Committee,  maliciously  and  systemati¬ 
cally  to  misrepresent  the  President  of 
the  United  States.  “This  scheme,”  the 
statement  said,  “represents  one  of  the 
most  infamous  incidertts  in  -American 
political  history  and  it  is  to  the  credit 
of  some  DemcKratic  leaders  that  they 
have  refused  to  lend  their  names  to  its 
furtherances.” 

The  complaint  of  the  Democrats  was 
that  the  Republican  bureau  came  into 
possession  of  copies  of  the  Shouse  radio 
speech  which  were  issued  beforehand 
to  the  press  for  future  release  and  used 
them  as  a  l)asis  for  a  reply  which  was 
handed  to  the  press  before  the  Demo¬ 
cratic  leader  delivered  his  speech. 

“I  have  always  understood.”  Shouse 
said  in  a  handout,  “that  one  of  the 
cardinal  tenets  of  journalistic  ethics  is 
respect  for  the  release  dates  on  state¬ 
ments  issued  for  publication.  In 
Washington,  where  everything  from  the 
President’s  message  down  through  all 
grades  of  speeches  and  announcements 
is  issued  in  advance,  this  principle  is 
definitely  recognized. 

“It  might  supposed  that  the  news¬ 
paper  man’s  code  would  be  observed 
even  when  newspaper  men  were  trans¬ 
lated  into  political  publicity  distributors. 
However,  when  I.  as  chairman  of  the 
Democratic  National  Executive  Com¬ 
mittee,  made  the  radio  speech  that  opened 
the  current  p<)litical  symposium,  the  Re¬ 
publican  publicity  bureau  took  advantage 
of  the  advance  copies  of  the  speech  to 
have  published  simultaneously  with  it 
criticism  purporting  to  be  made  by 
Representative  John  Q.  Tilson,  of 
Connecticut.  The  'I'ilson  statement  was 
distributed  to  the  newspaper  correspond¬ 
ents  before  my  speech  had  been 
delivered. 

“.\s  I  am  informed  that  at  the  time 
Mr.  Tilson  was  at  his  New  England 
camp,  miles  from  a  telephone,  he  is,  of 
course,  absolved  of  the  \iolation  of  con¬ 
fidence  and  breach  of  manners  involved 
in  the  transaction.” 

A  closing  paragraph  promised  that  the 
Democratic  bureau  would  make  no  retali¬ 
ation  in  kind  but  would  continue  to  re¬ 
spect  to  the  utmost  Republican  bureau 
release  dates. 

Leaving  the  issue  raised  by  Messrs. 
Shouse  and  Michelson  up  in  the  air. 
Chairman  Will  R.  Wood,  of  the  Republi- 
ran  Congressional  Committee,  found  an 
idea  in  an  article  bv  Frank  Kent,  of  the 
Baitimorc  Sun,  in  the  current  issue  of 
Scribn^’r’s  magazine  to  attack  the  very 
purpose  of  the  Democratic  party’s  pub¬ 
licity  bureau. 

“From  ^fr  Kent’s  article,”  M'ood  tells 


the  press  in  another  handout,  "it  appears 
that  a  Mr.  Michelson  was  employed  at  a 
large  salary  by  Mr.  Raskob  to  develop 
these  misrepresentations  of  the  President 
in  every  quarter  of  the  United  States, 
in  an  attempt  to  systematically  undermine 
his  influence  to  do  service.  These  at¬ 
tacks,  prepared  by  Mr.  Michelson’s  bu¬ 
reau,  are  issued  in  the  names  of  various 
persons  who  have  slmwn  themselves  will¬ 
ing  to  be  pawns  in  such  practices.  This 
scheme  represents  one  of  the  most  in¬ 
famous  incidents  in  American  political 
history. 

“I  have  a  collection  of  these  state¬ 
ments,  issued  almost  daily  over  a  period 
of  more  than  a  year,  in  which  practically 
every  act  of  the  President,  big  or  little, 
is  challenged,  slandered,  maligned. 

“The  .American  people  do  not  counte¬ 
nance  this  kind  of  politics.  It  is  right 
and  proper  for  I>emocratic  leaders  to 
criticize  the  policies  of  a  Republican  ad¬ 
ministration,  but  for  Mr.  Raskob  to  set 
up  a  paid  organization  almost  at  the 
beginning  of  this  administration  for  the 
deliberate  purpose  of  personal  misrepre¬ 
sentation  of  the  President  of  the  I’nited 
States  is  without  parallel  in  Americ.m 
politics. 

“That  the  President  has  endured  this 
for  seventeen  months  without  complaint  is 
a  tribute  to  his  high-niindedness  and  pa¬ 
tience,  and  his  sense  of  the  dignity  of 
his  great  office.  Mr.  Kent,  himself  a 
Democrat,  has  done  a  national  service 
by  his  expose,  for  those  who  read  his 
article  no  longer  can  put  credence  in 
anything  emanating  from  Mr.  Raskob’s 
propaganda  bureau.” 

Washington  correspondents,  without 
presuming  to  take  sides  in  the  so-called, 
controversy  or  becoming  in  the  least  bit 
excited  over  it,  see  nothing  evolving  but 
the  endorsement  of  “Charley”  Michelson, 
as  a  master  propagandist.  For  months, 
day  in  and  day  out,  his  mill  in  the  Na¬ 
tional  Press  Club  building  turned  out 
flf)ods  of  unpretentious  handouts,  ex¬ 
tolling  the  merits  of  the  Democratic 
party,  until  finally,  he  forced  the  oppo¬ 
sition  party  to  set  up  a  publicity  bureau 
of  its  own  by  way  of  defense.  From 
his  vantage  point,  he  watched  every  major 
move  of  the  Republican  Congress  through 
the  long  tariff  bill  fight,  and  every  move 
was  certain  to  bring  forth  the  comment 
of  some  Democratic  leader,  delivered  to 
the  door-step  of  the  press,  via  Charley 
Michelson’s  typewriter. 

Finally,  after  Michelson’s  day-in-and- 
day-out  hammering  became  a  source  of 
annoyance  to  the  party  in  power,  it.  by 
way  of  an  innovation,  set  up  a  publicity 
bureau  of  its  own,  and  “Jim”  West,  an 
able  newspaper  man  started  out.  however 
late,  to  save  the  day.  His  mill  ground 
out  hand-outs  and  the  war  was  on. 

Ivach  propagandist  being  the  master 
newspaper  man  he  is,  a  great  deal  of 
their  efforts  found  its  way  into  print, 
with  no  complaint,  even  though  it  was 
fitreed  news,  that  it  was  not  worth  while. 
It  might  be  said  that  Michelson  had  the 
breaks.  He  had  a  big  start  but  what  is 
more  important  he  could  take  the  offen¬ 
sive  and  make  the  most  out  of  what  is 
true  of  the  saying  that  “it  is  easier  to 
be  critical  than  correct.” 

.\t  any  rate  the  entire  svstem  of  doling 
out  i>olitical  handouts,  whether  good  or 
had.  is  adhered  to  by  both  parties  to  the 
nth  degree  durimr  the  presidential  cam- 
naigns.  In  all  campaigns,  however,  the 
Republican  partv  had  by  far  the  most 
complete  publicitv  organization  of  the 
two.  Reams  of  releases  were  noured  out 
of  its  headquarters  here  as  fast  as  the 
small  army  of  writers  and  reporters 
could  assemhie  them,  but  as  soon  as  elec¬ 
tion  day  rolled  around  both  parties  retired 
their  publicity  units  to  an  inactive  status 
as  though  some  imnlied  agreement  to 


TROPHY  FOR  COWBOYS 


C,  S.  Jaekson.  publisher  of  the  Port¬ 
land  (Orc.l  Journal,  and  Mrs.  Jaek¬ 
son.  will  award  the  trophy  shown 
above  to  the  ehanipioii  of  the  Pen¬ 
dleton  Round-Up  to  he  held  next 
week. 


respect  the  party  in  jKiwer — the  govern¬ 
ment — was  in  force. 

After  the  Smith-Hottver  campaign, 
however,  the  enterprising  Mr.  Raskob, 
sensitig  the  value  of  year-rotind  publicity 
to  his  party,  instituted  the  Shouse  com¬ 
mittee  and  hired  Michelson  to  man  the 
guns,  b'or  some  time  the  Republican  or¬ 
ganization  remained  indifferent  to  the 
move  until  finally,  the  Michelson  persis¬ 
tency  got  under  their  skin. 


PUBLIX  WARNS  AGAINST 
FORCING  PUBLICITY 


(Continued  from  page  7) 


one  basis  upon  which  Publix  wishes  its 
personnel  to  represent  the  company  in 
the  newspapers.  That  basis  is  truth. 
First  we  want  our  paid  advertising  to 
be  truthfully  stated,  and  fairly  purchased. 
Beyfmd  that,  no  obligation  exists.  When 
there  are  matters  concerning  the  opera¬ 
tion  of  the  theatre  or  elements  of  its 
public  program  that  might  be  honest 
news,  it  is  to  be  submitted  by  the  Pttblix 
employee  as  such — hut  only  submitted, 
and  not  forced  into  print  against  the  will 
of  editors  and  publishers. 

“We  take  the  attitude  that  unless  a 
matter  is  really  news,  it  should  not  be 
printed  because  it  not  onlv  fails  to  help 
the  theatre,  but  it  destroys  reader  confi¬ 
dence  in  the  publication  we  pay  to  sup¬ 
port.  with  paid  ads.  in  the  hone  of  win- 
nir-T  patrons  from  among  those  who  read 
the  miblication  with  confidence.” 

Mr.  Rotsford  added  that  there  is  a 
vast  amount  of  legitimate  news  in  the 
theaters  and  that  the  recent  experience  of 
Indianapolis  papers  in  increasing  theater 
news  space  in  order  to  oppose  the  inva¬ 
sion  of  fan  magazines  and  big  out-of- 
town  daily  papers,  had  nroved  it  has 
reader  interest.  In  concluding  his  re¬ 
marks  about  publicity  he  said ;  “How¬ 
ever  under  no  circumstances  may  any¬ 
one  connected  with  Ptiblix  use  force  or 
coercion.  Tf  that  is  ever  attempted,  the 
■rx’rson  who  does  it  may  consider  that  his 
action  transpired  after  automatic  accept¬ 
ance  of  his  resignation,” 

.Austin  Keough,  director  of  Publix 
legal  department,  reiterated  Mr,  Rots- 
ford’s  remarks  and  told  managers  that 
harmonizing  with  the  intentions  of  the 
circuit  was  not  to  be  interpreted  as  halt¬ 
ing  the  publishing  of  legitimate  news. 


“Theatre  news  published  by  newspaper! 
convinced  of  the  reader  interest  of  mo¬ 
tion  picture  news,  is  valuable  to  us. 
Space  reluctantly  and  grudgingly  given, 
or  obtained  by  trickery  is  worthless  to 
us  and  rightfully  should  be  outlawed," 

Serkowich  does  not  place  full  respon¬ 
sibility  on  theater  men  for  the  tradi¬ 
tional  battles  between  amusement  men 
and  publishers  over  the  question  of  ad¬ 
vertising,  “Newspapers  everywhere  still 
adhere  to  amusement  rates  which  are 
higher  than  national  rates,  often  douWe 
local  rates,  because  in  former  days  the 
amusement  industry  expected  and  de¬ 
manded  a  certain  amount  of  editorial 
matter  in  addition  to  paid  advertising 
space,”  he  said. 

It  was  this  situation  which  Serkowich 
faced  when  he  became  editor  of  Publix 
Opinion.  In  the  days  of  independent 
theater  operation,  an  attack  on  the  pub¬ 
licity  problem  would  probably  have  been 
less  effective  but  with  the  development 
of  great  circuits,  his  work  with  Publix 
was  simplified. 

First  fake  stories  were  outlawed. 
Over  the  signature  of  Sam  Katz,  vice 
president  of  Paramount  Publix  and 
president  of  the  Publix  Theaters  Corp., 
Serkowich  made  a  clear  statement  of 
policy.  The  page  from  Publix  Opinion 
carrying  the  slogan  “Publix  Wants  No 
Fakes”  was  sent  to  all  theater  managers 
and  circuit  executives 

The  managers  were  instructed  to 
frame  the  page  and  hang  it  in  their  office 
in  order  that  they  might  keep  before 
them  the  message  which  said : 

“Our  policy  with  the  press  is  to  pay 
for  our  statements  in  the  advertising 
columns  so  that  the  people  will  know 
the  responsibility  behind  the  statement 
If  anything  connected  with  our  theatres 
is  considered  to  be  news  by  the  editors, 
we  will  gladly  tell  them  the  facts,  hon¬ 
estly  and  as  completely  as  is  within  our 
powxT.  No  Publix  employee  will  ever 
mislead,  because  he  knows  he  can  gain 
nothing  from  his  employers  by  so  doing, 
but  instead  will  doubtless  be  forced  to 


resign. 

A  second  step  in  Publix  campaign  was 
the  banning  of  all  salacious  advertising, 
it  was,  so  Serkowich  says,  the  first  of 
the  major  circuits  to  make  the  efforts  to 
start  the  W’ill  Hays  organization  in  that 
direction.  But  the  thing  which  irked 
Serkowich  most  when  these  evils  were 
past  was  a  thing  he  had  come  to  abhor 
during  his  newspaper  career.  That  was 
the  coercion  of  publishers  into  accept!^ 
editorial  matter  under  threat  of  curtail¬ 
ing  or  removing  advertising,  which  he 
regarded  as  a  natural  outcome  of  rela¬ 
tions  between  amusements  and  the  press 
as  evidenced  by  amusement  advertising 
rates.  Not  an  issue  of  “Publix  Opinion” 
failed  to  devote  some  space  to  this  policy. 

Coercion  once  tabooed.  Serkowich  set 
about  to  educate  managers  to  a  point 
where  they  would  approach  editors  with 
their  requests  for  publicity  solely  on  the 
basis  of  news  value. 

He  has  cited  the  results  which  metro- 
■politan  papers  have  achieved  by  giving 
generous  space  to  radio  and  stage  and 
screen  and  reported  to  them  the  quick 
withdrawal  of  several  New  York  papers 
from  an  agreement  to  curtail  radio  news. 
Just  now  he  is  suggesting  to  managers 
to  see  their  postmasters  and  newsdealers 
to  get  figures  on  the  number  of  copies 
of  Liberty  and  of  motion  picture  fan 
m.'igazines  coming  into  their  community. 
Another  suggestion  is  that  circulation  of 
out-of-town  papers  be  checked  as  a 
means  of  checking  interest  in  motion  pic¬ 
ture  news.  Such  studies  often  show,  he 
suggested,  that  publications  featuring 
motion  pictures  have  cut  into  local  cir¬ 
culations.  In  furthering  his  argument 
that  newspapers  find  emphasis  on  amuse¬ 
ment  news  a  boon  to  circulation  Serko¬ 
wich  has  reproduced  in  Publix  Opinion 
a  full  page  advertisement  of  the  .Vetr 
York  Sun  dwelling  on  its  two  pages  of 
theatre  and  motion  picture  news  daily. 

“Circulation  gains  have  attended  su^ 
moves”  Serkowich  says,  looking  to  the 
future.  “Should  advertising  rates  increaM 
correspondingly,  theatres  certainly  will 
not  object,  for  to  them  the  addition^ 
circulation  among  movie  fans  is  worth 
more  than  it  costs.” 
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local  autonomy  called  bestfor  chains 

George  B.  Parker,  Scripps-Howard  Editor-in-Chief,  Says  Central  Organization  Benefits  When 
Individual  Editors,  Agreeing  in  Basic  Philosophy,  Are  Given  Wide  Leeway 


Distant  editorial  direction  of  a 
newspaper  or  group  of  newspapers 
is  sometimes  looked  upon  as  a  deterrent 
to  independent  thought  and  action  on  the 
part  of  the  local  editor.  A  general 
policy  or  idea  emanating  from  a  central 
^urce  is  supposed  to  have  preference 
over  the  more  intimate  affairs  of  a  par¬ 
ticular  community,  and  the  individual 
editor  is  popularly  supposed  to  disregard 
local  conditions  in  the  effort  to  fulfill  the 
orders  of  general  headquarters. 

But  the  working  editorial  philosophy 
of  the  Scripps-Howard  Newspapers,  as 
outlined  this  week  by  George  B.  Parker, 
editor-in-chief  of  the  group,  belies  this 
popular  belief  and  demonstrates  how  a 
nation-wide  organization  can  obtain  uni¬ 
formity  in  editorial  policy,  while  making 
allowances  for  the  varying  circumstances 
of  a  heterogeneous  group  of  communi¬ 
ties.  Complete  freedom  in  matters  of 
city  or  state  concern  is  accorded  Scripps- 
Howard  editors,  and  a  stock  interest  in 
his  paper  turns  each  e.xecutive’s  work 
into  something  more  than  a  day-to-day 
“job,”  Mr.  Parker  said. 

"The  fact  that  our  editors  have  a 
financial  interest  in  their  newspapers  is 
important,”  Mr.  Parker  declared,  ‘‘it 
means  an  incentive  towards  the  exercise 
on  their  part  of  the  best  judgment  of 
which  they  are  capable  on  all  matters 
of  news  policy.  That  is  what  we  of 
general  headt|uarters  ask — the  exercise 
of  that  best  judgment. 

“A  newspaper’s  mission  is  primarily 
to  serve  its  local  community — as  well  as 
the  nation. 

"The  general  editorial  management 
does  not  flatter  itself  that  it  is  omnisci¬ 
ent.  We  don’t  arrogate  to  ourselves  the 
assumption  that  we  can  sit  in  New  York 
of  Washington  or  Cleveland  and  know 
all  about  the  relative  news  and  policy 
values  in  cities  hundreds  and  in  .some 
cases  thousands  of  miles  away.” 

.\n  editor’s  environment  is  a  strong 
factor  in  forming  his  views  and  its  in¬ 
fluence  keeps  his  ideas  in  accord  with 
those  of  the  comm'unity  he  serves,  Mr. 
Parker  believes.  He  gave  an  example 
of  the  way  in  which  environment  would 
direct  an  editor’s  opinion  and  action  in 
a  certain  case. 

“For  example.”  he  said,  “at  the  out¬ 
break  of  the  World  War,  the  South  was 
hard  hit  economically.  Cotton  dropped 
below  ten  cents.  Perhaps  you  remember 
the ‘huy-a-bale-of -cotton’  movement.  But 
the  North  was  hard  hit,  too.  And  some- 
bodv  there  said,  ‘why-not-buy-a-ton-of- 
ore.’ 

“Now  an  editor-in-chief,  like  an  editor, 
is  naturally  influenced  by  his  environ¬ 
ment.  Suppose  the  editor-in-chief  of  the 
Scripps-Howard  Newspapers  at  that  par¬ 
ticular  time  had  lived  in  Fort  Worth. 
He  would  have  been  verv  likely  to  send 
out  a  powerful  piece  in  behalf  of  every¬ 
body  h'uving  a  bale  of  cotton:  Or,  if  in 
Geveland,  in  behalf  of  buying  a  ton  of 
ore. 

“But  how  silly  for  a  Cleveland  paper 
to  ha\T  printed  the  cotton  appeal,  or  a 
Fort  Worth  paocr  the  ore  appeal,  when 
obviously  the  dutv  in  each  community 
was  to  take  care  of  its  own. 

“.^ccordinglv,  not  claiming  to  be 
blessed  with  the  see-all-know-all  gift,  but 
on  the  other  hand  realizing  that  a  news¬ 
paper’s  miblic  service  runs  first  to  its 
communitv.  we  in  general  headnuarters 
encourage  the  widest  possible  degree  of 
local  autonomy.” 

The  news  value  of  a  storv  rises  and 
falls  according  to  the  situation  of  the 
newspaper  receiving  it.  The  handling  of 
news  should  be  a  flexible  process  just  as 
me  forming  of  a  local  policy  should  be 
determined  bv  local  conditions,  in  the 
°P|"mn  of  ^  the  Scripps-Howard  chief. 
*'  e  realize  that  in  newspanering  we 
'ieajing  with  a  highly  fluid  com- 
he  observed,  “that  all  values  are 
relative,  dependent  on  the  ebb  and  flow 
of  events  day  by  day.  A  story  breaking 


By  JOHN  F.  ROCHE 


in  Washington  may  be  the  biggest  play 
of  the  day  for  New  York,  if  .New  York 
is  enjoying  merely  an  average  run  of 
local  news.  But  the  same  story  shrinks 
greatly  for  the  city  in  the  Middle  West 
whose  mayor  is  killed  in  an  automobile 
accident  on  the  same  day.  .\n  attempt 


But  his  philosophy  just  wouldn’t  fit  in 
our  family.  On  the  other  hand,  it  would 
be  easily  conceivable  to  me  that  Justice 
Brandeis  would  be  welcomed — if  he  were 
a  newspaper  man — as  a  Scripps-Howard 
editor.  That  wouldn’t  mean  that  we 
would  expect  on  every  occasion  and  on 


to  direct  and  dictate  news  values  from 
a  distance  would  be  obviously  ridiculous ; 
likewise,  an  attempt  to  appraise  policy 
values  from  any  one  vantage  point  with¬ 
out  ctJiisideration  for  what  has  hapixmed, 
-say,  a  thousand  miles  away.” 

"It  isn’t  a  problem  in  authority,”  Mr. 
Parker  continued,  “Kfibert  P.  Scripps, 
or  Roy  W.  Howard,  or  someone  else 
possessed  of  authority  in  the  general 
editorial  management,  would,  technically, 
have  the  power  to  insist  on  a  publication 
irrespective  of  local  conditions.  But 
those  possessing  that  authority  just 
simply  do  not  choose  to  exercise  the 
power,  because  they,  too,  being  human, 
have  no  great  urge  to  look  ridiculous  or 
make  their  papers  look  ridiculous.” 

Where  national  policy,  which  ordinar¬ 
ily  is  applicable  to  the  entire  Scripps- 
Howard  group  is  concerned,  there  is  very 
seldom  any  variation  of  opinion  between 
the  local  editors  and  the  general  office, 
Mr.  Parker  explained.  A  system  of 
talking^  things  over  is  maintained  among 
the  editors  and  headquarters.  But  the 
ultimate  factor  that  maintains  the  balance 
throughout  the  organization  is  the  type 
of_  men  chosen  for  a  Scripps-Howard 
editorship.  Their  editorial  philosonhy 
fits  in  with  that  of  the  organization,  Mr. 
Parker  asserted. 

“In  matters  of  general  editorial  policy, 
about  which  there  can  be  no  local  ex¬ 
ception,”  he  said,  "we  do  achieve  what 
we  consider  to  be  a  strong  degree  of  uni¬ 
formity.  How?  The  answer  to  that  is 
not  as  complicated  as  it  might  seem.  We 
achieve  it,  simply  because  our  organiza¬ 
tion  is  made  up  of  men  whose  journal¬ 
istic  philosophy,  generally  speaking,  ac¬ 
cords  with  those  upon  which  the  organ¬ 
ization  is  founded.  I  don’t  like  labels, 
but  they  are  handy.  The  one  most  fitting 
for  Scripps-Howard  Newspapers  is 
’Liberal.’ 

To  be  specific,  if  we  could  conceive 
of  two  men  in  political  life  as  being  in 
newspaper  work  rather  than  in  politics, 
we  could  say  that  it  would  be  impossible 
for  Reed  .Smoot,  for  instance,  to  be  a 
Scripps-Howard  erlitor.  Now  Reed 
Smoot  is  a  very  capable  man.  He  pos¬ 
sesses  certain  very  fine  intellectual  quali¬ 
ties  and  a  very  large  element  of  strength. 


every  issue  to  agree  with  everything  that 
llrandeis  thought  or  that  all  of  the 
other  Scripps-Howard  editors  would  be 
in  accord  with  every  one  of  his  ideas. 
But  his  general  objective  would  be  ours. 
Yet  Brandeis  would  not  be  Brandeis  if 
any  general  headquarters  tried  to  mould 
him  into  a  strait-jacket. 

"The  working  out  of  the  whole  thing 
is  that  Scripps-Howard  editors,  together 
with  the  Scripps-Howard  general  edi¬ 
torial  management,  think,  by  and  large 
and  over  the  long  haul,  towards  the  .same 
objective,  and  our  idea  is  not  to  ham¬ 
string  their  efficiency  in  arriving  at  that 
objective  by  ajjplying  hobbles  or  hand¬ 
cuffs.” 

Explaining  the  policy  on  national  issues, 
Mr.  Parker  said : 

“On  matters  of  large  national  import¬ 
ance,  s'uch  as  presidential  campaigns,  it 
is  customary  for  all  Scripps-Howard 
editors  to  meet  with  Robert  P.  Scripps, 
Roy  W.  Howard,  and  those  of  us  who 
constitute  the  general  editorial  manage¬ 
ment,  for  discussions  extended  enough 
to  arrive  at  an  agreement.  In  such  a 
discussion,  free  speech  prevails.  Out  of 
it  a  policy  is  arrived  at  by  mutual  give 
and  take  and  mutual  consent  and  not  by 
dictation  from  any  source.  The  res’ult 
is  enthusiastic  cooperation  and  enthusias¬ 
tic  support  on  the  part  of  everyone  con¬ 
cerned  rather  than  the  kind  of  support 
you  would  get  from  the  hired-man  and 
the  order-taker.  A  person  may  be  an 
excellent  hired-man  and  an  excellent 
order-taker  but  he  is  hardly  likely  to  be 
an  excellent  editor.” 

Group  operation  of  newspapers,  which 
is  responsible  for  a  number  of  economics 
in  material  purchase,  also  is  responsible 
for  many  economies  which  can  only  be 
listed  among  the  intangibles,  was  Mr. 
Parker’s  comment  when  questioned 
about  this  subject.  He  declared  : 

“Naturally  there  are  economies  that 
go  along  with  the  widespread  use  of 
talent.  If  you  have  men  of  exceptional 
knowledge  and  ability,  you  have  the  ad¬ 
vantage  of  being  able  to  use  their 
material  in  more  than  one  newspaper. 
That  works  to  the  benefit  of  the  men 
as  well  as  of  the  newspaper,  because 
their  capacity  for  earning  is  naturally 
increased. 


“Also,  there  are  economies  that  go 
along  with  cooperative  effort,  and  other 
economies  which,  though  intangible,  are 
important.  W'e  get  the  benefit  of  more 
widespread  experience ;  the  benefit  of 
the  other  fellow’s  mistakes  as  well  as 
our  own. 

“There  are  also  the  economies  in¬ 
volved  in  the  interchange  of  coverage 
arising  through  having  papers  in  25 
different  cities.” 

Although  a  feature  might  be  pur¬ 
chased  at  a  saving,  if  it  were  to  be  used 
by  the  entire  Scripps-Howard  group, 
instead  of  by  only  one  member,  Mr. 
Parker  explained  that  such  a  practice  is 
not  followed. 

“W'e  don’t  buy  that  way,”  he  said. 
“W'e  depend  largely  on  features  pro¬ 
duced  within  our  own  concern,  but 
whenever  outside  features  are  purchased, 
the  selection  is  up  to  the  local  editor. 
We  don’t  believe  in  purchasing  some¬ 
thing  in  general  headquarters  and  then 
imposing  it  on  the  local  editor.  He  is 
the  judge  of  what  goes  into  his  paper 
and  the  value  or  lack  thereof  of  the 
feature  offering  for  his  community. 
That’s  some  more  local  autonomy.” 


HAROLD  HALL  JOINS 
NEW  YORK  TIMES 


Partner  of  William  LaVarre  in  Pur¬ 
chase  of  Four  Southern  Papers 
Will  Be  Manager  of  Times 
Brooklyn  Plant 


Harold  Hall,  partner  of  William  La 
\’arre  in  the  purchase  of  four  newspap¬ 
ers  in  South  Carolina  and  Georgia,  has 
joined  the  A'l’w  York  Ti”’es  and  will  be 
manager  of  that  newspaper’s  Brooklyn 
plant  to  open  in  the  Fall,  it  was  learned 
this  week. 

Mr.  Hall,  who  is  37  years  old,  has  had 
20  years  of  newspaper  experience  in  both 
editorial  and  business  departments.  He 
first  worked  as  a  cub  reporter  on  a  paper 
in  St.  Joseph,  Mo.,  and  was  managing 
editor  of  the  St.  l^outs  Gazette  at  the 
age  of  17.  For  about  nine  years  he  did 
reportorial  and  editorial  work  on  various 
newspapers  in  Kansas  City,  St.  Louis,  St. 
Joseph  and  Chicago,  and  then  became  in¬ 
terested  in  the  business  end. 

For  about  five  years  he  was  vice  presi¬ 
dent  and  manager  of  the  Boyce  Publish¬ 
ing  Company,  Chicago,  and  for  two  years 
of  this  time  he  was  also  publisher  of_  the 
Indianapolis  Times.  In  1923  he  joined 
the  Scripps-Howard  organization  as  as¬ 
sistant  to  the  general  business  manager 
with  headquarters  in  Cleveland.  He  ef¬ 
fected  several  consolidations  of  newly- 
acquired  Scripps-Howard  newspaper, 
notably  those  in  Knoxville,  Memphis 
and  Denver. 

Mr.  Hall  became  business  manager  of 
the  Denver  Rnck\  Mountain  A’e^vs  and 
the  Demrr  Eveninq  Neivs  and  remained 
there  until  the  sprin"  of  1927.  when  he 
was  made  business  manager  of  the  Netv 
York  Teleqram.  He  put  in  the  Tele¬ 
gram’s  midtown  branch  plant  at  Thirty- 
third  Street  and  Tenth  Avenue. 

After  leaving  the  Telegram,  Mr.  Hall 
was  for  a  year  and  a  half  president  of 
the  Scripps-Howard  Newspaper  Supply 
Company. 

Mr.  Hall  recently  filed  a  petition  for 
legal  authoritv  to  sell  the  four  southern 
dailies  which  he  and  Mr.  I^V’arre  bought 
in  1920  with  funds  advanced  by  the  In¬ 
ternational  Paper  and  Power  Company. 


A.P.  BOARD  TO  MEET 

The  board  of  directors  of  the 
Associated  Press  will  meet  in  New  York 
Aug.  30,  at  headquarters  of  the  or¬ 
ganization  on  Madison  Avenue.  Kent 
Cooper,  general  manager,  who  is  now 
in  Europe,  is  expected  to  return  to  New 
York  in  time  for  the  meeting. 
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SAYS  JOURNALISM  SCHOOLS  ARE 
FULFILLING  INTENDED  FUNCTIONS 

Prof.  Cunliffe,  Director  of  Pulitzer  School,  Makes  Spirited 
Defense  of  Existing  Conditions,  but  Suggests  a 
Disinterested  Investigation  Into  Organization 


Defense  of  existing  conditions  in 
schools  of  journalism  throughout 
the  country  is  made  by  Prof.  John  W. 
Cunliffe.  director  of  the  School  of 
Journalism  of  Columbia  University  in 
his  annual  report  to  Dr.  Nicholas  Mur¬ 
ray  Butler,  president  of  the  university. 

In  the  report,  issued  this  week.  Pro¬ 
fessor  Cunliffe  disagrees  with  the  critics 
who  would  make  departments  of  jour¬ 
nalism  solely  graduate  schools. 

There  are,  he  says,  5,885  undergradu¬ 
ate  students  of  journalism  in  56  Amer¬ 
ican  colleges,  and  graduate  students 
number  100,  of  whom  18  or  nearly  one- 
fifth  are  at  Columbia  University. 

Thriving  schools  exist,  he  indicates, 
which  have  undergraduate  students  run¬ 
ning  into  the  hundreds  and  no  graduate 
students  in  journalism.  He  questions 
that  colleges  will  wipe  out  such  depart¬ 
ments  on  the  mere  chance  of  gaining  a 
handful  of  graduate  students. 

“The  provision  of  professional  train¬ 
ing  in  journalism  is  a  problem  of  ad¬ 
justment  to  actual  conditions,  and  not  a 
matter  of  mere  theory,”  he  states  in 
taking  a  fling  at  critics  of  the  schools. 

His  objects  of  attack  include  the 
Committee  of  the  American  Association 
of  Schools  and  Departments  of  Journal¬ 
ism.  the  Committee  on  Schools  and  De¬ 
partments  of  Journalism  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors,  and 
Edward  Marion  Johnson,  retiring  pres¬ 
ident  of  the  American  Association  of 
Teachers  of  Journalism. 

He  looks  more  favorably  on  the  re¬ 
port  of  a  Committee  on  Schools  of 
Journalism  of  the  New'  York  State  Pub¬ 
lishers  Association.  The  principal  rec¬ 
ommendations  of  this  committee,  he 
says,  have  been  in  force  at  the  Colum¬ 
bia  University  School  of  Journalism 
since  its  foundation,  and  are  summarized 
as  follows :  “The  number  of  students 
in  a  journalism  class  should  be  limited; 
practical  work  should  not  begin  until 
the  second  year ;  and  members  of  the 
journalism  faculty  should  have  had  at 
least  three  years  of  newspaper  experi¬ 
ence.” 

Professor  Cunliffe  expresses  the  hope 
that  a  competent  and  disinterested  in¬ 
quiry  ^  may  soon  be  undertaken  into  the 
organization  and  achievement  of  journal¬ 
istic  instruction  in  American  colleges  and 
universities  by  the  Carnegie  Endowment 
for  the  Advancement  of  Teaching  or 
some  similar  foundation. 

The  attempt  of  the  Committee  of  the 
American  Association  of  Schools  and 
Departments  of  Journalism  to  grade  the 
instruction  given  in  various  institutions 
by  means  of  an  A.B.C.  classification 
failed  to  win  the  approval  of  the  mem¬ 
bers  of  the  Association,  he  says,  and  yet 
there  is  a  widespread  opinion  that  all  is 
not  well  with  the  thousands  of  students 
receiving  journalistic  instruction  in  over 
200  American  colleges  and  universities. 

“It  is  obvious  that  many  of  the  students 
are  taking  one  or  more  courses  far  from 
adequate  to  provide  them  with  even  an 
elementary  professional  training.  The 
need  for  an  authoritative  investigation 
and  report  is  manifest. 

The  past  year,  he  points  out,  has  been 
marked  by  a  lively  discussion  of  the  pur¬ 
poses,  methods,  and  achievements  of 
schools  of  journalism.  Edward  Marion 
Johnson,  retiring  president  of  the  Ameri¬ 
can  Association  of  Teachers  of  Jour¬ 
nalism,  confessed,  says  Prof.  Cunliffe. 
that  in  his  opinion  a  genuine  professional 
school  of  journalism  docs  not  exist. 
With  this  Dr.  Cunliffe  heartily  disagrees. 

He  also  calls  attention  to  the  divided 
opinion  of  the  Committee  on  Schools  and 
Departments  of  Toumalism  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors.  This 
committee  found  that  there  are  two 
schools  of  thought  among  editors.  One 
frankly  wants  the  departments  of  jour¬ 
nalism  to  be  trade  schools,  for  thus  new's- 
papers  would  be  relieved  of  the  “tortu¬ 


rous  w'ork  of  teaching  copy-reading, 
office  routine,  and  the  elements  of  news 
gathering.” 

A  majority  of  the  committee,  however, 
feel  that  this  view  is  too  utilitarian  and 
unconsciously  too  selfish  to  be  acceptable 
to  the  Society  of  Newspaper  Editors. 

The  second  school,  with  which  the 
committee  agrees,  holds  that  the  depart¬ 
ments  of  journalism  should  “equip  the 
youth  of  today  for  the  journalism  of  to¬ 
morrow  with  a  broader  background,  a 
surer  cultural  foundation,  a  wider  un¬ 
derstanding  of  the  history  and  problems 
of  the  sciences,  the  arts,  and  the  mani¬ 
fold  relationships  of  men  to  society,  than 
most  of  us  have  acquired.” 

“Each  graduate  ought  to  have  in  the 
knapsack  of  his  mind  the  baton  of  the 
editor  and  the  publisher,”  this  school  as¬ 
serts,  bringing  forth  the  following  ex¬ 
pression  from  Prof.  Cunliffe: 

“These  principles  are  excellent,  and  I 
know  no  professor  of  journalism  who 
would  not  accept  them ;  it  is  the  applica¬ 
tion  of  these  principles  to  the  problem 
of  teaching  that  is  rejnarkable — even 
startling.  From  the  above  premises  the 
report  makes  a  jump  to  this  revolution¬ 
ary  conclusion:  'Your  Committee  would 
recommend  that  this  society  seriously 
consider  urging  that  departments  of 
journalism  be  graduate  school.’  ” 

The  studies  which  fit  a  man  for  the 
practice  of  journalism  divide  themselves 
into  two  groups.  Prof.  Cunliffe  explains: 
First,  there  is  a  group  of  fundamental 
or  preparatory  studies,  and,  second,  there 
is  a  more  strictly  professional  group. 

“It  is  obvious,”  Prof.  Cunliffe  says, 
“that  all  the  professional  studies  can¬ 
not.  as  the  Committee  of  the  Society  of 
Editors  seems  to  think,  be  crowded  into 
one  graduate  year.  Even  if  they  could, 
it  would  be  a  mistake  to  divide  them 
mechanically  from  the  first  group  of 
studies  on  the  ground  that  the  former 
are  purely  academic,  and  the  latter  purely 
professional ;  they  are  not. 

“They  overlap,  in  spite  of  all  attempts 
to  keep  them  separate,  and  they  should, 
both  for  general  purposes  of  instruction 
and  for  professional  reasons,  be  taught 
together.  The  so-called  academic  sub¬ 
jects  need  the  stimulation  of  professional 


interest.  The  professional  subjects  rest 
upon  the  first  group  of  studies  and  can¬ 
not  get  on  without  them.  This  _  was 
clearly  recognized  by  Joseph  Pulitzer, 
and  it  has  always  been  recognized  in  the 
organization  and  administration  of  the 
School  founded  by  the  Trustees  of  Co¬ 
lumbia  University  by  means  of  his 
benefaction. 

“While  no  member  of  the  Faculty  of 
the  School  of  Journalism  is  inclined  to 
minimize  the  importance  of  his  own  spe¬ 
cial  subject,  we  have  all  kept  to  the 
ideal  of  a  combined  cultural  and  pro¬ 
fessional  education  which  was  in  Joseph 
Pulitzer’s  mind.  It  is  with  each  of  us 
not  merely  a  matter  of  tradition,  but  of 
strong  personal  conviction,  partly,  no 
doubt,  because  care  has  been  taken  to 
choose  as  teachers  men  not  only  of  long 
professional  experience  but  of  general 
cultivation  and  wide  intellectual  interests. 

“Reporting  and  copy-reading  are  oc¬ 
cupations  dependent  not  merely  upon 
professional  skill  but  upon  knowledge 
of  men  and  affairs,  of  local,  national, 
and  International  organization;  in  these 
courses  there  is  no  more  frequent  or 
more  bitter  complaint  on  the  part  of 
the  instructor  than  that  a  student  ‘does 
not  know  anything.’ 

“Obviously,  the  competence  of  a  critic 
of  literature,  drama,  or  music  depends 
mainly  on  his  knowledge  of  the  particular 
form  of  art  he  is  dealing  with ;  and 
feature  and  editorial  writing  rest  also 
upon  knowledge  and  judgment,  not 
merely  upon  facility  of  expression.  The 
psychology  of  news  interest  is  the  ap¬ 
plication  of  general  psychological  prin¬ 
ciples  to  newspaper  work;  the  professor 
who  teaches  it  needs  to  be  familiar  with 
both  the  principles  and  the  newspaper. 

“It  should,  moreover,  be  remembered 
that  these  professional  studies  have  a 
general  as  well  as  a  particular  educa¬ 
tional  value.  The  first  business  of  the 
newspaper  man  is  to  be  intelligent  and 
every  one  of  his  studies  should  con¬ 
tribute  to  his  intellectual  capacity. 

“If  anyone  thinks  that  the  reporting 
of  any  matter  of  public  importance,  a 
night’s  copy-editing,  the  writing  of  a 
feature  or  editorial  article,  or  the 
critical  judgment  of  a  new  book  or  a 
new  play  can  be  done  without  consider¬ 
able  mental  exertion,  he  should  try  it, 
and  no  long  course  of  practice  will  be 
needed  to  convince  him  that  all  of  these 
are  strenuous  exercises  of  intellectual 
effort,  which  demand  qualities  of  mind 
requiring  l»th  natural  endowment  and 
careful  training.” 

Commercialization,  standardiz  a  t  i  o  n, 
mergers,  chains,  organized  news  services. 


local  and  world-wide,  have  arrived,  b« 
not  yet  mass  production,  Prof.  Cmilifft', 
report  says  in  conclusion. 

“The  chain  newspapers  still  have  j 
recognizable  individuality ;  there  are  stil] 
important  personalities  in  the  newspajur 
world,  exercising  their  influence,  not  in 
the  old  way,  it  is  true,  but  in  a  different 
way  and  over  a  wider  area.  The  more 
the  process  of  producing  a  newspaper 
is  mechanized,  the  more  necessary  it  h 
that  the  directing  personnel  should  be 
men  of  character,  insight,  and  originality 

“It  may  be  wise  for  the  schools  of 
journalism  to  send  out  fewer  graduates 
but  there  will  be  general  agreement  that 
they  should  choose  and  train  better  ones, 
If  a  newspaper  writer  is  to  count  his 
readers  by  millions  instead  of  thousands 
it  is  the  more  necessary  that  he  should 
have  sound  judgment  and  thorough 
knowledge.  The  cost  of  material  produc¬ 
tion  has  grown  so  enormously  that  the 
expenditure  on  the  editorial  staff  tends  to 
become  almost  insignificant. 

“The  great  newspaper  corporations  of 
the  future  will  insist  upon  efficient  sen- 
ice,  and  will  have  the  means  to  pay  well 
for  it.  The  editorial  staff  may  be  few; 
they  must  be  fit  for  their  work.  It  should 
be  the  ambition  of  this  and  every  self- 
respecting  school  of  journalism  to  m^e 
them  so.” 

REPORTER  SAVES  ROLL 


VISCOUNT  CASTLEROSSE  HERE  FOR  REGATTA 


Gun  Man,  “Once  a  Newspaper  Mm 
Himself,”  Listens  to  Reason 

Edward  F.  Breen,  night  police  reporter 
for  the  l^orcester  (.Mass.)  Telegram, 
was  successful  in  saving  his  roll  recently, 
when  he  informed  a  stickup  artist  that  he 
was  a  newspaper  man  on  vacation.  Breen 
and  three  companions  were  held  up  on  a 
lonely  road  in  W  eekapaug,  R.  I.  One  of 
the  quartet  was  Timothy  Whalen,  of  the 
advertising  department  of  the  Telegram- 
Gazette. 

The  young  men  were  returning  to 
Westerly  from  Naragansett  Pier,  when  a 
car  with  New  York  number  plates 
blocked  the  road.  A  well  dressed  young 
man  appeared  with  a  revolver  and  or¬ 
dered  them  to  “Fork  over.”  The  other 
three  complied  with  the  request,  but 
Breen  told  the  bandit  that  he  was  a  re¬ 
porter  on  the  tail  end  of  a  vacation  and 
was  broke. 

The  stranger  inquired  what  paper 
Breen  worked  on,  and  then  said,  “Well, 
I  am  a  newspaperman  myself,  or  rather 
I  was  one,  and  perhaps  that  is  why  I 
am  carrying  a  gyn  today.”  So  Breen 
was  not  searched,  although  the  gunman 
stopped  to  chat  with  them  for  half  an 
hour. 

ST.  LOUIS  M.  E.  NAMED 


Dale  S.  Renault  Goe*  from  the  Star  to 
the  Time* — Other  Change* 

J.  A.  Ollahan,  publisher  of  the  St. 
Louis  Times,  this  week,  announced  the 
appointment,  immediately  effective  _  of 
Dale  S.  Renault  as  managing  editor. 
Renault  formerly  was  assistant  managing 
editor  of  the  Star.  W.  L.  Bradley,  who 
was  managing  editor  for  years,  was,  at 
his  own  request,  transferred  to  chief  of 
the  copy  desk. 

Aaron  Benesch  will  continue  as  city 
editor. 

Mr.  (Tallahan  also  announced  the  ap¬ 
pointment  of  Julius  Theobald  as  assistant 
circulation  manager.  Theobald  formerly 
was  circulation  manager  of  Omaha  Bee- 
h^ews  and  huiianaf>olis  Times. 

CRANE  WINS  NEA  TROPHY 

Comic  artist,  Roy  Crane,  creator  of 
“Wash  Tubbs,”  emerged  from  the  NEA 
golf  tournament  held  in  Cleveland  this 
week  with  a  low  net  score  of  74  a^ 
winner  of  first  prize.  Crane  was  tied 
won  out  after  a  play-off. 


Viscount  and  Lady  Castlerosse  photographed  as  they  arrived  in  the  United 
States  to  be  present  at  the  sailing  of  the  America’s  Cup  Races.  Viscount 
Castlerosse  is  director  of  the  London  Daily  Express,  Sunday  Express  and 
Evening  Standard. 


NEW  BOOK  BY  MRS.  FARNHAM 

Mrs.  Mateel  Howe  Farnham,  daughter 
of  Ed  Howe,  former  publisher  of  the 
Atchison  (Kan.)  Globe,  is  the  author 
of  a  novel  issued  recently  by  Dodd, 
Mead  &  Co.  It  is  titled  .“Wild  Beauty." 
Talking  motion  picture  rights  have  been 
purchased  by  Paramount. 
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EDITORS  HEAD  NEW  PENN  STATE  FACULTY 

Two  Years’  Planning  by  State  Publishers’  Association  Culminates  in  School  Wholly  Under  Craft 
Leadership — Newspaper  Plant  Projected — Practical  Work  Stressed 
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The  School  of  Journalism  which  will 
open  at  Pennsylvania  State  College, 
State  College,  Pa.,  in  September,  has 
been  conceived,  supervised  and  outlined 
and  will  be  taught  entirely  by  active 
newspaper  men— newspaper  publishers 
and  editors  who  are  members  of  the 
Pennsylvania  Newspaper  Publishers  As¬ 
sociation  and  college  professors,  who 
are  first  of  all  newspaper  men,  and 
academicians  afterwards. 

It  is  believed  the  first  time  in  the 
history  of  journalism  teaching  that 
prominent  editors  of  metropolitan  daily 
newspapers  and  publishers  and  editors 
of  smaller  city  dailies  and  weeklies  will 
actually  go  into  the  classroom,  not  as 
mere  occasional  lecturers,  but  as  in¬ 
structors  of  regular  courses  throughout 
an  entire  term.  ... 

Every  detail  of  the  new  school  has 
been  planned  and  executed  by  a  commit¬ 
tee  from  the  publishers  association. 
This  committee  has  been  laboring  for 
the  past  two  years  on  curriculum  and 
plant  details,  using  courses  in  journal¬ 
ism  in  the  department  of  English  at 
State  College  as  the  background  or 
nucleus  from  which  to  build  one  of  the 
most  practical  journalism  schools  exist¬ 
ing  today. 

The  four  year  course  is  outlined  to 
give  the  student  the  maximum  amount 
of  actual  newspaper  work.  The  the¬ 
oretical  is  considered  auxiliary,  but 
necessary,  to  a  well-rounded  career  in 
journalism. 

AdmSnistratioh  of  the  school  is  in 
the  hands  of  Prof.  Franklin  C.  Banner, 
of  State  College,  who  was  instrumental 
in  placing  the  project  before  the  pub¬ 
lishers.  The  association,  however,  has 
assumed  all  direction  of  the  school,  pur¬ 
chase  and  placement  of  physical  prop¬ 
erties,  equipment  and  has  in  prospect 
an  appropriation  of  $250,000  or  more 
from  the  1931  Pennsylvania  legislature 
to  mature  plans  for  a  modern  newspaper 
plant. 

It  is  approximately  two  years  since 
the  Pennsylvania  Newspaper  Publishers 
Association  began  the  movement  which 
has  culminated  so  successfully.  E. 
Arthur  Sweeny,  publisher  of  the  Greens- 
burg  Tribune  and  Review,  was  president 
of  the  association.  It  has  been  largely 
through  his  effort  in  that  year  and 
subsequently,  that  development  of  the 
school  has  been  so  rapid. 

With  Sweeny’s  retirement  as  president 
at  the  beginning  of  1929,  the  newly 
elected  president,  Col.  E.  J.  Smith,  pub¬ 
lisher  of  the  Allentown  Morning  Call, 
named  him  a  member  of  the  Penn  State 
Journalism  Committee. 

Members  of  this  committee  named 
during  the  term  of  President  Sweeny, 
all  of  whom  are  still  serving,  are: 
B.  R.  _  Gardner,  Montrose  Independent 
Republican;  E.  J.  Lynett,  Scranton 
Times;  A.  E.  McCollough,  Lancaster 
Sews  Journal;  D.  N.  Slep,  Altoona 
Mirror;  Fred  Fuller  Shedd,  Philadelphia 
Evening  Bulletin;  Col.  E.  G.  Smith, 
^ilkes-Barre  Times-Leader;  A.  W. 
Fell;  past  manager  of  the  Pennsyl- 
wnia  Newspaper  Publishers  Association ; 
Harold  Jacobs,  Pittsburg  Press  and 
^’ll^ni^.,^ardy,  present  manager  of 

When  this  committee  met  at  State  Col¬ 
lege  and  organized  shortly  after  ap- 
^intment.  Sweeny  was  elected  chairman. 
He  appointed  on  the  curriculum  com- 
™ltee,  Shedd,  McCollough,  Hardy  and 
“rot.  Banner.  The  mechanical  plant 
‘■°'J''5jfiee  is  composed  of  Fell,  Gardner 
snd  Slep.  Both  committees  went  to  work 
“If.'iK^lieally  in  the  ensuing  year  and 
*•11  t,  curriculum  is  completed  and 
Will  be  placed  into  schedule  this  fall,  the 
plant  and  subsequent  plans  will  have 
to  await  the  1931  session  of  the  Pennsyl¬ 
vania  legislature  when  funds  for  the 
succeeding  biennium  are  to  be  appro¬ 
priated. 

and  specifications  for  the 
mechanical  plant,  however,  have  been 


By  ERROL 

tentatively  drawn  and  submitted  to  the 
State  College  board  of  trustees  for  ap¬ 
proval  in  order  that  the  project  may  be 
included  in  the  college  budget.  The 
temporary  plans  call  for  $250,000  for 
plant  purposes  and  there  is  no  doubt  in 


Fred  Fuller  Shedd 


the  minds  of  the  publishers  that  the  ap¬ 
propriation  will  be  granted. 

The  entire  staff  of  the  school,  as  has 
been  said  before,  is  made  up  of  practical 
newspaper  men  rather  than  academic  in¬ 
structors.  For  the  present  this  staff  con¬ 
sists  of  four  with  two  assistants. 

Heading  the  teaching  staff  is  Mr. 
Shedd,  who  has  been  granted  one  day’s 
weekly  absence  from  his  duties  as  edi¬ 
tor  of  the  Philadelphia  Bulletin  to  lec¬ 
ture  on  “Principles  in  Journalism.’’  This 
course  is  designed  to  acquaint  students 
with  the  actual  needs  and  requirements  of 
present-day  journalism  and  give  them  a 
foundation  for  the  work  which  will  be 
in  keeping  with  the  best  traditions  and 
practices  of  the  craft.  The  course  will 
cover  the  field  of  every  department  of 
the  modern  newspaper.  Mr.  Shedd  is 
president  of  the  American  Society  of 
Newspaper  Editors.  He  will  be  assisted 
from  time  to  time  by  experts  in  all  fields 
of  newspaper  work  who  will  give  occa¬ 
sional  lectures.  Shedd  will  teach  every 
Monday  throughout  the  school  year. 

The  administrative  work  of  the  school 
is  being  directed  by  Prof.  Banner,  who 
has  been  teaching  studies  in  journalism 
at  State  College  for  the  past  four  years. 
He  is  a  graduate  of  the  University  of 
Missouri  School  of  Journalism,  holding 
degrees  of  Bachelor  of  Journalism,  Bach¬ 
elor  of  Arts  and  Master  of  Arts  while 
his  newspaper  experience  includes  work 
in  the  U.  S.  and  England.  He  is  one 
of  the  four  American  members  of  the 
Royal  Institute  of  Journalists,  an  honor 
granted  for  distinguished  work  on  Lon¬ 
don  newspapers.  He  is  well  known  as  a 
writer.  He  teaches  courses  in  history  of 
journalism,  reporting  and  feature  writing. 

Another  of  the  staff  is  Prof.  W.  F. 
Gibbons,  Pennsylvania  short  story  writer 
and  newspaper  man,  who  has  been  a 
member  of  the  college  faculty  in  the  de¬ 
partment  of  English  for  the  past  several 
years.  He  will  teach  community  journal¬ 
ism.  feature  writing  for  argicultural 
publications,  editorial  writing  and  ethics 
of  the  press. 

The  newest  acquisition  to  the  regular 
teaching  staff  is  Herbert  M.  Hofford, 
who  assumes  his  duties  in  .September. 
He  comes  to  Penn  State  from  the  Provi¬ 
dence  fR.!.)  Journal,  where  he  has  been 
state  editor.  He  has  also  worked  on  the 
staffs  of  the  Allentown  (Pa.)  Morning 
Call  and  Chronicle  News  and  the  Phila¬ 
delphia  r.7rning  Bulletin.  He  holds  a 
Ph.B.  degree  from  Brown  University  and 
will  teach  reporting,  copy-reading  and 
advertising. 


H.  DERBY 

The  curriculum,  as  outlined  by  the 
publishers’  association  committee,  includes 
the  courses  mentioned  as  being  taught  by 
the  various  instructors  as  well  as  ad¬ 
vanced  courses  in  these  subjects.  In  the 
final  year  of  the  students’  work  a  thesis 


Prof.  Franklin  C.  Banner 


in  research  concerning  some  newspaper 
problem  of  special  local  or  state  im¬ 
portance  will  be  required  for  graduation. 
Other  work  in  the  school  prior  to  gradu¬ 
ation,  but  which  is  not  being  offered  in 
1930-31,  includes  instruction  in  publish¬ 
ing,  printing  and  engraving,  printing  cost 
accounting  and  allied  technical  practices. 

The  initial  year  of  the  course  is  the 
same  as  that  for  all  courses  in  the  Col¬ 
lege  of  Liberal  Arts.  The  second  year 
the  student  begins  his  specialization 
when  the  first  subjects  in  journalism  are 
given.  The  third  and  fourth  years  are 
devoted  exclusively  to  newspaper  studies 
and  lalioratory  practice.  A  major  portion 
of  the  college  work  in  the  concluding 
years  is  given  over  to  actual  newspaper 
work  in  the  college  printing  and  editorial 
plant  and  on  the  staffs  of  Pennsylvania 
newspapers,  either  as  resident  members 
during  summer  vacations  or  as  special 
correspondents  and  writers.  Thus  the 
association,  through  its  co-operation,  ex¬ 
pects  to  render  to  students  as  much  prac¬ 
tical  experience  as  possible  so  that  when 
their  cour.se  is  ended  they  will  be  trained 
to  enter  immediately  upon  active  news¬ 
paper  duties  either  in  Pennsylvania  or 
elsewhere. 

Two  features  in  this  connection  stand 
out  as  novel,  also.  One  is  the  placement 
service  being  handled  directly  through 
the  central  office  of  the  Pennsylvania 
Newspaper  Publishers  Association,  at 
Harrisburg.  This  bureau,  during  this 
past  summer,  for  instance,  placed  15 
graduates  of  the  college  who  had  com¬ 
pleted  some  work  in  journalism,  on  the 
staffs  of  various  state  papers. 

The  other  feature  is  the  recommenda¬ 
tion  of  scholarships  for  promising  jour¬ 
nalistic  students  who,  during  their  high 
school  careers,  had  allied  themselves  with 
newspapers  and  who  have  shown  a  desire 
to  continue  in  the  work.  These  scholar¬ 
ships  will  be  provided  by  individual  pub¬ 
lishers. 

The  school  is  being  housed  in  the  new 
million  dollar  administration  building  at 
State  College,  which  building  is  about 
completed.  The  class  rooms  of  the  jour¬ 
nalism  school  are  laid  out  in  the  form  of 
an  editorial  and  news  room,  the  section 
housing  also  a  library  and  faculty  offices. 

The  enrollment  in  the  School  of  Jour¬ 
nalism  this  fall  in  new  students  is  30,  an 
increase  of  100  per  cent  over  a  year  ago. 
Seventy-five  students  will  be  majoring  in 
joiirnaiism  while  160  are  enrolled  for 
some  of  the  courses  in  the  school. 

Six  college  publications  will  form  the 
outlet  for  the  practical  newspaper  and 


magazine  courses.  One  of  them  is  the 
Penn  State  Collegian,  a  semi-weekly  col¬ 
lege  newspaper.^  It  is  the  plan  of  the 
publishers  association  to  discontinue  the 
semi- weekly  when  the  new  plant  has  been 
installed  and  to  issue  a  daily  newspaper 
complete  with  leased  wire  and  modern 
feature  services,  a  publication  not  only 
for  the  student  body  at  Penn  State  but 
also  for  the  entire  community  in  which 
the  college  is  located. 


N.Y.  PUBLISHERS’  GROUP 
TO  MEET  SEPT.  5 


Annual  Fall  Outing  and  Meeting  to 
Be  Held  at  Historic  Cooperstown 
— Grantland  Rice  to  Ad¬ 
dress  Formal  Dinner 


Newspaper  publishers  of  New  York 
State  will  gather  at  the  Otesaga  Hotel 
at  Cooperstown,  N.  Y.,  Friday,  Sept.  5, 
for  a  week-end  convention  and  annual 
fall  outing.  A  round  table  session  on 
the  newspaper  business  will  constitute 
the  opening  program  Friday  night,  with 
the  following  as  leaders  in  discussion; 
Ralph  Bennett,  Binghamton  Press,  W. 
O.  Dapping,  Auburn  Citizen',  G.  B.  Wil¬ 
liams,  Geneva  Daily  Times,  Harvey  Bur- 
rill,  Syracuse  J ournal- American;  Frank 
MeShane,  Rochester  Journal',  Arthur 
Hecox,  Albany  Knickerbocker  Pres*- 
News,  and  J.  Noel  Macy,  County  Pub¬ 
lishers,  Inc.,  Tarrytown. 

Following  the  adjournment  of  this 
session,  the  semi-annual  meeting  of  the 
New  York  State  circuit  of  the  Asso¬ 
ciated  Press  members  will  be  conducted 
at  Cooperstown. 

The  program  will  open  Saturday  with 
a  formal  business  meting  of  the  asso¬ 
ciation  with  Jerome  D.  Bamum,  presi¬ 
dent,  presiding.  Prof.  H.  B.  Rathhone, 
of  the  Department  of  Journalism  of  New 
York  University,  will  speak  on  the  news 
and  editorial  departments.  Plans  for 
the  expansion  of  the  Empire  State 
School  of  Printing  at  Ithaca  will  be  pre¬ 
sented  by  W.  O.  Dapping,  chairman  of 
a  special  committee  appointed  at  the  last 
annual  meeting  to  canvass  the  matter  of 
building  improvements  for  the  school. 
J.  B.  Pinkham,  executive  secretary,  will 
head  a  discussion  on  the  labor  situation 
in  New  York  State. 

Following  the  morning  meeting  the 
members  of  the  Association  and  their 
guests  will  participate  in  a  golf  tourna¬ 
ment  on  the  famous  Otesega  Golf 
Course.  Henri  M.  Hall  and  E.  D.  Cior- 
son,  and  A.  R.  Kessinger  arc  the  com¬ 
mittee  in  charge  of  arrangements  for  the 
tournament. 

The  formal  dinner  of  the  association 
will  close  the  festivities  on  Saturday 
night  with  Grantland  Rice,  famous 
sports  editor,  and  Paul  Fenimore  Cooper, 
descendant  of  James  Fenimore  Cooper 
as  speakers. 

The  publishers  and  members  of  their 
families  have  been  invited  to  drive  to 
Howe’s  Caverns  on  Sunday  after  which 
a  sightseeing  tour  will  be  conducted 
throughout  the  beauty  spots  of  Coopers¬ 
town  and  I.ake  Otsego. 

Many  members  of  the  New  York  City 
Publishers’  Association  are  expected  to 
join  with  the  publishers  of  New  York 
State  at  this  convention  and  outing. 


NEW  TRIBUNE  BOOKLETS 

“Ch(K)sing  a  Homesite’’  and  "101 
Ways  of  Remodeling  Your  Home,’’  two 
leaflets  for  home  owners  and  prospec¬ 
tive  home  owners,  have  been  prepared 
by  Louise  Bargelt,  Home  Builders  edi¬ 
tor  of  the  Chicago  Tribune.  Two  leaf¬ 
lets  have  been  prepared  by  Eleanor 
Nangle,  known  to  Tribune  readers  as 
Helen  Bartlett,  etiquette  editor.  The 
leaflets  are:  “Table  Setting  and  Serv¬ 
ice  for  Luncheon’’  and  “Table  Setting 
and  Service  for  Dinner.’’ 
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KANSAS  CITY  STAR  DEFENDS  TREATMENT 
OF  NOTORIOUS  GANGSTERS^  HANGING 

Relegated  Story  of  Executions  to  Page  12  in  Belief  That  Readers 
Did  Not  Want  Gruesome  Details  Thrust  Upon  Them — 


Disclaims  Effort  to 


Relegation  ot  an  account  of  the 

i'.anging  of  three  murderers  to  an 
inside  page  recently  drew  the  criticism 
of  Ollier  newspapers  in  nearby  cities  to 
the  Katisas  City  (Mo.)  Star.  Answer¬ 
ing  statements  tliat  it  was  endeavoring 
to  pose  as  an  uplifter  of  journalism,  the 
Star  disclaimed  any  such  purpose  and 
declared  it  had  not  given  page  one  posi¬ 
tion  to  the  story  Iiecause  it  felt  readers 
did  not  want  to  have  the  ghastly  de¬ 
tails  of  the  hanging  thrust  upon  them  on 
tlie  front  page. 

The  liangings  were  the  cause  of  great 
interest  in  the  city  because  of  the  notor¬ 
iety  surrounding  the  murderers  and  the 
popularity  of  their  victim.  Tlie  mur¬ 
derers  were  three  Kansas  City  gang¬ 
sters  convicted  of  slaying  "Happy” 
Smith,  popular  Kansas  City  traffic  po¬ 
liceman  during  the  Republican  national 
convention  in  1028. 

Under  a  double  column  headline  and 
wdth  photographs  showing  curiosity 
seekers  loitering  near  the  jail  the  Star 
— on  page  twelve  of  the  edition  going  to 
Kansas  City  homes — gave  minute  details 
of  the  executions. 

Widespread  attention  had  been  at¬ 
tracted  to  the  cases  of  the  gangsters  be¬ 
cause  of  the  prominence  of  the  slain 
man  and  because  of  the  many  forms  of 
pressure  brought  to  bear  by  the  Kansas 
City  underworld  in  an  effort  to  save  the 
doomed  men.  Following  the  bare  lead 
stating  that  the  gangsters  had  been 
hanged  the  Star  said,  in  indented  italic 
type  measure: 

“In  one  of  his  great  satires  Voltaire 
tells  of  a  party  shipwrecked  on  a  de¬ 
serted  land.  The  men  march  for  days 
hoping  to  find  a  settlement.  Finally  as 
they  are  exhausted  and  in  despair  they 
come  on  a  gallows  where  a  skeleton  is 
swinging  in  the  wind.  The  wanderers 
fall  on  their  knees  and  exclaim,  ‘Thank 
God.  at  last  we  have  got  back  to  civiliza¬ 
tion  !’ 

“What  a  commentary  on  the  slow'  prog¬ 
ress  from  savagery  that  civilization  still 
must  resort  to  such  terrible  measures  as 
were  used  in  Kansas  City  this  morning 
to  dispose  of  three  murderous  bandits ! 

“Yet  society  is  forced  to  use  the  death 
penalty  for  its  own  protection  to  re¬ 
strain  the  wild  beast  that  lurks  in  many 
a  depraved  human  heart. 

“This  stern  necessity  is  still  a  shocking 
thing  to  the  community.  No  one  can 
read  the  story  of  what  took  place  in  the 
county  jail  without  an  involuntary 
prayer  that  the  forces  of  home  training 
and  of  public  education  may  progress 
to  a  point  where  men  w'ill  not  need  to  be 
restrained  from  murder  by  fear  of 
death." 

The  Star  then  admitted  that  its  prime 
purpose  of  existence  W'as  the  printing 
•  of  news  and  that  as  its  readers  were 
entitled  to  the  news  the  details  of  the 
hanging  could  be  read  on  an  inner  page. 

Taken  to  task  by  a  number  of  Kansas 
and  Missouri  newspaiters  for  its  stand  a 
few  days  later  the  Star  explained  in  its 
editorial  column  the  handling  of  the 
story.  Critics  felt  that  if  its  purpose 
were  to  put  journalism  on  a  higher  plane 
the  story  ought  not  to  have  been  printed 
at  all.  One  newspaper  —  the  Seneca 
(Kan.)  Courier-Tribune  expressed  the 
belief  that  the  story  should  have  been 
“played  up”  on  page  one  as  a  deter¬ 
rent  to  the  criminally-minded. 

Disclaiming  all  intention  to  “uplift” 
journalism  the  Star  stated  that  its  policy 
was  not  a  moral  one  but  one  that  it  felt 
would  meet  the  desires  of  its  readers, 
responses  from  its  readers,  the  editorial 
indicated,  had  proven  the  correctness  of 
.  its  handling  of  tlie  story.  It  was  not 
considered  necessary  to  display  the  story 
as  a  deterrent  because  of  the  belief  that 
the  mere  statement  that  the  punishment 
had  been  inflicted  was  sufficient  for  that 
purpose. 

“The  Courier-Tribune  and  other  news¬ 
papers  with  similar  views  have  read  too 


Uplift”  Journalism 


much  into  the  Star’s  reasons  for  what 
It  did,"  the  Star'>  editorial  declared.  “We 
had  no  high  moral  purpose  in  view,  and 
certainly  no  purpose  of  'uplifting  journal¬ 
ism.’  It  was  simply  a  matter  of  taste. 
The  knowledge  that  the  men  were  to 
die  hung  over  the  city  like  a  pall  all 
the  week.  W'e  had  no  prejudice  against 
printing  a  full  account  of  the  execution. 
But  we  believed  that  very  many  of  our 
readers,  who  felt  with  us  that  the  hang¬ 
ings  were  necessary  would  be  relieved 
not  to  have  the  necessarily  wretched  de¬ 
tails  thrust  on  them  on  the  first  page. 
At  the  same  time  we  believed  those  who 
desired  to  read  a  full  account  were  en¬ 
titled  to  have  it  presented. 

"As  to  the  effect  of  the  news  as  a 
deterrent  of  crime,  the  mere  knowledge 
that  the  sentences  were  carried  out  was 
a  tremendous  blow  to  the  underworld. 
Its  members  had  moved  heaven  and 
earth  to  obtain  a  commutation  of  the 
sentences.  Their  failure  and  the  conse¬ 
quent  hangings  carried  the  lesson.  No 
potential  murderer  in  this  part  of  the 
country  could  possibly  have  missed  it. 
The  fact  that  the  story  was  not  spread 
over  the  first  page  of  the  home  edition 
did  not  mitigate  the  lesson’s  severity. 

“As  was  said  at  the  outset,  our  aim 
was  not  to  be  a  moral  guide,  but  simply 
to  meet  what  we  conceived  to  be  the 
probable  wishes  of  a  large  part  of  our 
audience.  From  the  responses  received, 
we  believe  this  aim  was  attained.” 


WWJ  MARKS  ANNIVERSARY 


Celebrities  Help  Celebrate  Detroit 
News  Radio  Station’s  Birthday 

Senators  James  Couzens  and  Arthur 
\'andenburg  and  Congressmen  Robert  H. 
Clancy  and  Clarence  McLeod  took  part 
Aug.  20,  in  the  celebration  marking  the 
10th  anniversary  of  radio  station  WWJ, 
owned  and  operated  by  the  Detroit 
News.  They  shared  program  honors 
with  concert  and  radio  artists.  The  en¬ 
tertainment  continued  from  6 :30  to  12  ;30 
P.  M. 

William  E.  Scripps,  president  of  the 
News,  spoke  on  the  radio,  as  did  Jeffer¬ 
son  B.  Webb,  station  manager.  E.  L. 
Tyson,  chief  announcer,  and  John  Pros¬ 
ser,  Herschel  Hart,  Franklyn  Greenwood 
and  Harold  Preistly,  staff  announcers, 
introduced  the  acts  and  speakers. 

Among  those  _  on  the  program  were 
Ossip  (jabrilowitch,  conductor  of  the 
Detroit  Symphony  Orchestra;  Victor 
Kolar,  assistant  conductor;  Charles  W. 
Hamp.  Wendell  Hall.  Marian  Martin, 
Muriel  Kyle,  Beatrice  Griffin,  Madeline 
.McKenzie  and  Fxldie  Peabody.  Orches¬ 
tras  in  the  six-hour  show  were  the  De¬ 
troit  Symphony,  the  Oleanders,  the 
Gamble  Clrchestra,  Crowley  Milner 
Couriers,  Crosley  Radio  Couriers  and 
Bert  Milan’s  Eastwixxl  Park  Orchestra. 


MENCKEN  WEDS  MISS  HAARDT 


Marriage  of  Editor  and  Novelitt  Ad¬ 
vanced  a  Week 

Henry  L.  Mencken,  editor  of  the 
American  Mercury  and  former  champion 
of  bachelorhood,  and  Miss  Sara  Powell 
Haardt,  novelist,  were  married.  Aug.  27. 
at  the  Protestant  Episcopal  (Thurch  of 
St.  Stephen  the  Martyr,  Baltimore.  At 
the  time  the  engagement  of  Mr. 
Mencken  and  Miss  Haardt  was  an¬ 
nounced  it  was  said  the  wedding  would 
Iw  held  Sept.  3.  There  was  no  explana¬ 
tion  of  the  change  in  plans. 

The  bridegroom  was  accompanied  bv 
his  brother,  .August.  The  bride  was 
given  in  marriage  by  her  brother-in-law, 
Charles  Wickliffe  Stevenson,  of  Cincin¬ 
nati.  She  was  accompanied  by  her 
mother,  Mrs.  John  .\nton  Haardt.  of 
Montgomery,  .\la.,  and  her  sister,  Mrs. 
Charles  Wickliffe  Ste  venson.  The  cere¬ 


mony,  according  to  the  Episcopal  rite, 
was  performed  by  the  Rev.  Dr.  Herbert 
Parrish,  of  New  Brunswick,  N.  J., 
former  rector  of  St.  Luke’s  Church, 
Baltimore.  I>r.  Parrish  is  a  close  friend 
of  Mr.  Mencken  and  has  contributed  to 
the  .\merican  Mercury. 

In  addition  to  those  already  mentioned 
others  in  attendance  were  Miss  Gertrude 
Mencken,  sister  of  the  bridegroom ;  Mr. 
and  Mrs.  Charles  E.  Mencken,  of  Oil 
City,  Pa.,  brother  and  sister-in-law  of 
Mr.  Mencken,  and  their  daughter,  Vir¬ 
ginia  ;  and  a  young  nephew  of  the 
iiride.  Master  Charles  Wickliffe  Steven¬ 
son.  Jr. 

NEWS  MEN  AT  ARCTIC 
AWAIT  ANDREE  SHIP 


Press  Associations  and  Newspapers 
Send  Representatives  Into  Bleak 
Region  to  Search  for  the 
Bratvaag 


News  agencies  and  newspapers  sent 
representatives  into  the  bleak  stretches 
beyond  the  Arctic  circle  this  week  to 
search  for  the  little  vessel,  Bratvaag, 
Norwegian  sealer,  that  is  returning  from 
the  far  north  with  the  bodies  of  Salo¬ 
mon  August  Andree  and  a  companion 
who  perished  during  a  balloon  trip  to 
the  Arctic  33  years  ago.  Sealing  vessels 
have  been  chartered  to  go  out  from 
Tromsoe,  Norway,  and  meet  the  Brat¬ 
vaag  before  it  reaches  port. 

Press  association  corresopndents  have 
been  sent  from  European  capitals  to  re¬ 
mote  Norwegian  coast  towns  to  board 
the  sealer  or  wait  for  the  Bratvaag. 

Dewitt  Mackenzie  has  been  sent  from 
the  I-ondon  Bureau  of  Associated  Press 
to  Oslo  to  cover  the  arrival  of  the  ex¬ 
plorers’  bodies,  while  a  representative 
of  the  Oslo  Ajtenposten,  who  is  sailing 
out  to  meet  the  Bratvaag,  will  cover  the 
P.  as  well  as  his  own  newspaper. 
Fred  Laudon,  Stockholm  correspondent 
of  I'nited  Press,  has  gone  to  Tromsoe 
to  await  developments. 

The  sealer  Isbjorn.  which  has  put  out 
from  Tromsoe,  is  carrying  Kmite  Stub- 
bendorf,  who  will  cover  the  story  for 
I'niversal  Service  while  William  Hill¬ 
man,  Berlin  correspondent  of  the  or¬ 
ganization.  has  gone  to  Tromsoe.  Stub- 
bendorf  started  filing  stories  on  Aug. 
27  to  Tromsoe  from  where  they  were 
relayed  to  headquarters  by  Hillman. 

The  AVu'  York  Herald  Tribune,  in 
conjunction  with  Stockholm  Tidinqen, 
has  chartered  the  sealer  Heimland  to 
carry  a  reporter  and  photographer  to 
meet  the  Bratvaag.  Harold  E.  Scar¬ 
borough,  head  of  the  Herald-Tribune 
I  ondon  bureau,  has  been  ordered  to 
Stockholm,  and  Keith  Hutchinson,  also 
of  the  Ixindon  office,  has  gone  to  Trom¬ 
soe. 


GEORGE  MANSFIELD  PROMOTED 


Named  General  Circulation  Manager  of 

Kansas  City  Star — Seested  Retires 

Promotions  in  the  circulation  depart¬ 
ment  of  the  Kansas  City  Star  were  an¬ 
nounced  this  week  following  the  retire¬ 
ment  of  Frank  C.  Seested,  country  cir¬ 
culator.  George  W.  Mansfield,  with  the 
circulation  department  for  25  years,  the 
last  four  as  city  circulator,  becomes 
general  circulation  manager ;  Hugh 
Dasbach,  with  the  country  circulation 
division  for  27  years  and  assistant 
country  circulator  for  the  last  several 
years,  becomes  country  circulator. 

Mr.  Seested.  who  is  retiring  after 
more  than  40  years’  service  in  the  cir¬ 
culation  department  to  attend  to  other 
business  interests,  is  a  brother  of  the 
late  .August  F.  Seested,  long  general 
manager  of  the  Star  and  at  the  time  of 
his  death  president  of  the  Kansas  City 
Star  Company. 


DEVINE-TENNEY  APPOINTED 

The  Clarinda  (la.)  Daily  Herald  and 
Journal  has  appointed  the  Devine-Ten- 
ney  Corporation,  New  York,  Chicago 
and  Des  Moines,  as  its  national  adver¬ 
tising  representative,  effective  Sept. 
1.  1930. 


MERGER  OF  ASHEVILLE 
DAILIES  ANNOUNCED 


Citizen  and  Times  Consolidate  Witli 
Charles  A.  Webb  as  President  and 
Donald  S.  Elias  as  Vice-Presi¬ 
dent  of  New  Corporation 


•Announcement  has  just  been  made  in 
Asheville,  N.  C.,  of  the  merger  of  the 
Asbeznile  Times,  afternoon  paper,  and 


Donald  S.  Elias  Chables  Webi 

the  Citizen,  one  of  the  oldest  morning 
papers  in  the  South.  The  two  papers 
on  Sunday,  Aug.  24,  carried  on  their 
front  pages  formal  notifications  of  the 
merger  signed  by  Donald  S.  Elias,  pub¬ 
lisher  of  the  Times,  and  Charles  .A 
\\cbb,  publisher  of  the  Citizen. 

Although  details  of  the  transaction 
have  not  been  completely  worked  out,  it 
is  expected  that  the  Times  will  be 
moved  from  its  present  location  to  the 
office  of  the  Citizen.  The  change,  it  is 
expected,  will  take  place  within  the  next 
two  or  three  weeks. 

Mr.  Webb  will  be  president  of  the 
new  organization  and  Mr.  Elias  vice- 
president.  The  two  publishers  announced 
that  no  drastic  changes  in  policy  or  per¬ 
sonnel  were  contemplated.  It  is  planned 
to  merge  the  two  Sunday  editions  within 
the  next  three  weeks. 

George  Stephens,  formerly  co-pub¬ 
lisher  of  the  Citizen,  sold  his  interest  to 
Mr.  Webb  two  months  ago.  The  Citi¬ 
zen  was  established  in  1868  and  was 
owned  by  Mr.  Webb  and  Mr.  Stephens 
jointly  for  more  than  ten  years. 

Robert  Lathan  is  editor  of  the  Citi¬ 
zen  ;  Arthur  G.  Keeney  is  managing 
editor,  and  Randall  Harris  business 
manager.  (Charles  G.  Robinson  is  editor 
of  the  Times;  D.  Hiden  Ramsey  is 
vice-president  and  general  manager,  and 
Walter  S.  Adams  is  managing  editor. 

The  formal  statement  of  the  two  pub¬ 
lishers  said  that  the  merger  came  about 
because  of  the  need  for  economies  in  op¬ 
erating  expenses,  particularly  of  the 
Sunday  editions.  The  step  was  long 
considered  by  the  two  before  they  un¬ 
dertook  working  out  the  actual  details. 


NEW  CAROLINA  ASSOCIATION 
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Newspaper  Advertising  Men  of  N.  C- 
Elect  Williams  of  Charlotte 

Green' SBORO,  N.  C.,  Aug.  26.— 'The 
North  Carolina  Newspaper  .Advertising 
Managers’  Association  was  formed  last 
week  at  a  meeting  of  about  20  adver¬ 
tising  men  at  Sedgefield  Inn.  Officers 
were  elected  and  instructed  to  call 
another  meeting  the  latter  part  of  the 

The  organization  was  effected  with  the 
election  of  J.  W.  Williams,  of  the 
Charlotte  (N.C.)  Nezvs,  as  president; 
Gene  F.  Edwards,  of  the  High  Point 
Enterprise,  as  vice-president,  and  Vann 
Humphreys,  of  the  Fayetteville  Observer, 
secretary. 

These  officers  and  the  following  com¬ 
pose  the  executive  committee:  Josephus 
Daniels,  Jr.,  Raleigh  Nezvs  and  Observer  j 
Rex  Freeman,  Winston-Salem  Journal- 
Sentinel;  Tom  J.  Pierson,  Charlotte 
Observer,  and  J.  Roy  Phillips,  Ashezille 
Times. 

The  advertising  representatives  of  the 
daily  newspapers  discussed  advertising 
problems,  with  special  emphasis  on  the 
question  of  what  constitutes  local  or 
foreign  advertising.  The  discussions  de¬ 
veloped  the  opinion  that  business  iJ 
steadily  improving,  as  reflected  through 
the  use  of  advertising  space. 
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query  service  big  business  for  daily 

Public  Relations  Bureau  of  Milwaukee  Journal  Cements  Relationship  With  Public  Established  by 
Printed  Page — Extra-Curriculum  Activities  Build  Good-Will  and  Prestige 


tv^ITH  each  issue  of  a  daily  news- 
W  paper  a  unique  and  intimate  re¬ 
lationship  with  the  public  is  automatic- 
Jlv  established.  Therein  lies  the  news- 
Moer’s  greatest  appeal  both  to  the  read¬ 
er  and  to  the  advertiser.  The  personal 
element  therefore,  becomes  the  press  s 
greatest  selling  point— and  establishes  a 
situation  that  few  agencies  can  cite  to 
their  advantage.  . 

That  the  newspaper  appreciates  the 
portent  of  this  tremendous  advantage 
IT  of  course,  apparent.  To  the  press, 
e^-will  is,  indeed,  its  most  tangible 
asset  and,  as  a  general  rule,  it  does  its 
utmost  to  strengthen  its  hold  on  the 
public’s  esteem. 

Out  of  this  idea  has  grown  the  news¬ 
paper’s  public  relations  bureau.  Origi¬ 
nally  undertaken  as  a  service  to  its 
subscribers,  the  bureaus  in  some  in¬ 
stances  have  grown  prodigiously,  and 
as  a  result  have  become  a  separate  de¬ 
partment  of  the  newspaper,  a  depart¬ 
ment  which  sometimes  requires  a  large 
personnel  and  a  considerable  financial 
outlay.  Service  and  information  of  all 
kinds  are  given  gratuitously  to  the  pub¬ 
lic  by  staffs  trained  for  that  specific 
function. 

The  result  of  all  this  extra-curriculum 
activity  obviously  is  the  amassing  of 
good-will.  The  relationship  established 
by  the  perusal  of  the  printed  page  is 
made  more  intimate  and  satisfactory  by 
personal  contact  and  service.  The  daily 
newspaper  thus  becomes  more  than  a 
convevor  of  news — it  becomes  a  nearly 
human  contact  between  the  individual 
reader  and  tliose  things  among  which 
he  lives  and  breathes. 

One  of  the  most  successful  of  the 
public  service  bureaus  is  that  main¬ 
tained  by  the  Milwaukee  Journal.  Over 
a  period  of  years  this  newspaper  de¬ 
partment  has  expanded  until  the  public 
can  now  even  go  to  its  offices  to  buy 
postage  stamps  or  to  pay  their  gas 
bills,  as  well  as  for  a  mass  of  other 
important  information. 

Public  relations  activities  are  under 
the  active  supervision  of  the  promotion 
manager,  with  departmental  heads  _  in 
charge  of  the  various  units.  The  diyi- 
siMis  or  units  are:  (1)  Public  Service 
Bureau,  (2)  Tour  Club,  (3)  Boys’  and 
Girls’  Club,  (4])  Housewives’  Institute, 

(5)  Merchandising  Service  Department, 

(6)  Business  Service  Department  (Copy 
&  Research  Work — Publicity),  and  (7) 
The  Journal  radio  station,  WTMJ. 

The  Public  Service  Bureau  (1)  is 
housed  on  the  first  floor  of  the  Journal 
building.  Services  include : 

1.  Electric,  Gas  and  Telephone  Bills. — 
(Counters  are  maintained  at  which  Mil¬ 
waukee  people  can  pay  gas,  electric  and 
phone  bills,  without  charge.  This  serv¬ 
ice  is  utilized  about  25,()()0  times  during 
each  year. 

2.  Branch  Post  Office. — A  complete 
postal  service  is  offered.  No  record  is 
kept  of  the  number  of  people  served, 
but  stamp  sales  indicate  that  many  thou¬ 
sands  are  brought  to  the  Journal  build¬ 
ing  each  year  to  post  letters,  parcels, 
etc.  About  10,000  people  each  year  pur¬ 
chase  money  orders  through  this  Journal 
service. 

,  3.  Branch  Library. — This  is  maintained 
m  the_  Journal  building  as  a  branch  of 
the  Milwaukee  public  library.  Milwau¬ 
kee  people  are  served  in  about  9,000  in¬ 
stances  every  year. 

4.  Licenses. — Each  year  the  state  of 
Wisconsin  operates  through  the  Journal 
bureau  in  registering  automobiles  for 
motor  car  licenses  Over  120,000  appli- 
Mtions  are  received  yearly.  In  addition, 
Milwaukee  drivers  licenses  are  dis¬ 
tributed.  Hunting  and  fishing  licenses 
are  likewise  obtainable. 

5.  Income  Tax  Service. — Through  co¬ 
operation  with  the  Internal  Revenue  de¬ 
partments  of  the  I'nited  States  and  Wis- 
oon^'n,  income  tax  experts  are  stationed 
at  the  Journal  to  assist  with  the  filing  of 


both  state  and  federal  income  returns. 

6.  Meetings. — The  conference  rooms 
and  auditoriums  in  the  Journal  building 
are  available  without  charge  for  meet¬ 
ings  of  clubs,  neighborhood  associations 
and  other  organizations.  About  15,0tt0 
persons  are  accommodated  each  year  in 
about  600  meetings. 

7.  Information — Residents  of  Mil¬ 
waukee  and  visitors  in  the  city  are  en¬ 
couraged  to  use  the  Bureau  as  their 
source  of  information  on  roads,  stores, 
parks,  employment,  etc.  More  than 
75,000  instances  are  recorded  each  year 
in  which  the  Bureau  has  been  called 
upon  for  information. 

8.  Tours — A  large  travel  department 
is  maintained  to  cooperate  with  the 
Journal  Tour  Club  (described  later)  in 
outlining  roads  and  accommodations  for 
motor  trips,  itineraries,  etc.,  for  foreign 
travel  and  vacation  resorts.  During  the 
first  four  months  of  1930  (the  winter 
months)  4,830  people  were  served.  The 
flood  of  requests  naturally  comes  in  the 
late  spring  and  summer  months. 

9.  Want  Ads — A  counter  at  which 
want  ads  are  prepared  and  placed  for 
insertion  in  the  Journal  classified  sec¬ 
tion  is  maintained. 

10.  General — A  telegraph  office  gives 
complete  Western  Union  service.  "I'ele- 
phone  booth  service  is,  of  course,  avail¬ 
able  as  well  as  file  copies  of  the  Jour¬ 
nal.  Photographs,  cuts,  etc.,  can  he 
purchased  by  other  papers  or  anyone 
seeking  them.  From  time  to  time  the 
Bureau  cooperates  with  civic  organiza¬ 
tions  in  the  distribution  of  tickets. 

11.  Publications — About  20,0(X)  book¬ 
lets  prepared  by  the  Journal  are  dis¬ 
tributed  each  year,  usually  for  a  nomi¬ 
nal  sum,  ranging  from  ten  to  25  cents 
per  copy.  The  following  are  typical 
publications:  Wisconsin  Birds;  Eti¬ 
quette  Book;  Fashion  Book;  Flower 
Book;  Tree  Book;  Hostess  Book,  a 
manual  for  the  arranging  of  dinners, 
parties,  entertainments,  etc ;  Fish  Book, 
anecdotes  for  fishermen,  with  illus¬ 
trated  descriptions  of  fish  found  in  Wis¬ 
consin  waters;  Brinqinq  ('/>  a  Child; 
President  Book,  information  on  the 
government  of  the  United  States  and 
its  presidents;  Bill  Hooker  Book, 


anecdotes  by  an  old  Milwaukee  resident 
on  metropolitan  life;  Howe  Books. 
with  photos,  plans  and  descriptions  of 
homes ;  Jaozistory  Book,  a  novel  histori¬ 
cal  narrative  written  from  talks  over 
the  Journal  radio  station;  l.azx.'  Code 
Book,  manual  for  motor  car  drivers ; 
I-rench  l.es.wns:  Ba.sehall  and  Football 
Schedules,  and  Radio  I.oq. 

These  Ixioks  are  presented  from  time 
to  time  in  the  pages  of  the  Journal. 
They  are  edited  and  republished  when¬ 
ever  new  material  is  available  or  changes 
necessitate. 

The  Journal  Tour  Club  (2)  originated 
in  the  early  days  of  motoring  to  assist 
in  the  movement  for  good  roads  and  to 
serve  motorists  in  Wisconsin.  The  mem¬ 
bership  is  now  40,000  yearly,  enrolled  at 
a  fee  of  §1  per  year,  or  SI. 10  by  mail. 

This  organization  now  serves  as  a 
good-will  enterprise  and  helps  to  focus 
attention  on  the  automobile  section  of 
the  Journal. 

The  Club  functions  as  a  clearing  house 
of  information  on  roads  and  resorts. 
More  than  250,000  such  requests  are 
answered  each  year — by  telephone,  mail 
and  over  the  counter.  Routes  are  marked 
for  motor  trips  throughout  the  United 
States  and  in  Canada. 

Members  are  furnished  yearly  with  the 
Tour  Club  Kit,  containing  a  car  emblem 
and  supplementary  maps  as  well  as  “The 
Call  of  the  Open  Road,’’  a  large-sized 
book  providing  maps  and  other  material 
to  assist  Wisconsin  motorists  in  planning 
trips  and  vacations. 

More  than  1,700  branch  Tour  Club 
stations  are  maintained  in  Wisconsin 
through  arrangement  with  hotels,  ga¬ 
rages,  etc.  Branch  stations  are  furnished 
with  maps  and  regular  road  bulletins 
from  the  main  office  in  the  Journal 
building. 

The  Boys’  and  Girls’  Club  (3)  has  a 
membership  of  130,000.  It  is  under  the 
direction  of  “Seckatary  Hawkins,’’  who 
appears  in  Wisconsin  communities  and 
assists  in  the  organization  of  branch 
clubs,  of  w'hich  there  are  147. 

The  “Seckatary  Hawkins’’  club  is  pri¬ 
marily  a  circulation  builder.  A  comic 
strip  and  a  column  on  club  activities 
appear  in  the  daily  Journal  and  an  8-page 


PAY  TRIBUTE  TO  FIRST  PHOTOGRAPHER 


Members  of  the  White  House  News  Photographers’  Assoriation  observed  the 
91st  anniversary  of  photography  with  a  visit  to  the  monument  to  Louis 
Jarques  M.  Daguerre,  discoverer  of  the  principle  of  camera  craft.  Thomas 
Howard,  of  Pacific  &  Atlantic  Photos  and  president  of  the  assoriation  (left), 
and  H.  M.  Van  Tine,  secretary,  are  shown  placing  a  wreath  on  the  monument. 


section  on  Sundays.  Daily  meetings  are 
held  over  the  Journal’s  radio  station. 
Various  club  activities  arc  arranged  from 
time  to  time — a  club  movie  for  showing 
in  Wisconsin  theatres,  an  annual  Christ¬ 
mas  party,  annual  summer  outing,  etc.. 
Newspapers  are  sold  because  children 
wish  to  keep  in  touch  with  the  club.  In 
addition,  there  is  a  good-will  angle,  for 
parents  are  glad  to  have  their  children 
benefit  from  the  “fair  and  stpiare’’  rulings 
which  the  Club  fosters. 

During  the  first  four  months  of  1930, 
a  total  of  34,532  birthday  cards  have 
been  mailed  to  club  members  and  over 
11,000  letters  have  been  received  by  the 
club  “Seckatary.” 

The  Housewives’  Institute  (4)  offers 
Wisconsin  women  educational  training 
in  cooking,  household  arts,  sewing,  golf, 
etc.,  and  furnishes  Journal  advertisers 
the  opportunity  to  show  how  their 
foods,  household  devices,  etc.,  are  used. 
The  Institute  has  a  modern  and  com¬ 
plete  kitchen,  sewing  machines  and  oth¬ 
er  equipment  needed  for  its  many  and 
varied  classes.  Classes  and  meetings 
are  held  daily  in  the  large  Auditorium 
maintained  for  that  purpose,  with  in¬ 
struction  by  recognizer!  authorities  in 
the  separate  subjects.  Meetings  are  also 
held  from  time  to  time  in  various  Wis¬ 
consin  communities  for  the  benefit  of 
members  outside  Milwaukee.  The  mem¬ 
bership  of  the  Housewives’  Institute  is 
now  in  excess  of  20,()(X).  The  organiza¬ 
tion  is  two  years  old.  So  far  this  year 
17,651  persons  have  attended  the  various 
classes  in  Cooking.  Art  of  Being  Well 
Dressed.  Personality  and  Mental  Health, 
Gardening,  Golf,  etc.  The  classes  are 
arranged  on  a  seasonal  schcdwle,  vary¬ 
ing  from  month  to  month  in  the  subjects 
discussed.  The  Journal  Housewife  goes 
on  the  air  daily  over  the  Journal  radio 
station. 

How  the  Housewives’  Institute  serves 
Journal  advertisers  is  shown  by  the 
fact  that  it  distributed  21,698  booklets 
during  the  first  four  months  of  1930. 
In  addition,  advertised  products  are 
used  in  the  classes  and  demonstrations, 
and  are  displayed  at  all  times  in  the 
Auditorium  where  meetings  are  held. 
In  addition  to  this  advertising  tie-up, 
the  Housewives’  Institute  has  a  good¬ 
will  value  with  Wisconsin  people  and 
encourages  the  reading  of  the  Journal 
Woman’s  p;ige  in  which  the  Institute 
calendar  and  other  pertinent  news  is 
printed. 

The  Merchandising  Service  Dei»rt- 
ment  (5_)  provides  Journal  advertisers 
and  their  advertising  agencies  with 
statistical  information  and  other  data 
on  the  Milwaukee  and  Wisconsin  mar¬ 
ket,  both  consumer  and  dealer.  This 
helps  Journal  advertisers  to  sell  effec¬ 
tively  and  perfect  their  distribution  in 
this  market. 

Merchandising  service  of  this  type 
creates  good-will  with  advertisers, 
especially  in  the  national  field.  In  addi¬ 
tion,  the  findings  of  this  department 
are  useful  in  Journal  advertising  pro¬ 
motion.  Activities  of  this  department 
include : 

Preparation  of  the  annual  Milwaukee 
Journal  Consumer  Analysis,  a  7^page 
book  showing  the  buying  habits  of 
Greater  Milwaukee  people  and  com¬ 
parative  sales  of  various  brands  in  this 
market.  The  findings  are  obtained  by 
questionnaires  distributed  to  5  per  cent 
of  the  homes. 

Serving  advertisers  desiring  reprints, 
market  information,  retail  lists  and 
credit  information,  assistance  in  deal¬ 
er  cooperation,  etc. 

Publishing  the  monthly  Retail  Jour¬ 
nal. 

Preparation  of  special  surveys  from 
time  to  time  dealing  with  Milwaukee 
rentals,  department  store  sales  and 
C)ther  phases  of  the  market. 

Assisting  the  Journal  in  the  prepara¬ 
tion  of  mailing  lists  and  in  effecting 
(Continued  on  page  65) 


14 


Editor  &  Publisher  The  Fourth  Estate  for  August  30,  1  930 


POLICE  REPORTER  SHOOTS  MURDERER 
IN  TENEMENT  HOUSE  MAN  HUNT 


Edward  J.  Leary  of  Newark  (N.J.)  Star-Eagle,  Aiding  Police 
in  Search,  Faced  Fugitive’s  Bullets  and  Mortally 
Wounded  Him  After  Firing  Warning  Shot 


Eowakd  J.  Leaiy 


Finding  himself  face-to-face  with  a 
fugitive  negro  killer  for  whom  he 
was  searching  with  Newark,  N.  J.,  po¬ 
lice  officers,  Ed¬ 
ward  J.  Leary, 
policcr  rep  orter 
for  the  Newark 
S  I  a  r-E  a  q  I  e, 
braved  the  bullets 
of  the  assassin 
and  mortally 
wounded  him  in 
a  brief  gun  duel, 

Sunday  night, 

Aug.  24.  The  re¬ 
porter  fired  just 
two  shot  s — the 
first  one  at  ran¬ 
dom  in  an  effort 
to  stop  the  fleeing 
murderer — the  second  deliberately  aimed 
as  the  negro  pulled  the  trigger  of  his  re¬ 
volver.  Fortunately  for  the  newspaper 
man  the  hammer  of  the  murderer’s  gun 
struck  an  exploded  shell. 

“I  was  determined  tfiat  he  would  pot 
get  away,”  Leary  told  the  police  officials 
who  commended  his  action.  “He  had 
killed  a  man  and  shot  his  own  wife  be¬ 
fore  he  started  shooting  at  the  detectives, 
and  I  figured  that  if  he  escaped,  he 
would  possibly  kill  others.” 

The  reporter’s  opportunity  came  when 
the  negro,  retreating  after  the  fusillade 
during  which  more  than  a  score  of  shots 
were  fired,  leaped  through  a  window  into 
the  blinding  glare  of  a  powerful  search¬ 
light.  Stunned,  for  a  second,  he  faced 
the  light  and  fired  a  shot  a  Leary,  and 
thus  invited  his  own  death. 

■The  incident,  first  of  its  nature  in  the 
history  of  the  Newark  Police  Depart¬ 
ment,  occurred  after  headquarters  was 
notified  that  a  negro  had  been  shot  in 
the  course  of  a  card  game  at  21  Hillside 
place.  Detectives  James  Aldi  pnd  Joseph 
Garrigan  were  sent  out  to  investigate, 
and  ten  minutes  later,  because  he  had 
nothing  else  of  importance  to  attend  to 
Lieutenant  Thomas  Rowe,  acting  Cap¬ 
tain  of  the  Night  Detective  Bureau, 
joined  them. 

Unaware  that  a  murder  had  been  com¬ 
mitted,  reporters  temporarily  forgot  the 
occurrenre  and  resumed  discussion  of 
mvsterious  elements  in  another  slaving 
which  had  taken  place  the  night  before. 
Ix'arv  was  the  first  to  “take  a  flier”  to 
the  Hillside  place  address,  and  a  short 
time  later  hcadonarters  was  informed  that 
a  man  bad  been  shot  and  killed. 

Within  a  few  minutes  authorities  were 
hearing  rumors  that  Rowe  had  been  shot, 
and  another  bullet  bad  missed  Leary. 

The  gunman.  Smith  Rrav,  bad  killed 
Albert  Robinson  and  shot  bis  wife  Marie 
in  the  arm.  Detectives  mingling  with  the 
crowd  of  more  than  1,000  whites  and 
blacks  were  told  the  killer  bad  run  into 
the  six-story  tenement  at  J2  Hillside 
place.  Lieutenant  Rowe  gave  his  men 
instructions,  and  with  Leary  as  one_  of 
them,  they  made  a  concerted  rush  into 
the  building,  in  time  to  see  a  vague  form 
lean  through  one  of  the  doors. 

The  police  split  their  forces  to  make 
a  quick  search  of  the  place.  Leary  fol¬ 
lowed  Rowe  through  four  rooms  of  a 
railroad-apartment  and  was  asked  to 
watch  rear  exits  through  a  window.  He 
was  given  a  portable  searchlight  whose 
rays  clearly  outlined  the  yard. 

Lieutenant  Rowe  went  to  the  adjoining 
apartment,  and  as  he  kicked  open  the 
door,  a  bullet  crashed  into  the  framework 
within  a  few  inches  of  his  face.  He  re¬ 
turned  the  fire,  and  the  next  moment 
felt  a  slug  graze  his  abdomen.  His  shout 
attracted  other  detectives  and  the  ex¬ 
change  of  shots  was  on. 

Startled  for  a  moment  when  he  heard 
Rowe’s  cry  that  he  had  been  shot.  Leary 
spent  a  few  uncomfortable  moments  as 
the  bullets  from  the  police  service  re¬ 
volvers  rained  against  the  thin  partition 


separating  him  from  the  room  in  which 
the  fugitive  had  taken  to  cover. 

The  negro  suddenly  appeared  on  the 
window  ledge  of  the  next  room,  and 
I^ary  knew  he  was  the  man  wanted. 
His  head  was  bald,  and  a  wide,  grinning 
face  displayed  a  gold  tooth,  the  descrip¬ 
tion  of  the  murderer. 

“Get  back  into  that  room,”  ordered 
Leary. 

Instead  of  complying,  the  negro 
leaped  14  feet  to  the  ground,  and  turn¬ 
ing  to  face  the  repf)rter,  fired  a  shot. 

Leary’s  automatic  was  brought  into 
use,  and  as  he  pulled  the  trigger,  the 
negro  stumbled  and  fell. 

“Drop  that  gun  ...” 

I^ary’s  command  was  unfinished.  The 
negro  regained  his  feet,  and  again  point¬ 
ing  his  weapon  at  the  reporter,  pressed 
the  trigger  but  the  hammer  struck  an 
exploded  shell.  Leary  fired  and  the  gun¬ 
man  fell.  He  was  taken  to  City  hospital 
where  he  died  the  following  day. 

On  I..eary’s  return  to  headquarters,  the 
first  to  meet  him  was  Patrolman  Wil¬ 
liam  Anderson,  whose  son.  Sergeant 
Robert  Anderson,  was  murdered  by  two 
negroes  early  this  year.  The  veteran 
policeman,  now  a  doorman,  faltered  in 
his  brief  praise  of  the  reporter. 

A  few  days  after  the  killing  of  Bob 
Anderson.  Leary  investigated  and  caused 
an  expose  of  crime  and  vice  conditions 
in  the  colored  belt  of  the  city,  where  the 
murder  occurred.  A  number  of  threats 
were  made  against  his  life,  and  it  was 
because  of  the  threats  that  he  has  been 
toting  the  automatic  which  figured  in  the 
shooting  last  Sunday. 

Leary  is  28  years  old  and  has  been  on 
the  staffs  of  several  newspapers  in  this 
nart  of  the  country.  He  was  secretary 
for  Gutzon  Borglum,  famous  sculptor, 
four  years  ago,  after  being  honorably 
discharged  from  the  U.  S.  Army,  where 
be  earned  high  honors  as  a  pistol  marks¬ 
man.  He  has  been  with  the  Star-Eagle 
for  three  vears,  all  of  which  time  he  has 
been  assigned  to  police  headquarters. 

An  editorial  in  the  Newark  Morning 
Ledger,  under  the  caption  “Tribute  to 
Two  Brave  Men.”  lauded  Acting  Captain 
Rowe,  and  closed  with : 

“Of  Edward  Leary,  the  Star-Eagle 
reporter,  who  had  been  deputized  by 
Captain  Rowe  to  aid  him  in  effecting 
the  capture  of  the  crazed  colored  killer, 
we  are  impelled  to  say  that  his  name 
should  be  bracketed  with  those  of  his 


profession  who  have  often  faced,  and 
sometimes  met,  death  in  dangerous  lines 
of  newspaper  duty.” 

The  Newark  Free  Press  devoted  its 
lead  editorial  to  “The  Police  Reporter 
In  Real  Life,”  which  read  in  part: 

“Broadway  plays  have  portrayed  police 
reporters  as  men  who  play  poker,  swap 
cigarettes  and  sleep  in  the  police  station 
waiting  for  some  officer  to  tell  them  the 
news.  If  you  have  this  notion  of  the 
work  of  the  men  who  gather  the  crime 
news  for  your  breakfast  consumption, 
forget  it,  and  meet  Edward  J.  I^ary, 
Newark  police  reporter.  See  him  in  ac¬ 
tion  and  change  your  opinion. 

“There  would  be  little  for  you  to  read 
in  your  morning  paper  if  the  reporters 
like  him,  in  Newark  and  elsewhere 
throughout  the  world,  were  not  sacrificing 
personal  comfort  and  .safety  daily  to  get 
the  news  and  incidentally  to  aid  in  en¬ 
forcing  the  laws  and  protecting  society.” 


TOLEDO  TIMES  ADDED 
TO  PAUL  BLOCK  CHAIN 


Morning  Newspaper  Will  Be  Published 
from  Blade  Plant — Dun  Con¬ 
tinues  as  Head  of  Times 
Staff 


Another  newspaper  was  added  to  the 
Paul  Block  group  this  week  with  pur¬ 
chase  of  the  Toledo  Times,  morning 
paper.  Control  of  the  Times  passed  to 
the  Paul  Block  organization  on  Tues¬ 
day,  Aug.  26.  The  purchase  price  was 
not  disclosed.  Although  Mr.  Block  al¬ 
ready  owns  the  Toledo  Blade,  an  eve¬ 
ning  paper,  the  Times  will  continue  to 
be  published  as  an  individual  unit, 
F'niTOR  &  PuFLiSHF.R  was  informed  by 
Daniel  Nicoll,  Mr.  Block’s  general  man¬ 
ager. 

The  only  change  in  the  publishing  ar¬ 
rangement  in  Toledo  will  be  transfer  of 
the  Time  to  the  Blade  plant,  Mr. 
Nicoll  said.  Both  papers  will  be  printed 
with  the  same  mechanical  equipment. 

“It  is  purely  a  matter  of  overhead,” 
Mr,  Nicoll  said.  “Our  plant  in  Toledo 
is  big  enough  to  handle  a  morning,  eve¬ 
ning  and  Sunday  proposition.” 

The  Times  mechanical  equipment  will 
be  offered  for  sale  in  the  general  mar¬ 
ket,  and  the  building  also  will  be  sold. 
No  personnel  changes  will  be  made  on 
the  Times  staff,  Mr.  Nicoll  declared. 
John  D.  Dun,  who,  with  his  family, 
were  the  owners  of  the  Times  from 
whom  Mr.  Block  made  the  purchase, 
will  continue  on  the  paper  as  editor. 
Wilbur  White  will  continue  as  man¬ 
aging  editor;  R.  C.  Patterson  will  re¬ 
main  as  general  manager,  C.  T.  Tefft 
as  advertising  manager.  Luther  Harsh- 
man  as  city  editor  and  C.  E.  Veller  as 
circulation  manager. 


CANADIAN  ADVERTISING  MEN  MEET 


Western  Canadian  Newspaper  Advertising  Managers  hold  annual  ronvention 
at  Banff  Springs  HoteL  Left  to  right,  bark  row,  standing:  C.  Quilliam  of 
the  Meyer  Both  Co.,  Chicago;  R.  L.  Stanley,  Calgary  Albertan;  C.  W.  Roche, 
Cowles  Publishing  Company,  Spokane;  H.  T.  Graham,  Dayton,  Ohio;  W.  A. 
Patterson,  Victoria  Times;  S.  Griffis,  Vancouver  Sun,  who  is  now  president  of 
the  association;  A.  W.  Moscarella,  Winnipeg  Tribune;  J.  Torrence,  Lethbridge 
Herald.  Sitting:  W.  H.  Jackson,  Spokane  Daily  Times;  Mrs.  J.  D.  MacMillan, 
Calgary;  W.  C.  Russell,  Vancouver  Province;  Miss  Stanley,  Calgary;  A.  T. 
Stewart,  Victoria  Colonist;  J.  D.  MacMillan,  Calgary  Herald;  Mrs.  A.  W. 

Moscarella,  Winnipeg,  and  Geo.  B.  jCooper,  Edmonton  Journal. 


CANADIAN  NEWSPAPER 
AD  MANAGERS  MEET 


S.  Griffis,  Vancouver  Sun,  NaBs4 
President  of  Western  Daily  News¬ 
paper  Association — Round  Table 
Discussions  Held 


S.  Griffis,  Vancouver  (B.C.)  Sun,  was 
elected  president  of  the  Western  Daily 
Newspaper  Advertising  Managers  As¬ 
sociation,  a  Canadian  group,  at  its  12th 
annual  meeting  held  recently  at  the  Banff 
Springs  Hotel.  Other  officers  chosen 
were  F.  R.  Osborne,  Medicine  Hat  Nevit 
vice-president,  and  J.  D.  Macmillan^ 
Calgary  Herald,  secretary-treasurer. 
Committee  chairmen  elected  were:  clas¬ 
sified,  R.  L.  Stanley,  Calgary  Albertw 
national,  Curtis  A.  Smith,  Winnipeg 
Free  Press;  local,  W.  C.  Russell,  Po»- 
cowver  Province. 

Round  table  discussions  featured  the 
meeting.  The  advisability  of  the  12-em 
column,  uniformity  in  measuring  adver¬ 
tising,  the  proposition  of  Media  Records, 
free  publicity,  and  position  demands  of 
over-aggressive  advertiser  or  agency, 
responsibility  for  price  errors  were 
among  the  subjects  discussed.  The  fd- 
lowing  questions  were  asked  and  dis¬ 
cussed:  Should  chain  stores  have  the 
option  of  local  or  national  rates?  Should 
there  be  a  local  and  a  national  rate  for 
election  advertising?  and.  Should  news¬ 
papers  agree  to  protect  national  adver¬ 
tisers  who  have  a  price  maintenance 
policy  by  refusing  to  accept  cut-price  le- 
tail  advertising  of  their  products? 

Addresses  were  made  by  John  M. 
Imrie,  managing  director,  Edmonton 
Journal;  G.  W.  Roche,  Cowles  Publish¬ 
ing  Company;  G.  B.  Cooper,  Edmonton 
Journal ;  Mr.  Griffis,  and  A.  W.  Mos¬ 
carella,  Winnipeg  Tribune.  The  asso¬ 
ciation  was  entertained  at  a  dinner  on  the 
opening  night  given  by  Murray  Gibbon, 
publicity  director  of  the  Canadian  Pacific  >i 
Railways. 

The  A.  W.  Moscarella  Trophy  for  the 
best  planned  advertising  scheme  presented  f 
by  members  was  awarded  to  the  Win¬ 
nipeg  Tribune.  This  was  a  classified 
campaign  on  the  sale  of  used  cars,  and 
resulted  in  two  pages  of  classified  adver¬ 
tising  being  inserted  for  a  period  of  one 
week. 


DAILY  MAKES  3  PROMOTIONS 
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J.  Andrew  Boyd  Named  AstociaU 
Editor  of  Wilkec-Barre  Record 

Three  promotions  in  the  editorial  de¬ 
partment  were  announced  this  week  by 
the  Wilkes-Barre  (Pa.)  Record. 

J.  Andrew  Boyd,  a  member  of  the 
Record  organization  for  the  last  .S8  years,  | 
was  advanced  from  the  office  of  manag-  ' 
ing  editor  to  that  of  associate  editor. 

Robert  W.  Johnson,  a  member  of  the 
news  staff  for  26  years,  was  promoted 
from  the  post  of  city  editor  to  that  of 
managing  editor. 

Joseph  E.  Coll  is,  on  the  Record  staff 
for  nine  years,  was  advanced  from  the 
position  of  assistant  city  editor  to  that 
of  city  editor. 

Mr.  Boyd,  with  the  exception  of  nine 
months,  when  he  was  employed  in  Phila¬ 
delphia  had  been  continuously  connected 
with  the  Record  in  various  capacities 
since  October,  1872. 
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CHAMBERSBURG  DAILIES  MERGE 

The  Chambersburg  (Pa.)  Valley  la 

Spirit,  founded  in  1847,  was  recently  d< 
consolidated  with  the  Chambersburg  A 

Public  Opinion,  opposition  evening  paper.  cj 

The  Valley  Spirit  was  purchased  at  a  ci 
sheriff’s  sale  for  $3,500.  William  Alex-  bi 

ander  was  edition.  The  Valley  Spirit  tli 

was  the  only  Democratic  paper  in  the 
county.  St 


A  HEARST  GLADIOLUS  ■.  « 

A  new  gladiolus  has  been  named  for  1 
William  Randolph  Hearst  by  his  friend,  I 
A.  E.  Kunderd,  of  Goshen,  Ind.  Mr.  I  ^ 

Kunderd,  known  as  the  gladiolus  king,  | 
is  celebrating  his  .“iOth  anniversary  ^  |  $; 

flower  grower  with  an  exhibit  in  the  | 
Knickerbocker  hotel.  S 
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Cross-Section  Coverage  and  Mass-Response  in  Single  Paper  Present  Solution  of  Merchants’  Need  for 
Balanced  Volume — Skillfully  Combined  Values  Control  Selling  Action  of  Circulation 


WWHAT  is  the  tack  to  take  with  a 
W  regular  user  of  big  space,  who  has 
viewed  this  paper  as  of  distinctly  qual¬ 
ity  appeal  and  has  used  it  largely  to 
r^h  class  trade  but  now  claims  what  he 
needs  is  volume  business  on  medium  and 
lower  levels  of  goods?  A  difficulty  in 
our  consistent  preaching  of  the  prestige 
value  of  the  paper’s  clientele  now  as¬ 
sumes  the  nature  of  a  boomerang  in  the 
light  of  present  conditions  in  this  store.” 
--Query  from  paper  with  morning  and 
Sunday  editions. 

This  is  a  partial  picture  of  a  lost  Im¬ 
age  situation  in  a  local  field  where  the 
majority  of  representative  department 
stores  with  a  large  and  prosperous  popu¬ 
lation  to  serve,  have  been  using  papers 
on  a  departmental  basis  so  far  as  space 
usage  goes,  and  have  bought  (or  been 
sold)  newspaper  advertising  on  the  ‘‘we 
reach  this  or  that  type  of  readers.”  In 
other  words,  the  store  in  question  (and 
several  others)  has  for  years  used  one 
paper  for  certain  departments,  another 
for  another  kind  of  department  or  line 
of  goods  and  still  another  for  another 
line,  because  a  buyer  or  someone  else  in 
authority  fiimred  “my  department  goes 
over  better  in  the  Chronicle  and  insists 
that  most  of  his  departmental  allotment 
be  used  in  the  Chronicle,  while  another 
department  wants  “all  its  events  and  pro¬ 
motion  space  run  in  the  News,"  and  a 
lady  buyer  says,  “Leave  my  department 
out  of  the  Friday  ad.  I  want  a  big 
space  in  Sunday’s  society  section  for  silk 
underwear  and  my  new  corsets.” 

That’s  the  space  usage  angle;  over¬ 
looking  the  fact  that  sustained  depart¬ 
mental  volume  and  gains  are  largely  de¬ 
pendent  on  the  uniform  daily  movement 
of  whole-store  stocks  instead  of  the  re¬ 
verse. 

Besides,  each  paper  has  been  ap¬ 
praised  too  largely  on  the  relative  numer¬ 
ical  extent  of  circulation  and  not 
enough  on  the  way  its  performance  is 
registered  daily,  the  types  of  goods  or 
values  sold.  Both  situations  are  quite 
common  in  many  cities  and  always  arti¬ 
ficial,  but  seeming  very  real  now,  when 
buying  activity  in  all  classes  of  trade 
noticeably  is  at  reduced  pitch. 

The  quality  paper  suffers  most  for 
the  reason  that  the  “big  space  user” 
could  once  afford  to  use  generous  space 
for  its  prestige  value  alone,  with  no  at¬ 
tempt  to  translate  prestige  in  terms  of 
dollar  volume,  whereas  today  direct 
sales  or  direct  response  is  needed  from 
all  classes  of  customers. 

No  store,  no  matter  how  exclusive  it 
may  be  in  general,  can  live  on  one  class 
of  trade.  It  never  could  and  certainly 
cannot  now.  The  only  difference  is  the 
degree  of  clearness  with  which  all  types 
of  stores  realize  the  fact. 

But  a  thing  that  is  not  clear  to  many 
otherwise^  astute  retailers  and  other  types 
of  advertisers,  is  that  the  circulations  of 
all  types  of  papers  include  in  their  num¬ 
erical  scope,  certain  percentages  of  all 
classes  of  customers;  also  that  this  per- 
“ntage,  of  whatever  type,  is  large 
enough  to  bring  adeauate  returns  on  any 
class  of  goods  for  one  store. 

Any  so-called  quality  reader  paper  of, 
say,  100,000  readers,  is  read  by  enough 
popular-trade  or  more  accurately  popu¬ 
lar-value  customers  to  absorb  the  store’s 
Mily  quota  of  low-priced  merchandise. 
Also  the  reverse  holds  good ;  the  so- 
ealled  popular-reader  paper  has  on  its 
circulation  enough  class-value  readers  to 
brmg  in  an  adequate  day’s  volume  of 
*"^type  of  business. 

What  the  quwtioner  is  interested  in  is 
seething  tangible  to  present  to  his  client 
that  will  put  the  stamp  of  cross-section 
coverage  and  mass-appeal  on  a  paper  sold 
tor  years,  in  this  particular  instance,  as 
P®  tfh'n  bulwark  of  the  store’s  bid  for 
^  trade ;  that  is, 

hs  a  specific-appeal  paper, 
j.*"®  chart  idea  outlines  the  physical 
■  I  ®f  the  subject — the  merchandising 
— hnd  the  following  three  argu¬ 


By  GUY  HUBBART 


ments  help  serve  as  a  solicitation  slant : 

(1)  Newspaper  space  brings  response 
according  to  the  kind  of  go^s  and  the 
types  of  value  featured  in  it.  If  20 
items  representing  popular  values  in  bet¬ 
ter  grade  goods  are  featured  at  a  time 
when  class  customers  are  studying  how 
to  economize,  the  goods  will  move  in  pro¬ 
portion  to  the  percentage  of  that  type 
of  customer  on  the  quality  circulation — a 
large  percentage  just  now,  as  large  as 
58  per  cent  of  the  circulation.  In  normal 
times,  this  figure  would  be  nearer  24  per 
cent,  maybe  32  per  cent.  But,  whatever  It 
is  at  present  it  is  enough  to  account  for 
plenty  of  response. 

(2)  If  past  space  usage  by  a  store  has 
really  built  up  definite  prestige  for  the 
store  in  the  minds  of  exclusive  trade 
there  is  no  reason  why  such  trade  will 
not  respond  to  lesser-price  values.  In 
fact,  the  quality  paper,  if  any  difference, 
ought  to  perform  better  than  ever  in  the 
direction  of  turning  class-value  custom¬ 
ers  into  medium  and  popular  customers, 
for  that  is  just  what  20  per  cent  of  every 
1,000  class- value  customers  are  today: 
medium  and  better  customers. 

(3)  Here  is  the  research  fact  to  back 
up  the  above  three  slants :  consistent  re¬ 
search  and  checking  of  volume  returns  of 
three  of  the  large  store  groups  with  units 
in  widely  .separated  cities,  all  using  the 
usual  local  set-up  of  papers — quality, 
mass,  and  cross-section,  so  far  as  read¬ 
ing-value  or  appeal  go — show  the  average 
day’s  volume  to  be  made  up  of  class, 
medium  and  popular  merchandise  in  the 
order  of  10  per  cent,  60  per  cent,  30  per 
cent  respectively  on  total  store  sales. 
Returns  on  advertised  values  or  items  so 


far  as  their  average  relation  to  non-ad- 
vertised  department  sales  have  not 
changed  a  particle  in  the  past  ten  months 
on  the  number  of  transactions  made. 

In  other  words,  because  the  stores 
have  automatically  merchandised  space  to 
coincide  with  the  present  levels  of  cus¬ 
tomer-purchasing  power,  circulations  of 
all  types  act  as  they  always  do,  in  unison 
with  how  people  buy. 

The  point  here  is  this:  the  store  by 
skillful  combining  of  the  item  composi¬ 
tion  of  space  used,  can  get  cross-section, 
mass-appeal  results  from  any  paper  it 
uses.  Reason :  a  circulation  produces  ac¬ 
cording  to  how  the  people  which  com¬ 
pose  it — readers  buy,  not  according  to 
their  social  standing,  political  beliefs  or 
the  street  on  which  they  live. 

Naturally,  if  a  store  has  a  newspaper 
that  has  always  been  a  cross-section  cov¬ 
erage  paper,  space  for  space  and  circula¬ 
tion  for  circulation  compared  to  other 
papers,  it  will  bring  better  daily  results 
at  present  over  a  wider  variety  of  classes 
of  trade  than  any  other  kind.  And 
strangely  enough,  such  a  paper  will  bring 
better  results  for  the  distinctly  class 
store  than  for  any  other  kind,  if  that 
store  features  its  medium  and  lower  price 
values  instead  of  the  extreme  upper-level 
values. 


TO  CONDUCT  STORE  SERVICE 

Ernest  S.  Jaros  has  resigned  as  sales 
promotion  manager  of  the  M.  O’Neil 
Company  at  Akron,  effective  Oct.  1,  and 
will  conduct  a  new  promotion  service  for 
manufacturers  selling  to  department 
stores.  His  office  will  be  in  the  Times- 


-  •  ARTICLE  LI 

A  TYPICAL  SELECTION  OF  ITEMS  TO  ILLUSTRATE 
HOW  TO  GET  CROSS-SECTION,  MASS-RESPONSE 
FROM  A  CIRCULATION  ON  THE  BASIS  OF 
PRICE  LEVELS 

(Circulation  basis;  36,000  daily  on  any  type  of  paper  and  any  class  of  store.) 


1 

2 

3 

(Class-Values) 

(Medium-Values) 

( Popular-V  alues ) 

Items  for  the 

Items  for  the 

Items  for  the 

PERSON 

FAMILY 

HOUSE 

A 

C 

E 

Hosiery 

Bedding 

Curtains 

Handbags 

Table  Linens 

Draperies 

Jewelry 

Towels 

Summer  Rugs 

B 

D 

F 

Dresses 

Toilet  Goods 

Screens 

Suits 

Books 

Linoleum 

Coats 

Art  Wares 

Carpet  Sweepers 

Base  Price 

Base  Price 

Base  Price 

Sums  on 

Sums  on 

Sums  on 

4,000  of  circ. 

8,000  of  circ. 

24,000  of  circ. 

at  $15  per  1,000  of 

circ.  at  $3  per  1,000  of 

circ.  at  $5  per  1,000  of  circ. 

Explanation:  In  making  up  price  levels  for  a  day’s  space  for  groups  A 
and  B  multiply  the  number  of  thousands  (4)  by  S15.  This  brings  the  total 
price  sum  for  the  six  class  values  to  $60.  For  groups  C  and  D  multiply  the 
number  of  thousands  of  circulation  (8)  by  $3.  The  price  total  for  six 
medium  values  is  $24.  For  the  six  popular  values,  multiply  the  number 
of  thousands  of  circulation  (24)  by  $5.  The  price  total  for  six  popular  values 
is  $120.  Add  the  three  sums  together  for  price  total  for  all  items.  It  amounts 
to  $204. 

Merchandising  principle:  Different  buying  classes  merge  easily  on  items 
for  the  person;  class  distinction  in  family  goods  is  almost  neutral,  a  rich 
family  is  easily  attracted  to  medium  values;  house  items  are  bought  by  more 
people  per  day  at  popular  prices.  Because  nnit-of-purchase  runs  relatively 
high  in  normal  times  on  larger  house  items,  it  is  better  to  feature  them  on 
basis  of  more  people  per  item. 

Circulation  principle:  As  the  groups  stand  reading  across  columns  1,  2,  3, 
price  sums  are  calculated  on  drawing-power  basis  of  total  circulation,  namely, 
it  takes  fewer  copies  to  sell  a  given  volume  of  personal  goods,  more  for 
family  goods,  still  more  for  house  goods. 


Press  Building,  at  Akron.  He  was 
formerly  in  advertising  agency  work  in 
New  York,  and  for  19  years  served  as 
advertising  manager  and  sales  promotion 
manager  of  F.  &  R.  Lazarus  &  Co.,  at 
Columbus,  Ohio. 


N.  Y.  OmClAL  AROUSED 
BY  BILLBOARDS 


Col.  Greene,  Superintendent  of  Public 
Works,  Charges  Outdoor  Concerns 
Have  Contributed  to  Political 
Fund  —  Will  Ask  Legislation 


A  spirited  battle  against  billboard  ad¬ 
vertising  along  New  York  state  high¬ 
ways  is  expected  to  result  in  the  1931 
legislature  from  the  declaration  of  Col. 
Frederick  Stuart  Greene,  superintendent 
of  public  works,  that  “certain  outdoor 
advertising  organizations  have  con¬ 
tributed  to  political  campaigns  so  that 
they  may  continue  to  litter  the  country¬ 
side  with  gaudy  posters.” 

Col.  Greene’s  statement  attended  the 
filing  of  an  order  against  him  this 
week,  restraining  the  erection  of  a  burlap 
screen  at  the  approach  to  the  new  mid- 
Hudson  bridge  at  Poughkeepsie,  barring 
view  of  a  large  billboard  erected  by  a 
furniture  dealer. 

For  several  years  Colonel  Greene  has 
been  an  ardent  advocate  of  legislation 
to  restrict  the  erection  of  billboards 
along  public  roads.  Time  and  again 
bills  he  has  sponsored  have  been  killed 
in  committee. 

“I  was  told  at  the  time  that  I 
would  get  nowhere  with  such  legisla¬ 
tion,”  he  said  this  week,  “as  certain  out¬ 
door  advertising  companies  contributed 
too  heavily  to  political  campaign  funds.” 

The  Outdoor  Advertising  Association 
of  New  Yor’x  State,  at  its  convention 
in  Hudson,  N.  Y.,  this  week,  endorsed 
Colonel  Greene’s  efforts  to  keep  the 
Poughkeepsie  bridge  approach  free  of 
billboards,  but  Alfred  A.  Elliott,  presi¬ 
dent  of  the  association,  declared  the 
state  official  was  mistaken  about  the 
political  contributions.  Individuals  may 
have  made  them,  but  no  outdoor  adver¬ 
tising  association  had,  as  far  as  he 
knew,  Mr.  Elliott  said. 

As  an  alternative  in  his  fight  to  re¬ 
move  billboards  where  they  spoil  natural 
beauty.  Colonel  Greene  has  threatened 
to  utilize  a  $10,000  appropriation, 
authorized  by  last  year’s  legislature,  to 
plant  I.oml)ardy  poplar  trees  along 
stretches  of  highway  where  he  deems 
signs  are  obnoxious.  As  yet  this  fund, 
sponsored  by  Governor  Franklin  D. 
Roosevelt,  is  untouched. 


PARKING  FOR  ADVERTISERS 

For  the  convenience  of  advertising 
patrons,  the  Kansas  City  Star  is  main¬ 
taining  free  parking  space  on  a  plot  of 
ground  adjacent  to  its  building.  Park¬ 
ing  tickets  are  provided  by  the  attend¬ 
ant,  who  checks  the  car  out  free  of 
charge  when  the  ticket  is  returned  prop¬ 
erly  stamped.  Those  eligible  for  the  free 
service  include  want  ad  and  display  ad¬ 
vertising  customers,  persons  delivering 
or  calling  for  answers  to  want  ads  and 
persons  transacting  business  with  the 
subscription  or  collection  department. 


TO  USE  NEWSPAPERS  MORE 

The  importance  of  newspaper  adver¬ 
tising  as  the  connecting  link  between  the 
consumer  and  the  retailer,  the  whole¬ 
saler  and  distributor  having  been  proved 
to  the  satisfaction  of  his  company,  R.  J. 
DeMotte,  general  manager  of  the  mail 
order  department  of  Sears,  Roebuck  & 
Co.  at  Kansas  City,  last  week  announced 
his  organization  plans  to  enter  the  news¬ 
paper  advertising  field  this  fall  on  a 
larger  scale  than  ever  before  in  its 
history. 
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Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  RAY  REID 


obtain,  have  lost  sight  of  the  commun¬ 
ity  services  which  might  otherwise  bt 
performed  to  the  good  of  the  public 
There  is  no  defence  in  saying  that  these 
services  can  he  and  are  performed  b\- 
civic  organizations,  for  they  can  gp 
nowhere  without  newspaper  suppon 
The  newspaper  must  be  a  step  ahead 
of  other  community  agencies  and  must 
take  the  lead  in  community  betterment, 
else  the  community  will  not  be  bettered 
to  any  great  extent. 

“In  this  connection,  I  was  much  im¬ 
pressed  recently  by  the  statement  of  the 
leader  of  a  national  organization,  who 
said  that  his  contacts  with  editors  in 
all  parts  of  the  United  States  have  dis¬ 
closed  some  fully  alive  to  their  civic 
obligations,  others  indifferent  and  still 
others — many  others,  unfortunately- 
absolutely  adverse  to  rendering  am 
service  in  this  big  and  fruitful  field. 

“This  is  not  intended  as  pessimism, 
however,  as  the  feeling  could  not  en¬ 
dure  in  the  face  of  the  many  fine  ex¬ 
amples  of  civic  devotion  shown  by 
American  newspapers.” 

Although  the  Palmer  newspapers  art 
aggressive,  their  influence  has  beat 
wielded  without  direct  clash  with  indi¬ 
viduals  or  organizations,  and  hence 
there  have  been  few  dramatic  or  ex¬ 
traordinary  incidents  developed.  The 
one  brush  with  the  law  in  Mr.  Palmer's 
own  experience  was  when  he  was  cited 
for  violating  the  Texas  statute  forbid¬ 
ding  the  circulation  of  newspapers  whidi 
carried  litiuor  advertising,  and  it  proved 
more  flattering  than  dangerous.  He  was 
sued  by  the  State  of  Texas  for  “not  less 
than  $"365,000.” 

“Other  Texas  newspapers  were  carry¬ 
ing  advertising  matter  of  this  kind,”  he 
said,  “but  there  was  no  suit  brought 
against  any  one  of  them  except  our  paper. 
Therefore  the  acceptance  of  this  adver¬ 
tising  seemed  well  justified,  and  later  the 
case  was  nolle  prossed  without  a  move 
having  been  made  to  bring  it  to  trial.” 

The  Arkansas  publisher  believes  that 
good  results  can  be  achieved  through  co¬ 
operative  effort  in  selling  space,  band^ 
together  groups  of  newspapers  which 
serve  a  compact  trade  territory.  In  1922, 
he  participated  in  establishing  the  Texas 
Daily  Press  League,  which  he  served 
two  years  as  president.  It  began  busi¬ 
ness  with  five  newspaper  members  and  it 
now  handles  the  national  advertising  ac¬ 
counts  of  34.  When  he  retired  front 
the  presidency,  he  was  granted  honorant 
life  membership,  the  only  person  ever  ac¬ 
corded  this  distinction  by  the  Texas  pu^ 
Ushers.  In  1928,  he  took  the  lead  in 
organizing  Arkansas  Dailies,  Inc.,  and  its 
original  list  of  five  members  has  since 
then  been  increased  to  16. 

While  a  resident  of  Texarkana.  Mr. 
Palmer  was  city  chairman  in  the  'Victory 


"rLUNG  precipitately  into  the  business 
^  of  newspaper  publishing  and  manage¬ 
ment,  C.  E.  Palmer,  in  a  comparatively 
brief  span  of  years,  has  progressed  until 
now,  with  a  group  of  associates,  he  owns 
outright  or  holds  the  majority  control  in 
the  following  Arkansas  newspapers :  Hot 
Springs  Scntinel-Rccord  and  Nnv  Era; 
Hope  Star;  El  Dorado  Daily  News  and 
Evening  Times,  Camden  News  and  Bea¬ 
con-Herald.  He  is  also  president  of 
Arkansas  Dailies,  Inc.,  which  represents 
a  number  of  Arkansas  newspapers  in  the 
national  advertising  field. 

Born  Aug.  24,  1876,  at  Spirit  Lake, 
Iowa,  he  completed  the  eighth  grade  of 
the  common  schools  before  seeking  em¬ 
ployment.  He  was  a  stenographer  for 
a  while  and  at  this  period  he  moved  from 
Iowa  to  Nebraska.  Then  in  1898,  he 
went  to  Chicago,  but  remained  there  only 
a^  short  time  before  joining  the  Second 
.Nebraska  Infantry  fer  service  in  the 
Spanish-American  War.  After  demobil¬ 
ization,  he  returned  to  Chicago  and  was 
employed  there  for  three  years  bv  ttie 
Chicago.  Burlington  and  Quincy  railroad. 

Fort_  Worth,  Tex.  was  his  next  place 
of  residence.  He  w'as  employed  in  the 
offices  of  the  St.  Louis  Southwestern 
(Cotton  Belt)  railroad  and  later  as  credit 
manager  of  Washer  Brothers,  a  men  s 
furnishings  store. 

August,  1919,  proved  an  important  and 
crucial  month  in  Mr.  Palmer’s  career. 
J.  B.  King,  then  editor  and  general 
manager  of  the  Texarkana  (.\rk.-Tex.) 
Courier,  offered  him  a  place  on  the  staff 
as  manager.  Mr.  Palmer  arrived  one 
day  and  Mr.  King  departed  the  next  on 
a  summer  vacation,  leaving  the  newcomer 
completely  in  charge  of  the  newspaper. 

“That  was  the  most  reckless  thing  I 
have  ever  heard  charged  against  Mr. 
King,”  Mr.  Palmer  recalled.  “His  de¬ 
parture  the  day  after  my  arrival  was  not 
in  the  contract,  so  far  as  I  knew,  and  if 
I  had  known.  Fort  Worth  probably 
would  have  continued  to  be  my  place  of 
residence  and  Texarkana  would  have 
probably  been  passed  up.  However,  I 
was  there  and  Mr.  King  was  gone,  and 
there  was  nothing  to  do  except  to  get 
dowTi  to  business  and  learn  about  my  new 
duties.” 

The  story  from  this  point  tells  itself. 
He  became  a  partner  with  Mr.  King  in 
the  ownership  of  the  Courier  and  in  1925 
he  acquired  complete  control.  The  name 
of  the  journal  was  changed  to  the  Four 
States  Press,  and  an  afternoon  edition 
w-as  launched  and  put  on  a  paying  basts 
in  four  months  from  the  date  of  the  first 
issue. 

The  Four  States  Press  was  in  splendid 
condition  when  in  August,  1926,  Mr. 
Palmer  sold  it  to  D.  W.  Stevick.  pub¬ 
lisher  of  the  Champaign  (Ill.)  Nnes- 
Gazette,  who  has  continued  as  its  owner. 

But  Mr.  Palmer  was  not  due  to  remain 
long  out  of  the  publishing  field. 

The  first  of  the  present  Palmer  group 
of  newspapers  was  acquired  in  January, 
1928.  when  with  his  associates  he  bought 
the  El  Dorado  Daily  News,  and  in  July 
of  that  vear,  its  afternoon  edition,  the 
Evening  Times,  was  re-established.  Cam¬ 
den  and  El  Dorado  are  the  principal 
centers  of  the  great  Arkansas  oil  fields, 
and  it  wjas  therefore  a  logical  step  for 
the  publisher  to  buy  a  newspaper  prop¬ 
erty  in  the  other  city.  He  purchased  the 
Camden  News  in  January,  1929,  and  in 
February  of  the  same  year,  the  Hope 
Star  l)ecame  the  third  newspaper  in  the 
Palmer  group,  it  haxnng  bwn  acquired 
in  partnership  w'ith  Alex  H.  Washburn. 

Hot  Springs  National  Park,  famous  as 
a  health  and  pleasure  resort,  is  in  the 
same  section  of  .Arkansas  with  El  Dor¬ 
ado.  (Tamden  and  Hope,  and  its  news¬ 
papers  are  the  Sentinel-Record  and  the 
New  Era,  both  long  established  and  suc¬ 
cessful  journals.  Mr.  Palmer  and  his 
associates  acquired  the  New  Era  in 
September,  1929,  and  the  Sentinel-Record 
was  acquired  in  December.  The  pub¬ 
lishing  plants  of  the  two  were  consoli- 


C,  E.  PALMER, 


Ihjblisher  of  Seven  Arkansas 
Newspapers. 
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Philadelphia’s  Volume 
of  Deodorant  Turnover 
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Shown  in  white,  on  the  gray  bottle  silhouette,  are  little 
graphics  of  proportionate  income  of  Philadelphia’s 
eight  major  buying  areas.  These  graphics  have  nothing 
to  do  with  population,  which  is  shown  in  the  table 
under  the  bottle.  This  table  shows  as  well  the  pro¬ 
portion  of  purchase  in  each  of  the  seven  areas.  The 
Central  Area  is  omitted  because  it  is  the  shopping 
center,  supplying  transiently,  all  areas. 

It  is  seen  by  the  table  that  Areas  A  and  F  combined, 
about  equal  in  population  Areas  H  and  E.  But  de¬ 
spite  the  equality  of  population,  the  first  two  buy  more 
than  twice  the  quantity  of  deodorants  sold  over  the 
counter  in  the  latter  two.  Not  only  do  A  and  F  excel 
in  income;  but  they  excel  in  the  knowledge  of  the 
pleasantries  that  comes  out  of  the  higher  standard  of 
living  and  education  produced  by  adequate  earnings. 

You  can  make  your  advertising  in  Philadelphia  seek 
out  the  families  with  preferred  incomes — and  you  can 
find  out  how  to  control  distribution  for  quick  and  prof¬ 
itable  turnover.  What  your  business  is  does  not  mat¬ 
ter.  Nor  do  selling  details.  It  is  a  matter  of  principle 
and  procedure.  You  can  easily  get  economic  facts 
about  Philadelphia  that  will  revise  upward  your  sales 
and  your  profits. 

These  facts  are  all  in  the  Gawl  Survey.  Write  for  it 
It  will  pay  you  to  do  that.  It  is  an  orderly,  practical 
and  painstaking  presentation  of  Philadelphia’s  profit- 
possibilities.  No  other  survey  is  like  it.  Its  thorough¬ 
ness  will  astonish  you,  please  you,  help  you.  Dictate  a 
letter  requesting  more  information.  It  will  be  a 
moment  well  spent 


Area 

Per  Cent  of  City 

Per  Cent  of  Total 

Educational 

Population 

Deodorants  Sold 

Rank 

This  survey  covers  65  per  cent  of  all  in* 
dependent  drug  stores  in  Philadelphia. 


PUBLIC 


LEDGER 


Morning  -  Evening  •  Sunday 

Cyrus  H.  K.  Curtis,  President 

Independence  Square,  Philadelphia 

Three  Great  Newspapers  in  the 
Third  Largest  City 
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WITNESSES  DETAIL  ASSASSINATION  PLOT 
AGAINST  FLORIDA  GOVERNOR 

Tallahassee  Editor,  It  Is  Charged,  Wanted  A1  Capone  To  Fin¬ 
ance  Newspaper  Chain — Gambling  Freedom  and  Public 
Offices  Cited  as  Rewards  Plotters  Desired 


{By  telegraph  to  Editor  &  Pvbusher) 

JACKSONVILLE,  Fla.,  Aug.  27.— 
With  more  than  50  witnesses  called 
'  by  state  and  defense  only,  two  had  been 
heard  at  the  conclusion  of  the  first  day 
of  the  hearing  of  charges  against  Fred 
O.  Eberhardt,  Tallahassee  newspaper 
editor,  Henry  Halsema  and  Frank  Ralls 
of  Jacksonville,  who  were  recently  ar¬ 
rested  on  a  local  justice’s  warrant  charg¬ 
ing  them  with  conspiracy  to  procure  the 
assassination  of  Doyle  E.  Carlton,  Gov¬ 
ernor  of  Florida. 

Qem  Dowling,  former  room^te  of 
Ralls,  and  Vincent  C.  Giblin,  Miami  at¬ 
torney  for  Alphonse  Capone,  Chicago 
gang  chief,  were  on  the  witness  _  stand 
throughout  the  day,  with  no  indication 
as  court  adjourned  overnight  as  to 
whether  the  state  had  concluded  its 
examination  of  the  latter  witness.  Dowl¬ 
ing,  who  took  the  stand  when  the  hearing 
was  opened  in  the  court  of  J.  J.  Madison, 
justice  of  the  peace,  told  an  amazing 
story  of  the  alleged  plot  to  secure  the 
assassination  of  the  chief  executive. 

Dowling,  on  direct  testimony,  declared 
that  Ralls  had  told  him  of  the  alleged 
plot  and  had  named  Eberhardt  and 
Halsema  as  being  parties  to  the  con¬ 
spiracy.  The  first  intimation  of  the  plot 
was  given  him  about  July  15,  on  the 
return  trip  from  Tallahassee  where  he 
had  gone  with  Ralls  in  an  effort  to 
secure  an  appointment  for  the  latter.  He 
had  expressed  doubt  as  to  the  appoint¬ 
ment  being  made,  he  said,  and  Ralls  said, 
“Well,  I  might  get  something  anyway. 
He  (meaning  the  governor)  might  not 
be  there.” 

Dowling  said  he  questioned  Ralls  as 
to  whether  he  meant  that  the  governor 
niicrht  be  impeached  and  Ralls  implied 
“He’s  going  to  be  bumped  off.”  The 
witness  said  he  first  doubted  that  Ralls 
was  serious  but  sometime  later  decided 
that  he  was. 

“I’m  not  a  squealer,”  Dowling  said, 
“but  my  mother  taught  me  that  murder 
was  wrong  and  I  did  the  only  thing  I 
knew  to  do.  I  informed  the  governor 
himself.” 

He  said  he  met  Governor  Carlton  and 
Secretary  of  State  R.  A.  Gray  at  a  local 
hotel  and  told  them  of  the  plot,  naming 
Ralls  and  Halsema.  Later,  when  again 
urging  Ralls  to  drop  the  plot,  he  said 
he  told  him  (Ralls)  that  “You  can’t 
get  away  with  it.” 

Ralls  responded,  “Yes,  w’e  can.  We 
will  make  people  think  .\1  Capone  did 
it.” 

The  witness  later  told  of  a  conference 
with  J.  Fritz  Gordon,  attorney  associated 
with  Giblin,  at  which  he  told  the  attor¬ 
ney  of  the  Capone  angle  to  the  alleged 
conspiracy. 

On  Aug.  4  he  said  he  learned  from 
Ralls  that  “everything  is  almost  ready, 
Henry  has  got  almost  all  the  money 


necessary,  lacking  only  $300  or  $400. 
Dowling  said  he  learned  then  that  the 
price  for  killing  the  governor  was  to  be 
$7,500,  of  which  $2,500  was  to  be  paid 
in  cash  and  the  remaining  $5, (XX)  later. 
The  date  for  the  assassination  was  Aug. 
13,  (Ml  the  road  between  the  capital  and 
Gainesville,  the  governor  being  scheduled 
to  speak  at  the  latter  place. 

After  Dowling  had  been  excused, 
subject  to  recall,  the  second  state  wit¬ 
ness,  Vincent  Giblin  of  Miami,  former 
circuit  judge,  was  called  and  told  of 
learning  of  the  plot  through  a  telephone 
conversation  with  Capone  who  was  in 
Chicago  and  who  had  learned  of  it 
through  (iordon. 

He  told  of  a  conference  with  Dowling, 
stating,  “I  told  him  I  knew  nothing  of 
the  details  of  the  plot  and  asked  who  the 
men  were.  He  named  Halsema,  Eber¬ 
hardt  and  Ralls.” 

Dowling  had  phoned  Secretary  of  State 
Gray  at  Tallahassee  concerning  the  plot 
and  also  that  “Fred  Eberhardt  was  the 
other  member  in  the  conspiracy  to  mur¬ 
der  the  governor.” 

Dowling  in  his  testimony  said  Ralls 
told  him  that  when  a  new  governor  took 
office,  Eberhardt  was  to  get  control  of 
the  state  road  department,  Ralls  was  to 
be  state  automobile  license  commissioner 
and  Halsema  was  to  get  the  Jacksonville 
automobile  license  tag  agency. 

Giblin,  while  on  the  stand  stated  that 
after  being  convinced  there  was  a  con¬ 
spiracy  he  felt  that  on  account  of  his 
having  been  a  bitter  opponent  of  the 
governor,  he  could  gain  the  confidence 
of  Ralls  and  learn  more.  He  said  he 
proceeded  to  do  this,  informing  friends 
of  the  governor  and  state  officials  of  his 
course.  He  said  that  during  conferences 
in  Jacksonville  the  week  of  .\ug.  8, 
Ralls  told  him  three  men  were  “sore  at 
the  governor  and  had  planned  to  bump 
him  off.” 

He  said  Eberhardt  broached  a  plan 
to  get  control  of  several  Florida  news¬ 
papers  and  have  Capone  put  up  the 
money  and  that  he  made  an  appointment 
with  the  editor  to  go  to  Chicago  to  talk 
over  the  matter  with  the  gangster.  The 
witness  told  of  talking  with  Ralls  and 
later  with  Eberhardt,  of  a  plan  to  secure 
the  removal  of  the  Dade  (I'ounty  sheriff 
and  limit  gambling  to  three  or  four 
places,  whereby  he  told  them  he  believed 
they  could  make  an  enormous  profit. 
He  said  he  questioned  Eberhardt  as  to 
whether  he  thought  there  were  any 
chance  of  this  under  the  pre.sent  admin¬ 
istration,  that  Eberhardt  didn’t  think  so, 
but  said  he  would  inquire. 

Eberhardt  said  he  wanted  to  talk  about 
another  matter,  the  control  of  a  group 
of  newspapers,  Capone  to  furnish  the 
money.  He  said  he  made  an  appointment 
with  Eberhardt  to  meet  him  in  Jackson¬ 
ville,  Aug.  16  to  go  to  Qiicago  to  talk 
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with  Capone  of  the  newspaper  plan.  He 
said  he  told  Eberhardt  he  had  $100,000 
for  the  purpose  of  furthering  the  gambl¬ 
ing  plan  and  that  the  editor  later  told  him 
he  had  talked  with  a  certain  state  official 
who  seemed  favorably  impressed. 

(jiblin  said  that  Ralls  wanted  to  buy 
the  Palm  Beach  Post,  but  that  Eberhardt 
did  not  favor  this.  He  told  of  further 
negotiations  with  the  editor  in  connecticin 
with  his  purported  desire  to  obtain 
gambling  control  at  Miami,  and  detailed 
Eberhardt’s  alleged  efforts  to  make  the 
arrangement.  While  plans  had  been 
made  for  this  Chicago  trip,  Giblin  said 
he  had  arranged  for  telegrams  to  be  sent 
him,  stating  that  Capone’s  whereabouts 
were  unknown  to  eliminate  the  necessity 
for  the  trip. 

Giblin  said  he  had  told  Ralls,  in  dis¬ 
cussing  the  alleged  plot  against  the  life 
of  the  governor,  that  a  cheap  gunman 
was  dangerous.  He  said  he  suggested  a 
Chicago  gunman  and  had  planned  to 
have  an  Italian  detective  pose  as  a  gun¬ 
man.  Giblin  told  of  a  conference  at 
Lake  City,  which  is  about  midway  be¬ 
tween  Jacksonville  and  the  capital,  with 
friends  of  the  governor,  when  it  was  de¬ 
cided  to  send  V.  B.  Collins,  Adjutant 
General  of  Florida  to  Washington  to  se¬ 
cure  the  aid  of  the  Secret  Service.  As 
a  result,  he  said,  two  agents  were  as¬ 
signed  to  the  case  and  a  private  detective 
was  also  employed. 

Dowling,  while  on  the  stand,  gave  no 
testimony  that  either  Eberhardt  or  Hal¬ 
sema  ever  said  anything  to  him  about 
the  alleged  plot.  Ralls,  he  said  told  him 
that  these  men  “were  in  on  it.” 

The  state’s  case  is  being  handled  by 
Lonnie  Howell,  county  solicitor  of  Duval 
County,  C.  C.  Howell,  also  of  Jackson¬ 
ville,  and  J.  R.  Kelly,  Madison  county 
solicitor.  Defense  attorneys  are:  D. 
Stuart  Gillis,  of  Defuniak  Springs. 
Edgar  Waybright,  of  Jacksonville,  and 
William  A.  Hallowes,  Jr. 

In  advance  of  the  hearing  the  state’s 
counsel  gave  out  a  list  of  seven  Jackson- 
.ville  witnesses  summoned,  with  the  un¬ 
derstanding  others  would  probably  be 
called.  The  seven  included :  M.  E.  Bur¬ 


rell  and  Theodore  Chisholm,  Hottl 
employees ;  August  Krieger,  private  de¬ 
tective;  Laurie  Younge,  local  aviator 
H.  A.  Maloney  of  the  Jacksonville  airl 
port ;  W.  G.  Stewart  of  the  South  Jack- 
sonville  airport  and  Clarence  (Joleman 
The  defense  witness  list  was  more  gen^ 
eral,  ranging  from  the  governor  down 
the  line  through  a  varied  assortment  oi 
officials  and  citizens,  to  an  unnamed  bell¬ 
hop  employed  at  a  local  hotel.  The 
geographical  range  of  the  defense  list 
was  also  extensive,  jumping  from  Majlis 
Martin  of  Crestview  in  West  Florida,  to 
the  Miami  manager  of  Western  Union 
with  stops  at  numerous  intermediate 
points.  Martin,  formerly  secretary  to 
Gov.  Carlton,  is  a  member  of  the  state 
road  department.  Other  road  department 
members  summoned  by  the  defense 
were:  William  Shands,  Gainesville; 
Ernest  Graham,  who  is  also  manager  of 
a  sugar  company  operating  in  Dade 
county  of  which  Miami  is  the  county 
seat;  George  B.  Hills,  who  is  also  an 
engineer  with  offices  in  Jacksonville, 
Gordon  D.  Perkins  of  Jacksonville,  a 
former  member  of  the  road  department, 
was  summoned,  as  was  Pat  Kelly  of 
Jacksonville,  former  Duval  county  repre¬ 
sentative  in  the  legislature.  Others  sum¬ 
moned  by  the  defense  included  a  numUr 
of  citizens  of  this  and  other  Florida 
cities,  a  taxi  cab  company  manager  and 
employee,  the  Orlando  manager  of  West¬ 
ern  Union  and  Robert  Kloeppel,  manager 
of  a  local  hotel. 


J.  G.  LEWIS  PROMOTED 

James  G.  Lews,  a  member  of  the  na¬ 
tional  staff  of  Scripps- Howard  News¬ 
papers  for  more  than  a  year,  was  ap¬ 
pointed  eastern  manager  of  that  organi¬ 
zation’s  national  advertising  department 
this  week.  He  succeeds  C.  J.  FeWmann, 
resigned. 

AYMAR  JOINS  BLACKMAN 

Gordon  Aymar,  an  art  director  of  the 
J.  Walter  Thompson  Company,  has 
joned  the  Blackman  Company,  New 
York,  as  art  director.  He  was  with  the 
Thompson  agency  10  years. 


Lawrence,  Massachusetts,  offers 
an  active  market  for  national 
products.  Since  1928  Lawrence 
has  changed  industrially.  Diver¬ 
sified  industries  connected  with 
electrical,  radio,  clothing,  shoes 
and  hard  rubber  products  have 
taken  advantage  of  Lawrence’s 
manufacturing  facilities  and 
nearly  thirty  new  plants  have 
settled  in  Lawrence,  increasing 
materially  its  payroll  and  spend¬ 
able  incomes. 

Over  5,000  additional  people 
are  employed  at  excellent  wages, 
which  has  added  greatly  to  the 
weekly  payroll.  There  is  con¬ 
siderable  new  buying  power  now 
in  Lawrence.  Let  us  tell  you 
how  it  can  be  reached  quickly 
and  economically  through  its 
leading  daily  newspapers. 
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coMPtere  coveRMe  with  25,000  daily  circulation 
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WHAT 
IF  IT  IS 
A  TOUGH  YEAR? 


Oceans,  poles,  continents,  are  still  being  flown. 
Sweeping  discoveries  in  sound  and  sight  and  flight 
continue  to  be  made  and  victories  won  in  politics, 
athletics,  industry. 

Newspapers  continue  to  serve  40,000,000  read¬ 
ers  daily  as  the  most  animated  recorder  of  the 
just-happened  and  the  imminent. 

If  a  tough  year  has  resulted  in  more  careful 
spending  of  the  advertising  dollar,  if  it  has  brought 
about  a  closer  examination  of  the  genuine  sales 
value  of  media,  newspapers  must  become  increas¬ 
ingly  attractive  to  advertisers. 

Because  they  reach  and  interest  the  greatest 
number  of  people  of  all  classes  in  every  locality 
at  minimum  cost,  daily  newspapers  will  continue 
to  sell  more  merchandise  than  any  other  form  of 
a<lvertising. 


E.  KATZ 
SPECIAL 

Advertising 

^  AGENCY 

PUBLISHERS’  REPRESENTATIVES 


INVEST  IN  NEWSPAPER  ADVERTISING 


ESTABLISHED  1888 

NEW  YORK  CHICAGO  DP:TR0IT  DALLAS 
ATLANTA  KANSAS  CITY  SAN  FRANCISCO 
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METROPOLITAN  PRESS  PRINTING  MORE 
FARM  NEWS,  EDITORS  SAY 

Work  of  Federal  Board,  N^ed  of  Relief,  and  More  Intelligent 
Work  by  Agricultural  College  News  Forces  Cited 
by  Meeting  of  Latter  in  Washington 

By  GEORGE  H.  MANNING 

Waahinrton  Correspondent,  Editor  A  Publisher 


WASHINGTON'.  D.  C,  Aug.  28.— 
”  E\-eii  metropolitan  dailies  are  paying 
more  attention  to  agricultural  news  than 
formerly,  according  to  the  editors  of  the 
news  services  maintained  by  the  agricul¬ 
tural  colleges.  One  reason  for  this  is  the 
general  interest  in  the  work  of  the  Fed¬ 
eral  I'arm  Board  and  the  prominence  of 
farm  relief  as  a  |>olitical  issue  in  the  last 
national  election.  A  more  fundamental 
reason,  as  the  college  editors  see  it,  is  the 
work  done  by  the  college  news  staffs  in 
re.scuing  facts  of  general  interest  and 
real  news  value  from  the  scientific  ter¬ 
minology  that  heretofore  made  them  un¬ 
intelligible  to  Mr.  and  Mrs.  .Average 
Reader. 

The  .Association  of  .Agricultural  Cf)I- 
lege  Editors,  with  a  memlK-rship  in  which 
“reformed”  newspaper  men  are  numerous 
held  its  seventeenth  annual  meeting  in 
Washington  this  week.  Co-oi><-‘*''‘tion  l)e- 
twee-n  the  college  publicity  staff  and  the 
newspapers  was  a  major  subject  for  dis¬ 
cussion.  Many  of  the  editors  testified  to 
the  service  rchidered  by  the  news|)aper 
press  in  disseminating  the  educational 
materials  put  out  by  the  editors.  Others 
observed  that  increasing  use  of  the  col¬ 
lege  materials  by  newspapers  was  related 
to  the  development  of  “real  news  sense” 
in  the  editorial  and  publicity  staff  of  the 
several  colleges. 

Bently  B.  Mackay  of  the  agricultural 
college  of  Louisiana,  in  his  address  to  the 
conference  as  president  of  the  associa¬ 
tion,  reminded  the  college  editors  that, 
after  all.  thev  were  “propagandists.” 

“Propagandists  of  every  breed  and  type 
have  multiplied  faster  than  guinea  pigs 
or  boll  weevils,”  Mackay  said.  “We  have 
reached  the  stage  where  common,  or  gar¬ 
den  variety  editors  are  quitting  their  jobs 
to  become  prohibition  officers.  Office  Iwys 
with  broken  backs,  caused  by  carr\ing 
huge  wastebaskets  of  free  publicity  to 
the  garbage  dump  are  filling  the  hos¬ 
pitals. 

“Rememl)ering  that  our  government 
had  just  passed  a  Farm  Relief  bill,  editors 
who  had  run  reams  and  reams  of  stories 
released  by  the  I'nited  .States  Depart¬ 
ment  of  Agriculture  and  the  various 
agricultural  colleges  relative  to  this  relief 
look  their  one-lunged  tyjK-writers  in  hand 
and  appeak-d  to  a  kindly  government  for 
some  kind  of  help.  .As  a  result,  the  gov¬ 
ernment  has  called  a  halt  to  the  activities 
of  the  publicity  men  who  have  l>een  de¬ 
manding  that  a  column  of  free  stuff  lie 
printed  with  every  column  of  paid  ad¬ 
vertising  used.  Naturally,  this  has  caused 
a  slump  in  propaganda  quarters  and 
many  bright  young  men  are  joining  the 
great  army  of  the  unemployed. 

“One  editor  made  the  remark  to  me 
just  a  few  weeks  ago  that  it  was  useless 


MR.  PUBLISHER: 

I>et  us  make  up  that 
lineage  shortage  for  you 
this  year  —  have  a  real 
worth  -  while  Industrial 
or  Historical  Edition,  ex¬ 
ploiting  your  lines  of  in¬ 
dustry  in  an  impartial 
manner  —  or  a  Series 
of  Weekly  Sections  or 
Pages. 

Let  us  tell  you  what 
we  are  doing  for  other 
papers. 


John  B.  Gallagher  Co., 
45  We«t  4Sth  Street 
New  York  City 


to  appeal  to  the  government  for  aid,  be¬ 
cause  the  government  itself  is  the  big¬ 
gest  space  grabber  in  the  country. 

“Of  course  he  was  not  only  wrong,  but 
ignorant,  and  it  tiKtk  three  cups  of  cof¬ 
fee,  two  nickel  cigars  and  six  column 
inches  of  talk  before  1  was  able  to  con¬ 
vince  him  that  there  is  a  great  difference 
between  informative  news  stories  which 
mean  nothing  in  the  pockets  of  the  men 
or  organizations,  which  send  them  out 
and  a  story,  let  us  say,  that  extols  the 
virtue  of  a  new  kind  of  car  that  is  Ik-- 
ing  placed  upon  the  market. 

“Nevertheless,  we  who  are  agricultural 
editors  must  admit  that  we  are  nothing 
more  than  propagandists,  if  you  will  ac¬ 
cept  the  word  in  its  virginal  sense.  We 
may  have  highest  ideals  and  the  purest 
of  motives — propagandists  with  halos,  so 
to  siieak, — but  we  are  propagandists  just 
the  same.” 

.As  for  the  type  of  persons  found  in 
the  agricultural  college's  editorial  bureau, 
Mr.  Mackay  said:  “The  composite  agri¬ 
cultural  editor  of  today  might  be  de- 
scrilK-d  as  a  man  of  less  than  middle  age, 
who  probably  was  farm-reared  and  who 
received  his  training  at  an  agricultural 
college;  who  has  had  a  course  in  journal¬ 
ism  as  well  as  actual  newspaper  experi¬ 
ence;  who  knows  news  when  he  runs  into 
it ;  who  keeps  in  clo.se  touch  with  all  ac¬ 
tivities  at  his  college  and  who  can  write 
a  story  that  is  newsy,  informational  and 
one  that  carries  reader  interest.” 

C.  W.  Warbnrton,  director  of  exten¬ 
sion  work  of  the  Department  of  .Agricul¬ 
ture.  .Arthur  M.  Hyde.  Secretary  of 
.Agriculture,  and  M.  S.  Eisenhower, 


director  of  information  for  the  Depart¬ 
ment  of  Agriculture,  were  among  the 
officials  who  addressed  the  conference. 

.Among  the  agricultural  college  editors 
who  discussed  various  phases  of  this 
“liropaganda”  work,  were  C.  E.  Rogers 
of  Kansas,  C.  D.  Byrne  of  Oregon, 
Marjorie  Arbour  of  Louisiana,  Helen 
Crouch  of  New  York,  F.  J.  Jeter  of 
North  Carolina,  Roger  DeBaun  of  New 
Jersey,  A.  A.  Jeffrey  of  Missouri. 

Edgar  Markham,  in  charge  of  daily 
press  relations  for  the  FederaJ  b'arm 
Board,  also  addressed  the  conference. 

.An  exhibit  of  the  publicity  and  pub¬ 
lications  work  of  several  agricultural  col¬ 
leges,  among  them  New  Jersey,  New 
^’ork.  North  Carolina.  Kansas,  Ohio, 
Missouri,  was  conducted  during  the  con¬ 
ference.  DeWitt  Wing,  associate  editor 
of  the  Rural  .W«’  Yorker;  Lincoln  C. 
Lonnshury,  managing  editor,  Guernsey 
Hreetlers’  Journal,  and  Byron  Price, 
chief  of  the  Washington  bureau  of  the 
•Associated  Press,  served  as  judges,  pass¬ 
ing  on  the  merits  of  the  respective  e.x- 
bibits. 

Others  participating  in  the  program 
discussion  included  Henry  Bailey  Stevens 
of  New  Hampshire,  .A.  W.  Hopkins  of 
Wisconsin,  W.  H.  Darrow  of  Texas, 
1.  E.  Clintock  of  Ohio,  W.  C.  Palmer  of 
North  Dakota,  J.  F.  Cooper  of  Florida. 

E.  R.  I’rice  of  A’irginia  was  elected 
president  for  the  ensuing  year.  Roger 
DeBaun  of  New  Jersey,  was  named  vice 
president,  and  C.  1).  Byrne  of  Oregon, 
secretary-treasurer. 

.Attending  the  conference  were; 

Bristow  .Adams,  (j.  S.  Butts.  C. 
Taylor,  Helen  Crouch,  and  H.  R.  Waugh 
of  New  York;  C.  O.  Olson  and  Ethel 
^'elton.  of  Massachusetts;  Walter  Stem- 
mons  and  Dorothy  .Amrine  of  Connecti¬ 
cut  ;  Roger  DeBaun  and  W.  S.  Moreland 
of  New  Jersey;  Glenn  K.  Rule  of 
.Maine;  E.  H.  Rohrbeck  of  Pennsyl¬ 
vania  ;  W.  C.  Schnopp  and  Leland  Booth 
of  West  Virginia ;  H.  B.  Stevens  of  New 
Hampshire ;  .A.  H.  .Snyder,  t).  R.  Car¬ 
rington  of  Maryland;  1.  E.  McClintock, 
E.  M.  Rowalt  and  Mildred  Krauss  of 


Ohio;  F.  J.  Keilholz  of  Illinois;  A.  \V 
Hopkins  of  Wisconsin;  W.  P.  Kirkwood 
of  Minnesota;  A.  A.  Jeffrey  of  Missouri. 
W.  C.  Palmer  of  North  Dakota;  C.  E 
Rogers  of  Kansas ;  J.  B.  Hasselman  of 
Michigan;  C.  .A.  Lewis  of  Kentuclq, 
Elton  Lux  of  Nebraska;  E.  R.  Price  of 
Virginia;  F.  H.  Jeter  of  North  Carolina 
.A.  B.  Bryan  of  South  Carolina,  E  E 
Soule  of  Georgia;  A.  J.  Simms  of 
Tennessee;  K.  B.  Roy  of  Arkansas; 
J.  F.  Cooper  of  Florida;  C.  E.  Trout  of 
Oklahoma;  B.  B.  Mackay  and  Marjorie 
.Arbour  of  Louisiana;  -Mrs.  Minnie  F 
Cunningham  of  Texas;  1.  G.  Kinghom 
of  Colorado;  C.  D.  Byrne  of  f)regon. 


GRANTS  RADIO  PETITION 

The  Federal  Radio  Commission  has 
granted  the  request  of  the  Wisconsin 
State  Journal  Broadcasting  Company, 
of  Madison.  Wis.,  operator  of  station 
WISI,  for  additional  broadcasting  facili¬ 
ties.  The  action  will  permit  the  station 
to  change  its  frequency  from  560  to  720 
kilocycles;  change  its  power  from  500 
watts  to  2.M)  watts  in  the  night  and  500 
watts  in  daytime ;  and  remain  on  the 
air  full  time.  At  present  the  station 
shares  time  with  station  WIBO  and 
WPCC.  In  granting  the  request,  the 
commission  stated  it  was  merely  on  an 
experimental  basis  until  Oct.  31. 

ON  HUNTING  TRIP 

Gardiner  Kline,  secretary-treasurer  of 
the  Amsterdam  (N.Y.)  Evening  Ri- 
carder,  and  William  B.  B.  Leh'avour  of 
the  advertising  department,  accompanied 
by  Superintendent  of  Schools  Wilbur  H. 
Lynch  and  H.  Charles  Taylor,  started 
.Aug.  19  on  a  hunting  trip  to  the  Rocky 
Mountains  of  British  Columbia,  expect¬ 
ing  to  return  the  early  part  of  October. 


JAMES  WRITING  SERIES 

Rian  James,  of  the  Brooklyn  DaS}: 
Eagle,  is  doing  a  daily  interview  with 
“common  people”  for  the  Gannett  news¬ 
papers.  These  interviews  have  been  with 
a  soda  jerker,  an  iron  worker,  a  chorine, 
and  others,  selected  at  random. 
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The  Star  League  of  Indiana 

Cents  a  Line 
183,000  Circulation 

in  the  Indianapolis,  Terre  Haute 
and  Muncie  Areas. 

Rate  Effective  September  1, 

THE  STAR  LEAGUE - Indianapolis  Star,  Terre 

Haute  Star-Post,  and  Muncie  Star  -  -  -  -  offers 

LARGEST  AND  MOST  INTENSIVE 
INDIANA  COVERAGE  AT  LOWEST  COST 

in  a  rich  market  of  more  than  1,500,000  population 

Sunday  Rate,  35  Cents 

for  the  three  cities,  including  The  Indianapolis  Sunday  Star 
with  150,000,  LARGEST  CIRCULATION  IN  INDIANA. 


NATIONAL  REPRESENTATIVES: 

KELLY-SMITH  COMPANY 

New  York  —  Chicago  —  Philadelphia  —  Boston  — 


Detroit  —  Atlanta 


RECENT 

LINOTYPE  IMPROVEMENTS 


Measure  changes  may  be  made  on  the 
Linotype  with  one  hand.  It’s  just  as 
easy  as  it  looks. 


No  tools  are  needed  to  remove  a 
Linotype  star  wheel.  Just  swing  the 
cover  aside  and  lift  it  off. 


LINOTYPE-J 


Linotype’s  double  hinged  assembler 
entrance  cover  is  a  great  convenience. 
It  swings  flat  even  when  the  lower 
magazine  is  in  operating  position. 


j  Linotype  slugs  are  delivered  smoothly 
J  on  this  inclined  galley.  A  is  spring 

t  tension  hook;  B,  leather  buffer;  and 

j  C,  the  lever  to  advance  the  slugs. 


Linotype’s  exclusive  swinging  keyboard  gives  instant  accessibility  to  every  keyboard  part, 
saving  hours  of  work  in  cleaning  and  maintenance  operations 

Everything  that  has  been  learned  in  almost  half  a  century’s  experience 
in  machine  composition  is  in  the  Linotype.  Recent  improvements, 
of  which  these  few  are  typical,  make  the  1930  Linotype 
the  most  productive  and  efficient  machine  ever  built 


MERCENTHALER  LINOTYPE  COMPANY  BROOKLYN.  NEW  YORK  SAN  FRANCISCO  CHICAGO  ■  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED.  TORONTO.  CANADA  REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 
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PRECEDENTS  SHATTERED  IN  COVERING 
BILLINGS*  HEARING  IN  PRISON 

California  Supreme  Court  Makes  Way  Easy  for  Reporters  in 
Most  Unusual  Session  in  State’s  History — Big  Repre¬ 
sentation  of  Coast  Newspaperdom  on  Hand 


By  RALPH 

(.Special  to  Editor  &  Publisher) 

SAN  FRANCISCO,  Aug.  26.— “This 
hearing  now  is  in  session.” 

Chief  Justice  William  H.  Waste,  of 
the  California  Supreme  Court,  counted 
his  six  fellow  justices  in  their  places, 
ran  an  appraising  eye  over  the  jammed 
court  chambers,  remarked  what  a 
goodly  crowd  of  spectators  was  there, 
resumed  his  seat  and  the  unprecedented 
Warren  K.  Billings  pardon  application 
hearing  was  on. 

All  was  regular,  although  very  un¬ 
usual,  except  the  remark.  There  were 
practically  no  spectators  present. 

The  chambers  were  literally  all 
cluttered  up  with  news  gatherers. 

It  was  the  greatest  convention  of 
newspaper  and  news  service  writers  held 
on  the  Pacific  Coast  in  many  and  many 
a  day. 

It  was  a  strange  hearing  from  every 
point  of  view. 

California’s  new  constitutional  amend¬ 
ment  providing  that  second  termers  in 
prison  must  have  a  recommendation 
from  the  justices  before  being  granted 
a  pardon  was  being  tried  out  for  the 
first  time.  The  court  members,  sitting 
not  as  a  court  but  as  a  commission,  were 
feeling  their  way  along  through  a  maze 
of  uncertainty  which  was  thoroughly 
complicated  by  being  the  scene  of  a  big 
news  story. 

Admission  to  the  chambers  was  by 
Mrd  only;  a  card  signed  by  the  chief 
justice.  And  when  the  press  got  its 
quota  the  cards  were  exhausted. 

In  an  anteroom  adjoining  the 
chambers  special  telephones  were  jang¬ 
ling,  telegraph  instruments  chattered  in¬ 
cessantly,  and  a  battery  of  typewriters 
added  to  the  confusion ;  a  confusion 
which  drifted  through  to  the  court 
chambers  and  fell  upon  extremely  un¬ 
accustomed  ears. 

The  California  Supreme  Court,  the 
spirit  of  dignity,  severity  and  solemnity, 
had  never  seen  anything  like  this  before. 

From  the  chambers  where  hereto¬ 
fore  sincere  barristers  had  painstakingly 
argued  amidst  the  deepest  of  orderliness 
now  dashed  reporters  with  new  leads, 
cartoonists  with  their  drawings  and  even 
photographers  with  their  cameras. 

The  Supreme  Court  was  getting  its 
first  taste  of  a  big  news  story. 

And  then  one  night  the  justices  moved 
up  to  Folsom  prison  to  hear  Billings 
plead  his  own  case  and  the  press,  bag 
and  baggage,  moved  with  them. 

It  was  also  Folsom's  iniation  into  the 
ways  of  newspaperdom.  The  stories 
went  out  from  an  improvised  press  room 
adjoining  the  Prison  Hoard’s  room  in 
which  the  hearing  was  being  held. 

The  entire  four  weeks’  hearing  was 
a  matter  of  pioneering  in  new  country  as 


B.  JORDAN 

far  as  the  newspapers  were  concerned, 
but  with  the  sincere  cooperation  of  the 
court  and  Warden  Court  Smith,  of 
Folsom,  the  news  end  went  off  as 
smoothly  as  though  the  proceedings 
were  being  heard  in  some  editorial  room. 

A  roll  call  of  news  writers,  editors 
and  executives  present  revealed  the  fol¬ 
lowing:  Roy  W.  Howard,  editor  of 
the  New  York  Telegram  and  chairman 
of  the  board  of  the  United  Press  and 
the  Scripps-Howard  Newspapers;  Max 
Stern,  from  the  Scripps-Howard  Wash¬ 
ington  bureau,  and  the  following  from 
the  San  Francisco  News,  a  Scripps- 
Howard  paper ;  W.  N.  Burkhardt, 
editor;  E.  A.  E%'ans,  assistant  editor; 

B.  W.  Horne,  political  editor;  Richard 
Chase,  Bobs  Purcell  and  Milly  Bennett, 
reporters,  and  Douglas  Rodger,  car¬ 
toonist. 

For  the  United  Press  there  were  Vin¬ 
cent  Mahoney,  Carl  Bennett  and  George 
n.  Crissey  and  Photographers  Herman 
Bryant,  Edward  Murphy  and  Ted  Smith. 

For  the  San  Francisco  Call-Bulletin, 
Fremont  Older,  editor;  Vid  Larsen,  po¬ 
litical  editor;  Reporters  Carroll  Peake, 
Eddie  Boyden  and  El  ford  Eddy;  Artist 
Gregor  Duncan  and  Phographers  Joe 
Marron,  Clem  Albers  and  Nat  Farbman. 

For  the  San  Francisco  Examiner, 
Royal  W.  Jimmerson,  Howard  Freeman, 
Ethel  Bogardus  and  Mary  Mattison,  re¬ 
porters  ;  George  Sheldon  and  Allan 
Campbell,  photographers,  and  Artist 
Harold  Mohr. 

For  the  San  Francisco  Chronicle,  Earl 

C.  Behrens,  political  editor ;  Bixby 
Fowler,  editorial  writer;  Reporters  Betty 
Beecher,  and  Dorothy  Stephenson ;  Artist 
John  C.  Argens,  and  Photographers  H. 
R.  Bornmuller  and  Leslie  Kevie. 

For  the  Associated  Press,  Jennings 
Phillips  and  Harold  Davies. 

For  the  Pacific  Coast  News  Service, 
which  also  supplies  International  News 
Service  in  California;  William  Parker, 
general  manager;  James  Adam,  northern 
California  superintendent,  and  Leo  C. 
Owen  and  Ralph  B.  Jordan. 

Also  there  were  Floyd  Healev.  Los 
Angeles  Times;  Nancy  Barr  Mavity, 
Oakland  Tribune;  Duncan  Aikman,  Bal¬ 
timore  Sun;  George  Dean.  Sacramento 
Bee.  and  Melvin  Meechan,  Pacific  &  At¬ 
lantic  photographer. 

The  newspaper  men  were  particularly 
grateful  to  Chief  Justice  Waste  and 
Warden  Smith  for  the  “liberties”  allowed 
in  handling  the  story. 

When  officials  in  charge  of  the  State 
building,  which  houses  the  Supreme 
Court  chambers,  were  bickering  and  hes¬ 
itating  about  the  “authority”  to  allow 
the  installation  of  special  telephone  and 


Class  A  Man  at  Liberty 

I  have  just  resigned  from  the  general  management  of  a  New 
York  daily,  due  to  changed  ownership.  This  newspaper  came 
out  of  the  red  and  firmly  into  black  under  my  management. 
My  previous  experience  has  been  equally  successful.  I  know 
how  to  manage  a  property  for  profit,  and  my  experience  has 
been  both  in  editorial  and  business  departments.  I  solicit 
correspondence  with  some  publisher  who  wants  a  man  of  my 
capacity  promptly  to  turn  a  non-paying  newspaper  into  a 
profitable  enterprise. 

Age,  34;  married;  university  graduate;  good  address;  prefer 
salary  and  commission  on  result. 

Address 

Box — A  638,  c  / o  Editor  &  Publisher 


telegraph  lines,  the  chief  justice  cleared 
the  way  in  five  minutes. 

Accompanied  by  a  delegation  from  the 
press,  he  examined  the  building,  approved 
the  news  writers’  choice  of  a  special 
press  room  adjoining  the  courtroom,  and 
remarked : 

“Go  ahead  and  have  installed  what¬ 
ever  you  feel  is  necessary  to  handle  the 
story.  You  have  my  permission  and 
I’ll  fix  it  with  anybody  who  may  object.” 

The  fact  that  the  chief  justice  is  a 
former  reporter  may  have  had  something 
to  do  with  his  sympathy  with  the  press. 
Upon  graduating  from  the  University  of 
California  law  school  he  worked  for 
several  years  on  a  San  Francisco  news¬ 
paper. 

Also,  his  efforts  to  be  accommodating 
no  doubt  were  understood  by  Justices 
^ohn  W.  Shenk  and  Emmet  Seawell. 
Shenk,  for  many  years  as  a  youth,  was 
a  printer,  starting  as  a  “devil’  ’in  an  old- 
time  shop  and  working  up  to  a  job  as  an 
expert  type  setter  and  make-up  man. 
Seawell  also  has  been  a  printer,  as  well 
as  an  editor. 

Warden  Smith,  however,  confesses  no 
newspaper  career  but  exhibits  a  thorough 
understanding  of  the  problems  of  news 
dissemination.  He  placed  every  facility 
of  the  prison  at  the  disposal  of  the  visit¬ 
ing  writers  even  to  feeding  them  when  it 
was  inconvenient  for  them  to  go  to  the 
town  of  Folsom,  four  miles  away,  for 
dinner. 


PUBLICITY  DIRECTOR  NAMED 

S.  M.  Sauflev.  Sr.,  former  insurance 
commissioner  of  Kentucky  has  been  ap¬ 
pointed  director  of  publicity  and  public 
relations  by  the  Inter-Southern  Life  of 
IvOuisville.  The  company  simultaneously 
announced  the  promotion  of  Harry  A. 
Huncilman  from  the  post  as  editor  of  its 
weekly  agency  publication  Islic  to  direc¬ 
tor  of  sales  and  education.  Mr.  Sauflev 
will  edit  the  agency  publication  and  take 
charge  of  all  other  company  publications. 
He  is  part  owner  of  the  Richmond  (Ky.) 
Daily  Register. 


MARION  (IND.)  DAILIES 
TO  MOVE  SEPT.  1 


New  Chronicle  Publishing  Co. 
Ready  for  Occupancy — Number 
of  New  Mechanical  Units 
Added  to  Equipment 


The  Chronicle  Publishing  Company 
Inc.,  of  Marion,  Ind.,  publishers  of  the 
Marion  Chronicle,  Marton  Leader  Trib¬ 
une  and  Sunday  Chronicle  Tribune,  ivin 
publish  in  their  new  home  on  September 
first. 

The  new  Chronicle  building  is  66  x  132 
feet.  The  first  floor  is  occupied  by  the 
business,  advertising,  and  circulation  of¬ 
fices,  and  by  the  mechanical  dcpartmenti 
On  the  second  floor  are  the  executive  of¬ 
fices  and  the  news  department.  News¬ 
print  is  also  stored  on  the  second  floor, 
in  a  space  60  x  66  which  is  served  by  a 
freight  elevator.  A  number  of  new  m^ 
chanical  units  have  been  added  to  the 
equipment. 

Among  the  features  added  are  Cooper- 
Hewitt  lighting  for  the  composing  room, 
electric  heating  for  the  stereotype  pot 
full  automatic  press  control,  and  color 
fountains  for  advertising  pages. 

The  officers  of  the  company  are  David 
B.  Lindsay,  president ;  George  D.  Lind¬ 
say,  vice-president,  and  editor  of  the 
Marion  Chronicle;  Gardner  J.  Thomas, 
secretary-treasurer ;  Carl  L.  Houston, 
editor,  Marion  Leader  Tribune  and  H 
W.  Camp,  advertising  and  circulation 
director. 


WINS  GOLF  TROPHY 

Charles  “Chbek”  Egan,  of  the  United 
Press,  was  the  winner  of  the  annml 
sports  writers  golf  tournament  sponsored 
by  the  commandant  and  faculty  of  the 
Army  War  College  at  Washington  Bar¬ 
racks  in  Washington,  D.  C.,  on  August 
21.  He  shot  the  course  in  80  and  had  a 
handicap  of  11  strokes,  giving  him  a 
score  of  60. 


Have  yet  to  find  tvMait  thait  will 
stajid  eJjuse  like^dieMfeod  Mait” 


Sai/s  the 
Dayton  He 


Here  is  more  evidei>ee  from  one  of  the  men 
who  know  through  Actual  dealy  experience. 
'^OD  mihXs  emd  Wood  service  are  ava-ilable 
to  your  pa,per,  also. 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 


I  WOOD 

f  omr  - 

1  MATS 


JOHN  D.  ANDERSON 
ArrounI  Rt*|»rr»^ntativp 
iVpM  York 
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EXPERIENCE  ...  NOT  FILED 


THOMAS  M.  CRABB 
Writer 
Neu>  York 


ALFRED  C  STRASSER 
Art  Department 
Sow  York 


JOHN  JOHNS 

AaaiatanI  Account  RepreaeotatiTe 
Sew  York 


THOMAS  ERWIN 
Account  Rrprcaentalitre 
Chicago 


Batten.  Barton,  Durstine  &  Osborn 

INCORPORATED 

Advertisiisg 


383  MADISON  AVENUE  •  NEW  YORK 

CHICAGO,  McCormick  Building  BOSTON,  10  State  Street  BUFFALO,  Rand  Building  PITTSBURGH.  Grant  Building  MINNEAPOLIS,  1 121-2.S  Northwestern  Bank  Building 


There  is  a  certain  kind  of  experience  which  is 
not  filed  away  .  .  .  which  cannot  be  shown  by 
proofs  of  campaigns  produced  or  summaries  of 
surveys  made. 

That  is  the  individual  experience  each  one 
of  us  has.  And  this  experience  is  amazingly 
diversified  because  there  are  quite  a  number  of 
us— 680,  to  be  exact. 

It  is  not  surprising  that  there  is  scarcely  a 
form  of  commercial  activity  that  some  member 
of  our  staff  has  not  at  some  time  followed. 


This  helps  toward  a  quicker  understanding 
of  the  background  of  every  business  we  serve. 


DOROTHY  11.  DOBBINS 
Writer 
HtMion 


ARTHI  R  W.  RAMSDELL 
Marketing  Department 
.Veif  York 


FRANK  M.  LAWRENCE 
Secretary  and  Manager 
Contract  &  Rate  Department 
Seu'  York 
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DAIUES  MAINTAIN  24-HOUR  COVERAGE 
FOR  NATIONAL  AIR  RACES  AT  CHICAGO 

Reporters  and  Photographers  are  Attacked  in  Attempting  to 
Cover  Crash  of  Navy  Plane — Radio  Used  by  News¬ 
papers  to  Broadcast  News  of  Races 


INLAND  TO  DISCUSS  RADIO 

Circulation  Promotion  Another  Sub¬ 
ject  for  Chicago  Meeting  in  October 

News  and  competition  of  the  radio 
will  be  important  among  the  subjects  to 
be  taken  up  by  the  Inland  Daily  Press 
Association  when  it  meets  in  the 


N.  W.  BARNES  RESIGNS 
FROM  A.  F.  A.  BUREAU 

Director  of  Research  and  Educatios 
Going  Into  Other  Work,  Gilbert 
T.  Hodges  Announces — Alfred 
T.  Falk  is  Successor 


<0  S  Pcbusher)  attend  the  dedication  Wednesday  night  Kathaniel  W  Barnes  director  of  tli. 

p  H  K/yGO,  Aug.  2/ -Reporters,  spe-  of  the  Lindbergh  Beacon,  which  was  23.  The  program  will  be  completed  the  Bureau  of  Research  and  Education  d 
L  cial  writers  and  photographers  were  turned  on  atop  the  Palmolive  Building,  planned  Advertising  Federation  of  America, 

on  duty  at  (.  urtiss-Reynoids  held,  Glen-  when  President  HcKiver  pressed  a  but-  subjects  to  be  discussed  in-  resigned  to  take  up  other  work  Hi« 

view,  night  and  day  during  the  National  ton  in  Washington.  Lindliergh’s  failure  ^  circulation  promotion,  advertising  w-ill  take  effect  Sept.  15. 

Air  Races  at  Ch.cago  this  week,  .\pproxi-  to  appear  was  ascrilied  to  a  desire  to  and  composing  roc^  costs,  for  jjj '  announced  by  Gilbert  T.  Hodees 

mately  3f)  reporters  and  25  photographers  avoid  renortcrs  and  nhotouranhers.  which  the  labor  and  production  com-  ,u_  Kori,»rQfir.n  ’ 


attend  the  dedication  Wednesday  night  Hotel,  Chicago,  Oct.  22  and 

of  the  Lindlierirh  Bearon  which  was  23.  The  program  Will  be  completed  the 


Air  Races  at  Ch.cago  this  week,  .\pproxi-  to  appear  was  ascrilied  to  a  des 
mately  30  reporters  and  25  photographers  avoid  rep<irters  and  photograiihers. 
were  engaged  in  the  work  of  recording  Seven  camera  men  were  on  dul 


Seven  camera  men  were  on  dutv  for  niittee  of  Inland  has  just  completed  a 


president  of  the  P'ederation. 

The  bureau  will  be  under  the  direction 


events  at  the  races.  wh:ch  happened  the  Chicafio  Hvritiiiq  American  and  the  summarizing  survey.  ,  i  of  \lfred  T  Falk  who  was  added  to  the 

quickly  and  were  given  to  readers  in  the  Dailv  Illustraled  Ttmesi  Thev  tircular  letters  requesting  subjects  and 


quickly  and  were  given  t< 
earliest  editions  possible. 


Daily  Illustrated  Tunes  had  six.  They 
worked  in  shifts,  a  small  force  being  kept 


topics  to  lie  studied  at  the  meeting  have 


research  staff  last  February  when  a 
special  study  of  statistics  bearing  on 


VC,.,....,  woiKeu  III  Minis,  a  small  lorce  oeing  Kcpi  ,  ■  o,./,  ■  -i  •  snerial  study  ot  statistics  Deannir  nn 

Radio  also  was  brought  into  play  and  ,,11  at  night.  The  Daily  News  had  three  ‘  iiKal-nationai  advertising  rate  differen- 

details  of  the  race  program  were  broad-  camera  men  and  two  newsreel  men.  the  territory  covere<l  b\  Inland.  These  begun  at  the  request  of  Walter 

cast  by  stations  owned  by  or  attiliated  w-hile  the  Herald  and  lixaminer  had  subjects  will  be  handled  in  a  general  A/stronir.  oublisher  of  the  Chical 


with  various  newspapers.  The  Chicayo  three  photographers  on  days  and  one  at 


Daily  Aden's  employed  the  (jixKlyear 


The  night  man  slept  beside  a 


Rublier  Company  blimp,  "Puritan.”  for  special  phone  to  the  office.  The  Tribune 
a  novel  pxturization  of  events  at  (jleii-  liad  three  picture  men  on  duty  and  re¬ 
view.  Shirley  J.  Short,  staff  pilot  for  ceived  pictures  hourly  bv  plane.  The 
the  News,  announced  from  the  blimp  high  majority  of  the  other  papers  received 
over  the  field.  A  short  wave  transmit-  their  pictures  bv  plane,  but  motorcycles 
ter  was  carried  by  the  balUx.n  and  the  and  automobiles'  also  were  employed  bv 
signals  were  picked  up  by  station  the  liveninq  Post  and  the  Herald  anil 


WMAQ  and  rebroadca  t  from  the  trans¬ 
mitter  at  Elmhurst,  III. 

Other  newspapers  had  their  own 
broadcasts  from  advantageous  p'isitions 
at  the  airport  and  some  were  memliers 


Examiner. 


round  table,  a  feature  of  Inland  meet-  ° 

ings.  It  is  planned  to  have  prominent  '  V 

speakers  discuss  publishing  matters  at  re.search  for  the  Gordon- Van  Tim 
noon-dav  luncheon^  to  be  lu-ld  both  days  Company  of  Davenpor  Iowa  for  10 
of  the  convention. 

_  analyses  of  advertising  results  which 

REPORTERS  BARRED  Hanwd 

liiisuiess  Peview.  He  is  a  member  of 
Reporters  for  New  Eng  and  news-  , he  American  Statistical  .Association  and 
papers  were  recently  barred  from  the  American  Economic  Association, 

tugboat  Cricket  during  the  salvaging  at-  educated  as  a  civil  engineer  at 


The  Daily  News  plane  delivered  late  ill-fated  tanker  Pinthi.s,  (Colorado  Agricultural  College.  During 

editions  at  the  airport  where  a  brigade  ,  '  the  war  he  served  overseas,  becoming  a 


of  "red  coats,”  was  on  hand. 


by  the  Merchant’s  &  Miners  liner  Fair-  Heutenant-coionel. 


Special  writers  handled  the  news  and  Scituate,  Mass.,  in  the  Massachu-  Barnes  has  been  director  of  the 


of  chain  programs  which  handled  the  features  of  the  races  over  leased  wires  Attorneys  repre-  Bureau  of  Research  since  it  was  organ- 

races.  ,  .  .  and  telephones.  Among  those  who  jentmg  the  owners  of  the  vessels  involved  Birce  years  ago.  Before  that  he 

One  untoward  incident  occurred  dur-  helped  cover  the  meet  were  •  David  ‘^ra.sh  declined  to  permit  news-  associate  professor  of  marketing  at 

mg  the  race  events  W  ednesday,  when  Rotroff.  John  W’.  Keves,  lime  Provines  Paper  men  aboard  the  tug  or  to  reveal  any  the  School  of  Commerce  and  Administra- 


.senting  the  owners  of  the  vessels  involved  three  years  ago.  Before  that  he 

in  the  cra.sh  declined  to  permit  news-  associate  professor  of  marketing  at 


Illinois  National  Guardsmen  made  un-  Larry  Blair  and  Fred  Dickinson  for  the  information  concerning  the  operations. 

successful  efforts  to  keep  newspaper  and  Daily  .News :  W'illiam  W  estlake  for  the  - 

newsreel  photographers  front  ohtaining  Examiner :  Victor  Knox  for  the  Evening  VISITS  IN  CHICAGO 


pictures  of  the  fatal  crash  in  which  a  Post:  Francis  Farmer,  for  the  Fvenin- 
navy  flyer  and  a  publicity  man  were  .American,  and  Robert  Wood  for  the 


tion  of  the  University  of  Chicago.  Mr. 
Hodges  announced  that  the  scope  of  the 
bureau  would  be  widened,  and  more 


killed. 

Lieut.  Jack  P.  DeShazo.  naval  Aver 


Tribune. 

The  Dailv 


:>r  Knox  for  the  Evening  VISITS  IN  CHICAGO  bureau  would  be  widened, 

•armer,  for  the  Evening  Jane  Brown  Kennedy,  granddaughter  original  research  undertaken. 

Robert  Wood  for  the  of  James  B.  Brown,  publisher  of  the  - - 

LouisTnlle  (Ky.)  Herald  Post,  visited  DAILY  APPOINTS  SI 

Times  cooperated  with  Chicago  on  her  way  to  christen  the  Appointment  of  Small,  Spe 


— .;i„  .,.u.>,i  - '. -  .a..-,,  mm  v.,iiii.ai;u  on  mn  »<tv  m  <.iiiimcii  me  Appointment  of  Small,  Spencer  &  Lev- 

tn"  nisno  «r.c:.4o  rn ’•  c  1  ♦  *1  ''rganizations  aiid  privatc  in-  U.  S.  S.  Louisville  at  the  Bremerton  ings,  Inc..  New  York,  Chicago  and  Bos- 

H  dividuals  in  the  donation  of  trophies  for  Navy  A'ard.  Sept.  1.  She  was  accom-  ton.  as  national  advertising  representa- 

At-cr'fn.n  ni^n,.  *^*^**^1  i,'^  the  e\-ents  The  tabloid,  in  coojH-ration  panied  by  her  parents  and  three  maids  tives  was  announced  this  week  by  the 


first  two  planes  struck  his  wings  and  his  w-fth  the  Eox  Theatres  also  selected  a 
ship  dove  to  the  ground  50  feet  lieyond  girl  to  acc-mpanv  Pilot  Morel  on  his 
the  bleachers,  killing  Louis  W  inert,  press  record  seeking  altitude  flight 

agent  for  the  Firlanger  Theatre.  Thir-  _ _ 

teen  other  jxrsons  were  injured  as  the  MISS  STONE  MARRIES 

plane  b'ur.st  into  flames.  .-i-  l  ,i.  c.  i  . 

New.spaper  men  rushed  to  the  .scene,  i.  ,*  w  ,  r-  J  ^J'^hter  of  the 

where  they  were  set  upon  by  the  guards-  ^  ^  Associated 

men.  The  soldiers  laid  hands  on  several  'J*  Hr.  Malcolm 

t-oodridee.  of  New  t  ork,  at  W  ood- 


Manitou’oe  (W’is.)  Herald  Nezvs. 


photographers.  Russell  Hamm.  Robert 


Stiewe  and  Francies  Bvrnes.  Daily  A'eu’s  ^^^j^^^^U'^ecent^ 
photographers  and  a  Trihune  cameraman 
lost  plates  in  the  melee  as  did  other  pic- 

ture  men.  HI 

It  is  customary  for  the  navy  to  bar 
photographers  from  air  crashes  and  the  AVI 

guardsmen  are  said  to  have  acted  upon  Wl 
this  basis.  However,  late  editions  of 

the  Chicago  afternoon  papers  carried  ^ 

pictures  of  the  crash,  as  did  the  morning  IK  1^  S 

editions  Thursday. 

One  writer  who  held  a  lieutenant's 
commission  for  five  years  in  an  observa- 
tion  squadron  of  the  National  guard, 
saw  five  guardsmen  attempting  to  jerk  a  •  » 

newsreel  camera  off  a  truck.  He  IS  ttlCLt  Ti 

ordered  them  to  ston  and  was  slugged.  _ 

Col.  Charles  A.  Lindliergh  failed  to  W 


IF  you  could  sell  \  1 

to  44,000  persons  1  1 

everything  they  buy. 
would  be  an  immense 
annual  total.  Yet  in  Jack- 
sonville.  “Florida’s  Foremost 
k  Newspaper’’  is  the  only  exclu- 
sive  avenue  to  their  buying. 
Three  score  and  five  years 
'f  '  .ySW  of  publishing  have  built 
a  vast  rcader-lovalty. 


^hc  IFlonila^uncs-Jlnion 

.JACKSONVILLE.  FLA. 


THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER-DUTY 
UNIT  PRESSES 

Our  customers 

write  our  ads 

ASBURY  PARK  (N.  J.) 
PRESS  (Telegram) 

"Our  new  Super  Duty  Duplex 
Octuple  on  edition  24  houra 
after  power  connected  and  ran 
entire  edition  without  web 
break  or  any  difficulty  what¬ 
ever,  Stop.  New  tension  de¬ 
vice  wonderful.  Congratula¬ 
tions.*’ 

j.  Lyle  Kinmonth,  Publisher 


Publisher  -  Manager 


An  economical  operator,  aggressive, 
tactful — young 


A  young  man  of  splendid  educational,  and 
newspaper  background  is  seeking  publisher  or  owner  who 
needs  relief  from  responsibilities. 

This  “youngster’’  can  handle  job  of  pub¬ 
lisher.  assistant  publisher  or  manager.  His  experience  em¬ 
braces  both  metropolitan  and  small  city  dailies,  and  extends 
into  every  department.  He  can  handle  any  of  them  in  a 
pinch  because  he  has  ranged  from  the  city  desk  of  a  small 
city  daily  to  manager  of  a  newspaper  doing  half  a  million 
dollars  gross  a  year. 

In  spite  of  youth  and  wide  experience  he  is 
not  a  “drifter.”  He  is  eager  to  put  forward  a  newspaper 
which  is  weakening  in  its  field,  or  step  in  and  clean  up  a 
rotten,  extravagant  situation.  He  has  energetic  personality 
and  enthusiasm  which  can  strengthen  a  newspaper  on  the 
inside  and  win  loyalty  to  it  from  its  community. 

He  is  young  enough  that  he  is  more  interested 
in  the  long  pull  than  the  present.  Has  had  responsibility 
of  owning,  publishing  two  newspapers.  Married.  Refer¬ 
ences  will  suit  anyone. 

If  chary  of  "blind  ads”  communicate  with 
L.  B.  Palmer,  general  manager  of  the  A.N.P.A..  270  Madi¬ 
son.  New  York  City,  or  address  Box  A-637,  Editor  and 
Publisher. 
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Every  New  England  State  gained  in  popu¬ 
lation  in  the  1930  census.  Connecticut 
showed  the  greatest  increase,  with  a  per¬ 
centage  of  16.1,  while  Vermont  showed 
the  smallest  increase  of  only  1.9%.  The 
increase  by  States  was  as  follows:  — 


y<Y\ ^  ^  Massachusetts  13.3%;  Connecticut  16.1%;  Maine 

4.1%;  Rhode  Island  13.7%;  New'  Hampshire  4.7%; 
Vermont  1.9%,  or  the  average  of  9%  for  the  whole  New  England  States. 

We  hear  occasionally  that  New'  England  is  losing  its  population,  that  industry  was 
declining  and  its  buying  power  was  also  being  lowered.  Despite  all  the  statements 
that  have  been  made  to  create  the  impression  that  New'  England  is  going  back,  the 
evidence  is  indicative  of  a  constantly  growing  and  prospering  New  England,  with 
earning  and  buying  power  increasing  every  year. 

We  urge  national  advertisers  to  give  this  market  special  attention.  It  still  is  the  most 
compact,  the  best  organized  for  retail  distribution,  and  the  easiest  to  advertise  to  and 
merchandise,  especially  where  the  advertising  appropriation  is  limited  and  has  to  go 
a  long  ways. 


MASSACHUSETTS— PopuUtion,  3.1 
Circu¬ 
lation 

tfAttteboro  Sun  . (E)  6,298 

ffBoaton  Eve.  American. .  .(E)  362,930 
ttBoaton  Sunday  Advertiaer.(S)  489,086 

••Boeton  Globe  . (MAE)  308.S64 

**Boaton  Transcript . (E)  38,412 

ttBoiton  Poet  . (M)  373.849 

ttBoaton  Poet  . (S)  340,002 

••Brockton  Enterprise . (E)  24,861 

••Fitchburj  Sentinel  . (E)  12,086 

••Haverhill  Gazette  . (E)  16,245 

••Lawrence  Eaglo-Trlbune 

(MAE)  25.811 

••Lynn  Item  . (E)  17,899 

••Lowell  Courier-Citizen  and 

Evening  Leader  ...(MAE)  17,677 

••New  Bedford  Standard 

Mercury  . (MAE)  30,977 

^New  Bedford  Sunday 

Standard  . (S)  25,463 

ttNorth  Adame  Tianecript.  (E)  10,676 

ttPittefield  Eagle  . (E)  19.072 

••Salem  Newt  . (E)  22.044 

ttTe  unton  Garette . (E)  9.430 

••Worcester  Telegram  and 

Evening  Gazette  ...(MAE)  105,119 

•Worcester  Sunday  Telegiam 

(S)  53.868 


CONNECTICUT— PopuUtion.  1.380.631 

Circu-  2.500  10.000 

Ution  lines  lines 

••Bridgeport  Post-Telegram 

(EAM)  47.175  .15  .15 

■•Bridgeport  Post  . (S)  25.968  .10  .10 

ttHartford  Courant  . (M)  41,139  .10  .10 

ttHartiord  Courant  . (S)  63.923  .15  .15 

ttHartford  Times  . (E)  62.386  .15  .15 

••Middletown  Press  . (E)  8.756  05  .03 

ttNew  Haven  Reguter. .  (EAS)  57,108  .16  .15 

••New  London  Day . (E)  14,002  .06  .05 

ttNorwUh  Bulletin  . (M)  14.082  .09  .07 

•■Norwalk  Hour  . (E)  7,694  .045  .045 

ttSouth  Norwalk  Sentinel. .  (E)  5.887  .045  .035 

••Stamford  Advocate . (E)  12,671  .065  .055 

MAINE — Population.  768.014 
••Portland  Press-Herald  Express, 

Sunday  Telegram  ..(MAE)  61,725  20  .16 

NEW  HAMPSHIRE— Populauon  443  683 
••Cnncord  Monitor-Patriot. .  (E)  6,874  .05  .03 

t4Keens  Sentinel  . (E)  4.326  .036  .025 

••Manchester  Union-Leader 

(MAE)  33.034  .15  .13 


RHODE  ISLAND— PopuUtion.  604.397 


Circu-  2.500  10,000 

Ution  lines  haas 

ttPawtucket  Times  . (E)  30.962  .09  .M 

ttProvidence  Bulletin  . (E)  84.632  .20  (B).I7 

ttProvidence  Journal  . (M)  43.526  .12  (B).87 

ttProvidence  Journal  . (S)  86,912  .20  .33 

ttProvidence  News  . (E)  33.854  .10  .10 

••Westerly  Sun  . (EAS)  5.603  .04  .04 

ttV.'oonsocket  Call  . (E)  16.329  .06  .06 


VERMONT— PopuUtion.  352.428 

**Barre  Times  . (E)  7,453  .C 

ttBrattleboro  Reformer  ....(E)  3,618  .( 

••Burlington  Free  Press... (M)  16.293  .( 

ttRutUnd  Herald  . (M)  13.431  .( 

ttSt.  Johnsbury  Caledonian- 

Record  . (E)  5.003  .OJ 


(B) Combination  rats  Daily  Journal  and  Eve.  Bulletin. 
••A.  B.  C.  Publishers’  Statement,  April  I,  1930. 
ttGovernment  Statemenu.  April  1.  1930. 
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DAILIES  CUTTING  IMMUNITY  OFFERS 
FROM  LOST  AND  FOUND  COLUMNS 

Drive  on  to  Eliminate  **No  Questions  Asked*'  from  Advertise¬ 
ments  at  Suggestion  of  Archibald  R.  Watson — Judiciary 
Calls  Phase  Open  Sesame  to  Criminal  Activity 


CARTOONS  FOR  CLASSIHED 


'T’HE  tnovement  to  eliminate  the  here- 
J-  tofore  innocent-appearing  phrase,  “No 
questions  asked,”  from  the  I^st  and 
Found  columns  of  newspapers  is  rapid¬ 
ly  gaining  ground.  Highly  commended 
by  members  of  the  judiciary  in  all  parts 
of  the  country,  the  campaign  has  gained 
many  new  adherents  in  the  newspaper 
field,  EniTOR  &  Publishfx  w’as  told  this 
week  by  Archibald  R.  Watson,  president 
of  the  American  Association  of  Legal 
Authors  and  sponsor  of  the  movement. 
Its  success,  Mr.  Watson  declared,  will 
put  an  end  to  a  cwivenient,  though  un¬ 
suspected,  aid  to  criminals  desirious  of 
disposing  of  stolen  goods. 

Among  the  newspapers,  which  have  al¬ 
ready  signified  their  willingness  to  bar 
the  offensive  phrase  are:  New  York 
Times,  New  York  Sun,  New  York  Eve¬ 
ning  Post,  New  York  Telegram,  New 
York  American,  Brooklyn  Daily  Eagle, 
Rochester  Times-Union,  Syracuse 
(N.Y. )  Post-S  land  ard,  Philadelphia 
Daily  News,  Philadelphia  Evening  Bulle¬ 
tin,  Baltimore  News  and  American, 
Louisville  (Ky.)  Herald-Post,  Seattle 
Times,  Seattle  Post-Intelligencer  and 
Minneapolis  Tribune, 

Surprise  has  been  expressed  by  a  num¬ 
ber  of  judges  and  attorneys  that  such  a 
movement  was  not  undertaken  long  ago, 
Mr.  Watson  said. 

“My  response  to  this  reaction,”  he  de¬ 
clared,  “was  that  the  newspapers  would 
no  doubt  have  been  glad  to  cut  the 
phrase  from  their  advertising  columns, 
if  its  objectionable  features  had  been 
called  to  their  attention.  Apparently  the 
significance  of  this  phrase  escaped  all 
crime  commissions  and  other  investiga¬ 
tors  of  criminal  activities. 

“I  don’t  blame  the  newspaper  for  not 
doing  anything  about  it  sooner.  It  has 
been  the  practice  from  time  immemorial 
in  the  United  States  to  print  ‘No  ques¬ 
tions  asked’  in  Lost  and  Found  advertise¬ 
ments.  The  fact  is,  however,  that  the 
implication  of  such  a  phrase  is  tanta¬ 
mount  to  an  offer  to  compound  a  crime, 
and  the  newspaper  facilitates  commission 
of  such  crime  by  allowing  an  advertiser 
to  use  the  phrase.” 

Explaining  the  possible  connection  be¬ 
tween  the  objectionable  phrase  and  the 
work  of  a  thief,  Mr.  Watson  said : 


never  had  used  the  phrase  in  their  copy. 

Not  only  did  the  newspapers  respond 
but  attorneys  and  members  of  the  judi¬ 
ciary  flooded  Mr.  Watson’s  desk  with 
approving  and  commendatory  letters. 
Governors  Cooper  of  Ohio,  Dillon  of  New 
Mexico  and  Norblad  of  Oregon  were 
among  those  praising  the  idea.  Among 
United  States  attorneys  voicing  approval 
were  Hon.  Howard  W.  Ameli,  of  Brook¬ 
lyn  ;  Hon.  Louis  H.  Breuer,  St.  Louis ; 
Hmi.  Andrew  B.  Dunsmore,  Sunbury, 
Pa.;  and  Hon.  Albert  D.  Walton,  Chey¬ 
enne,  Wyo. 

Other  members  of  the  judiciary  ac¬ 
claiming  the  work  were:  Chief  Justice 
Oliver  P.  Coshow,  Supreme  Court  of 
Oregon ;  Hon.  Ben  C.  Dawkins,  U.  S. 
Disrtict  Judge,  New  Orleans;  Hon. 
Learned  Hand,  Hon.  Edward  R.  Finch, 
New  York  Supreme  Court,  Appellate  Di¬ 
vision  ;  and  Hon.  C.  A.  Fowler,  Supreme 
Court  of  Wisconsin. 

Gov.  Dillon,  of  New  Mexico,  in  his 
letter  said  : 

“I  certainly  agree  .  .  .  that  such  ad¬ 
vertisements  should  be  stopped  and  I 
trust  laws  may  be  enacted  in  the  various 
states  of  the  union  to  bring  about  this 
result.” 

Gov.  Norblad,  of  Oregon,  also  spoke 
of  possible  legal  action  to  prevent  pub¬ 
lication  of  such  notices. 

“I  think  it  would  be  very  timely,”  he 
wrote,  “for  the  different  state  legisla¬ 
tures  by  statute,  the  same  as  they  do  in 
England,  to  forbid  such  advertisements. 
As  a  former  prosecuting  attorney,  I 
fully  concur  in  the  thought  that  such 
items  are  an  open  sesame  to  crime.” 

(mv.  Cooper,  of  Ohio,  declared  the 
belief  that  newspapers  of  his  state  would 
willingly  co-operate  with  the  movement. 
He  wrote  in  part: 

“The  ‘No  Questions  Asked’  advertise¬ 
ment  undoubtedly  works  evil  in  aiding 
burglars,  highwaymen  and  pickpockets 
to  dispose  more  easily,  through  fences, 
of  their  loot  and  is  therefore  against 
public  policy.  I  know  too  many  patriotic 
and  public-spirited  publishers  to  feel 
otherwise  than  that  this  practice  will  be 
dropped  with  practical  unanimity  when 
it  is  intelligently  called  to  their  atten¬ 
tion.  The  newspapers  of  my  state  and 
of  the  nation  stand  for  the  highest  ideals 
and  the  agitation  of  this  reform  will 


The  phrase  encourages  crime  by  hold-  give  all  of  them  an  opportunity  to  prac- 
ig  out  hope  of  immunity  to  the  thief  tice  what  they  preach.” 


has  stolen  goods  which  are  adver¬ 
tised  for  in  the  Lost  and  Found  depart¬ 
ment.  He  is  given  a  chance  to  collect 
money  for  the  return  of  ill-gotten  goods 
without  fear  of  punishment  for  his  crim¬ 
inal  act. 

“The  publication  of  such  a  statement 
in  an  advertisement,  however,  is  not  bind¬ 
ing  as  a  contract  on  the  advertiser  be¬ 
cause  it  is  grossly  immoral  and  contrary 
to  public  policy.  Although  it  is  an  offer 
not  to  prosecute,  the  person  making  such 
an  offer  may  prosecute  despite  his  state¬ 
ment.” 

Mr,  Watson  gave  an  example  of  what 
he  meant. 

“If  one’s  butler,”  he  explained,  “steals 
one’s  wife’s  jewels  and  is  suspected  of 
the  crime  the  butler  might  be  told  he 
would  not  be  prosecuted  if  he  returns 
the  jewels.  But  in  doing  this  the  em¬ 
ployer  also  commits  a  crime,  even  though 
the  offer  is  not  binding.” 

The  idea  of  asking  newspapers  to  elimi¬ 
nate  the  unconsciously  criminal  phrase 
came  as  a  by-product  of  a  series  of  arti¬ 
cles  furnished  by  the  American  Associ¬ 
ation  of  Legal  Authors  to  the  New 
York  Times,  Mr.  Watson  told  Enrro*  & 
PuBUSHEK.  The  series,  under  the  title 
“Legal  Comment  on  Current  Events,”  in¬ 
terprets  daily  happenings  in  the  news  from 
the  legal  aspect.  While  writing  on  the 
law  of  lost  property  Mr.  Watson  con¬ 
ceived  the  idea  of  a  drive  to  eliminate 
the  phrase,  which  he  had  always  looked 
upon  as  objectionable.  The  response 
from  newspapers  was  immediate,  he  said, 
and  a  couple  of  papers  informed  him  they 


WANT  AD  EXPRESSIONS  ILLUSTRATED 
“Paperhanter  Wanted" 


Don’t  Make  the  Mistake . 

of  aMigninf  kouaekold  toakc  to  your  kuabandt  After 
•11.  you  can’t  expect  a  bookkeeper  to  be  a  good  me¬ 
chanic.  nor  an  office  manager  to  be  a  good  paper 
hangerl  If  you  really  want  to  uve  yourMlf  a  lot  of 
worry  and  expense  turn  to  the  Want  Ad  aection  of  the 
jnurnal-Pott.  f  lere  you  will  find  a  column  of  little  ads 
that  men  who  do  little  jobs,  use  to  tell  you  that  they 
hang  wall  paper,  repair  leaks,  paint  furniture,  etc.  Get 
acquainted  with  the  Want  Ads  now.  They  will  save 
your  time  and  save  your  money  I 

fournal-^osit 

WANT  AD  HEADQUARTERS 

CALL  MAib  4000 


COPY  BUREAU  PLANNED 


National  Association  Soeks  to  l^. 
prove  Real  Estate  Advertisiai 

In  an  attempt  to  raise  the  standard  of 
real  estate  advertising  by  meinbtr 
boards,  the  National  Association  of  Real 
Estate  Boards  with  headquarters  it 
Chicago,  plans  a  central  bureau  of  ad¬ 
vertising  service.  The  plan  is  to  sup. 
ply  individual  firms  with  specially  pre. 
pared  layouts  for  newspaper  advertise¬ 
ments,  mail  literature,  radio  talks,  etc, 
at  a  cost  price.  Newspaper  campaign 
will  be  planned  to  fit  the  needs  of  the 
individual  firm. 

Hugh  Potter,  chairman  of  the  asso¬ 
ciation’s  Advertising  Committee,  states; 

“Newspaper  advertising  would  consist 
of  suggestions  for  local  board  cam- 
paigns  and  would  include  a  mat  or 
electro  service  with  art  work  ideas  sold 
direct  to  individual  realtors  on  a  stipu¬ 
lated  monthly  fee  basis.  It  is  felt  that 
if  the  newspapers  of  the  country  had 
more  carefully  prepared  layouts  and 
illustrations  turned  over  to  them  1^ 
realtors,  it  would  result  in  raising  the 
level  of  all  real  estate  advertising  and 
increasing  the  volume  of  real  estate 
transactions. 


SEEKING  FURNITURE  PUFFS 


The  above  cartoon  classified  promo¬ 
tion  feature  is  being  conducted  by 
Dave  Treffman  in  the  Kansas  City 
Journal-Post.  Mr.  Treffman,  for¬ 
merly  a  copy  boy  in  the  advertising 
department,  originated  the  idea. 
Humorous  situations  which  could  be 
avoided  by  use  of  Journal-Post 
classified  columns  are  depicted. 

EMPLOYES  ON  OUTING 

Six  hundred  employes  of  the  Portland 
Oregonian  and  their  families  held  their 
annual  picnic  on  Aug.  24  at  Crystal  Lake 
park. 


Home  Show  Skipping  Publicity  to 
Local  Dealers 

Requiring  six  cents  postage  and  de¬ 
claring  in  bold  Cooper  type  on  the 
envelope  that  it  is  “Your  Weekly  Ship¬ 
ment  of  Publicity  Material”  the  Na¬ 
tional  Furnishings  Style  Show,  W 
Lake  Shore  Drive,  Chicago,  is  furnishing 
furniture  dealers  with  information  to 
be  turned  over  to  their  respective  news¬ 
papers. 

Although  bearing  a  Chicago  return 
on  the  envelope  mailing  was  done  in 
Indiana^lis,  home  of  the  National  Horae 
Furnishings  Program,  sponsors  oi 
“Home  Furnishings  Style  Show”  soon  to 
be  held  by  dealers. 


There  is  at  present  no  law  in  any  state 
forbidding  the  publication  of  an  offer  of 
immunity  in  a  Lost  and  Found  adver¬ 
tisement,  Mr.  Watson  informed  Eiutor 
&  PuBLtSHra,  but  there  is  a  possibility 
of  such  legislation  being  adopted  in  the 
future.  The  publication  of  the  “No  ques¬ 
tions  asked,”  in  lost  property  advertise¬ 
ments  has  long  been  an  offense  in 
England. 


IN  EGYPT 


THE 

DU  QUOIN  EVENING  CALL 


IN  mE  HEART 

pu  guoiN. 

The  Only  Daily  Newspaper 
in  Perry  County,  ill. 


EGYPT'S  ASSOCIaIeD  DAILIES 

SECRETARY-  M  A  R I  ON ,  I L  L I  N  01 S 


CHEAP  PRICE? 

A  cheap  price  doesn't  make  a  cheap  mat 
any  better ;  in  fact,  a  cheap  price  denotes 
a  maker's  best  estimate  of  his  own  pro' 
duct. 

Talking  of  quality  will  not  inject  quality 
into  a  dry  mat  if  it  is  not  inherently  there. 

A  case  of  500  Certifieds  will  convince 
you  that  Certified  quality  is  the  best 
economy  for  your  stereotype  department, 
as  it  has  convinced  over  400  of  your  feh 
low  publishers. 

Forget  price !  Try  quality  I  It  pays  ! 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  A'venue  New  York.  N.Y. 

FordependaUe  sfereofypinq  use  Cerfi^ed  Dry  Mats 

AUOC  IN  THE  Ul..\. 


Rainbow  Duffy 


A  NEW  COMIC  STRIP  THAT  PROMISES 


A  SURE  RIDE  TO 

CIRCULATION 

SUCCESS 


ChA^\IA6  ^ 


By  Walter  C 
Hoban 

Famous  as  creator  of 

“Jerry  on  the  Job’ 


Rainbow  DOFFY  has  been  handea 
enough  lemons  by  fate  to  start  a 
chain  of  lemonade  stands.  His 
luck  is  so  tough  it  is  funny  to  everyone 
but  himself. 

His  struggles  toward  the  pinnacle  of 
SUCCESS,  which  proves  to  be  a  needle 
and  sticks  him  in  the  hand,  make  the 
most  humorous  se(|uen<*es  that  have  ever 
been  used  for  a  comic  strip. 

Though  Rainbow  fails  to  attain  fortune, 
he’ll  be  famous  because  of  the  new  cir¬ 
culation  records  that  will  follow  on  the 
heels  of  his  adventures.  He’s  the  hero 
of  a  smashing,  new  daily  comic  strip  and 
Sunday  color  comic  page. 

The  sky’s  the  limit  with  RAINBOW 
DUFFY.  He’ll  work  as  hard  for  you  as 
for  himself,  and  will  accomplish  more. 


Let  Ifuffy  chttxe 
Rainbows  for  the 
amusement  of  your 
readers  six  days  a 
week  and  Sundays, 
too. 


WIRE  OR  WRITE 
TO  DAY 


KING  FEATURES  SYNDICATE  INC 
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THE  FUNNIEST 
.  .  NEW  COMIC 
IN  YEARS  .  .  . 


Chic  Young 
Creator  of  Blondie 


SHE’LL  MAKE  ’EM  ALL 
PREFER  “BLONDIE” 


CHE'S  the  comedy  queen  of  the  Newspaper 

^  Kingdom. 

She's  as  up-to-the-minute  as  now. 

She's  as  funny  as  a  comedians'  convention. 

She's  as  snappy  as  an  elastic  band. 

She's  as  smart  as  an  Edison  scholarship  winner. 

She's  as  popular  as  a  beautiful,  orphaned  mil¬ 
lionaire  deb. 

She  has  a  line  strong  enough  to  hold  the  fleet 
in  the  Hudson. 

She  has  IT.  THESE.  THEM  and  THOSE. 

She's  a  saleswoman  who'll  sell  herself  to  you 
and  your  readers  like  ten  per  cent  bonds. 

She's  the  heroine  of  a  new  Daily  and  Sunday 
comic  that's  a  wow! 


WIRE  OR  WRITE 
TODAY 


KING  FEAT  UR 

235  EAST  FORTY  FIFTH  STREET  ^ 

GREATEST  CIRCULATI 


L 
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DIE 


VL 

> 


by 

CHIC 

YOUNG 


t  i  i 


He's  an  artist  whose  past  per¬ 
formances  have  proved  him 
worthy  of  being  the  creator  of 
as  fascinating  a  comic  heroine 
as  BLONDIE.  He  has  a  million 
laughs  in  his  system.  BLONDIE 
brings  them  out.  Every  strip  is 
a  riot  of  fun. 


N  D  I  C  AT  E  INC. 


NEW  YORK  CITY 


i 


\ 


.  V-/  , 


BINATION  ON  EARTH 


1 


l»v  El»$$OiX 


Answering  How?  Why 
of  Modern  Wonders 


A  BEWILDERING  series  of  new  wonders  is  pro¬ 
duced  by  the  ingenuity  of  mankind.  Who 
thought  of  them?  How  do  they  work?  What 
caused  that?  A  million  questions  throb  through 
the  minds  of  newspaper  readers,  creating  the  curi¬ 
osity  to  which  newspapers  cater. 


Working  under  the  direction  of 
a  competent  scientist  who  au¬ 
thenticates  every  drawing,  Gus 
Edson  presents  fascinatingly  the 
amazing  facts  about  modern  in¬ 
ventions,  discoveries  and  im¬ 
provements.  His  illustrations 
make  HERE'S  HOW  an  out¬ 
standing  panel  feature,  available 
either  in  two  or  three  column 
form. 


HERE’S  HOW  answers  with  vivid  illustrations 
the  most  interesting  of  these  questions,  and — 
what’s  more  important — answers  the  vital  question 
uppermost  in  the  thought  of  every  editor  and  every 
publisher: 


^^What  can  I  do  that  will  not  only  increase  oiir 
circulation  but  build  up  our  prestige?” 


HERE’S  HOW  Tells  You  How! 


ar  M*MV  it»$T*uitAurs,  \ 

UOtT  'n«>utwiD&  tstftx  Ijj 
VCMl  FflOM 


Tte  WiMR  MtPtlWCW  PORMi  1*R  WUt. 


To 

KVU:  liAMlUNtC- 
TOWfR 

,  WCCBO  RINV 
~Xb  SNAKEr 

(  osbreaka-ble- 

*  OlfftttSf.... 


■ntfcV  m>  ■»<ODtWlW  THE  CHtMiSTS 

Of  tjK?  leTT  C»VkNCK>  IT" 

Ove«  AT  THE-  16  CELlOlOSt- 

El40 

^  ^ 


.  THt  fACTBRV  I 
Tormeo  To  9a*) 

CcmttN _ bihd 

WflH  AMD 

PIK,  FASRIOHEO 

THBr  NEvi 

BOBSTTrove- 


•fllEV  MlUtO 
PMM80W  TO 
WlW  IT"  . . 


A  Punchy  Cocktail 
for  t'uriouN  KcadcrN 


iWHia>  wow  atAMS  OH  MiiLios;  or  »«?r& 


-THE*/  AAAOfr  CROCKEfiV  OF  OAiUtV  BBSiCM  A*»D  CotOR^ 
THAT  MHa  BOOfJCE-  AND  BREAK...  .... 


WIKK  OH  WRITE 

King  Features  Syndicate  Inc 


would  amaze  you,  new  ideas  in  tiling  and 
decorating  of  all  sorts  and  in  furniture 
and  in  many  other  lines.  Many  other  in¬ 
novations  in  all  lines  of  business  have  in 
recent  years  come  from  the  Pacific  Coast, 
but  we  cannot  always  hold  them.  The 
centres  of  population  are  in  the  East  and 
if  any  product  is  successful,  one  of  two 
things  may  happen  to  it.  A  branch  plant 
is  established  in  the  East,  outgrows  the 
parent  plant  and  finally  causes  the  trans¬ 
fer  of  the  headquarters  to  the  Eastern 
city ;  or  the  growing  business  is  pur¬ 
chased  and  absorbed  by  a  financially 
stronger  Eastern  competitor.  This  has 
happened  in  recent  years  to  hair  prepara¬ 
tions,  radio  tubes,  furniture  companies 
and  many  others. 

“The  Pacific  Coast  has  a  marvelous 
future.  It  is  our  gateway  to  the  hun¬ 
dreds  of  millions  of  the  Far  ^st,  and 
with  the  gradually  rising  standards  of 
living  of  this  teeming  population,  com¬ 
merce  will  thrive,  factories  will  expand, 
and  in  time  the  Pacific  seaboard  will  be 
as  important  as  the  Atlantic.  I  do  think, 
however,  that  in  thinking  about  the  Coast 
in  this  way  we  should  measure  our  peri¬ 
ods  in  half-centuries  rather  than  in  de¬ 
cades  or  half-decades.” 


W*lt«r  P*  Burn,  of  A.N.P.A.  Bureau 
of  Advertising,  Describes  Co¬ 
operative  Marketing 
Efforts 


The 

Christian  Science 
Monitor 


Co-operative  advertising  ot  Lalitornia 
products,  which  decreased  somewhat  in 
rttent  years,  may  be  expected  to  revive 
with  federal  aid  and  go  ahead  with  even 
larger  appropriations,  according  to  Wal¬ 
ter  P.  burn,  of  the  Bureau  of  Advertis¬ 
ing  of  the  .American  Newspaper  Pub¬ 
lishers  Association,  speaking  recently  be¬ 
fore  the  Advertising  Club  of  the  New 
York  Times-  Mr.  Burn,  formerly  Pacific 
Coast  manager  for  the  Bureau,  has  joined 
its  New  York  staff. 

Pointing  out  the  factors  of  distance, 
historical  background,  and  distinctive 
tvpe  of  life  developed  on  the  Pacific 
Coast,  Mr.  Burn  said ;  ,  ,  . 

"California’s  great  source  of  wealth 
has  lieen  not  its  gold,  not  even  its  re¬ 
cent  discoveries  in  petroleum,  but  its  agri¬ 
cultural  wealth.  It  is  an  agricultural 
state  of  the  highly  specialized  variety. 

Its  climatical  advantages  have  enabled 
it  to  overcome  the  handicap  of  distance 

from  eastern  markets  to  a  great  extent,  ^ew.  Men  Gather  for  Western  Open 
but  this  could  never  have  been  done  with- 

out  the  leadership  which  California  as-  Pont.ec,  M.ch. 

sumed  in  methods  of  marketing  farm  Newspapermen  from  several  Western 
products.  It  is  from  there  that  have  points  were  at  the  Indianwood  Club, 
come  all  the  ad.vances  in  crating  and  Pontiac,  Mich.,  Aug.  20-23  to  cover  the 
packaging,  marking,  advertising  and  mer-  Western  Open  golf  championship.  Gene 
Sandising  farm  products.  _  Sarazen,  New  York,  was  the  winner 

"The  advertising  of  the  cooperatives,  with  a  score  of  278. 
and  next  to  that  the  communities,  rail-  Among  the  newspapermen  covering 
roads  and  steamship  lines,  form  the  prin-  the  tournament  were:  Warren  Brown, 
dpal  source  of  advertising  revenue  from  Chicapo  Herald-Examiner;  Billy  Sixty. 
California.  Mihmukee  Journal;  Paul  Mickelson  and 

"^rly  successes  in  cooperative  market-  W-  C.  Stevenson,  the  Associated  Press ; 
ing  and  advertising  have  brought  an  at-  D'^on  Stewart,  the  United  Press;  H.  G. 
tendant  train  of  evils.  If  the  ranchers  Salsinger  and  Lloyd  Northard,  the  De- 
who  grew  raisin  grapes  were  successful  trott  News;  M.  F.  Drukenbrod,  the  Be¬ 
rn  any  given  year  and  showed  a  large  re-  Iroit  Free  Press;  Dale  Stafford,  the 
turn  per  acre,  three  things  were  sure  to  Ponfioc  Daily  Press,  and  Frank  Mac- 
happen.  First,  ranchers  who  were  grow-  Donndl  and  Lee  MacDonnell,  the  De- 
ing  other  types  of  fruits  would  plant  l^oxt  Ttmes. 

some  of  their  acreage  to  raisin  grapes  _ _ _ _ 

Land  agencies  and  railroads  would  sell  LINDBERGH  RATES  SECOND 

much  new  acreage  for  raisin  growing  to  Rear  Admiral  Richard  E.  Byrd  is 

immigrant  farmers  from  the  East  and,  the  “most  popular”  aviator  of  the  day, 
finally,  a  large  percentage  of  the  raism  and  Captain  Frank  M.  Hawks,  of  trans- 
crop  growers  themselves  would  increase  Continental  fame,  is  not  far  behind 
their  acreage.  Of  course,  this  procedure  Colonel  Charles  A.  Lindbergh  for  second 
invariably  results  in  over-production  un-  place,  according  to  results  of  a  contest 
less  demands  can  be  increased  sufficiently  conducted  by  the  Albany  (N.Y.)  Titnes- 
to  absorb  the  larger  crop  from  year  to  Union.  Readers  of  the  Albany  daily 
year.  Advertising  can  increase  the  de-  ha\e  voted  nearly  two  to  one  for  Byrd 
mand,  but  eventually  will  reach  a  j^mt  against  Lindbergh.  The  former  is  a  dis- 
of  diminishing  returns  and  there  will  tc  tinct  favorite  among  men,  while  Lind- 
a  tremendous  surplus  which  can  only  be  bergh  owes  his  ranking  in  second  place 
corrected  by  complete  cOTtrol  of  the  in-  to  the  feminine  preference. 

dustry.  Of  course,  that  is  what  the  farm  _ 

board  is  seeking  to  achieve  generally,  but  ADVERTISING  DIRECTOR  NAMED 
only  two  cooperatives  ever  did  it  success¬ 
fully  in  California — the  Sunkist  Orange 
Association  and  the  Walnut  Growers. 

‘T  think,  however,  the  cooperative 
movement  will  always  succeed  better  in 
California  than  elsewhere,  because  of  its 
peculiar  climatic  conditions.  Certain 
conditions  of  soil  and  climate  make  one 
region  best  adapted  for  the  growing  of 
prunes.  The  hot  valleys  are  ideal  for 
olives  and  figs.  There  is  one  section  that 
produces  nearly  all  the  lima  beans  in  the 
country,  and  farmers  do  not  seem  to  be 
*ble  to  grow  them  as  well  elsewhere. 

This  produces  closely  knit  communities 
with  a  common  problem  and  it  is  easier 
to  orjfanize  cooperatively  under  these 
conditions. 

“Cooperative  advertising  of  California 
fruits  has  decreased  in  recent  years,  but 
I  think  that  with  federal  aid  these  co¬ 
operatives  will  be  reinvigorated  and  that 
even  larger  advertising  appropriations 
o«y  be  expected. 

“The  Pacific  Coast,  particularly  Los 
Angeles,  is  a  hotbed  of  new  ideas.  En¬ 
vironment,  climate,  history  and.  above 
*11,  a  bitter  struggle  to  survive,  form  an 
incentive  to  originality  that,  so  far  as  I 
wow,  is  not  mSched  elsewhere.  Again, 

Ine  spirit  of  the  movie  studios  per- 
ineates  the  atmosphere,  and  the  result 
Ms  been  new  forms  of  three-dimensional 
idvertising,  unbelievable  types  of  restau¬ 
rants,  a  differing  in  scope  in  house  struc¬ 
tures  and  real  estate  developments  that 


COVERED  GOLF  MEET 


An  index  to  the  value  of  the 
Monitor  ia  seen  in  the  growing  list 
of  national  advertisers  who  renew 
their  contracts  year  after  year. 


Here  is  a  partial  list  of  products 
advertised  in  the  Monitor  for  five 
or  more  years: 


Canada  Dry  Ginger  Ale 

Richfield  Gasoline 

Buick 

Cadillac 

Ford 

Pequot  Sheets 
Domino  Sugar 
Monarch  Foods 
Swift’s  Meats 
Pittsburgh  Proof  Paints 
Sherwin-Williams  Paints 
Armand  Toiletries 
Carbona 

Crosse  &  Blackwell 


Free  PreM  eireiilatioa  ie 
growing  at  an  arerage  rate 
of  nearly  3000  new  family- 
readert  per  month.  CoTer- 
age  of  every  other  home  in 
the  entire  Detroit  maihet 
is  offered,  which  meanajiut 
about  every  home  worth 
advertising  to. 


We  will  gladly  tell  you  how  the 
Monitor’s  merchandising  service 
has  broadened  the  markets  and  in¬ 
creased  the  sales  of  these  products 
.  .  .  and  how  it  can  do  a  similar 
job  for  you. 


Published  by 

'THE  CHRISTIAN  SCIENCE 
PUBUSHING  SOCIETY 
Boston,  Mass.,  U.  S.  A. 
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MILLER  ON  TRIP 


fication  by  a  sketch  of  a  high-hatted 
gentleman  suspended  in  air  by  a  para¬ 
chute  as  he  gazed  through  a  telescope 
at  a  man  repairing  an  automobile.  An¬ 
other  Englishman,  in  yachtsman’s  uni¬ 
form,  stood  on  the  floating  figure,  and 
the  caption  read: 

*i  say,  Algy,  that  fellow  seems  to  be 
having  a  difficult  time  with  his  motor 
car."  .  .  .  "That’s  no  motor  car,  Huth- 

1-arger  local  advertising  staffs,  mer-  bet,  that’s  a  mockery.  I’ll  wager  my 
chants’  clinics,  special  editions  and  a  sus-  straw  fedora  that  he  didn’t  use  Exam- 
tained  promotion  advertising  campaign  iner  Classified  Ads  when  he  was  l<K)king 
are  the  principal  weap<ins  being  wielded  for  a  car  to  buy." 
by  the  Pacific  Coast  group  of  Hcarst 
Newspaiters  in  combating  business  de¬ 
pression. 

Drives  for  linage  through  siR-cial  pag»'s, 
and  sections  have  characterized  the  sum¬ 
mer  activities  of  both  the  Sau  I'rimcisct' 
lixamincr  and  the  San  l-rancisco  CaU- 
Ihilletin.  The  E‘'xaminer  has  five  men 
on  the  .sales  staff  who  work  on  nothing 
but  the.se  “specials.” 

In  addition  to  efforts  in  developing 
new  business  by  the  s|K'cial  sections,  the 
Examiner  has  increased  the  number  of 
men  employed  on  the  local  advertising 
staff  so  that  all  local  accounts  are  Ix-ing 
covered  more  intensely  than  in  the  past. 

Ixniis  C.  Boone,  advertising  director  of 
the  Examiner,  recently  reported  to  Hearsi 
headquarters  that  he  now  has  a  larger 
local  and  national  sales  staff  than  ever 
Iiefore  in  the  history  of  the  paix-r.  "So 
far  w?  have  found  it  profitable  to  main¬ 
tain  this  large  staff  fif  men,"  he  declared. 

Since  January  1,  last,  the  Call-Bulletin 
has  published  10  sptH:ial  sections  in  addi¬ 
tion  to  periodic  special  pages,  a  series  of 
which  on  "The  Call  of  rhe  ffutdoors"  is 
now  running.  This  series  is  attracting 
all  forms  of  transportation  and  recrea¬ 
tional  advertising. 

I'or  .August  and  Scptemlx*r  the  Call- 
Bulletin  has  planned  an  ^-ducational  num¬ 
ber,  an  electrical  goods  section,  annual 
beauty  sch(K>l  section,  fall  fashion  edi¬ 
tion,  men’s  fall  hat  section,  home  fur¬ 
nishing  and  radio  sections.  A  scries  of 
half-page  advertisements  running  weekly 
for  a  year  will  soon  start  on  the  subject 
of  “Attend  A’inir  Church." 

In  connection  with  its  intensified  adver¬ 
tising  sales  campaign,  the  Call-Bulletin 
staff  has  morning  sales  meetings  and 
weekly  luncheons  when  experiences  of 


De>  Moines  Writer  on  20,000-Mil( 
Flight  to  South  America 

Harlan  Miller,  columnist  and  stall 
writer  for  the  Des  Moines  (la.)  Reqif, 
ter,  left  Aug.  25  for  a  20,()00-mile  flight 
to  South  America  on  established  airplane 
passenger  lines. 

The  Register  is  sending  Miller  on  this 
trip  through  24  countries  to  demonstrate 
the  feasibility  of  airplane  travel  between 
the  middle  west  and  South  America.  He 
will  file  daily  cable  accounts  of  his  trip. 

Miller  hopped  Aug.  25  for  Winnipeg^ 
Canada.  P'rom  there  he  began  the  long¬ 
est  passenger  flight  now  possible  in  the 
world — from  W  innipeg  in  a  direct  line 
1(),(XX)  miles  long  to  Blienos  Aires  in  the 
Argentine,  by  way  of  Mexico,  Central 
.America  and  the  west  coast  of  South 
America. 

He  will  fly  in  25  airplanes  from  mid¬ 
summer  in  S’orth  America  to  late  winter 
in  the  -Argentine,  crossing  the  equator 
twice  and  returning  from  spring  hi 
Brazil  to  autumn  in  Iowa. 


Combat  Business  Depression  With 
I-Arger  Local  Staffs,  Merchants’ 
Clinics,  Special  Editions  and 
Sustained  Promotion 


PET  PARADE  A  SUCCESS 

A  pet  parade,  sponsored  by  the  Cleve¬ 
land  I’lain  Dealer,  Aug.  14,  brought  out 
children  and  their  pets  iti  a  line  a  mile 
long.  Several  thousand  youngsters,  un¬ 
der  the  direction  of  playground  instruc¬ 
tors,  led  or  carried  dogs,  cats  and  mon¬ 
keys  along  the  route  of  the  parade. 
Prizes  were  awarded  for  the  most  beau¬ 
tiful  and  most  unusual  pets.  The  win¬ 
ning  pet  was  a  racctxin,  although  an 
acrobatic  fly  ran  a  close  second.  .A  pair 
of  parrots  were  judged  the  most  beau¬ 
tiful. 


DAILY  GETS  ACTION 


Columbus  (O.)  Citizen  Campaign  on 

Slot  Machines  Animates  Officials 

•A  campaign  by  the  Colunihus  (().) 
Citizen  to  rid  the  ciiunty  of  all  five-cent, 
mint-vending  slot  machines,  began  to 
show  results  last  week.  For  some 
months  the  machines,  which  arc  held  to 
Ix'  gambling  devices  by  the  courts  and 
therefore  illegal,  have  been  operating 
unmolested  by  authorities.  Hundreds  of 
them  flooded  the  county. 

No  action  was  obtained  until  the  Citi¬ 
zen,  in  a  series  of  page  one  stories  point¬ 
ing  out  the  menace  of  the  machines, 
forced  action.  Reporters  were  sent  out 
to  play  the  devices. 

Last  week,  the  city  safety  director  or- 


CONDUCTS  BIRD  COLUMN 

Stanley  .A.  Bauman  is  conducting  i 
column  in  the  Brockton  (Mass.)  Dailj 
liveninfi  Enterprise  on  “Travels  in  Bird- 
land.”  also  a  column  of  questions  and 
answers  in  connection  with  it. 


OLD  AKRON  PRINTER  RETIRES 

William  A.  Orr,  dean  of  the  .Akron. 
().,  iirinters,  retirefl  this  week,  after  5t> 
years’  association  with  the  Beaeon- 
Joiirnal.  He  is  74  years  old. 


Efficiency  and  Economy 

are  two  of  the  oiitstandiiiij;  features  of  the 


luiries  Solioitetl 


Vulcan  Proofing  Company 

First  .4venue  &  .’>8lh  Strrrl 
THE  MARK  OF  9UALITY  ”  Brooklyn,  New  4ork 


THE  MARK  OF  9UALITY 
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EDITOR  PUBLISHER 

Becomes  a  Permanent  Book  in 
Your  Library 


or  the  convenience  of  our  subscribers  who  desire  to  preserve 
their  copies  of  Editor  and  Publisher  we  are  offering  a 
very  attractive  Leatherette  Cover  reinforced  with  a 
metal  back.  This  cover  will  hold  26  Copies 
and  then  becomes  a  permanent 
source  of  information. 


Set  of  2  Covers  = 


Single  Cover 


We  have  many  requests  for  these  covers  and  would  suggest  that  you  mail  your 
order  immediately  as  our  supply  is  limited. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
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r.  O.  •.  DETROIT  .  .  DUAL  REAR  WHEELS  AT  ELIQHT  EXTRA  COST 

A  NEW  QUALITY  TRUCK  WITH  FULL-FLOATING  REAR  AXLE  .  . 
48-HORSEPOWER  MOTOR  .  .  INTERNAL  HYDRAULIC  BRAKES  .  . 
4-SPEED  TRANSMISSION  .  .  136-INCH  WHEELBASE  .  .  10-INCH 
SINGLE  PLATE  CLUTCH  .  .  FULL  FORCE-FEED  LUBRICATION  .  . 
7-INCH  FRAME  .  .  AND  MANY  OTHER  NOTABLE  FEATURES 


SEE  YOUR  DODGE  BROTHERS  DEALER 
.  .  SEE  THIS  NEW  TRUCK  .  .  DRIVE  IT 

COMPARE  IT  PART  BY  PART  WITH  ANY 
TRUCK  YOU  LIKE  .  .  IT  IS  TYPICALLY  DODGE  IN  PERFORMANCE, 
DEPENDABILITY,  ECONOMY  AND  EARNING  ABILITY 


eOlRRLETE  LIME  OF  DODQE  TRUCKS  RAMOES  IN  CAFACITIES  FROM  tOOO  POUNDS  TO  11,000  POUMDi 
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Advertisi ng  Agencies 

CONTINUING  PRICE  WAR 


Lehn  &  Fink  Agency  Plan*  New  Anti- 
Slashing  Campaign 

An  advertising  campaign  in  which 
Lehn  &  F'ink,  Inc.,  has  been  waging  war 
on  price  cutting,  is  meeting  with  such 
response  from  retail  druggists  that  a 


\V  H.  Leiningex  H.  van  H.  Prosket 
follow-up  campaign  is  being  prepared,  ac¬ 
cording  to  otticers  of  the  Lehn  &  Fink 
agency,  the  I'nited  States  Advertising 
Corporation.  Thousands  of  retail  drug¬ 
gists  are  displaying  material  supplied  by 
Lehn  &  Fink  in  support  of  the  idea, 
while  many  persons  in  other  lines  of 
business  have  commended  the  idea,  it  is 
stated. 

“The  subject  of  price  cutting  is  of  in¬ 
terest  to  persons  in  every  line  of  busi¬ 
ness."  .said  H.  van  11.  I’roskey,  newly 
apiKjinted  vice-president  of  the  L'nited 
States  Advertising  Corporation,  in  charge 
of  the  Xew  York  office.  “We  exjK'cted 
a  big  response  from  retailers,  who  ap¬ 
plied  for  thousands  of  reprints  of  the 
advertisements;  but  we  did  not  expect 
so  many  letters  from  manufacturers  in 
other  lines,  from  department  stores, 
economists,  and  others.” 

The  appointment  of  Mr.  Proskey  and 
of  William  H.  Leininger  as  vice-presi¬ 
dents  of  the  agency  was  announced  re¬ 
cently  by  Ward  M.  Canaday,  the  presi¬ 
dent.  Roth  had  been  account  executives 
with  the  agency  for  several  years.  Mr. 
Proskey  was  formerly  with  Frank  Sea¬ 
man,  Inc.,  for  fifteen  years. 

Mr.  leininger  is  attached  to  the  home 
office  of  the  agency  in  Toledo.  Prior  to 
his  entering  the  advertising  field,  Mr. 
I.eininger  was  sales  manager  for  the 
oldest  oil  company  in  this  country.  He 
joined  the  United  States  advertising  cor¬ 
poration  in  1926  and  has  had  a  rapid  rise 
to  the  executive  position  he  now  holds. 
In  that  time  he  has  contacted  a  number 
of  that  organization’s  major  accounts. 

Mr.  leininger  is  also  well  known  in 
engineering  and  aviation  circles.  He  was 
flight  commander  for  fourteen  months 
in  the  .American  aviation  service^  in 
France  during  the  world  war.  He  is  a 
sportsman  with  a  leaning  toward  fishing, 
flying  and  golf. 


URGES  MORE  COPY  NOW 


Emil  Brisacher,  San  Franciaco,  Say* 
AdvertUing  Can  Off*et  Slump* 

.\n  increased  advertising  appropriation 
for  the  purpose  of  a  concentrated  dis¬ 
play  in  newspapers  will  enable  a  business 
to  increase  its  sales  in  the  face  of  present 
depressed  conditions,  according  to  Emil 
Brisacher,  president  of  Emil  Brisacher 
&•  Staff,  advertising  engineers  of  San 
Francisco,  who  spoke  to  members  ot  the 
San  Francisco  Twenty-One  Qub  at  a 
recent  dinner  gathering. 

Mr.  Brisacher  declared  that  the  power 
of  advertising  is  emphasized  during 
slumps,  and  that  this  is  apparent  when 
one  notes  how  some  businesses  have 
maintained  their  growth  in  the  face  of 
a  general  decline. 

As  proof  of  his  conviction.  Mr. 
Brisacher  cited  the  case  of  a  Pacific 
Coast  food  product  advertiser  who  has 
recently  increased  his  sales  30  per  cent 
with  the  result  that  this  firm’s  sales  are 
the  greatest  in  its  history. 

This  was  done,  Brisacher  asserted,  by 
doubling  the  previous  vear’s  campaign 
and  by  devoting  the  entire  appropriation 
to  advertising  appearing  in  a  selected  list 
of  296  newspapers. 


NEW  FOREIGN  ACCOUNTS 


J.  Walter  Thomp*on  Named  by 
Jantzen,  Standard  Oil,  and  Other* 

New  advertising  accounts  in  foreign 
fields  being  handled  by  the  J.  W'alter 
Thompson  Company  rauge  from  bathing 
suits  to  oil  stoves.  The  Jantzen  Knit¬ 
ting  Mills,  Portland,  Ore.,  has  appointed 
the  Thompson  agency  to  conduct  its  ad¬ 
vertising  of  swimming  suits  in  all  over¬ 
seas  markets.  The  Atlantic  Refining 
Company  of  .\frica.  Ltd.,  has  placed 
its  advertising  in  the  hands  of  the  Port 
F'lizabeth  office.  Stanco,  Inc.,  of  New 
York  City,  has  appointed  the  Sydney 
and  Wellington  offices  to  advertise  F'lit 
in  .Australia  and  New  Zealand. 

The  Agentia  Americana,  of  Bucha¬ 
rest,  has  named  the  Bucharest  sub-office 
of  the  Thompson  companj’  to  conduct 
advertising  in  Rumania  of  Standard 
motor  oil.  Perfection  stoves  and  ranges, 
and  other  specialities  of  the  Standard 
Oil  Company  of  New  Jersey.  A  new 
account  in  the  Berlin  office  is  that  of  the 
Yale  &  Towne  Manufacturing  Company, 
\'elbert  branch.  Horlick’s  Malted  Milk 
is  a  new  account  of  the  Alexandria, 
Figypt,  branch. 

The  Thompson  International  Organi- 
z.ation  now  has  27  overseas  offices,  and 
seven  sub-offices. 


MILWAUKEE  BRANCH  OPENED 

J.  J.  Lawler  in  Charge  for  Dunham 
Younggreen  Le*an  Co. 

A  Milwaukee  office  has  been  y)ened  by 
the  Dunham  Younggreen  Lesan  Company, 
Chicago  advertising  agency,  it  is  an¬ 
nounced  by  C.  C.  Younggreen,  president. 
J.  J.  Lawler,  executive  vice-president,  is 
in  charge  of  the  Milwaukee  branch,  lo¬ 
cated  in  the  Banker’s  Building.  He  has 
been  in  advertising  work  for  20  years, 
holding  positions  in  Chicago,  Columbus, 
and  Ravine,  Wis.  Before  joining  the 
Dunham  Younggreen  Lesan  Company,  he 
was  director  of  plans  and  merchandising 
for  Freeze,  Vogel  &  Crawford,  Inc., 
Milwaukee  advertising  agency. 

Two  other  members  of  the  Freeze, 
\’ogel  &  Crawford  staff  have  also  joined 
the  Milwaukee  office  of  Dunham  Young¬ 
green  Lesan  Company.  They  are  E.  F. 
Zeisig  and  E.  J.  Schickel.  Both  are  ac¬ 
count  executives. 

Two  Milwaukee  advertising  accounts 
obtained  by  the  Dunham  Yo'unggreen 
Lesan  Company  are  those  of  the  Na¬ 
tional  Enameling  and  Stamping  Company, 
manufacturer  of  stoves  and  enamelware; 
and  the  Nufold  Metal  Products  Com¬ 
pany. 

Exit  the  “Future  Shadow” 

“That  future  shadow”  may  become  a 
thing  of  the  past  ere  long.  The  keynote 
of  Lucky  Strike  advertising  these  many 
months  is  to  be  superseded,  it  is  under¬ 
stood,  in  new  copy  being  prepared  by- 
Lord  &  Thomas  and  Logan,  the  adver¬ 
tising  agency  for  the  American  Tobacco 
Company.  One  report,  not  confirmed, 
was  that  new-  advertisements  would 
emphasize  an  ultra-violet  ray  used  in 
curing  tobacco.  However,  an  officer  of 
the  tobacco  company  flatly  denied  another 
report,  arriving  by  way  of  Paris,  that 
a  .self-lighting  cigarette  was  to  be 
marketed. 


Pebeco  to  U*e  Dailie*  More 

New’spapers,  which  now  receive  the 
largest  percentage  of  the  advertising  ap¬ 
propriation  for  Pebeco  toothpaste,  will 
l>e  used  in  even  larger  proportion  in  1931, 
it  is  stated  by  the  United  States  Adver¬ 
tising  Corporation,  the  agency  for  Lehn 
&  Fink,  the  manufacturers.  Details  are 
withheld  pending  final  settlement  of  the 
advertising  budget. 


“Two-Radio”  Familie*  Now 

“Two  radios  for  a  family.”  is  a  theme 
to  be  pushed  this  fall  in  advertising  of 
the  Grigsby-Grunow  Company  of  Chi¬ 
cago,  manufacturers  of  Majestic  radios, 
according  to  advance  announcements. 
Copy  is  being  prepared  for  a  new-  model 
set,  suitable  for  an  initial  radio  purchase 
or  as  a  second  set  for  den,  bedroom,  din¬ 
ing  room,  or  other  rooms  where  the  liv¬ 
ing  room  set  cannot  be  heard. 


AMONG  THE  COPY  CHIEFS 
——By  C.  P.  McDonald 


Jerome  C.  Bull 

Like  so  many  other  copywriters  who 
have  cashed  in  on  newspaper  training 
in  reaching  stardom  in  the  advertising 
copy  world,  Jerome  Case  Bull  has  mas¬ 
tered  the  art  of  tuning  his  lyre  so  that 
it  strikes  a  responsive  chord  from  the 
American  buying  public. 

“Copy,  to  me,”  Jerry  Bull  will  tell 
you,  “is  an  honest  effort  to  make  people 
feel  about  a  product  or  service  as  I  my¬ 
self  feel,  and  I  just  have  to  feel  every 
piece  of  copy  I  write — be  inspired — or  be¬ 
gin  all  over.  I  am  always  intensely  inter¬ 
ested  in  what  I  write  about  and  strive  to 
keep  it  very  simple  and  direct.” 

While  at  Harvard,  Bull  got  his  first 
newspaper  experience  as  correspondent 
for  the  Xew  York  Post  and  the  Boston 
Advertiser  and  Record.  Following  this 
came  jobs  on  the  San  Francisco  Call,  the 
Xew  York  World,  Flushing  (N.Y.) 
Journal  (of  which  he  was  managing  edi¬ 
tor),  Xew  York  Tribune,  New  York 
Mail  and  Express.  Then  came  the  man¬ 
aging  editorship  of  the  Frank  A.  Mun- 
sey  publications  for  four  years,  followed 
by  one  year  as  advertising  manager  of 
Times  Slaqazine,  three  in  the  same  ca¬ 
pacity  with  .Scribner's,  and  one  with 
Everybody’s. 

About  sixteen  years  ago  he  joined  the 
copy  staff  of  the  Frank  Presbrey  Com¬ 
pany,  New  York  advertising  agency 
where  he  remained  until  three  years  ago. 
when  he  embarked  “on  his  own”  as  J.  C. 
Bull,  Inc.  His  style  is  reflected  in  the 
copy  he  writes  for  F>nst  &  Ernst,  ac¬ 
countants  ;  Rogers  &  Gallet,  toilet  prepa¬ 
rations;  Cappellin  Glassware,  Inc.,  Ve¬ 
netian  glass;  J.  W.  Fiske  Iron  Works, 
decorative  metal  work,  and  others. 

Jerry  Bull  has  no  actual  hobbies  unless 
one  might  construe  his  keen  love  of  gar¬ 
dens  as  one.  To  him,  it’s  not  a  mere 
hobby — it’s  a  deep-rooted  passion. 


Murphy  E*tabli*he*  Agency 

Pat  Murphy,  former  member  of  the 
executive  staff  of  the  Detroit  .\irport 
Corporation,  has  opened  advertising  and 
general  publicity  offices  in  the  Barnett 
Building,  Hollywood.  Previous  to  his 
association  with  aircraft  companies 
Murphy  was  a  photographer  for  news¬ 
papers  and  news  reels,  and  was  head  of 
an  army  aviation  camera  division  during 
Ihe  World  War. 


Slayton  E*tabli*he*  Office* 

F.  Downing  Slayton,  for  many  years 
associated  with  Chicago  agencies,  has 
established  offices  as  advertising  coun¬ 
sellor  and  writer  in  Rockford,  Ill.  He 
has  a  suite  of  rooms  in  the  Tower 
building. 


New  Chicago  Manager  For  Bemeat 

A.  F.  Bement,  president  of  Austin  F 
Bement,  Inc.,  Detroit  and  Chicago  adver¬ 
tising  agency,  announces  that  C.  C.  Love- 
less,  for  three  years  manager  of  the 
agency’s  Chicago  branch,  has  resigned 
effective  July  31,  to  join  Howell,  Inc 
general  advertising  and  merchandising 
counsellor,  Chicago,  as  account  executive. 

A.  R.  Johnson,  chief  account  executive  in 
the  Chicago  office  for  the  past  two  years 
has  been  made  manager,  and  W.  L.  Bac-  ■ 
cus  has  joined  the  Chicago  organization 
as  account  executive.  I : 

— 

Foley  Join*  Albert  Frank  &  Co.  L 

John  J.  Foley,  formerly  advertising  I 
manager  for  A.  C.  .\llen  &  Co.,  has  I 
appointed  as  account  executive  and  copy  f 
writer  for  Albert  Frank  &  Co.,  Chicago  i 
office,  134  South  LaSalle  street,  it  is  an-  j 
nounced  by  W.  F'rank  McClure,  vice-  k ' 
president.  Mr.  Foley  is  well  known  in  |j 
financial  circles  and  has  had  a  long  ex-  I 
perience  in  the  investment  business.  He  I 
is  a  member  of  the  research  committee  !* 
of  the  F'inancial  Advertisers  Association.  1 
He  will  specialize  in  merchandising,  sales  1 
promotion  and  financial  work.  j 


Southern  Account*  Placed  J 

Eastman,  Scott  &  Co.,  Atlanta,  have  ; 
been  appointed  advertising  counsel  to  j 
the  city  of  Augusta,  winter  resort;  Rich-  j 
mond  Hosiery  Mills,  Rossville,  Ga.,  j 
Arrowhead  Hosiery;  and  the  Swaim  1 
Corporation,  Birmingham,  Ala.,  electro-  ,  i 
chemicals.  The  Swann  Corporation  in-  ! 
eludes  Swann  Research,  Inc.,  Federal  !! 
Phosphorus  Company,  Federal  Abrasives  ■  . 
Company  and  Swann  Chemical  Com¬ 
pany,  ali  of  .'Mabama:  Provident  Chem-  * 
ical  Works,  St.  Louis ;  and  Iliff-Bruff  ' 
Chemical  Company,  Hoopeston,  HI. 


Planning  Pecan  Campaign  j'  j 

As  announced  at  Jackson,  Miss.,  the  jj 
National  Pecan  Marketing  Association  ! 
expects  soon  to  initiate  a  national  adver-  ! 
tising  campaign  to  support  its  activities  ,, 
on  behalf  of  members  in  Texas,  Okla-  jl 
homa,  Mississippi,  Louisiana,  Arkansas,  ' 
North  and  South  Carolina,  (ieorgia  and 
Florida.  The  campaign  will  be  planned 
after  the  headquarters  city  has  been 
selected  and  the  office  personnel  organ¬ 
ized.  The  executive  committee  at  pres-  ^ 
ent  is  making  Jackson  its  headquarters,  j 


Electric  Clock  Account  Placed  J 

The  Poole  Manufacturing  Company.  ,  I 
Inc.,  Ithaca,  N.  Y.,  manufacturers  oi  | 
Poole  Electric  Clocks,  has  appointed  I 
Geare,  Marston  &  Pilling,  Inc.,  Nw  f 
York  and  Philadelphia  advertising  j 
agency,  to  handle  the  advertising.  Na-  s 
tional  ma,gazines  and  trade  papers  will  | 
be  used.  v 


Machine  Company  Place*  Account  ,  ' 

The  C.  H.  Cowdrey  Machine  Works  i 
of  Fitchburg,  Mass.,  manufacturers  oi  i 
special  machinery,  have  placed  their  ad-  | 
vertising  account  with  Wm.  B.  Rem-  i 
ington,  Inc.,  Springfield.  It  is  planned  \ 
to  u.se  newspaper  and  direct  mail  ad-  d 
vertising.  i 


Milwaukee  Agency  Appointed 

Klau-Van  Pietersom-Dunlap-Young-  > 
green,  Inc.,  Milwaukee,  are  directing  the 
advertising  of  Paine-Webber  &  Co. 
Milwaukee,  selling  stocks,  bonds  and  ; 
investment  securities.  j 


Engelhard  Appoint*  O’Keefe  | 

Charles  Engelhard,  Inc.  of  Newark  ^ 
N.  J.,  has  appointed  the  New  York  oi  i 
fice  of  P.  F.  O’Keefe  as  advertising  | 
council.  The  company  manufactures  ^ 
industrial  instruments.  j 


To  Advertiee  Temple  Tour* 

The  Temple  Tours  Inc.,  of  Br^on  | 
has  appointed  Nelson,  Duncan  &  Haj- 1  , 
low,  advertising  agency,  to  handle  ds  |  | 
advertising  account.  i 


Young  Sc  Rubicam  Appointed  | 

Young  &  Rubicam,  New  York.  to 
been  appointed  to  handle  the  adverti^ 
of  the  Bankers  Trust  Company  of  , 
York,  effective  Nov.  15. 

_ A 


avt 

to  5 

ich-  I 

ann  | 

tro-  i 

in- 

Eral  ; 
ives 


ruff 


IDt  ) 

orki  I 

i  oi  \ 
ad- 

tem-  f 
nnrd 
ad-  I 

i 

'  i 

iung-  I 

-tht  I 

Co-J 
and  ^ 


vark  I 
I  oi-  t 

isins  I 
turti  5 


iston 

Har- 

e  it! 


E  d  i  t  <»  r  &  Publisher  The  Fourth  Estate  for  August  30,  1  930 


H7 


yfholesale 

^  4 


xceeds 


.OOP 


The  Keystone  State  is  a  $4, 000, 000, ()()()  wholesale  and  retail  market, 
with  a  per  capita  retail  purchasing  power  of  $321.20.  According 
to  the  last  available  figures,  there  are  185,000  retail  establishments 
in  Pennsylvania,  whose  total  volume  of  retail  business  exceeds 
$3,000,000,000.  There  are  some  14,306  wholesale  mercantile  estab¬ 
lishments  whose  volume  totals  approximately  $1,600,000,000. 

In  other  words,  there  are  nearly  200,000  wholesale  and  retail  outlets 
in  Pennsylvania  whose  total  wholesale  and  retail  business  approxi¬ 
mates  $4,700,000,000. 

Pennsylvania  is  still  the  country’s  2nd  major  market.  The  per  capita 
buying  power  of  $321.20  denotes  that  the  Pennsylvania  consumer 
earns  a  good  income.  Advertising  to  his  wants  always  results  in 
a  profitable  response.  We  can  put  you  in  direct  touch  with  all  the 
wholesale  and  retail  outlets  in  this  great  market  if  you  will  get  in 
touch  with  the  newspapers  listed  below. 


Circuladon 

tt Allentown  Call  . (M)  38.367 

ttAUemown  Call  . (S)  29,139 

ttBeaver  Falls  News  Tribune.. (E)  8,725 

ttBethlehem  Globe  Times . (E)  16,223 

••Chester  Times  . (E)  21,442 

ttCoatesville  Record  . (E)  6,979 

ttConnellsville  Courier . (E)  6,334 

••Easton  Express  . <E)  35,454 

••Erie  Times  . (E)  33,232 

ttCreensbnrg  RevieW'Tribune.(EIM)  14,081 

ttHeselton  Plain-Speaker.. . (E)  1  21,540 

tfHazelton  Sundard-Sentinel-.  (M) ) 

ttEebanon  News  Times . (E)  11,023 

••Mount  Carmel  Item . (E)  5,187 
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Circulatioa  Unas 

••Oil  City  Derrick . (M)  8,539  .05 

••Scranton  Times . (E)  47,587  .15 

••Sbaron  Herald . (E)  7,875  .0357 

tfWashington  Observer  and 

Reporter  . (ME)  47,948  .06 

••West  Chester  Local  News....(E)  11,484  .05 

••Wilkes-Barre  Times  Leader... (E)  27,552  .07 

tfWilliamsport  Sun  and 

Gazette  &  Bulletin . (M&E)  28,622  .10 

ttYork  Dispatch . (E)  21,249  .07 

••  A.  B.  C.  Publishers’  Statement,  April  1,  1930. 
tt  Government  Statement,  April  1,  1930. 
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Hearst  Newspapers . 

Scripps-Howard  Newspapers . 

New  York  Times . 

St.  Louis  Globe-Democrat . 

New  York  World . 

Cincinnati  Enquirer . 

Library  Bureau  . 

Brooklyn  Daily  Times . 

St.  Louis  Post  Dispatch . 

Pittsburgh  Post-Gazette . 

Indianapolis  Star  .  . . 

Cleveland  Plain  Dealer . 

Louisville  Herald  Post . 

News-League  Newspapers,  Dayton,  Ohio 

Omaha  World  Herald . 

Houston  Post-Dispatch . 

Providence  Journal . 

Jersey  Journal,  Jersey  City,  N.  J . 

New  York  Journal  of  Commerce . 

Camden  Daily  Courier . 

Richmond  News  Leader . 

II  Progresso,  New  York . 

Portland  (Ore.)  Telegram . 

Springfield  (Mass.)  News . 

Memphis  Commercial  Appeal . 

Springfield  (Mass.)  Union . 

St.  Paul  Dispatch . 

Frank  A.  Munsey  Publications . 

Standard  Statistics,  New  York . 

Jacksonville  (Fla.)  Journal . 

Stockton  (Calif.)  Record . 

Fairchild  Press,  New  York 
St.  Petersburg  (Fla.)  Times 

Lincoln  (Nebr.)  State  Journal . 

Wilkes-Barre  Record . 

Minneapolis  Star . 

Seattle  Star . 

Peoria  Journal . 

Fort  Wayne  (Ind.)  News  Sentinel . 

Gary  (Ind.)  Post-Tribune . 

The  Leader  (Milwaukee  and  Oklahoma  City)  .  . 

Atwell  Printing  Company,  Chicago . 

J.  B.  Lyon  Company,  Albany,  N.  Y . 

Philadelphia  Gazette-Democrat . 

H.  W.  Wilson,  New  York . 

Pittsburgh  (Pa.)  Sun-Telegraph . 

Tacoma  (Wash.)  News-Tribune  . 

Long  Beach  (Calif.)  Press-Telegram . 

Fall  River  (Mass.)  Herald . 

Trenton  Times . 

Long  Beach  (Calif.)  Morning  Sun . 

Tiber  Publishing  Corporation,  New  York  .  . 

Schenectady  (N.  Y.)  Gazette . 

New  Britain  (Conn.)  Herald . 

West  Palm  Beach  (Fla.)  Post . 

Fremont  Payne,  New  York . 

Norwalk  (Conn.)  Hour . 

Pawtucket  Times  .  .  .  • . 

American  Typesetting  Corporation,  Chicago  . 

Syracuse  Post-Standard . 

Macon  (Ga.)  Telegraph  Publishing  Company  .  . 

Star  Publishing  Company,  Long  Island  City,  N.  Y. 

Knickerbocker  Press,  Albany,  N.  Y . 

Publishers  Printing  Co.,  New  York . 

Central  Typesetting  &  Electro  Co.,  Chicago  .  . 

San  Bernardino  (Calif.)  Sun  Telegram . 

Isaac  Goldmann  Company,  New  York  .... 
Jewish  Morning  Journal,  New  York . 
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knolthe43  Intertype  features  are  real  aids 
nhe  first  Intertype  was  placed  on  the 
5  are  now  over  10,000  Intertypes  in  use 
Intertypes  can  be  fitted  to  changing 
ments  right  in  your  own  plant  by  your 
s  why  no  Standardized  Intertype  has 
&te. 

E  CORPORATION 

;  Chicago,  130  North  Franklin  St.;  New  Orleans,  816  Howard  Ave.; 
t  Angeles,  1220  South  Maple  Ave.;  Boston,  80  Federal  St.;  Canada, 
.Toronto;  London  and  Berlin.  Distributors  throughout  the  world. 


NINE  INTERTYPES 

Binqhamfon  (N.Y.)  Binghamton  Press 
Company,  Inc. 

Columbus  (Ohio)  State  Journal 
Council  Bluffs  (la.)  New  Nonpareil 
Decatur  (III.)  Herald 
Hammond  (Ind.)  W.  B.  Conkey 
Hartford  (Conn.)  Courant 
Hollywood  (Calif.)  Citizen 
Holyoke  (Mass.)  Transcript 
Philadelphia  (Pa.)  J.  C.  Meyer  &  Son 
Portland  (Me.)  Portland  Evening  News 
St.  Paul  (Minn.)  News 
Tulsa  (Okla.)  Tribune 


EIGHT  INTERTYPES 

Albany  (N.Y.)  Telegram 

Baltimore  (Md.)  Baltimore  Post 

Birmingham  (Ala.)  Post 

Brockton  (Mass.)  Enterprise 

Colorado  Springs  Gazette  &  Telegram 

Dallas  News 

Erie  (Pa.)  Timas 

Janesville  (Wis.)  The  Gazette 

Lansing  (Mich.)  Capitol  News 

Lexington  (Ky.)  Herald 

Los  Angeles  Daily  News 

Martins  Ferry  (Ohio)  Times 

New  York  City,  Frank  A.  Munsey 

New  York  City,  Daily  Running  Horse 

Pittsburgh  (Pa.)  Catholic  Observer 

Richmond  County  (N.Y.)  Advance 

Richmond  (Va.)  Timas-Dispatch 

Rochester  (N.Y.)  Times-Union 

Rome  (N.Y.)  Sentinel 

San  Francisco  (Calif.)  Wall  St.  Journal 

Wheeling  (W.  Va.)  News-Intelligencer 


SEVEN  INTERTYPES 

Braunworth  &  Co.,  Brooklyn,  N.Y 

Bronx  (N.Y.  C.)  Homo  News 

Denver  (Colo.)  Post 

Des  Moines  (Iowa)  Register  Tribune 

Duluth  (Minn.)  News  Tribune 

Easton  (Pa.)  Express 

Gloversville  (N.Y.)  Leader  Republican 

Huntsville  (Ala.)  Times  Publishing  Co. 

Lafayette  (Ind.)  Journal  &  Courier 

Lincoln  (Neb.)  Star 

Long  Branch  (N.  J.)  Record 

Los  Angeles  (Calif.)  Journal 

McKeesport  (Pa.)  News 

Newark  (N.  J.)  Star-Eagle 

Newark  (N.  J.)  Call 

New  York  City,  Appeal  Printing  Co. 

New  York  City,  Steinberg  Press 

New  York  City,  Sun 

Oklahoma  City  (Okla.)  Leader 

Passaic  (N.  J.)  Passaic  Daily  News 

South  Bend  (Ind.)  Tribune 

Steubenville  (Ohio)  Herald-Star 

St.  Louis  Star 

St.  Louis  Times 

Troy  ( N.  Y.)  Times 

Utica  (N.  Y.)  Dispatch 

West  Palm  Beach  (Fla.)  Times 

White  Plains  (N.Y.)  Daily  Press 

White  Plains  (N.Y.)  Daily  Reporter 

York  (Pa.)  Gazette 


SIX  INTERTYPES 

Athens  (Ohio)  Messenger 
Augusta  (Me.)  Journal 
Baltimore  (Md.)  Montoype  Comp.  Co. 
Beaver  Falls  (Pa.)  Tribune 
Boise  (Idaho)  News 
Boston  (Mass.)  Pilot  Publishing  Co. 
Brooklyn  Standard-Union 
Burlington  (la.)  Hawk-Eye 
Chicago  (III.)  Commerce  Clearing 
House  Press 

East  Stroudsburg  (Pa.)  The  Press 
Elizabeth  (N.J.)  Journal 


Galveston  (Texas)  The  News 
Greenville  (S.  C.)  News 
Grand  Rapids  (Mich.)  Central  Trade 
Plant 

Hoboken  (N.  J.)  Jersey  Observer 
Kansas  City  (Mo.)  Post 
Lorain  (Ohio)  Journal 
Los  Angeles  (Calif.)  Record  Pub.  Co. 
Menasha  (Wis.)  Banta  Pub.  Co. 
Meridan  (Conn.)  Record 
New  Britain  (Conn.)  Record 
New  Orleans  (La.)  Times  Picayune 
New  York  City,  Pinski  Massel  Press 
Northampton  (Mass.)  Gazette 
Oak  Park  (III.)  Oak  Leaves 
Philadelphia  (Pa.)  Herbick  &  Held 
Philadelphia  (Pa.)  Franklin  Printing 
Company 

Pittsburgh  Printing  Co. 

Springfield  (Ohio)  Daily  News 
St.  Paul  (Minn.)  Brown  &  Bigelow 
Superior  (Wis.)  Journal 


FIVE  INTERTYPES 

Amsterdam  (N.Y.)  Recorder  & 
Democrat 

Aughinbaugh  Press,  Harrisburgh,  Pa. 
Ballou  Press,  New  York 
Baltimore  (Md.)  National  Comp.  Co. 
Bridgeton  (N.J.)  Evening  News 
Brooklyn  (N.Y.)  A.  W,  Stevens 
Champaigne  (III.)  Illini  Publishing  Co. 
Chicago  Bohemian  Benedictine  Press 
Chicago  (III.)  Daily  Journal 
Chicago  (III.)  Linotypewriter 
Composition  Co. 

Chicago  (III.)  Multi  Bar  Service  Co. 
Chicago  (III.)  Daily  Illustrated  Times 
Cohoes  (N.Y.)  American 
Columbus  (Ind.)  Republican 
Dallas  (Texas)  Times-Herald 
Denison  (Tex.)  Herald 
Fort  Scott  (Kan.)  Tribune  Monitor 
Glens  Falls  (N.Y.)  Times 
Indianapolis  (Ind.)  Thomas  &  Evans 
Jamaica  (N.Y.)  Queans  County  News 
Kankakee  (III.)  Daily  News 
Knoxville  (Tenn.)  News-Sentinel 
Lancaster  (Ohio)  The  Gazette 
Lancaster  (Pa.)  Intelligencer 
Los  Angeles  (Calif.)  Lord  Printing  Co. 
Marietta  (Ohio)  Times 
Michigan  City  (Ind.)  The  News 
Milwaukee  (Wis.)  Leader 
Milwaukee  (Wis.)  Western  Typesetting 
Company 

New  London  (Conn.)  Day 
New  York  City,  Jacques  &  Company 
New  York  City,  James  C.  Payne 
New  York  City,  Stow-Whittaker  Co. 

New  York  City,  The  Schilling  Press,  Inc. 
New  York  City,  Trade  Linotypers 
New  York  City,  Wall  Street  News 
Norfolk  (Va.)  Norfolk  Ledger-Dispatch 
Omaha  (Neb.)  Tribune  Pub.  Co. 
Pasadena  (Calif.)  Star  News 
Paterson  (N.J.)  News 
Peru  (Ind.)  Tribune 
Philadelphia  (Pa.)  North  American 
Composition  Co. 

Phoenix  (Ariz.)  Arizona  Republican 
Poplar  Bluff  (Mo.)  Republican 
San  Francisco  (Calif.)  Pernan  Walsh 
Printing  Co. 

Santa  Ana  (Calif.)  The  Times 
Scranton  (Pa.)  Times  Printery 
St.  Louis  (Mo  )  Record 
St.  Louis  (Mo.)  Triangle  Comp.  Co. 

St.  Louis,  (Mo.)  Christian  Board  of 
Publications 

Sun  Book  &  Job  Printing  Office 
Baltimore 

Watertown  (N.Y.)  Times 
Wilkes-Barre  (Pa.)  Independent 
Wisconsin  Rapids  (Wis.)  Tribune 
Worcester  (Mass.)  Post 
York  (Pa.)  York  Composition  Co. 


N  T  E  R  T  Y 
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FEATURE  TRENDS 

^Jlvl'IIAL  lictioii,  liiiancial  letters  and  si)ecialized 
news  arc  the  features  most  popular  with  news- 
paper  editors,  if  the  number  of  these  classes 
at'ailablc  for  publication  can  be  taken  as  an  index 
of  the  demand  for  them.  Never  l)efore  has  the  syn¬ 
dicate  field — as  catalogued  in  the  directory  published 
in  this  issue — offered  to  its  clients  such  a  wide  range 
of  continued  stories  —  adventure,  scalp-shrinking 
mysteries,  deductions  of  rough-neck  and  erudite  de¬ 
tectives;  love  in  all  phases;  biography  and  autobiog- 
rapliy;  war  fiction  and  reminiscences;  in  short,  a 
sample  of  almost  everything  that  has  come  from  the 
presses  during  the  last  decade. 

Surprisingly,  tlie  financial  doldrums  of  the  past  10 
months  have  had  no  apparent  effect  upon  the  number 
of  people  tendering  facts  and  advice  to  investors. 
The  recession  of  radio  and  automobile  sales  has 
caused  no  considerable  mortality  among  newspaper 
columns  devoted  to  these  topics.  Fashion  continues 
as  a  theme  of  paramount  importance,  and  health 
advice  columns  were  never  more  abundant.  Like  the 
financial,  radio  and  automotive  commentaries,  the 
expert  advice  on  care  of  infants  flourishes  despite 
declining  birth  rates.  Interest  in  the.se  affairs  seems 
to  increase  intensively,  even  though  their  extensive 
development  is  hami)ered  by  circumstances. 

Trends  in  comics  and  newspaper  art  have  changed 
little  from  year  to  year.  The  educational  strip  re¬ 
tains  its  growing  following,  but  there  appears  no 
diminution  of  popularity  for  the  old-fashioned  kind 
in  which  the  rolling-pin  and  the  banana  peel  produce 
bruises  and  belly-laughs. 

Sports  features  reflect  the  ascendant  appeal  of 
amateur  athletics.  Few  new  names  are  noted  among 
the  baseball  commentators,  but  golf,  tennis,  boating, 
and  especially  motor-boating,  get  an  ever  wider  field. 
The  specific  demonstration  by  word  and  sketch  of 
successful  sport  technique,  despite  obvious  and  inher¬ 
ent  defects  in  most  of  these  demonstrations,  seems 
to  be  on  the  up-grade. 

The  list  of  syndicates  reflects  some  of  the  changes 
of  the  past  year.  Increasing  cost  of  operation,  over¬ 
competition,  and  a  not-too-large  reservoir  from 
which  to  draw'  new  material,  have  caused  several 
combinations  of  important  units  since  last  summer. 
Few  new  organizations  have  been  established,  and 
fewer  still  remain  alive  long  enough  to  warrant  list¬ 
ing  in  this  directory. 

Newspaper  syndication  remains  a  field  attractive 
to  the  man  or  woman  with  imagination  and  the  abil¬ 
ity  to  sell,  but  in  its  present  competitive  condition, 
it  offers  almost  insurmountable  barriers  to  a  new 
feature  of  less  than  first-class  appeal  and  to  the  one- 
man,  one-feature  organization.  The  tendency  is  un¬ 
mistakably  toward  large  unit  operations. 


It  is  no  surprise  to  learn  that  2,599  out  of 
3,800  Washington  school  children,  in  a  test, 
declared  comics  to  be  their  preference  in  the 
7t'holc  content  of  the  newspaper,  but  1,392  said 
they  liked  current  nc7i'S. 


NEWSPAPER  WARFARE 


IN  a  column  editorial,  set  double  width,  Richard  J. 
Finnegan,  editor  of  Chicago  Daily  Times,  recites 
the  history  of  personal  journalism,  wherein 
editors  were  w'ont  to  boil  each  other  in  verbal  oil 
for  the  amusement  and  edification  of  readers.  Then 
came  the  movies,  baseball,  prize-fights,  radio  and 
other  amusements  which  made  the  old  editorial 
cockpit  seem  tame  and  the  “customers  demanded  the 
better"  fare.”  Newspaper  fights  became  profitless. 
The  new  slogan  w'as  that  a  new'spaper  must  be  edited 
for  readers,  not  the  editors.  Mr.  Finnegan  submit¬ 
ted  his  comment,  “respectfully  and  amiably,  for  the 
consideration  of  those  publishers  committing  or 
contemplating  newspaper  warfare.” 

In  our  view,  at  this  distance,  the  suggestion  seems 
sound.  There  are  situations  in  Chicago,  as  in  other 
cities,  which  must  be  handled  by  bare  and  deter¬ 
mined  hands.  But  the  action  .should  be  controlled  by 
publishers  and  should  not,  in  the  name  of  righteous 
crusading,  be  used  for  destructive  competition  and 
individualistic  aims. 


Perhaps  the  bread  lines  will  be  longer  7vhen 
the  Post  Office  enforces  its  free  publicity  rule. 
Some  press  agents  may  find  real  labor  undig¬ 
nified. 


R  I  A.  L. 


Whosoever  therefore,  shall  humble  himself  as 
this  little  child,  the  same  is  greatest  in  the 
kingdom  of  heaven. — Matthew,  XVIII;  4. 


A  BITTER  CHARGE 

IN  a  recent  issue  of  Brooklyn  Eagle  Rian  James, 
column  writer  for  that  newspaper,  took  a  page 


to  tell  a  story  of  “tabloid  terrorism.”  He  men¬ 
tioned  no  names.  He  asserted  the  information  came 
from  “two  interested  parties,  and  one  disinterested, 
and  badly  advised,  party.”  The  story  was  that  a 
columnist  on  a  tabloid  newspaper,  and  the  publisher 
of  a  New  York  theatrical  weekly,  had  attempted  to 
blackmail  an  actress  out  of  $20,000,  failing  which 
the  columnist  let  loose  upon  her,  as  per  threats,  “the 
filthiest  piece  of  per.sonal  venom  we  have  ever  read 
in  a  column,  the  most  unabashed  piece  of  spite 
writing  in  the  history  of  our  memory.” 

A  feature  of  the  story,  Mr.  James  said,  was  that 
the  husband  of  the  actress  was  the  associate  of  the 
column  writer  in  question.  She,  a  rich  woman,  was 
suing  for  divorce,  naming  another  woman.  The  hus¬ 
band  was  without  means  of  supp<jrt.  The  theatrical 
magazine  editor’s  proposal  to  the  woman,  alleged  to 
have  been  witnessed  by  several  persons  and  repeated 
on  several  occasions,  was  that  if  she  would  yield 
$20,000  the  husband  would  leave  the  country  and  not 
contest  the  case,  but  if  the  cash  were  not  forthcom¬ 
ing  the  columnist  would  blast  the  reputation  of  the 
woman  and  her  child. 

It  was  a  tough  story  Mr.  James  unfolded.  The 
District  Attorney  should  present  the  facts  to  the 
grand  jury.  There  is  no  room  in  journalism  fftr 
this  racketeer,  said  by  Mr.  James  to  be  safe  in  his 
job.  Many  newspaper  men  doubtless  wonder,  as  we 
do  as  we  read  certain  queer  and  twisty  columnar 
.stuff,  puffing  some  and  tearing  at  the  vitals  of  others, 
how  long  that  type  of  “news”  w'ill  endure  in  this 
country  without  an  exposure  which  will  put  another 
disgusting  smudge  on  “the  American  press.” 


Some  day  conscientious  journalism  will  put 
political  news  on  an  honorable  and  authentic 
basis,  making  candidates  and  parties  responsible 
for  such  false  and  misleading  propaganda  as  that 
7K'hich  characterised  the  recent  Texas  campaign, 
not  at  all  uncommon  in  this  land  of  the  free. 


THE  NEW  BIDDER 


Anew  and  hungry  bidder  for  the  advertising 
dollar  is  the  “talkie.” 

Having  witnessed  the  success  of  the  radio 
advertising  business,  fostered  by  the  newspaper,  the 
new  claimant  proposes  trade  propaganda  which  is 
so  neatly  spun  into  a  picture-story  that  the  auditor 
will  receive  the  injection  without  being  conscious  of 
the  operation.  The  sale  of  such  “advertising”  is 
now  on  a  practical  basis. 

Coincidentally,  it  is  learned  that  the  exploitation 
of  the  press  by  motion-picture  interests  is  to  be  in¬ 
creased,  or  intensified,  but  by  new  and  infinitely 
more  subtle  means.  There  is  a  movement  to  cut 
down  such  raw  measures  as  inducing  a  local  news¬ 
paper  to  swallow  a  lot  of  faketl  up  stuff  calculated 
to  promote  interest  in  a  “talkie”  program,  and  there 
is  to  be  more  generous  treatment  of  advertising. 

But,  as  “modern  exploitation  is  nothing  else  but 
aggressiveness,”  in  the  words  of  a  film  press  agent, 
it  is  now  good  business  to  “co-operate”  with  the 
press  in  every  way,  weaving  in  the  free  advertising 
more  thoroughly  than  ever  before.  So,  the  modern 
film  press  agent,  operating  in  New  York,  instructs 
the  local  exhibitor  to  pass  out  to  the  newspapers 
doctored  serials,  cartoons,  cross-word  puzzles  and  the 
like,  promote  merchant  tie-ups,  make  “news”  and 
even  invade  the  circulation  department  with  passes 
as  premiums.  The  “press  books,”  which  are  offered 
by  the  press  agents  to  guide  the  action  of  the  local 
exhibitors,  fairly  bubble  over  with  smart  ideas  for 
grabbing  off  free  space,  but  more  painlessly  than  by 
the  old  slugging  method. 


THE  SCHOOL  CONTROVERSY 

Tlll'i  controversy  over  existing  conditions  anti  tlif 
objectives  in  schools  of  journalism  in  tliis  coun¬ 


try  is  becoming  serious  and  demands  an  authori¬ 
tative  answer  based  on  thorough  investigation.  \Vt 
approve  of  the  suggestion  made  by  Professor  John 
\\'.  Cunliffe,  director  of  the  School  of  Journalism 
of  Columbia  University,  that  a  competent  and  disin¬ 
terested  inquiry  be  undertaken  into  the  organization 
and  achievement  of  journalistic  instruction  in  Amer¬ 
ican  colleges.  The  Carnegie  Endowment  for  the 
Advancement  of  Teaching  seems  to  offer  fair  aus¬ 
pices,  but  we  are  sure  that  a  committee  of  practical 
editors  and  writers  should  co-operate. 

Thought  on  the  subject  splits  between  the  theor)’ 
that  what  is  needed  are  trade  schools,  turning  out 
men  who  can  go  into  a  newspaper  office  today  and 
perform  routine  duties  without  much  coaching,  and 
the  rival  notion  that  the  need  is  a  cultured  personnel, 
grounded  in  principles,  acquainted  with  history,  the 
sciences  and  arts,  and  equipped  to  perform  a  higher 
grade  of  journalism  than  we  now  ordinarily  practice. 

There  is  plenty  of  room  for  argument  here.  A 
common-sense  view  of  the  matter  is  that  both  the 
routine  operator  and  more  cultured  type  arc  needed. 
The  original  thought  of  Joseph  Pulitzer,  however, 
was  that  the  business  itself  can  .supply  plenty  of 
routine  talent,  whereas  a  higher  type  must  come 
through  the  processes  of  special  education.  Mr. 
Pulitzer  looked  to  the  more  cultured  journalist  of 
the  future  for  a  development  in  journalistic  practices 
in  step  with  advancing  civilization.  It  is  certain  that 
he  had  no  notion  that  the  proper  system  of  educa¬ 
tion  of  journalists  would  merely  comprehend  hack- 
technique.  The  other  side  of  the  picture  is  that  the 
average  practical  editor  is  disappointed  in  a  cub  from 
journalism  school  who  may  be  possessed  of  fairly 
sound  background  knowledge,  but  flounders  around 
for  months  before  being  able  to  do  office  routine, 
perhaps  because  he  has  contempt  for  drudgery. 

We  are  not  sure  that  the  journalism  of  the  day  is 
prepared  to  give  financial  support  to  the  very  high 
professional  type  that  Joseph  Pulitzer  envisioned  as 
the  ideal  product  of  journalism  schools.  Again,  we 
are  not  sure  that  the  so-called  “high-brow”  editor 
is  a  practical  success,  in  this  country,  in  this  par¬ 
ticular  day.  We  do  believe  that  the  newspaper  of 
the  future  will  be  a  more  cultured  product,  with 
specialists  writing  authoritatively  that  which  is  today 
superficially  and  often  ignorantly  covered. 

The  matter  involves  many  delicate  questions  which 
call  for  investigation  and  report,  perhaps  more  in 
the  interest  of  the  student  than  the  newspaper. 


“In  regard  to  our  advertisement,  7vhich  7vill 
appear  in  your  paper,  7i’e  are  here7inth  enclos¬ 
ing  an  article  to  be  put  in  at  the  same  time,”  is 
the  delicate  proposal  of  Guarantee  Sales  Co., 
of  .Wic  York,  in  letters  to  publishers. 


EDITOR’S  EDUCATION 

A  FEATURE  of  Who’s  Who  in  America,  for 
19.10-1,  is  a  chart  of  educational  statistics 
'oased  on  the  biographies  of  26,991  so-called 
American  notables.  This  forms  an  interesting  study. 
Of  the  total  number  71.61  per  cent  reported  gradua¬ 
tion  from  schools  conferring  baccalaureate  degrees 
in  philosophy,  letters,  the  arts,  divinity,  law  or 
.science.  This  would  make  it  appear  that  education 
is  an  important  element  in  success. 

study  of  a  group  of  3,931  new  sketches  in  the 
current  \\'ho’s  \\  ho  revealed  that  among  editors 
some  72  per  cent  had  received  college  education. 
This  was  about  ten  per  cent  higher  rating  than  that 
of  business  men,  but  naturally  was  under  that  of 
educators,  clergymen,  lawyers,  doctors,  scientists, 
engineers  and  army  and  navy  officers. 

If  this  proportion  runs  through  the  entire  listing 
of  sketches  in  Who’s  Who  it  means  that  some  5,000 
Americans  are  getting  along  sufficiently  well  to  rate 
notice  although  possessed  of  only  common  or  high 
school  education,  whereas  25,000  have  the  benefit 
of  college  education.  This,  in  the  case  of  editors, 
may  mean  little  or  much,  as  one  estimates  the  value 
of  “book  lamin’  ”  against  common  sense  or  aptitude. 


I 


Editor  S’  Publisher  investigation  info  Fall 
business  prospects  indicates  a  fairly  encouraging 
picture,  at  least  a  seasonable  pick-up  to  relieve 
the  bad  figures  of  August. 
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PURELY  PERSONAL 


nK  ERNEST  H.  GRUEXING, 
JJ  editor  of  the  Porlland  (Me.)  Eve¬ 
ning  A’ntv  is  entertaining  John  D. 
Barry,  editorial  writer  and  columnist  for 
the  i'oH  Francisco  (Cal.)  News  at  his 
home  at  Great  Diamond  Island.  Me. 

VV  A.  Underhill,  one  of  the  publish- 
of  the  Corning  (N.Y.)  livening 


has  returned  to  his  desk  following  an 
automobile  tour  through  the  New  Eng¬ 
land  states. 

Leslie  G.  Moeller,  managing  editor  of 
the  Waverly  (la.)  Bremer  County  In¬ 
dependent,  recently  won  the  city  golf 
championship.  He  also  held  the  title  in 
1929. 

Charles  R.  Corbin,  managing  editor  of 
the  Toledo  Blade,  has  returned  from  a 
vacation. 

Albert  A.  Pashby,  city  editor  of  the 


FOLKS  WORTH  KNOWING 


Uadcr  has  been  spending  the  past  six  .  o*  ine 

iSr’touring  in  I^rope.  Mr.  Under-  (Mass.)  Dady  Item,  and 

hiB  has  done  considerable  flying  on  the  ^is  family,  are  at  North  Sutton,  N.  H., 
Continent. 

James  M.  Cox,  owner  of  the  Miami 
ailv  Nen’s,  the  Dayton  (O.)  Nctvs 


and  the  Springfield  (O.)  News,  with 
Daniel  Mahoney,  manager  of  the  Cox 
newspapers,  were  vacation  visitors  in 
Miami  recently. 

Prentiss  Bailey,  publisher  of  the  Utica 
(N.Y.)  Observer-Dispatch,  has  returned 
from  his  vacation. 

George  1).  Carney,  co-publisher  of  the 
Fort  Smith  (.Ark.)  Sout Invest  Ameri¬ 
can  and  Times  Record,  w’as  Aug.  21 
named  chairman  of  the  Boy  Scout  ex¬ 
ecutive  board  for  the  Fort  Smith  district. 

Fred  K.  Owen,  editor  of  the  Portland 
(Me.)  livening  Express  has  been  re¬ 
nominated  a  director  of  the  Port  of  Port¬ 
land  by  Gov.  William  Tudor  Gardiner. 

Richard  -\I.  U.  W’hartin.  general  man¬ 
ager  of  the  Harrisburg  (Pa.)  Evening 
Seres  and  Morning  Patriot,  now  touring 
in  Europe,  is  expected  home  soon. 

United  States  Senator  .Arthur  H.  \'an- 
denlierg,  publisher  of  the  Grand  Rapids 
(Mich.)  Herald,  and  a  former  member  of 
the  board  of  directors  of  the  .Associated 
Press,  spoke  before  a  large  audience  at 
the  National  High  School  Orchestra  and 
Hand  camp  at  Interlachen  bowl,  near 
Traverse  City,  Mich.,  recently. 


IN  THE  BUSINESS  OFFICE 

T  ESTER  MELCHER  HART,  adver- 
■L*  tising  manager  of  the  Augusta  (Me.) 
Kennebec  Journal,  has  been  appointed 
lieutenant  colonel  in  the  .Adjutant  Gen¬ 
eral  Reserve  Corps. 

Lee  Turnbull,  advertising  manager  of 
the  Davenport  (la.)  Daily  Times,  and 
Mrs.  Turnbull,  are  the  parents  of  a 
daughter  born  Aug.  14. 

G.  Graff  Robinson,  formerly  with  the 
Tucson  (Ariz.)  Citisen,  has  been  added 
to  the  advertising  staff  of  the  Bellingham 
(Wash.)  Ei’cning  Neies. 

Wallace  W.  Pierce,  formerly  of  the 
Columbus  (O.)  Dispatch,  has  been  ap¬ 
pointed  display  advertising  manager  of 
the  Columbus  Ohio  State  Journal.  He 
has  been  with  the  Dispatch  eight  years 
and  previously  worked  in  Cleveland, 
Washington,  D.  C.,  and  Toledo. 

G.  Graff  Robinson,  formerly  of  the 
Tucson  (Ariz.)  Citicen  and  more  re¬ 
cently  with  Progressive  Arizona  and 
The  Great  .Southrvest,  has  joined  the 
advertising  staff  of  the  Bellingham 
(Wash.)  Evening  News. 

XI.  H.  Parres,  formerly  of  the  St. 
Louis  Times  display  staff,  has  joined  the 
advertising  department  of  the  Bellei’ille 
(Ill.)  Daily  Advocate. 

Albert  R.  Jonsen,  formerly  advertis¬ 
ing  manager.  Public  Food  Stores.  Inc., 
San  Francisco  and  East  Bay  district, 
has  joined  the  display  advertising  sales 
staff  of  the  San  Francisco  E.raminer. 

Harold  Hoag  and  N.  A.  Hagman 
have  been  transferred  to  local  adver¬ 
tising  from  the  classified  department  of 
the  Chicago  Tribune. 

0.  G.  Draper  and  William  S. 
Ohnemus  have  recently  been  added  to 
the  copy  staff  of  the  Chicago  Tribune 
business  survey  department. 


IN  THE  EDITORIAL  ROOMS 

^LDHAM  Paisley,  manager  editor  of 
the  Marion  (Ill.)  Daily  Refittblican, 
a  lieutenant  colonel  of  infantry  in  the 
.reserve  corps,  has  been  ordered  to 
Washington,  D.  C.,  for  December  to 
attend  the  Army  War  College  course  in 
Army  Intelligence. 

Edward  D.  Toohill,  managing  editor 
of  the  Fall  River  (Mass.)  Herald  Neivs, 


for  a  vacation. 

Benjamin  Kaplan,  telegraph  editor  of 
the  Worcester  (Mass.)  Telegram,  has 
been  promoted  to  head  of  the  copy  desk, 
succeeding  Chester  W.  Walker  who  re¬ 
signed  to  handle  publicity  for  Ivben  S. 
Draper,  candidate  for  the  U.  S.  Senate. 
Richard  H.  Davis,  of  the  city  staff,  has 
been  advanced  to  the  copy  desk. 

Harry  Braden  joined  the  copy  desk  of 
the  Philadelphia  Evening  Ledger  last 
week.  He  was  formerly  with  the  Pitts¬ 
burgh  Press. 

Henry  Hanzen,  political  editor  of  the 
Pcn'tland  (Ore.)  Telegram,  will  manage 
the  gubernatorial  campaign  of  Julius 
Meyer,  independent  candidate. 

Raymond  Fitzpatrick,  political  report¬ 
er,  Pren'idenee  (K.I.)  Journal,  at  its  F'all 
River,  Mass.,  office,  is  recovering  from 
an  operation  for  appendicitis.  Fitzpat¬ 
rick  has  been  spending  two  weeks  at 
Onset,  Mass. 

J.  P.  Selvage,  White  House  reporter 
for  the  Washington  bureau  of  the  As¬ 
sociated  Press,  formerly  telegraph  edi¬ 
tor  of  the  Charlotte  (N.C.)  Observer,  is 
spending  his  vacation  in  Charlotte. 

Herman  Elliott,  night  city  editor  of 
the  Philadelphia  Public  Ledger,  is  back 
at  his  desk  after  two  weeks’  vacation  at 
Atlantic  City  and  Baltimore. 

Arthur  S.  Reseigh,  librarian  for  the 
Fall  River  (Mass.)  Herald  Nervs,  is  on 
vacation. 

Lewis  H.  Hefner,  police  reporter  for 
the  Kansas  City  Journal-Post,  returned 
last  week  from  a  vacation  spent  in  Can¬ 
ada. 

Hal  O'F'laherty,  foreign  editor  of  the 
Chicago  Daily  Neics,  has  returned  from 
an  automobile  trip  into  Minnesota  and 
the  upper  penninsula. 

William  D.  Dwyer,  Fall  River 
(Mass.)  Herald  News  columnist,  has  re¬ 
turned  from  a  two  weeks’  vacation  in 
Maine. 

Sylvester  Sullivan,  New  Y’ork  news¬ 
paper  man  and  publicity  representative, 
has  been  appointed  radio  director  of  the 
Wiliam  M.  Butler  Senatorial  campaign 
in  Massachusetts,  with  headquarters  at 
Boston. 

Fletcher  Chenault.  staff  correspondent 
of  the  Little  Rock  Arkansas  Gazette,  ac¬ 
companied  the  South  Arkansas  Chamber 
of  Commerce  party  which  left  Little 
Rock,  -Aug.  18,  on  a  12-day  tour  of  the 
East,  including  visits  at  Washington, 
Ne’v  York,  Niagara  Falls  and  Toronto. 

Maurice  Zimrinp.  of  the  IVaterloo 
(Ia.'>  .Morning  Tribune  staff  is  spending 
the  summer  in  Europe.  He  is  writing 
feature  articles  for  the  Sunday  Tribune. 

Miss  Barbara  Peavey,  city  staff, 
Bridgeport  (Conn.)  Post,  spent  her 
vacation  at  the  home  of  her  family  in 
W’ilder,  Vermont. 

Donald  Meath,  political  reporter  for 
the  Bridgeport  (Conn.)  Telegram,  has 
returned  from  vacation. 

Mrs.  Marjory  Hjerne  .  city  staff, 
Bridgeport  (Conn.)  Post-Telegram,  spent 
her  vacation  in  Canada. 

Lola  D.  Moeller,  graduated  in  June 
from  the  school  of  journalism  at  the 
University  of  Iowa,  has  joined  the 
Tama  (la.)  News-Herald. 


pRANK  H.  BARTHOLOMEW,  31, 
Pacific  coast  manager  of  United 
Press,  with  jurisdiction  north  and  south 
from  Alaska  to 
Mexico  and  east¬ 
ward  to  Colo¬ 
rado,  is  one  of 
t  h  e  well-known 
newspaper  men 
of  the  west. 

Although  his 
headquarters  are 
in  San  Francisco, 
“Bart”  travels  as 
much  as  90,000 
miles  a  year 
through  M  o  n  - 
tana,  Washing- 
t  o  n  ,  Oregon, 
California,  Ne- 


F.  H.  Bartholomew 


vada,  Utah,  Idaho,  Arizona  and  Hawaii. 

He  began  newspaper  work  in  Port¬ 
land,  on  the  Oregonian,  later  going  to 
the  Telegram.  After  working  on  other 
papers  in  the  Pacific  Northwest,  includ¬ 
ing  the  Albany  (Ore.)  Democrat-Herald 
and  the  Vancoin’er  (B.C.)  Yioi,  he  joined 
the  U.P.,  becoming  bureau  manager  first 
at  the  Portland  bureau  and  then  at  Los 
Angeles.  Later  he  was  business  repre¬ 
sentative  in  Kansas,  Missouri,  Arkansas 
and  Texas. 


and  Robert  S.  Harper,  telegraph  editor 
of  the  Columbus  State  Jourtuil,  have  left 
on  a  hunting  trip  in  the  Hudson  Bay 
District  in  Canatla. 

Miss  M.  Gladys  Merrill,  society  editor 
of  the  Portland  (Me.)  Press  Herald,  is 
spending  her  vacation  at  East  Sandwich, 
Mass. 

Miss  Nettie  B.  Cardin,  society  editor 
of  the  Siou.v  Falls  (S.  D.)  .drgus  Leader, 
has  returned  from  a  vacation  spent  in 
the  Nipigon  and  I^ke  of  the  Wocxls 
country  in  Canada. 

Virgil  Lewis,  editor  of  the  Daily 
loivan  at  the  Lhiiversity  of  Iowa  last 
year,  has  joined  the  Waterloo  (la.) 
Daily  Courier. 

Gerrard  Dobbin,  Muskegon  (Mich.) 
Chronicle  staff,  has  returned  from  his 
annual  vacation. 

Ralph  Williams,  telegraph  editor  of 
the  Chicago  Herald  and  E.raminer,  is 
on  a  vacation  trip  to  Indiana. 

Grayce  Druitt  Latus,  travel  editor  of 
the  Pittsburgh  Post-Gazette  and  her 
daughter  Grace,  motored  to  Miami,  Fla., 
for  a  six  weeks  visit. 

Delmar  A.  Milne,  city  editor  of  the 
Providence  (R.I.)  Evening  Bulletin,  is 
spending  his  vacation  on  a  motor  trip  to 
Vermont. 

Miss  FNizabeth  Akers,  of  the  Altoona 
(Pa.)  'Tribune  staff,  is  spending  her 
vacation  at  Warren,  I’a. 


Ray  Williams,  Toledo  News-Bee  re¬ 
porter,  and  Mrs.  Williams,  are  the 
parents  of  a  son,  born  recently. 

John  Spencer,  night  city  editor  of  the 
Norfolk  Uirginia*u-Pilot,  left  this  week 
on  his  vacation. 

Leon  M.  Woodworth,  formerly  with 
Schenectady,  N.  Y.,  newspapers,  and 
Mrs.  Woodworth,  are  the  parents  of  a 
daughter  born  Aug.  6.  Before  her 
marriage  Mrs.  Woodworth  was  society 
editor  of  the  Poughkeepsie  Star.  Mr. 
Woodworth  is  teacher  in  journalism  in 
the  Poughkeepsie  schools. 

William  McCollum  has  resigned  as 
telegraph  editor  of  the  Wilkes-Barre 
(Pa.)  Record.  He  served  on  that  news¬ 
paper  for  more  than  30  years.  Mr. 
McCollum  is  now  employed  by  Luzerne 
county.  Pa. 

Therxlore  R.  Keniston  has  been  made 
assistant  editor  of  the  W'isconsin  edition 
of  the  Chicago  Tribune. 

Kenneth  Harris,  night  telegraph  editor 
of  the  Siou.r  City  (la.)  Journal,  has  re¬ 
turned  from  a  vacation  in  Colorado. 

Miss  Perdita  Huston,  drama  editor  for 
the  Portland  (Me.)  Evening  E.rpress 
and  Sunday  Telegram  has  returned  from 
her  annual  vacation  which  was  spent 
at  Higgins  Beach,  Xle. 

Joseph  W.  Costello,  city  editor  of  the 
Pazi'tucket  (R.I.)  Times,  is  on  a  vaca¬ 
tion  in  St.  Louis. 

Charles  Nicholas  I'ry,  state  editor  of 
the  Harrisburg  (Pa.)  Telegraph,  is 
spending  his  vacation  at  Stone  Harbor, 
N.  J. 

Rader  Winget,  assistant  city  editor, 
San  Antonio  Express,  made  a  vacation 
trip  by  airplane  to  Mexico  City  recently. 

Oscar  Owens,  formerly  of  the  Port 
Arthur  (Te.x.)  News,  has  joined  the 
San  Antotiio  Evening  News  staff. 

Mrs.  Marjorie  Meader  Mills,  Boston 
Boston  Herald  staff,  is  spending  her  va¬ 
cation  at  Three  Mile  Pond,  Xle. 

Frank  A.  Barnard,  photographer  and 
reporter  on  the  Lynn  (Mass.)  Daily 
Evening  Item,  will  spend  the  week  of 
Sept.  10  at  Brockton,  attending  the 
Brockton  Fair,  and  the  following  week 
will  witness  the  international  yacht  races. 

Robert  E.  Berry  has  joined  the  staff  of 
the  Reading  (Pa.)  Times  as  a  reporter. 
He  has  worked  as  a  reporter  and  copy 
reader  in  the  south  and  in  New  York. 

C.  C.  Lambert,  news  editor  of  the 
Rogers  (Ark.)  Daily  News,  has  been 
elected  commander  of  the  American 
Ix-gion  post  in  that  city. 

J.  N.  (Ding)  Darling,  cartoonist  for 
the  Des  Moines  (la.)  Register,  and  who 
is  chairman  of  the  Des  Moines  Men’s 
( iarden  club,  is  backing  a  project  to  plant 
hollyhocks  along  the  road  between  Des 
Moines  and  Indianola.  a  town  about  20 
miles  away. 

Frank  Farrell,  for  three  years  a  re- 
iContinued  on  next  page) 


Ashton  Stevens,  dramatic  critic  of  the 
Chicago  Herald  and  Examiner,  recently 
returned  from  California. 

Harold  Cohen,  motion  picture  editor 
of  the  Pittsburgh  Post  Gazette,  is  spend¬ 
ing  his  vacation  at  Atlantic  City  and 
other  Eastern  resorts. 

A.  C.  Johnson.  Jr.,  and  Lionel  W. 
Zwick,  of  the  Columbus  (O.)  Dispatch, 


Harry  J.  Tuthill 

One  of  the  most  carefully  tested  and  proven  features 
of  the  McNaught  list  is 

The  Bungle  Family 

daily  strip — Sunday  jxtge 

The  Bungle  Family  is  like  Mount  Everest  or  a  day  in 
June.  It  is  so  well  and  favorably  known  that  it  isn’t  neces¬ 
sary  to  praise  it. 

Just  look  at  it — or  ask  the  managing  editor  who  has  it. 

The  Bungle  Family  is  the  family  strip  that  towers  above 
them  all. 

If  you  haven’t  it — you  need  it  ! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charles  V.  McAdam 
General  Manager 
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porter  on  the  Portland  (Me.)  Evening 
News,  recently  was  made  its  city  editor. 
Previous  to  his  joining  the  News  staff, 
Farrell  was  affiliated  with  Providence, 
R.  I.  newspapers  for  12  years. 

Arthur  Peabody,  city  editor  of  the 
Lynn  (Mass.)  Telegram^News,  is  spend¬ 
ing  his  vacation  in  New  York  city. 

Theodore  C.  Alford,  Washington  cor¬ 
respondent  of  the  Kansas  City  Star,  and 
Mrs.  Alford  are  motoring  tack  to  Wash¬ 
ington  after  spending  their  vacation  in 
Kansas  City. 

C.  H.  Thompson,  columnist  of  the 
Kansas  City  Star,  is  on  a  vacation  motor¬ 
ing  trip  into  Canada. 

Robert  W.  Reed,  news  edjtor,  Kansas 
City  Star,  who  is  a  major  in  the  adju¬ 
tant  general’s  department.  Officers’  Re¬ 
serve  (3orps,  has  returned  from  two 
weeks’  duty  at  Ft.  Leavenworth,  Kans. 
Other  members  of  the  Starts  staff  re¬ 
cently  returned  from  vacation  include 
Miss  Nell  Snead,  editor  of  the  women’s 
page;  Ernest  Tucker,  reporter,  and  L^- 
don  Lair,  columnist  and  dramatic  critic. 

(3apt.  Ralph  B.  Skinner,  of  the  Lewis¬ 
ton  (Me.)  Journal  staff,  has  been  chosen 
as  a  member  of  the  state  rifle  team  to 
represent  Maine  at  the  National  matches 
to  be  held  at  Camp  Perry,  Ohio,  begin¬ 
ning  Aug.  24. 

R.  G.  Tilton,  formerly  with  the 
Indianapolis  News,  now  on  the  staff  of 
the  Miami  Daily  News,  is  spending  a 
three  weeks’  vacation  in  Indiana  and 
Illinois. 

Russell  Kent,  Washington  correspond¬ 
ent  of  the  Birmingham  News,  And  Mont¬ 
gomery  Advertiser  is  spading  a  few 
days  in  Alabama.  While  in  Birmingham 
he  addressed  the  Kiwanis  Club. 

Philip  J.  Lajoie,  city  editor  of  the 
L’Independent,  French  language  daily 
newspaper  published  in  Fall  River, 
Mass.,  has  been  named  a  director  of  the 
Fall  River  council  of  the  Franco- 
American  Civic  League  of  Massa¬ 
chusetts. 

Lorrone  Kennedy,  commercial  re¬ 
porter  of  the  Sioux  City  (la.)  Tribune, 
IS  spending  a  vacation  in  Canada. 

Willard  A.  Chase,  news  editor  of  the 
Lynn  (Mass.)  Daily  Evening  Item,  with 
his  wife,  is  vacationing  in  Bartlett, 
N.  H. 

Edward  J.  Lally,  night  editor  of  the 
Sioux  City  (la.)  Journal,  with  his  wife, 
is  spending  a  vacation  in  the  Black 
Hills. 

Michael  Zack,  labor  editor  iof  the 
Lynn  (Mass.)  Telegram-News,  with  his 
wife,  has  returned  from  a  vacation 
spent  in  Sanbomville,  N.  H. 

R.  E.  Roberts,  aviation  editor  of  the 
Toledo  Blade,  covered  the  national  air 
races  in  Chicago  this  week  for  the  Paul 
Block  newspapers. 

Fred  Foley  of  the  sports  staff.  Provi¬ 
dence  (R.I.)  News-Tt^une,  is  spending 
his  vacation  on  a  motor  trip  to  Atlantic 
City. 

Mrs.  Grace  W.  Rowe  of  the  Portland 
(Me.)  News  staff,  has  announced  that 
she  will  be  a  candidate  for  member  of 
the  Portland  City  Council  in  the  fall 
election. 

Hugh  Fraze,  copy  desk.  Kansas  City 
Star,  has  been  named  state  editor  of  the 
St.  Joseph  (Mo.)  News-Press. 

A.  C.  Cantley,  news  editor  of  the  St. 
Joseph  (Mo.)  Gazette,  and  formerly  of 
the  Kanscu  City  Star,  has  retired  be¬ 
cause  of  ill  health.  Gordon  Thrailkill, 
Sunday  editor,  succeeds  to  the  news  desk 
with  Donald  Houseworth  assistant. 

Phil  Harris,  formerly  with  the  As¬ 
sociated  Press,  has  joined  the  Chicago 
Tribune  as  rewrite  man. 

Francis  G.  Jenkins,  radio  editor  of 
the  Boston  Herald,  was  married  to  Miss 
Elizabeth  Frederica  Millet  at  the  Co- 
hasset  estate  of  Leonard  Nason,  the 
author,  and  brother-in-law  of  the  bride. 

Lynn  Holcomb,  Youngstown  (O.) 
Telegram  desk  man  for  six  years,  has 


been  named  assistant  telegraph  editor  of 
the  Akron  Beacon  Journal. 

Miss  Mary  R.  Anthony,  society  desk. 
Fall  River  (Mass.)  Herald  News,  is  on 
a  vacation  trip  to  Ste.  Agathe  des  Monts 
in  the  Province  of  Quebec. 


WEDDING  BELLS 

T  EO  G.  GAFFNEY,  dramatic  editor 
of  the  Boston  Sunday  Advertiser, 
to  Miss  Anne  Mary  Colbert,  special 
writer  on  the  Boston  Evening  American, 
writing  under  the  name  of  Priscilla 
Price,  at  the  Cihurch  of  the  Sacred 
Heart  in  Malden,  Mass.,  recently. 

J.  A.  Willens,  circulation  department, 
Chicago  Tribune,  to  Miss  Sylvia  Good¬ 
man. 

Francis  J.  M.  O’Brien,  Rockland  re¬ 
presentative  for  the  Portland  (Me.) 
Evening  News,  to  Miss  Constance  K. 
McDonnell,  Aug.  19. 

Donald  A.  Butts,  of  the  merchandising 
department  of  the  Chicago  Daily  News, 
to  Miss  Harriett  Arlouene  Scott,  Aug. 
16. 

Miss  Bobbie  Lee  Staten,  assistant 
society  editor  of  the  Dallas  News,  to 
L.  W.  Moffitt  at  Tucson,  Ariz.,  home 
of  the  bridegroom’s  parents. 

John  A.  Flyim,  Boston  newspaper  man 
and  formerly  engaged  in  newspaper  work 
in  Lynnfield,  Mass.,  to  Miss  Alwine 
Megow  of  Cambridge,  Mass.,  recently. 

B.  Boyle,  rotogravure  plant,  Chicago 
Tribune,  to  Anna  Marie  Kerceia,  July 
23. 

Albert  J.  Gordon,  New  York  news¬ 
paper  man  and  formerly  eng^ed  in 
newspaper  work  in  Boston,  to  Miss  Vida 
Fae  Hanna,  concert  singer,  in  New  York 
recently.  The  couple  are  now  on  a  tour 
of  England  and  France. 

Milton  A.  Caniff,  art  department,  Co¬ 
lumbus  (O.)  Dispatch,  to  Miss  Esther 
Parsons,  of  Dayton,  in  Dayton,  Aug.  23. 

Dean  C.  Williams,  of  the  Johnstown 
(Pa.)  Democrat  staff,  once  state  editor 
of  the  Harrisburg  (Pa.)  Telegraph,  to 
Miss  Pearl  Maser,  Johnstown,  Aug.  16. 
The  honeymoon  was  spent  in  Canada. 

Miss  Sherwood  Dalzell,  daughter  of 
Mr.  and  Mrs.  William  Cox  Dalzell  of 
Bristol,  Conn.,  and  a  grand-daughter  of 
the  late  John  I.  Platt,  editor  of  the 
Poughkeepsie  (N,Y.)  Eagle,  to  Wells 
Hastings  Hoadley,  of  Englewood,  N.  J., 
on  Aug.  23.  Miss  Dalzell  was  graduated 
from  Vassar  college  in  June. 

Daniel  (Tharles  McCarthy,  of  the  New 
York  Times  sports  staff,  to  Miss  Agnes 
Clery  Blandford  of  New  Bern,  N,  C., 
on  Aug.  26. 

Frank  R.  Mills,  advertising  manager 
of  the  Champaign  (Ul.) News-Gazette, 
to  Miss  Lina  Wilske,  Aug.  16  in  Ur- 
bana.  Ill. 


PRESS  ASSOCIATION  NOTES 

DRISCILLA  RING,  Associated  Press 
correspondent  at  Constantinople,  ar¬ 
rived  in  New  York,  Aug.  23,  where  she 
will  remain  for  three  weeks  before  re¬ 
turning  to  her  post. 

James  P.  Howe,  correspondent  for  the 
Associated  Press  in  India,  and  the  son 
of  Ed  Howe,  the  “Sage  of  Potato  Hill,” 
moved  last  week  from  Bombay  to  Simla 
and_  then  to  Peshawar  to  cover  the; 
Indian  revolution. 

Gordan  Pulliam,  manager  of  the  Dal¬ 
las,  Tex.,  bureau  of  International  News 
Service,  was  in  the  New  York  head¬ 
quarters  on  business  August  25-27. 
Pulliam  will  manage  the  Kansas  City 
bureau  of  I.  N.  S.  for  two  weeks  while 
Robert  Wagoner,  Kansas  City  manager, 
is  on  vacation. 

Sydney  Geiges  has  joined  the  staff 
of  International  News  Service  in  the 
Pittsburgh  bureau. 

Phillip  W.  Dodd,  former  manager  of 
the  United  Press  bureau  in  Harrisburg, 
has  become  field  secretary  of  the  St. 
Christophers’  Home,  Dobbs  Ferry,  N. 
Y.  He  takes  over  the  new  work  Sept.  3. 

ON  THE  MECHANICAL  SIDE 

Phil  Hening,  Toledo  Blade  engraver, 
and  Mrs.  Hening  are  parents  of  a 
daughter,  born  last  week  in  Flower  hos¬ 
pital. 


ASSOCIATION 

MEW  crfficers  of  the  International 
Association  of  Printing  Houa 
Craftsmen  were  elected  last  week  at  the 
final  session  of  the  eleventh  annual  con. 
vention  combined  with  the  fifth  annual 
conference  of  the  PAanc  Society  or 
Printing  House  Craftsmen,  at  the 
Ambassador  Hotel  in  Los  Angeles.  Offi. 
cers  are:  President,  Oliver  Watson, 
Toronto;  first  vice-president,  Fred  J 
Hagen,  Chicago;  second  vice-president 
Thomas  E.  Cordis,  San  Francisco;  third 
vice-president,  Elmer  Held,  St,  L^. 
secretary,  L.  M.  Augustine,  Baltimore- 
and  treasurer,  Harbey  Weber,  Buffalo.  ’ 
William  M.  Butler,  former  United  States 
Senator  and  former  chairman  of  the 
publican  National  Committee  and  candi¬ 
date  again  this  year  for  the  Republican 
nomination  for  United  States  Senator 
from  Massachusetts,  is  to  be  principal 
speaker  at  the  summer  meeting  of  the 
(Tape  Cot  Press  Club  to  be  held  at  the 
Oyster  Harbors  Club  on  Aug.  30.  Her¬ 
bert  L.  Chipman  is  chairman  of  the  com¬ 
mittee  in  charge  of  the  meeting. 

CHANGES  OF  OWNERSHIP 

HT.  ALLEN,  who  recently  sold  the 
•  Silver  ton  (Ore.)  Appeal,  has 
bought  the  IVeiser  (Idaho)  AtnericM. 
His  son-in-law,  Howard  Barrows,  who 
was  associated  with  him  in  the  Silverton 
paper,  will  also  be  connected  with  the 
American. 

The  Elkhom-Kimballtown  (la.)  Re¬ 
view,  weekly,  has  been  sold  by  J.  C 
Brooks,  who  purchased  the  paper  a  year 
ago,  to  Paul  Griffiths,  Grant,  Nebr.  The 
new  owner  took  possession  Sept  1. 
Brooks  returns  to  his  former  position 
as  foreman  of  the  composing  room  of  the 
Council  Bluffs  (la.)  Nonpariel. 

SPECIAL  EDITIONS 

SWEETWATER  (TEX.)  DAILY 
REPORTER,  54-page  International 
Harvester  Company  edition,  Aug.  18. 

Peoria  (Ill.)  Star,  nineteenth  semi¬ 
annual  Dollar  Day  edition,  Aug.  19,  28 
pages,  in  addition  to  the  regular  edition. 

Easton  (Pa.)  Express,  Dollar  Day 
edition,  Aug.  20,  36  pages. 

Bloomington  (Ill.)  Daily  Panfagraph, 
centennial  edition,  100  pages,  Aug.  26. 
Included  was  a  tabloid  section,  14  pages, 
in  three  colors. 

Marlboro  (Mass.)  Enterprise,  14- 
page  Dollar  Day  number,  Aug.  13. 
Tercentenary  of  the  Bay  State  Colony 
number,  32  pages,  Aug.  20. 

Dubuque  (la.)  Telegraph-Herald,  six- 
section  1  CIO- page  edition,  Aug.  24,  dedi¬ 
cated  to  its  new  home. 

Portland  (Me.)  Evening  Express, 
Dollar  Day  ^ition,  44  pages,  Aug.  20. 

Chatham  (Mass.)  Daily  News,  14- 
page  section  devoted  to  opening  of  the 
William  Pitt  Hotel,  Aug.  20. 


NEW  PUBUCATIONS 

The  Hillsdale  (Mich.)  Joifnal,  a 
16-page  weekly,  made  its  initial  ap¬ 
pearance  Aug.  22.  William  R.  Meyer, 
formerly  advertising  manager  of  the 
Hillsdale  Daily  News,  is  editor  and  pub¬ 
lisher. 


FLASHES 


The  proofreader  didn’t  have  the  heart 
to  change  it  when  the  linotype  set  it 
“There’s  golf  in  them  hills.” — F.  P.  A., 
New  York  World. 


Crime  news  headlines  are  usually  large 
enough  to  warn  those  who  don't  want  to 
read  it. — Florence  (Ala.)  Herald. 


Incredible  as  it  may  seen,  Rome  was 
fairly  well  known  quite  a  while  before 
Mr.  Mussolini  took  charge  of  it. — James 
J.  Montague,  New  York  Herald  Tribune. 

“Message  in  Bottle,”  says  a  headline. 
In  some  of  the  bottles  in  circulation  the 
message  is,  “You  are  going  on  a  long 
journey.” — Hamilton  (Ont.)  c/./.z-i/itne. 


.)  Spectator. 


Resourceful  cab  driver  foiled  bandits 
a  little  by  stuffing  $45  inside  his  shirt. 
Then,  we  dare  say,  he  explained  that  he 
had  no  change. — Cleveland,  News. 
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Don’t  You  Believe  It. 

When  nearly  everyone  believes  "business  is  terrible"  it  usually  is  "terrible"  for 
all  except  non-believers.  Smart  salesmanagers  and  the  men  they  manage  are 
the  non-believers.  They  know  that  fewer  fishermen  mean  better  fish¬ 
ing  and  less  competition  and  they  take  advantage  of  the  situation. 

The  Chicago  Journal  of  Commerce  recently  printed  a  list  of  89  companies 
which  have  enjoyed  greater  prosperity  so  far  this  year  than  during  1929 
— which  proves  that  it  can  be  done. 

During  July  of  this  year  the  Studebaker  Company  slipped  ahead  of  five  competi¬ 
tors  and  changed  from  tenth  to  fifth  place  among  all  makes  in  automobile  regis¬ 
trations  in  37  states.  A.  L.  Erskine,  President  of  the  Studebaker  Company,  has 
seen  to  it  that  his  advertising  and  sales  organizations  have  taken  advantage  of 
the  situation  which  he  epitomized  in  the  words:  "Competition  was  never 
weaker." 

There  is  more  than  a  thought  here  for  newspaper  publishers  desiring  to  slip 
ahead  of  competition.  They  have  an  opportunity  now  to  take  advantage 
of  a  situation  which  does  not  present  itself  when  everyone  believes 
‘‘business  is  good.” 

Newspaper  space  salesmen  can  "get  in"  now  with  their  proofs  of  market  cover¬ 
age  and  market  opportunities  to  people  who  had  scant  time  for  them  when 
nearly  everyone  believed  that  "business  was  good." 

Likewise,  the  promotion  advertising  of  newspaper  publishers  is  getting 
closer  reading  now  than  ever  before  because  business  is  putting  em¬ 
phasis  not  only  on  how  to  advertise  but  where  to  advertise. 

Editor  Publisher  reaches  the  executives  of  advertisers  and  their  advertising 
agencies  who  invested  over  93%  of  the  known  national  newspaper  appropria¬ 
tions  last  year.  And  we  have  reason  to  believe  that  its  columns  are  being 
more  closely  scanned  now  than  ever  before. 

“Business  is  terrible'* !  Don't  you  believe  it.  Tell  your  story  and  help 
yourself  to  important  contacts  which  the  croakers  have  neglected 
while  waiting  for  so-called  better  times.  Use 
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GENERAL  NEWSPAPER  FEATURES 


FEATURE 

About  Business  and  the  Business  of  Life 

(d)  (I) . 

About  New  York  (di  (.ilOO) . 

Accessories  of  the  Week  (w)  (.400) . 

Accidental  (d)  (1  col.  cut-100) . 

Activities  of  Women  (w)  (1,000) . 

Adaptable  to  Your  City  (w)  1 700)  (shorts) 

Adventures  of  Littel  Rollo  (w) . 

Advertiser,  The  (d)  (1) . 


Jerome  P.  Fleishman. 
Kiehard  Massock .... 

Staff . 

W.  J.  Rex . 

Winifred  Short . 

James  M.  Ross . 

Corey  Ford . 

Herbi-rt  L.  Stephen. . 


Advice  to  Girls  fd> . 

Advice  to  Investors  (d) . 


Advice  to  the  Lovelorn  (d) . 

Advice  to  Women  (dl . 

Affairs  of  the  Heart  (d)  (400) . 

A  Glimpse  Into  Politics  (d)  (1) . 

Ain’t  It  The  Truth  (d)  (1,000) . 

A  Line  from  Bill  (d)  (1-col  box) . 

All  of  Os  (d) . 

Americana  (Political  Review)  (w)  (2). 


An  Active  Stock  (d)  (75)  (ill) . 

Anagrams  (d)  (1-7) . 

An  Attic  Salt-Shaker  (w)  (1,500) . 

Andrew  and  Imogene  (d)  (600)  . 

Animal  Coloring  Feature  (w)  (3  col.  z 

10  in.) . . 

Anne  Singleton  (d)  (500) . 

Anniversary  Series  (w)  (3,000) . 

Answers  to  Questions  (d)  ('2) . 

Archie  Butt's  Later  Letters  (w) . 

Architectural  types  in  Scandinavia  .... 


Xanry  !.«“ . 

Ths  News  Service  of  Wall 

St..  Inc  . 

Beatrice  Fairfax . 

X'irginia  !.«■ . 

Patricia  . 

.s.  K.  Swift . 

Wm.  J.  Barnett . 

"  Doe,"  Benjamin . 

Marshall  Maslin . 

S.  K.  Swift . 

Berg  &  Kahlert . 


W.  ( (rton  Tewson .  . . . 
Roe  Fulkerson . 


Archaeological  Reports  ('«) . 

Art  Articles  (w)  (Mi-1) . 

Article  (Ill.  w.)  (800-1,000) . 

Article  (ill.  w.)  (800-1,000) . 

Ask  Me  Another  (w)  (i-^) . 

As  Man  to  Man  (d)  (U) . 

Astrology  (d)  ('2) . 

Astroscope  (d)  (200) . 

Astronomical  Article  (m)  (2  ill.) . 

Audio  Radio  Programs  (d)  (1) . 

Aunt  Het  (d)  (3  in.  x  1) . 

Aunt  Het  (w)  (1.50) . 

Autobiography  (book  lengths) . 

Autoists  Service  Bureau  (w)  (mats)  (2) 
A  Washington  Daybook  (d)  (500) . 


Fannie  S.  Tobey . 

.\niie  Singleton . 

^■ariou8  .Authors . 

FrMlerick  J.  ilaskin . 

Major  .Archibald  W.  Butt 
Various . 

C<M)i>erating  archaeologists 

Malcolm  A'aughn  . 

0.0.  McIntyre . 

Will  Rogers . 


Wm.  Feather.  . 

Belle  Bart . 

Don  Kaye . 

James  Stokley , 


Robert  Quillen. 
Robi-rt  Quillen. 
Various . 


llerlxTt  Plummer. 


The  International  Syndicate 
Associated  Press  Feature  .Service 
The  Russell  Service 
Inde|)endent  Syndicate.  Inc. 

Penn  Feature  Syndicate 
M.  E.  Weaver  Syndicate 
International  Feature  Service,  Inc. 
New  York  Evening  Post  News 
Service 

Newspaper  Feature  .Service,  Inc. 

Kay  Features.  Inc. 

International  Feature  Service,  Inc. 
Central  Press  .Association 
Grai.hic  .Syndicate,  Inc. 

S.  K.  .S.  X'ews 
Penn  Feature  Syndicate 
Shean  .Syndicate  Service 
King  Features  Syndicate,  Inc. 
Continental  Press  Feature  .Syndi¬ 
cate 

National  Newsi)aiK'r  Service 
Bell  .Syndicate,  Inc. 

Tewson  .Syndicate 
McNaught  Syndicate,  Inc. 

Distinctive  Newspaper  Features 
Conde  Nast  Syiiclicate 
Current  News  Features,  Inc. 

The  Ilaskin  Service 
Doubltslay-Doran  Syndicate 
Scandinavian  .American  News 
Bureau 

Science  Service 
I'niversal  Service 
McNaught  Syndicate,  Inc. 
McNaught  .Syndicate,  Inc. 

Bell  Syndicate.  Inc. 

Ix’dgcr  .Syndicate 
Ledger  .Syndicate 
-Authenticated  News  Service 
Felice  Service 
Audio  Service 
Publishers  Syndicate 
Publishers  Syndicate 
Globe  Newspai>er  .Syndicate 
Audio  .Service 

Associated  Press  Feature  Service 


Background  of  Foreign  Affairs  (w)(l,000) 

Baer  Facts  (d)  (150) . 

Baffle  Mysteries  (d) . 

Barber  Reci|ws  (d)  (1,000) . 

Barbs-editorial^ge  paragraphs  (d)  (1). 
Zoe  Beckley’s  Comer  (d)  (800-1,000)..  . 
Bedtime  Pencil  Pictures  (d)  (2  col.  x 

4  in.) . 

Bedtime  Stories  (d)  (600) . 

Bell’s  Dots  (d)  (2) . 

Bessedovsky  Series  (d)  (2,000) . 

Better  Homes  Page  (bi-w)  (hp) . 

Between  The  Wavelengths  (wk)  (200). . 

Bible  Stories  (w)  (800) . 

Bible  Verse  (d)  (3-50) . 

Biography  (book  lengths) . 

Bird  Coloring  Feature  (w)  (3  col.  x  10  in.) 

Birthday  Story  (d)  ('2') . 

Blue  Ribbon  Daily  Serials  (fiction)  (d) 

Blue  Ribbon  Short  Stories  (fiction)  (fp). 
Blue  Ribbon  Sunday  Serials  (fiction)  (s) 
(fp) . 


Prof.  Henry  Kittredge 

Norton .  N.  Y.  Herald  Tribune 

-Arthur  C.  "  Bugs,"  Baer.  Bell  Syndicate.  Inc. 

Staff .  King  Features  Syndicate,  Ino. 

Edith  Barber .  Bell  Syndicate.  Inc. 

.  NE.A  Service,  Inc. 

Zoe  Ackley .  McNaught  .Syndicate,  Inc. 

.  World  Color  Printing  Co. 

Thornton  Burgess,  illus¬ 
trated  by  Harrison  Cady  Associated  Newspapers 

George  Bell .  Bell  Syndicate.  Inc. 

G.  Bessedovsky .  Current  News  Features,  Inc. 

Staff .  United  Feature-Metropolitan 

C.  E,  Butterfield .  Assocaited  Press  Feature  Service 

Dr.  Shailer  Matthews. . . .  National  Newsitaiter  .Service 

.  Graphic  Syndicate.  Inc. 

Various . Glo^  Newspaper  Syndicate 

Fannie  S.  Tobey .  Distinctive  Newspaiter  Features 

Fannie  S.  Tobey .  Distinctive  Newspaiter  Features 


Chicago  Tribune  Newspapers 
Chicago  Tribune  Newspapers 


Chicago  Tribune  Newspapers 


FEATURE  AUTHOR  SYNDICATE 

B — Continued 

Bo-Broadway  (d) .  Joseph  Van  Raalte .  Central  Press  Association 

Bond  Lead  (d)  (|j[) .  Kenneth  Youell .  New  York  Evening  Post 

Service 

Book  Reviews  (w)  (500) .  Richard  Massock .  Associated  Press  Feature  Service 

Book  Reviews  (w)  (fp) .  Fanny  Butcher .  Chicago  Tribune  Newspapers 

Book  Review  (d) .  James  L.  Grey .  Consolidated  Press  Association 

Books  (w)  (16  p.-tab.) .  Irita  Van  Doren .  N.  Y.  Herald  Tribune 

Books  On  Our  Table  (d)  (I) .  Bruce  Gould .  Ixdger  Syndicate 

Books  On  Our  Table  (d)  (1) . William  Soskin .  New  York  Evening  Post  Xe»| 

Service 

Books  That  Live  (series  of  ten)  (600),. .  Chas.  Conway .  Batten  Limit(.d 

E.  L.  Bragdon’s  Radio  Features .  E.  L.  Bragdon .  Consolidated  Press  Association 

Brain  Tests  (d)  (‘-4) .  Walter  B.  Gibson .  I.«dger  Syndicate 

Bright  Bits  (w)  (4) .  Keystone  Feature  Service 

Broadway  Theatrical  Letter  (w) . Bush  Dimond .  Newspaper  Feature  .Service,  Inc. 

Brokaw  Automobile  Service  (w)  (600) . .  Clifford  W.  Brokaw .  N.  Y.  Herald  Tribune 

Brokers’ Market  Comment  (d)  (I) .  Wall  .Street  Brokers .  New  York  Evening  Post  Xen 

Service 

Builders’  Page  (w)  (fp) .  Chicago  Tribune  Newspapers 

Burgess  Bedtime  Stories  (d)  (500) .  Thornton  W.  Burgess.  ...  N.  A’.  Herald  Tribune 

Burgess  Nature  Stories  (w)  (1,200) ....  Thornton  W.  Burgess. ...  N.  Y.  Herald  Tribune 

Busmess  Review  (w) .  W.  S.  Cousins .  King  Feature  Syndicate.  Inc. 


Babs-beauty  service  (d)  (>2) . 

Beauty  (ill.  by  Stevens)  (d) . 

Beauty  (ill.  by  Stevens)  (d) . 

Beauty  Articles  (d) . 

Beauty  Box  (d)  (ill.) . 

Beauty  Culture  (d) . 

Beauty  and  How  (d)  (300) . 

Beauty  and  You  (d-s)  (.500) . 

Beauty  Arts-beauty  service  (w)  (2) . 

Beauty  Chats  (d)  (2-ill.)  (500) . 

Beauty  Column  (d-s)  (■$) . 

Beauty  Recipes  of  Famous  Women  (d) 

(500)  . 

Milady  Beautiful  (.'4)  (d) . 


BEAUTY 

Dorothy  Stockley .  Ixclger  .Syndicate 

Helen  Jameson .  King  Featiires  .Syndicate,  Inc. 

Mme.  Qui  Vive .  King  Features  .Syndicate,  Inc. 

Josephine  Huddleston. . .  .  NewspaiKT  Feature  Service,  Inc. 

Helen  Follett .  International  Feature  Service,  Inc. 

Gladys  Glad .  Central  Press  Association 

V.  E.  Meadows .  United  Feature-Metropolitan 

Viola  Paris .  Conde  Nast  Syndicate 

Ix)i8  lyeeds .  ledger  Syndicate 

Edna  Kent  Forbes .  George  Matthew  .Adams  Service 

Antoinette  Donnelly .  Chicago  Tribune  Newspapers 

Diana  Dare .  ledger  Syndicate 

Ix)is  leeds .  ledger  Syndicate 


Auction  Analyzed  (w)  (1,000) .  Wynne  Ferguson .  Bell  Syndicate,  Inc. 

Auction  and  Contract  Bridge  (d-w)  (750).  Wilbur  C.  Whitehead.  . . .  Bell  Syndicate,  Inc. 

Bridge  (d) .  Van  Damm .  King  Features  Syndicate,  Inc. 

Bridge  (d)  (400) .  Milton  C.  Work .  National  Newspaper  Service 

Contract  and  Auction  (w)  (700)  (ill.) _  Milton  C.  Work .  National  Newspaper  Service 


AUTOMOBILE 

Among  Us  Motorists  (w) .  Premier  Syndicate,  Inc. 

Among  Us  Motorists  (w)  (I) .  William  ITlman .  ITlman  Feature  .Service 

Articles  on  Automobiles  (w)  (1,200) ....  Freclerick  C.  Russell . The  Russell  .Service 

Auto  Driving  Tests  (d)  ( '4  ill.) .  Marjorie  Van  de  Water.. .  .Science  Service 

Autolines  (w-d)  (150-900) .  Frederick  C.  Russell . The  Russell  Service 

Automobile  Column  (w)  (' j-I) .  Robert  M.  Roes .  Universal  Service 

Automobile  dispatch  giving  latest  de-  . 

velopment  in  automobile  field(w)(800)  E.  Y.  Watson .  North  .American  Newspaper  Al¬ 

liance 

Automobile  Feature  Articles  (w)  (1,000).  Carter  Walker .  The  Russi-ll  Serx-ice 

Automobile  Feature  Article  (w)  (1) .  William  ITlman .  ITlman  Feature  Service 

Automobile  Letter  (w) .  J.  E.  Schipi)er .  International  Feature  Service,  Inc. 

Automobile  News  (d) .  Staff .  Holmes  Feature  Service 

Automobile  Section  Features  (w)  (6 

wkly  items  various  sizes) .  Varii>us .  Associated  Editors 

Auto  S^ice  (w) .  lsra«T  Klein .  NE.A  Service.  Inc. 

Better  Driving  (w)  (300) .  Fredc-rick  C.  Russell . The  Russell  .Service 

Looking  Over  the  Cars  (w)  ('4) . Staff .  Ullman  Feature  .Service 

Milady’s  Motor  (w)  (800) .  Frederick  C.  Russell . The  Russell  .Service 

Mirrors  of  Motordom  (w)  (.%) . Staff .  Standard  Editorial  Service 

Money  Savers  for  Motorists  (w)  (,'4). .  Staff  .  Standard  hMitorial  Service 

Motor  Digest  (wl  (1,000) .  F.  W.  Warrington .  Penn  Feature  Syndicate 

Motoring  with  Mary  (w)  (' 4) .  Mary  Jane  Moore .  Ullman  Feature  .Service 

Motorists,  Hints  for  (3w)  (1) .  .Albert  L.  Clough .  International  Syndicate 

Motor  Page  (Canadian)  (w)  (7-8) .  . .  Star  Newspaper  Syndicate 

Motors  and  Their  Care  (w)  (1,000) .  F.  W’.  Warrington .  Penn  Feature  Syndicate 

lohn  Smith  and  His  Car  (w)  (700) .  Frederick  C.  Russell .  The  Russell  Service 

TTut  Motor  Car  of  Yours  (w)  04) . Staff .  Ullman  feature  Service 

The  Sun^y  Motorist  (w)  (I) .  William  Ullman .  Ullman  Feature  l^rvice 

When  Milady  Motors  (w)  (800) . Gilland  Mason .  The  Rus.sell  SerxTce 

Your  Car  and  Mine  (w)  (1) .  William  Ullman .  Ullman  Feature  Service 

AVIATION 

Along  The  Airways  (w)  ('4) .  Staff .  Ullman  Feature  .Service 

Sherman  B.  Altick  Aviation  Feature. . . .  .Sherman  B.  Altick .  Consolidated  Press  .Association 

Aviation  (w)  (1,000) .  Byard  F.  Brogan .  Penn  Feature  Syndicate 

Aviation  Feature  Article  (w)  (1) .  Frank  J.  Carmody .  Ullman  Feature  Service 

Aviation  History  (w)  (2  col.  ill.)  (300) . .  E.  L.  Tinsmann .  .Associated  Editors 

Aviation  News  (d)  (spot) .  Bruce  Gould .  New  York  Evening  Poet  News 

Service 


Canada’s  Story  Day  by  Day  (d)  (200) .  Batten  Limited 

Canadian  Letterpress  (d)  (8,000-12,000)  .  Star  Newspaper  Service 

(This  service  covers  interviews,  col- 
ums,  women’s  page,  editorial  page, 
stMrt  page,  and  financial  service). 

Canadian  Magazine  Page  Mats  (w)  (7-8)  .  Star  Newspaper  Syndicate 

Canadian  Quiz  (Column  (d)  (200) . Frank  Yeigh .  Batten  Limited 

Canadian  Weekly  Half  Page  (7-8) .  Star  Newspaper  Syndicate 

Capital  and  Washington  Gossip .  Anthony  Wayne  and 

Nancy  Lyndon .  Affiliated  Press  Service 

Capital  Silhouettes  (d)  ('4) .  George  Rothwell  Brown. .  Universal  Service 

Carey  Orr  (cartoon)  (d-s)  (2-panel) .  Chicago  Tribune  Newspapers 

Chatting  By  Mail  (d)  (1) .  Vivian  Shirley .  Ixdger  . “indicate 

Child  Psychology  (d)  .  Dr.  Garry  C.  Myers . Central  Press  Association 

Children’s  Feature  (w)  ((4) .  Chicago  Tribune  New^apers 

Children’s  Page  (w)  (7-8) .  World  Color  Printing  Co. 

Children’s  Page  (w)  (fp) .  Staff .  International  indicate 

Child  Training  Articles  (4) .  Constance  Cameron .  International  Feature  Service,  Inc. 

Church  Page  Service  (w)  (6  wkly  items 

various  sizes) .  E.  L.  Tinsmann .  Associated  Editors 

Churches  of  The  World  (w)  (2  col.-ill.) 

(250) .  E.  L.  Tinsmann .  Associated  Editors 

Classified  Promotion  Service  (w-d)  (ill.).  Various .  Associated  Editors 

Classified  Technique  (w)  (Loose  leaf 
pages  for  binders)  (not  for  publica¬ 
tion) .  W.  H.  Hershey .  Associated  Editors 

Club  Ethics  (w)  ( V4) .  Chicago  Tribune  Newspapera 

John  S.  Cohen,  Jr.,  Movie  Letter  (w) . .  John  S.  Cohen.  Jr .  Consolidated  Press  Association 

Come  to  Church  Sunday  (w)  (p) .  J.  L.  Keyes .  Keyes  Advertising  Service 

Contest  —  Bride’s  Diary  (ill.)  (-w) .  Register  &  Tribune 

Contest  —  Funny  Face  (ill.)  (d-w) .  Register  &  Tribune 

Contest  —  Missing  Title  (ill.)  (w) .  H.  I.  Carlisle .  Register  A  Tribune 

Contest  —  Scramble  Zoo  (ill.)  (d-w) .  Register  A  Tribune 

Contest  —  Which  Girl  Shall  Warren 

Marry?  (ill.)  (d-w) .  Register  A  Tribune 

Contest  —  Which  Man  Shall  Marion 

Marry?  (ill.)  (d-w) .  Register  A  Tribune 

Convention  News  (d) .  Staff .  Holmes  Feature  Service 

Cook  Book  (d-s)  (V4) .  Meta  Given .  Chicago  Tribune  Newspapers 

Cook-Coos  (d) .  Ted  Cook .  King  Features  Syndicate,  Inc. 

Cooking  Recipes  (w)  Cj) .  .Staff .  Columbia  Newspaiwr  .Service 

Correct  English  (d)  (100) .  Charlotte  Brewster  Jordan  Ix>dger  Syndicate 

Cosmopolite-wire  dispatch  Continental 

News  and  Gossip  (w)  (800) .  Rose  Patterson .  North  .American  NewspajHT.Alhsnoe 

Cosy  Comer  Stories  (w)  (J4) . . .  Aunt  Susan .  Columbia  Newspaper  Service 

Craig  Kennedy  Stories  (d) .  Arthur  B.  Reeve . Craig  Kennedy  Service  Corp. 

Crime  Prevention  Feature .  Craig  Kennedy  Service  Corp. 

Current  Motoring  (.d-w)  (150-1,200) _  Frederick  C.  Russc-ll . The  Russell  Service 

Cutest  Thing  Baby  Ever  ^id  (di  (100) .  Graphic  Syndicate,  Inc. 

COLUMNS 

About  Broadway  (d-s)  ()4) .  Sidney  Skolsky .  Chicago  Tribune  Newspa|)er§ 

All  in  A  Day  (d) .  Mark  Hellinger .  King  Features  Syndicate,  Ino. 

Columns-comments,  interview  (d-w) 

(1,200) .  P.  V.  Collins .  Paul  V.  Collins  International  Xew 

paper  Syndicate 

Daily  Washington  Letter  (d) .  Rodney  Dutcher .  NEA  Service.  Inc.  . 

Bob  Davis  Recalls  (tri-w) .  Robert  H .  Davis .  Consolidated  Press  Association 

Dorothy  Dix  Service  (d)  (1) .  Dorothy  Dix .  Ledger  Syndicate 

On  Broadway  (d) .  Walter  Winchell .  King  Features  Syndicate,  Inc. 


Star  Newspaper  Syndicate 

Batten  Limited 

Star  Newspaper  Syndicate 

Affiliated  Press  Service 
Universal  Service 
Chicago  Tribune  Newspapers 
Ixdger  .“^ndicate 
Central  Press  Association 
Chicago  Tribune  Newspapers 
World  Color  Printing  Co. 
International  ^ndicate 
International  Feature  Service,  Inc. 

Associated  Editors 

Associated  Editors 
Associated  Editors 


Associated  Editors 
Chicago  Tribune  Newspapers 
Consolidated  Press  Association 
Keyes  Advertising  Service 
Register  A  Tribune 
Register  A  Tribune 
Register  A  Tribune 
Register  A  Tribune 


Daily  Diet  Receipe  (d) .  Dinah  Day .  Globe  Newspaper  Syndicate 

Daily  Life  Problems  (d-s)  (I) .  Doris  Blake .  Chicago  Tribune  Newspapers 

Daily  Market  Letter  (d) .  The  News  Service  of  Wall 

St.,  Inc .  Kay  Features,  Inc. 

Daily  Mirror  of  Washington  (d)  (54)  ■  ■  •  Clinton  W.  Gilbert . Ledger  Syndicate 


Register  A  Tribune 

Register  A  Tribune 
Holmes  Feature  Service 
Chicago  Tribune  Newspapers 
King  Features  Syndicate,  Inc. 
Columbia  Newspaiier  .Service 
Ix>dger  Syndicate 

North  .American  NewspajHT  .Allisnoe 
Columbia  Newspaper  Service 
Craig  Kennedy  Service  Corp. 
Craig  Kennedy  Service  Corp. 

The  Russell  Service 
Graphic  .Syndicate,  Inc. 


Daily  Mirror  of  Washington  (d)  04)  .  - .  Clinton  W.  Gilbert . 

{Coiitiuued  on  page  46) 
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FEATXTRE 


AUTHOR 


SYNDICATE 


FEATURE 


D — Continued 


Dmil;  Pktore  Mat  Serrice  (d) . Batten  Limited 

Daily  Science  News  Bulletin  (d)  (2 ill.).  Staff  authorities . Science  Service 

Daily  Tme  Life  Stories  (Tabloid  page) . Chicago  Tribune  Newspapers 

De  Way  to  A  Man’s  Heart  (d)  (250) . . .  Emma  Speed  Sampson. . .  Bell  Syndicate,  Inc. 

Dairy  of  a  Fashion  Model  (tri-w) . Grace  Thorncliffe .  Newspaper  Feature  Service,  Ino. 

Dinner  stories  (d) .  Central  Press  Association 

Domestic  Science  (tri-w) .  Hannah  Wing .  International  Feature  Service,  Ino. 

Dramatic  News  and  Reviews  (d) . Staff .  Holmes  Feature  Service 

Dramatic  Review  (w) .  Gilbert  Swan .  NEA  Service,  Inc. 

Domm  and  Dnmmer  (w)  (H’  p.  ill.). ...  H.  I.  Phillips .  Associated  Newspapers 

D-X  Radio  Programs  (d)  (1) .  Audio  Service 


AUTHOR 

FICTION 

(See  Serials) 


Daily  Novelty  (d)  (2) . 

Daily  Short  Stories  (d) .  Vulous . 

The  Daily  Novelties  (d)  (250-300) . 

Fiction  (w)  (fp) . 


Fiction  (d-w) . 

Fiction  (book  lengths) .  Various . 

Fiction  (d)  (2,000) .  Various . 

Fiction,  serials,  released  once  a  month . 


Earthquake  Reporta  (^) . 

Eat  and  Be  Happy  (d)  (350) . 

Education  (w)  (1,000) . 

Efficient  Housekeeping  (d)  (500) . 

Ellis  '*  Go-to-Chnrch  ”  Ads.  (w)  (fp). . . 
Ellis  Sunday  School  Lesson  (1,200)  (w) . 
Bmharrassing  Moments  (d)  (100) . 

Epics  of  Hie  Ah  (w)  (1,500). 

Etiquette  (d)  (K) . 

Etiquette  (d) . 

Bvening  Story  (d)  G,000) 

Everyday  Questions  and  Answers  (d) 

(1,000) . 

Every-Week  8p.  ready-print  magazine 

section  (w) . 

Every-Week,  12p.  ready-print  magazine 

section  (w) . 

Expectant  Fathers  (w)  (1,500) 

Exploit  and  Adventure  (w)  (fp) 


Cooperating  seismologists. 
Dinah  Day. 

C.  H.  Schall . 

Laura  A.  Kirkman.. 

Dr.  William  T.  Ellis. 
William  T.  Ellis . 


Laurence 
Driggs 
Helen  Decie 
Kathrine  de  Peyster 


I.aTourette 


Science  Service 
Globe  Newspaper  Syndicate 
Penn  Feature  Syndicate 
George  Matthew  Adams  Service 
Unit^  Feature-Metropolitan 
The  Ellis  Service 
Graphic  Syndicate,  Inc. 

Independent  Syndicate,  Ino. 
I.ed^  Syndicate 
Premier  Sradicate,  Inc. 
Associated  Newspapers 


Fiction  (Ill.)  (d-w) . 

Fiction  (daily  short  story,  weekly  short 
story,  novelette  service,  feature  book 

len^  novels) . 

Funny  Little  Stories  (fiction)  (2w)  (250)  Joseph  Alger . 

Goodnight  Stories  (d) .  Max  Trell. . . 


Dr.  8.  Parkes  Cadman. . .  N.  Y.  Herald  Tribune 


Doi^Elas  V.  Martin . 
Various. 


NEA  Service,  Inc. 

NEA  Service,  Inc. 
Independent  Syndicate,  Inc. 
Unit^  Feature-Metropolitan 


A  Man  and  His  Money  (w) . 

Aviation  Stock  Studies  (W) . 

Roger  W.  Babson  Weekly  Letter  (w) . . . 

Business  and  Labor  (w)  (1,000) . 

Business  News  Service  (d) . 

Business  Today  (d)  (1) . 

Business  Review  (w) . 

Business  Trends  (d)  (charts) . 

Cambridge  Business  News  Service  (d) 

(2)  (chart) . 

Everybody’s  Business-wire  dispatch  on 
business  and  finance  (d)  (800) . 


FINANCIAL 

George  L.  Moore . . . , . 

Staff . 

Roger  W.  Babson . . . . 

C.  H.  Schall . 

SUff . 

Paul  Willard  Garrett. 

Staff . 

Staff . 


Staff . 

John  F.  Sinclair. 


EDITORIALS 

Editorial  (d)  (1,000) . 

Editorial  (d) .  SUff . 

Editorials  (d)  (750) .  John  Carlyle . 

Editorials  (w)  (2) .  SUff . 

Editortels  (d)  (300) .  SUff . 

Editorials  (d) .  Emile  Gauvreau . 

Editorials  (d) .  Bruce  Catton . 

Editorials  (w)  (I) .  Frank  Parker  Stockbridge 

Editorials  (w)  (IV^) . 

Editorials  (d)  (200) .  Robert  QuiUen . 

Editorials  (d-w) . 

Editorial  Paragraphs  (w)  (1) .  SUff . 

Editorials  on  political  sitnatkms .  Charles  S.  Strong . 

What  About  (Editorial)  (d)  (t) . 8.  K.  Swift . 


Fining  Press  Syndicate 
Holmes  Feature  .Service 
Associated  Newspapers 
Editor's  Copy 
Graphic  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

NEA  Service,  Inc. 

Publishers'  Autocaster  Service 
Publishers'  Autocaster  Service 
Publishers  Syndicate 
M.  E.  Weaver  Syndicate 
Editor's  Copy 

Scandinavian  American  News 
Bureau 

ContinenUl  Press  Feature*  Syndi- 
caU 


niu  I 

Filler  Service . 

Financial  Articles  (d) .  B.  C.  Forbes . 

Financial  Articles  (d)  (Vi-I) .  Broadan  Wall . 

Financial  Articles  (d)  (H-1) .  Merryle  S.  Rukeyser. 

Financial  Condition  Chs^  (w)  (charts)  SUff . 

Financial  Feature  (w) .  Allard  Smith . 

Financial  Forum  (w)  (2) . 

Financial  Markets  (d)  (1) .  Frederick  Gardner. . . 


Financial  Press  Opinions  (d) .  Staff . 

Financial  Review  (w)  .  Kenneth  S.  Van  Strum. 

Financial  Service  (N.  Y.  Markets)  (d) . .  N.  Y.  Evening  Post. . . . 
General  Financial  Series . 


How’s  Business  (tri-w) .  Freling  Foster . 

Investor’s  Column  (d-s)  (14) .  Howard  Wood . 

Money  at  Work  (d)  (1x8  In.) .  Various . 

Stock  a  Day  (d)  Um)  (1-chart) . J.  C.  Royle . 

Stock,  Bond  and  Curb  Market  Tables 

(d)  (Sp) .  New  York  Evening  Post.. 

What’s  Behind  Your  Stock  (d)  (1)  (c^rt)  SUff . 


SYNDICATE 


Tyedger  SyndioaU 
International  Feature  Service  h. 
Keystone  Feature  Service. . .  ^ 
ContinenUl  Press  Feature  SnA 
cate 

Doubleday-Doran  Syndicate 
Globe  Newspaper  Syndicate 
National  Nempaper  Service 
North  American  Newspaper  AH, 
anoe 

Register  &  Tribune 


Service  for  Authors,  Inc. 

M.  E.  Weaver  Syndicate 
Newpaper  Feature  Service,  Ine, 


Publishers  Financial  Bureau 
Publishers  Financial  Bureau 
Publishers  Financial  Bureau 
Penn  Feature  Syndicate 
Holmes  Feature  Service 
Ledger  Syndicate 
Holmes  Feature  Service 
Publishers  Financial  Bureau 

Cambridge  Associates,  Inc. 

North  American  Newspaper  AIB* 
anoe 

Publishers  Financial  Bureau 
World  Wide  News  Service 
Premier  SyndicaU,  Inc. 
Universal  Service 
Universal  Service 
Publishers  Financial  Bureau 
NEA  Service,  Ino. 

,  Audio  Service 

.  New  York  Evening  Poet  New 
Service 

.  Publishers  Financial  Bureau 
.  Financial  Press  Service 
.  I.«<tor  Sradicate 
,  Chicago  Journal  of  Commerce  Syn¬ 
dicate 

,  Ki^  Features  Syndicate,  Inc 
.  Chicago  Tribune  Newspapers 
,  Associated  Editors 
.  Bell  Syndicate.  Ino. 

Ledger  Syndicate 
Cambricw  Associates,  Inc. 


Fairfax  Articles  (tri-w) . 

Famous  Phrases  (bi-w) . 

Farm  Gossip  (w)  (1) . 

Farm  Life  in  Washington  (w)  (350) .... 

Farm  Service,  Hi.  (w) . 

Fast  Mail  Service  (ill.) . 

Favorite  Hymns  (series  of  72)  (400) _ 

Feature  Interviews  (w)  (I)j) . 

Feature  Letter  (w) . 

Feature  Specials . 

Fighters  Letters  to  Manager  (w)  (1,000) 

Fillers  A  Justiflers  (w) . 

Films  Todsy  (d)  (400) . 

Find  the  Missing  Person  (d)  (2  x  Vi)... 
Irving  Fisher  Syndicate  (d-w)  (d-300; 
w-4  col.) . 


Food  Facts  (d) . 

Food  Articles  (tri-w) . 

Foreign  News  and  Views  (w)  (1,000) . . . 

Foreign  News  Service  (d)  (4) . 

Foreign  News  Service  (w) . 

For  the  Woman  Reader  (w)  (2) . 

Fragments  from  Great  Poems  (d) 

(2-150) . 

Freaks  In  The  News-wire  dispatch  about 
odd  events  in  news  throughout  the 
world  (d)  (000) . 


Beatrice  Fairfax . 

M.  H.  •nilitt . 

Dr.  L.  8.  Wolfe . . 

Frank  Weller . 

Israel  Klein . 

Rev.  ArcW  Wallace. 

Caleb  Johnson . 

Staff . 

Walter  Davenport. . . 

juiia  Shaw^l . 


International  Feature  Service,  Ine. 
Newspaper  Feature  Service,  Inc. 

Elditor's  Copy . 

Associated  ness  Feature  Se^ce 
NEA  Service,  Inc. 

Star  Newspaper  Service 
Batten  Limited 
Publishers'  Autocaster  Service 
Holmes  Feature  Service 
Finiiw  Press  Syndicate 
Bell  Simdicate.  Ino 
NEA  Service.  Inc. 


Gadabout  Patterns  (d)  (SO)  (ill) . The  Gadabout . 

Garden  Plans  (w)  (H) .  Mary  McGovern . 

General  Foreii^  News  Festures  (d-w) . 

General  News  Service  (d) . Staff . 

Getti^  Personal  (d)  (200) . J.  S . 

Gilbert’s  Dispatches  (4-fiw)  (800) .  Clinton  W.  Gilbert . 

Gladvs  Glad  on  Beauty  (d) . Gladys  Glad . 

Good  Manners  (d)  (150) .  Frances  Allan . 

Good  Manners  (d) .  Mrs.  Cornelius  Beeckman 

Good  Things  to  Eat  (d)  (1,000) .  Dorothy  Wolff . 

Gossip  on  the  Lot  (tri-w)  (200) .  Julia  Shawell . 

Guide  to  New  Books  (daily  briefs)  (1). .  William  Soskin . 


Irving  Fisher . 

H.  B.  Brougham 
John  W.  Laird 
Harlow  Peters 
Royal  Meeker 
E.  W.  Diefendorf 

Alfred  McCann . 

Dr.  Royal  8.  Copeland. . . 

C.  H.  &hall . 

Ledger-Post  Foreign  Staff 

Staff . 

Florence  RJddick  Ikys . . . 


Graphic  Syndicate,  Ine. 
Associated  Newspapers 

Irving  Fisher  Syndicate 


Guiding  Your  Child  (d)  (250) .  Alice  Judson  Peale . 

H 


Ira  Wolfert. 


From  A  Senator’s  Diary  (w)  (I) . Robert  B.  Smith. 

Fun  in  Biack  and  White  (w)  (7-8) . 


King  Features  Syndicate,  Ino. 
Newspaper  Feature  Service,  Ine.  . 
Penn  Feature  Syndicate 
Ledger  indicate 
Holmes  Feature  Service 
Woman’s  Page  Copy. . . 

Graphic  Syndicate,  Ine. 

North  American  Newspaper  Alli¬ 
ance 

Ledger  Syndicate 
World  Color  Printing  Co. 


Hart’s  Puzzles  (w)  (5  1-5) .  John  F.  Hart . 

The  Haskin  Letter  (d)  (1) .  Frederic  J.  Haskin . 

Have  You  Heard-hints  for  women  (d)  (1)  . 

Heartbreak  Girl  (serial)  (ill.) .  Rob  Eden . 

Heart  Throbs  of  Famous  People  (d)  (12).  Joe  Mitchell  Chappie. . . 
Heart  Throbs  of  Famous  People  (d)  (12) .  Joe  Mitchell  Chappie . . . . 


National  Newspaper  Service 
Keystone  Feature  Service 
World  Wide  Nows  Service 
Holmes  Feature  Service 
Graphic  Syndicate,  Inc. 

Led^r  S^dicate 
Central  Press  Association 
Graphic  indicate,  Inc. 

Premier  Syndicate,  Ino 
Penn  Feature  Syndicate 
Graphic  Syndicate,  Inc. 

Now  York  Evening  Post*  Ntsi 
Service  *  4 

Associated  Press  Feature  ServiM 


Bell  Syndicate,  Ino. 
The  Haskin  Service 
NEA  Service,  Ine. 
Register  and  Tribune 
Joe  Mitchell  Chappie 
National  Magssine 


HEALTH 


FASHION 

A  Paris  Pattern  For  You  (d)  (m .  Eva  A.  Tingey . 

Dare  Interprets  the  Mode  (d-w)  (5M, 

2  col.  Ill) .  Dare’ . 

Elaine  Fashions  (d) . Elaine . 

Eleanor  Gunn  Fashion  Service  (d)  Oi) .  Eleanor  Gunn . 

Fashions  (w)  (fp) .  S  Dorian  A  Paris 

Couturiers . 

Fashions  (d) .  Lucien  I.eLong,  Mme.  Lis- 

,  ..  beth.  LucyClaire,  etc.. 

Fashions  (w)  (fp) .  Sarah  MarshaU  Cook _ 

Fashions  (3w)  (5M) .  Ann  Roberts . 

Fashions  (d)  (2)  (s)  (wkly  page) .  Dry  Goo^  Economist.... 

Fashion  Articles  (w)  (IJ4) .  Dorothy  Roe . 

Fashion  Drawing  and  article  (tri-w) ....  Marie  Marot . 

Fashion  Feature  (d) .  Lucien  I.eLong . 

Fashion  Flashes  (d) .  Alice  Alden . 

Fashion  Hints  (d) .  Mme.  lisbeth . 

Fashion  News  (d)  (2) .  Lucy  Park . 

Fashion  News  (w)  (fp) .  Lucy  Park . 

Fashion  Page  (w) . 

Fashion  Page  (w)  (f p) .  Whitney-Winsla w . 

Fashion  Plaque  (d)  (1) . 

In  Fashion  Now  (w)  (j) .  Staff . 

Lucille  Fashion  l^tterns  (d)  Of) . Lucille . 

Men’s  Fashions  (d)  Of) .  A.  'T.  GalUoo . 

Paris  Fashions  (w)  (fp) .  Bettina  Bedwell . 

Paris  Fashions  (d) . 

Pattern  Fashions  (d) . 

The  Latest  From  Queen  Fashion’s  Paris 

Court  (w)  (V^p) .  Eva  Tii^y . 

Today’s  Fashions  (bi-w) .  Vera  Winston . 

Women’s  Fashions  (d)  ()i) .  Bettina  Beda-ell . 

Women's  Style  Novelties .  Bjorn  Ulafsson . 


Ledger  Syndicate 

Associated  Newspapers 
International  Feature  Service,  Inc. 
United  Feature-Metropolitan 

Bell  Syndicate,  Ine. 

Central  Press  Association 
N.  Y.  Herald  Tribune 
N.  Y.  World 
N.  Y.  World 
Universal  Service 
Newspaper  Feature  Serviw,  Ine. 
Central  Press  Association 
International  Feature  Sovice,  Ino. 
Cent^  Press  Association 
Fashion  Coordination  Bureau,  Ino. 
Fashion  Coordination  Bureau,  Ino. 
International  Feature  Service,  Inc. 
International  Syndicate 
NEA  Service,  Inc. 

Editor's  (^py 

United  Feature-Metropolitan 
Chicago  Tribune  Newspapers 
Chicago  Tribune  Newspapers 
King  Features  Syndicate,  Ino. 
Premier  Syn^cate,  Inc. 

Ledger  Syndicate 
Newspaper  Feature  Service,  Inc. 
Chicago  Tribune  Newspapers 
Scandinavian  American  Newa 
Bureau 


NEA  Service,  Inc. 

Central  Press  Association 
National  Newspaper  Service 
S.  K.  8.  News 
Editor's  Copy 

Newspaper  Feature  Service,  Ine. 
Chicago  Tribune  Nesr^pers 
Columbia  Newspaper  Service 
Aseociated  Press  Feature  Service 
McCoy  Health  Service 
Continental  Press  Feature  Syndr 
cate 

Ledger  Syndicate 
Bell  Syndicate,  Ino. 

Publishers'  Autoeaster  Service 
Publishers’  Autocaster  Service 
Graphic  Syndicate.  Ino. 

United  Feature-Metropolitan 
Aaaociated  Press  Feature  Service 
Continental  Preaa  Feature  Syn* 
cate 

S.  K.  S.  Newa 


Daily  Health  Talk  (d) .  Dr.  Morris  Fishbein . 

Diet  and  Health  (d) .  Dr.  G.  Logan  Clendenning. 

Enjoy  Your  Health  (s)  (1,000) .  Dr.  Wm.  Brady. . 

Keep  Fit  (d)  Of ) .  Dr.  George  C.  Tallerday.. 

Health  and  Beauty  (w)  (%) .  Dr.  Sophia  Brunson . 

Health  Articles  (d) .  Dr.  Royal  8.  Copeland. . . 

Health  Column  (d-s)  Of) .  Dr.  W.  A.  Evans . 

Health  is  Happiness  (w)  (W) .  Staff . 

How’s  Your  HMlth?  (d)  (300) .  Dr.  lago  Galdston . 

Here’s  To  Your  Health  (d)  (000-700). .  Dr.  Frank  McCoy . 

Keep  Fit  (d)  Of) .  George C.  Tallerday,  M.D. 

Keeping  Mentally  Fit  (d)  (800) .  Dr.  Jos.  Jaatrow . 

That  Body  of  Yours  (d)  (000) . Dr.  James  W.  Barton. . . . 

The  Family  Doctor  (Health)  (w)  (2). . . .  John  Joseph  Gaines,  M.D. 

The  Family  D^tor  (w)  Of) .  Dr-  J-  J-  Gaines . 

How  of  Health  (d)  (250) .  G.  Leroy  Dale . 

Your  Ciood  Health  (0-w)  (1,000) .  Dr.  Clarence  W.  Lieb. . . . 

Your  Health  and  Your  Brain  (d)  (300)..  Dr.  Leland  B.  Alford.  .  .  . 

Your  Health  (s)  (1) .  George  C.  Tallerday,  M.D. 

Your  Health  (s)  (1) .  Dr.  George  C.  Tallerday.. 

Helping  the  Homemaker  (d)  (500) .  Mrs.  Alexander  George.. .  Associated  Press  Feature  Srivict 

WilUam  J.  Henderson  Music  Letter  (w).  William  J.  Henderson. . . .  Consolidated  Press  Association 

Higblights  of  Fashion  (d)  (300  ill.) .  Benne  Hall .  Graphic  Syndicate,  Ino. 

Hints  Ter  the  Hostess  (d)  (500) . Patricia  Kent .  Conde  Nast  Syndicate 

Hints  For  Home  (w)  (1) .  Nancy  Hart .  Publishers’  Autocaster  Service 

Hints  fot  the  Home  (w)  (U) .  Nancy  Hart .  Publishers’  Autoeaster  Service 

Hints  to  the  Housewife  (w)  ()f) . .  Columbia  Newspaper  Service 

Hokus  Pokus  (humorous  column)  (d) . .  William  Davy .  Central  Press  Association 

Hollywood  Letter  (d) .  Harrison  Carroll .  Premier  Syndicate.  Inc. 

Home-Building  Plans  (w)  (3  col.) .  Various .  Associated  Preaa  Feature  Service 

Home  Decoration  (w)  (3  col.) .  Various .  Associated  Press  Feature  Service 

Home  Decoration  (2  w)  (500) .  Alma  Zaisa .  N.  Y.  World 

Home  Economics  (w)  (4  p.  tab.) .  N.  Y.  Herald-Tribune 

Home  In  Good  Taste,  The  (d)  (K).  ■  Sara  Hiland .  Ledger  Syndicate 

Home  Kitchen  (tri-w) .  Alice  Lynn  Barry .  Newspaper  Feature  Service,  ina 

Homemaker,  The  (d)  (1) .  Nancy  Carey .  Ledger  Syndicate 

Home  Making  Helps  (tri-w) .  Eleanor  Rosa .  Newspaper  Feature  Servira. 

Home  Sewing  (S-w)  (ill.)  (250) .  Ruth  Wyeth  Spears .  George  Matthews  Adams  Servici 

Horoscope  (d-s)  (8  in.) .  Wynn .  Chicago  Tribune  Newspapers 

Horoscope  (d) .  Genieve  Kemble .  Newspaper  Feature  Service,  Inc. 

Hotel  News  New  York  (d) .  Staff .  Holmee  Feature  Service 

Hotel  Stenographer  (d)  (300) .  Roe  Fulkerson .  McNaught  Sjmdicate,  Inc. 

Household,  The  (d)  (250)  (1-2  ill.) .  LeBaron  Walker . Bell  Syndicate,  Inc. 

Household  Hints  (d) .  Mrs.  Mary  Norton . Central  Press  Association 

Household  Hints  (tri-w)  (100) .  Graphic  Syndicate,  Inc. 

(Continued  on  page  48) 
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Dorothy  Dix 


J,  Norman  Lynd 


Somebody'*  Stenog 


Loi*  Leeds 


Hairbreadth  Harry 


In  The  Rough 


0,  J 


It’s  Not  Salesmen’s  Ballyhoo 

IT’S  WHAT 
EDITORS  SAY 

That  Has  Steadily  Increased  Sales  Of 

LEDGER  SYNDICATE  FEATURES 

Throughout  the  Entire  Recent  Period  of  So-Called  “Hard  Times” 


DOROTHY  DIX:  would  just  as  soon  try 

to  publish  without  the  Associated  Press.” — Walter 
M.  Harrison,  OKLAHOMA  CITY  TIMES.  “Out¬ 
standing  among  all  features." — W.  P.  Plummer, 
ALBANY  KNICKERBOCKER  PRESS.  “Best  fea¬ 
ture  of  its  kind  in  America.” — Paul  Bellamy, 
CLEVELAND  PLAIN  DEALER. 

MAGAZINE  PAGES:  “invaluable  to  us.  We 
could  not  do  without  them.” — BUFFALO  COUR¬ 
IER-EXPRESS.  “The  best  in  the  market."— 
OKLAHOMA  DAILY  OKLAHOMAN. 

FOREIGN  NEWS  SERVICE:  »it  deals  with 
real  history  as  well  as  being  interestingly  written, 
making  a  feature  which  brings  the  Transcript 
many  compliments  and  in  which  the  Transcript 
takes  much  pride.” — Geo.  S.  Mandell,  BOSTON 
TRANSCRIPT. 

DAILY  MIRROR  OF  WASHINGTON,  by 

Clinton  W.  Gilbert:  "The  outstanding  man’s  fea¬ 
ture  of  our  paper  and  we  would  not  want  to  be 
without  it  under  any  circumstances.” — L.  T.  Rus¬ 
sell,  NEWARK  LEDGER.  “It  makes  the  figures 
of  public  life  real  human  beings.” — Leonard  Nich¬ 
olson,  NEW  ORLEANS  TIMES-PICAYUNE. 

HAIRBREADTH  HARRY:  “The  best  comic 
published  anywhere,  barring  none.  The  funniest, 
most  colorful  and  cleverest  comic  being  turned 
out.”— H.  M.  Crist,  BROOKLYN  EAGLE.  “We 
believe  our  readers  tui'n  to  ’Hairbreadth  Harry’ 
first.”— ST.  PAUL  PIONEER  PRESS.  “In  a  vot¬ 
ing  contest  of  our  readers  ’Hairbreadth  Harry’ 
ranked  first  In  popularity.” — MILWAUKEE  SEN¬ 
TINEL. 

SOMEBODY’S  STENOG:  “The  supreme 
comic  used  by  us.”— NEWARK  MO.RNINO  LED¬ 
GER.  “Best  piece  of  comic  work  now  running.” — 
TACOMA  LEDGER.  “Largest  following  of  any 
strip  on  our  comic  page.” — NORWALK  HOUR. 

CONNIE:  “It  Is  seldom  that  a  strip  gets  the 
public  approval  that  ’Connie’  has  enjoyed  so  soon 
after  its  introduction;  but  it  has  all  the  necessary 
elements  of  good  art,  adventure,  romance  and 
wholesomeness.” — W.  Lawrence  Dickey,  KAN¬ 
SAS  CITY  JOURNAL-POST.  “Has  a  big  hold 
upon  the  community.  It  was  a  success  almost 
from  the  day  of  its  first  appearance.” — Frank  M. 
Sparks,  GRAND  RAPIDS  HERALD. 

IN  THE  ROUGH:  “Our  best  pulling  strip. 
We  would  not  do  without  it.” — Arthur  Sennett, 


NEWARK  NEWS.  “Chosen  as  the  only  comic  in 
our  paper.” — Julian  S.  Mason,  NEW  YORK  EVE¬ 
NING  POST. 

VIGNETTES  OF  LIFE:  “  L  y  n  d  ’  s  sketches 
have  a  delicious  flavor.  His  subjects  are  close 
to  life.  A  splendid  feature  for  any  Sunday  news¬ 
paper.”— GRAND  RAPIDS  HERALD.  “His  peo¬ 
ple  are  real  folk  and  the  art  work  is  superb.” — 
J.  H.  Cranston,  TORONTO  STAR  WEEKLY. 

DIZZY  DRAMAS:  “Just  a  note  to  make  sure 
that  we  may  depend  indefinitely  on  a  continuous 
supply  of  ’Dizzy  Dramas’,” — MINNEAPOLIS 
JOURNAL. 

SONNYSAYINGS:  “Absolutely  necessary  to 
our  back  page.  To  miss  it  for  a  day  brings  a 
storm  of  protests  too  hot  to  handle.” — WATER- 
BURY  DEMOCRAT.  “The  cleverest  kid  comic 
of  the  small  space  variety.”  —  WASHINGTON 
STAR.  “Most  pleasing  small  feature  we  carry.” 
—NEW  YORK  EVENING  POST. 

SYKES’  CARTOONS:  ‘Where  other*  shadow- 
box  with  a  subject  he  puts  over  the  punch  every 
time.” — LIFE,  New  York.  “Have  the  vigor  and 
vitality  to  be  found  in  the  creations  of  a  cartoon¬ 
ist  whose  artistic  ability  is  backed  by  broad  In¬ 
formation  and  keen  intelligence.” — WORCESTER 
TELEGRAM-GAZETTE. 

BATCHELOR’S  CARTOONS:  “I  can  assure 
you  that  they  will  be  a  permanent  feature  in  the 
Evening  Post  in  prominent  position.” — Chas.  A. 
Segner,  CHICAGO  EVENING  POST. 

LOIS  LEEDS’  BEAUTY  SERVICE:  “Our 
readers  demand  the  beauty  talks  of  Lois  Leeds.” 
—  Moses  Strauss,  CINCINNATI  TIME8-8TAR. 
“Draws  more  mail  In  our  care  than  any  feature 
we  have  ever  used,  by  far.”  —  HOLLYWOOD 
CITIZEN.  “The  mounting  score  for  Lois  Leeds 
is  indeed  pleasant  to  contemplate,  for  since  Jan. 
1  she  has  been  averaging  819  letters  a  week.” — 
DETROIT  NEWS. 

THE  HOMEMAKER:  “Bringing  more  in¬ 
quiries  than  any  other  feature  that  we  are  run¬ 
ning.” — BRIDGEPORT  POST.  “Each  week  about 
one  hundred  letters  are  received.” — BO>8TON 
TRANSCRIPT.  “More  than  filling  a  long-felt  want 
— a  personally  conducted  home  economics  depart¬ 
ment.”— CINCINNATI  TIME8-8TAR.  “The  re¬ 
sults  have  been  more  than  satisfactory.”— CHI¬ 
CAGO  EVENING  POST. 


SEND  FOR  OUR  NEW  CATALOG— No.  11 
Describing  the  above  and  our  following 

NEW  FEATURES 

JACK  SWIFT:  Daily  continuity  strip  of  high  adventure,  by  Colson  and  Farrell.  PUZZLE 
PAGE:  By  Walter  Gibson  (Weekly).  A  LA  LULU,  Daily  pungent  flapper  cartoon  by  Halvor 
Rasmusson.  MRS.  SCOn*S  FOOD  TALKS  (daily  &  Sunday).  EVA  A.  TINGEY'S  PARIS 
FASHION  SERVICE,  with  letters  from  great  couturiers.  RUTH  STUYVESANT’S  FASHION 
SERVICE,  of  New  York  Evening  Post  (daily  &  weekly).  WHO  ARE  YOU,  family  names,  coats* 
of-arms,  etc.  (daily!.  PALMISTRY  (daily).  ANECDOTES  OF  CELEBRITIES  (daily).  THE  CHAT¬ 
TERBOX,  Illustrated  jingles  for  kiddies,  by  Julia  Coleman. 
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House  and  Garden  (d)  (2-3) . 

House  Plan  Service  (w)  (mats)  (2) . 

House  Plans  (w)  (3) . 

House  Plans  (series  of  50)  (800)  . 

Household  Suggestions  (d)  (1,000) . 

Housewife’s  Idea  Box  (d)  OA) . 

How  It  Started  (d)  (150) . 

Housewifely  Wisdom  (w)  (7-8)  . 

How  to  Shop-Shopping  Hints  (d) . 

How  Women  Can  Make  Money  (w) 

(1,500) . . 

Howe  About  Everything  (w)  (1,000) .... 

How’s  Business  (w)  (21  (chart)  . 

Hughes  articles  (2-w)  (2,000) . 

Human  Mechanics  (w) . 

Humor  ( w) . 

Humor  Columns  (d)  (w)  (1) . 

Human  Documents  (series  of  78)  (200). 
Hunun  Interest  Feature  (d)  (300-500). 

Humorous  Articles  (w) . 

Humorous  Articles  (w)  (1,000) . 

Humorous  Articles  (w)  (1,000) . 

Humorous  Articles  (w)  (500) . 

Humorettes  (w)  ( I ) . 

Humor  Gala  xy ,  brief  articles  by  famous 
hiunorists  (w) . 


I’ll  Tell  You  Why  (d)  (1.50) . 

III.  Feature  Stories  for  Women  (d). 


House  and  Garden  editors. 

Chester  H.  Disque . 

Maurice  D.  Klein . 

Dorothy  Wolff . 

Rae  Rihler . 

Jean  Newton . 


Wm.  H.  Baldwin. . . 

Mae  Saveli  Croy .  . 

K.  W.  Howe . 

Staff . 

Rupert  Hughes.  .  . 
H.  I..  Hershensohn 
Westbrook  Pegler . 

"  Doc."  Benjamin 
Anns  E.  Pennie .  . . 


Sam  Heilman ... 

Ed.  Hoi)e  . 

Wesre  Holbrook 
Frank  .Sullivan 


Illustrated  News  Features . 

III.  News  Feature  Stories  (d) . 

Indoor  and  Outdoor  Gardens  (d)  ('2).. 

Industrial  News  and  Features  (d) . 

In  New  York-colunm  (d)  (I) . 

Inspirational  Editorial  (signed)  (d)  (250) 

Inspirational  Talks  (d) . 

Inspirational  Talks  (d) . 

In  The  Best  of  Humor  (w)  (I, .500-2,000) 


Interior  Decoration  (d)  (m . 

International  Sunday  School  strip  <w) 

(5) . 

Interpretive  Articles  (w)  (1,.500) . 

Interviews  (d) . 

Interviews  of  Stage  and  Screen  Stars 

(d)  (w) . 

Interviews  with  Celebrities  (w)  (2) . 

Interviews  with  government  executives 
in  news . 

Intimate  Biographies  of  Stars  (w)  (5) .  .  . 
Into  The  Unknown  (series  of  10)  (600) 

Investor,  The  (d)  (I) . 

Investment  Bureau  (d)  (200) . 

It  Seems  to  Me  (d)  (1 '  j) . 

It’s  A  Racket  (w)  (2,500) . 


SYNDICATE 


Conde  Naat  Syndicate 
Audio  Service 
International  Syndicate 
Batten  Umitecl 
Penn  Feature  Syndicate 
ledger  .Syndicate 
Bell  Syntlicate,  Inc. 

World  Color  Printing  Co. 

NF'A  Service,  Inc. 

Independent  .Syndicate,  Inc. 

Bell  .Syndicate,  Inc. 

Cambridge  Associates.  Inc. 

Bell  Syndicate.  Inc. 

International  Feature  Service.  Inc. 
Chicago  Tribune  News|)ai)er8 
Shean  Syndicate  Service 
Batten  f.imlted 
Fining  Press  Syndicate 
King  Features  .Syndicate,  Inc. 

N.  Y.  Herald-Tribune 
N,  Y.  Herald-Tribune 
N.  Y.  World 

Publishers'  .Autocaster  .Service 

.  North  .American  Newspaper  Alli¬ 
ance 

I 

Chic  Sale .  National  Nrwj»pa|>cr  Service 

Jean  Patou .  NEA  Ser\nce.  Inc. 

Botfly  Schuyler .  NKA  Service,  Inc. 

Julia  Hla!>chard .  NKA  S(*r vice.  Inc. 

VariouH .  Aa.'«oriated  Pn»ss  Feature  Service 

.  NKA  Service.  Inc. 

Jane  Ix'sUe  Kift .  Tx*dicer  Syndicate 

Staff .  heature  S<*rvice 

CiilbcTt  Swan .  NKA  Service.  Inc. 

Bernarr  MacFadden .  (Iraphic  Syndicate.  Inc. 

I'Mward  Orleans .  KiiiR  Feature  Syndicate.  Inc. 

Winifred  Black  .  Newspawr  Feature  Service,  Inc. 

P.  Cl.  WodehoiiHC .  Fnitcd  Featun*-Metro|>olitaii 

Stephen  I>*aco<‘k 
Sam  llellman 
Richard  Connell 
Donald  Djcden  Stewart 
iniia  Parker  Butler 

Sara  Hiland .  D'dacr  Syndicate 

E.  L.  Tinsmann .  .A»8ociated  Editor?* 

Variouf* .  Fnited  Feature-Metropolitan 

Staff  .  Holinef*  Feature  Service 


“  Doc,”  Benjamin .  Shean  Syndicate  Service 

,Staff .  Shean  Syndicate  Service 

Finn  S.  Sc<‘bcrK .  .Scandinavian  American  News  Bu- 

erau 

William  Jacol>son .  Fox  Feature  Service 

Chas.  Conway .  Batten  Limited 

W.  U.  White  .  DKiflter  Syndicate 

RolxTt  Winslow .  (traphic  Syndicate,  Inc. 

Ileywofsl  Broun .  Fnited  Feature-Metro|)olitan 

(tordon  L.  Hostetter .  Current  News  Features,  Inc. 


Jokes  . . .  World  Wide  News  .Service 

Jubilee's  Pardner  (d)  (ill.)  (.'JOO) . Judd  Mortimer  Ix'uis. . , .  (Jefirae  Matthews  Adams  .Service 

Jump  (w)  (series)  (3,500) .  Don  Classman .  Inde|>endent  .Syndicate.  Inc. 

Just  Between  Us  Girls  (w) .  Lloyd  Mayer .  International  Feature  Service,  Inc. 

Just  Polks  (d)  (poem) .  Edgar  A.  Guest .  George  Matthew  Adams  Service 

K 

Nick  Kenny  Radio  Column  (d) .  Nirk  Kenny .  King  Features  .‘(yndicate,  Inc. 

Fay  King  Drawings  (d) .  Fay  King .  Premier  Syndicate.  Inc. 

Kitchen  page  (w)  (p) .  .Star  Newspaper  Syndicate 

Kitty’s  Kit  (d-s)  (I) .  Is>is  Henderson .  .S.  K.  S.  News 

Knowmeter,  The  (d)  (t,)  . . Charlotte  Brewster  Jordan  Issiger  Syndicate  . 


Laddergrams  (d)  (t,) . 

Lardner  Articles  (w,  (800) . 

Lauder  and  Funnier  (d)  (1.50)  (ill) . 

Laughs  from  Life  (d)  (2-H) . 

Laugh  of  My  Life  (d)  (M) . 

Left  at  the  l^st  (d)  (1) . 

Lights  of  New  York  (d-w)  (700) . 

Letters  from  Paris  (w)  (^) . 

Listen  to  This  (d)  (300) . 

Listen  World  (d) . 

Literary  Review  (w)  (41 . 

Little  Benny’s  Notebook  (d)  (6  in.) . 
Little  Bits  of  Canadian  History  (series  of 

10)  (800) . 

Little  Jack  Rabbit  (d)  (ill.)  (12  in.) . 

Little  Sister  (d)  (3  in.  x  I) . 

Little  Stories  of  Great  Events  (w)  (3  x 

12  in.)  . 

Living  and  Loving  (d) . 

Local  Stories  (w)  (J^) . 

Richard  Lockridge  Theatrical  Letter 

(w) . 

London  Letter-wire  dispatch  of  London 
News  and  Gossip  (w)  (800) . 

Looking  at  Washington  (w)  (I) . 

Loud  Speaker,  The  (d) . 

Louisa’s  Letter  (w)  (m . 

Lovelorn  Column  (d) .  . 

Love  Stories  of  Old  Canada  (series  of  1 2) 

(600) . 

Low  Downs  on  High  Ups  (w)  (6  7  in.  2) 


M 

Graham  McNamee  Speaking  (w)  (2,000)  Graham  McNamee . Current  News  Features,  Inc. 

Magazine  Double-Truck  Page  (w)  (7  8)  .  NE.A  Service,  Inc. 

Magazine  Fashion  Page  (w)  (7  -8) . Julia  Blanshard .  NE.A  .Serviee.  Inc. 

Magazine  Feature  (d)  (2-1000) .  Graphic  Syndicate,  Inc. 

Magazine  Gilbert  Swan  Page  (w)  (7  8) .  NE.A  Service,  Inc. 

Magazine  Home  Page  (w)  (7-8) .  NE.A  Service,  Inc. 

Magazine  Load  Page  (w)  (7-81  .  NEA  Service,  Inc. 

Magazine  Modem  Woman  Page  (w) 

(7-81 . .  NE.A  Service,  Inc. 

Magazine  Page  (d)  (7-8) .  .staff .  N.  Y.  World 

Magazine  Pages  (w)  (7-  8) .  World  Color  Printing  Co. 


SYNDICATE 


M — Continued 

Magazine  Popularized  Science  page  (w) 

(7-8)  .  Science  Service . 

Magazine  section  back  cover  (III.  short 
story)  black  and  white  or  colors  (w) 

(7-8)  . 

Magazine  Section  Articles  (w)  (3-4  with 

photos) . .Several . 

Magazine  Sport  Page  (w)  (7-8) . 

Ma^c  Made  Easy  (d)  (I) .  Walter  B.  Gibson . 

Maiden  Meditations  (w)  (<-$) .  .Sara  Moore . 

Make  It  Yourself  (d)  (2) .  Jennie  Hirsch . 

Making  The  Most  of  Your  Looks  (d)  (2) ,  Ilorothy  Stote . 

Manhattan  Days  and  Nights  (d)  (700). .  W’alter  Trumbull . 

Marriage  Happiness  (s)  (1,000) .  S.  K.  Swift . 

Married  Life  of  Helen  and  Warren  (w) 

(1,500)  .  Mabel  Herbert  Urner.  .. . 

Marry-Go-Round,  The  (d) .  Helen  Rowland . 

Marshal  Foch’s  Memoirs  (d-w) .  Marshal  F'erdinand  Foch. 

Master  Mysteries  (d)  .  .Arthur  Hoerl . 

Master  Mysteries  of  Magic  (w)  (4) _ _ Walter  B.  Gibson . 

Matrimonially  Speaking  (d)  ('^) .  Mr.  aiul  NIrs.  Hugh  Mc¬ 
Kay  . 

Maybe  I’m  Wrong  (d) .  J.  P.  Sledbury . 

Henry  McBride’s  Art  Letter  (w) .  Henry  McBride . 

Men’s  Fashions  (tri-w)  (I) .  Editor  Vanity  Fair . 

Men’s  Wear  (w)  (1200) .  Men's  Wear  Staff . 

Menu  (d)  (200) . T . 

Menus  of  the  Day  (d)  (500) .  Louise  Bennett  Weaver. . . 

Menu  and  Recipe  (d)  C,) .  Nancy  Carey . 

Mind  Meter  (w)  (1,000) .  J.  L,  Henderson . 

Minute  Make-Ups  (d)(1) .  A'.  A’ . 

Missing  Letter  Links  (di  (() . 

Miscellaneous  News  and  Features  (d). .  Staff . 

More  Truth  Than  Poetry  (d-w)  (2- '4')..  James  J.  Montague . 

Mother  Goose  Dot  Puzzle  (d)  (1  col.  x 

4  in.)  . 

Mothercraft  (dl  (2.50) .  Mrs.  J.  S.  Goward . 

Mothers  and  Their  Children  (d)  (1  x 
6  in.) .  A'arious . 


NEA  Service.  Inc. 


NEA  Service.  Inc. 

Cllman  Feature  Service 
NE.A  Service,  Inc. 

Ix-i^er  Syndicate 
Chicago  Tribune  Newspapers 
I.edger  Syndicate 
Ledger  Syndicate 
■Associated  Newspapers 
S.  K.  S.  News 

Bell  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 
Doubleday-Doran  Syndicate 
King  Features  Synclicate,  Inc. 
I.edger  Syndicate 

I.edger  Syndicate 
King  Features  Syndicate,  Inc. 
Consolidated  Press  A.ssociation 
Conde  Nast  Syndicate 
United  Feature-Metroixilitan 
.Associated  Newsawrs 
.Associated  Press  Feature  Sertice 
I.edger  Syndicate  ^ 

Bell  Syndicate.  Inc. 

Ledger  Syndicate 
Bell  Syndicate.  Inc. 

Holmes  Feature  Service 
Bell  Syndicate.  Inc. 

World  Color  Printing  Co. 
Graphic  Syndicate,  Inc. 

.Associated  Editors 


Surrick  &  Conant .  laslger  Syndicate 

Ring  l.4irdiier .  Bell  Syndicate.  Inc. 

Sir  Harry  I.Auder .  National  Newspaiier  Serviee 

.  Bell  Syndicate.  Inc. 

Ia>e  Frank .  I..edger  .Syndicate 

Russel  Crouse .  New  A’ork  F)vening  Post  News 

.Service 

Walter  Trumbull .  Bell  Syndicate,  Inc. 

.  Chicago-Tribune  Newspapers 

Oliver  Crisp .  Bell  .Syndicate,  Inc. 

Elsie  Robinson .  King  Features  Syndicate,  Inc. 

N.  A'.  Poet  Staff .  la-dger  .Syndicate 

I>ee  Paiie .  George  Matthew  Adams  Service 

L.  B.  Jackes .  Batten  Limited 

David  Cory .  George  Matthew  Adams  SerWee 

Ruby  Holland .  Publishers  Syndicate 

Ramon  C<iffman .  Publishers  Syndicate 

A'irginia  Ix*e .  Central  Press  .Association 

C.  C.  Berry .  Editor's  Copy 

Richard  Isickridge .  Consolidated  Press  Association 

Joan  IJttlefield .  North  .American  Newspaper 

.Alliance 

Staff .  Editor's  Copy 

Isiuis  Reid  .  Kitu;  Features  Syndicate,  Inc. 

Lucille  Sims .  Editor's  Copy 

Priscilla  Wayne .  Register  &  Tribune 

Beatrice  M.  Hay-.Shaw  .  Batten  Limited 
Homer  Croy .  Fox  Feature  Service 


MOTION  PICTURES 

Film  News  and  Features  (d) .  Staff . .  Holmes  Feature  Service 

Hollywood  (w)  (300  -1,000) .  A’ance  Chandler .  .Authenticated  News  .Service 

Hollywood  Gossip  (3-w)  (5-8  in.  1) .  Fox  Feature  Service 

Hollywood  Sights  and  Sounds  (d)  (400) .  Robbin  Coons .  .Associated  Press  Feature  Service 

Hollywood  in  Person-wire  (lis patch  from 
Hollywood  giving  movie  gossip  and 

News  (dl  (800)  .  Mollie  Merrick . North  .American  Newspa|>er.Alliaiiee 

Movie  Gossip  feature  (dl  (1) .  Ixiuella  Parsons .  Universal  .Service 

Motion  Picture  Album  (w)  (750) .  Robert  .Sherw(MKl .  Bell  .Syndicate,  Inc. 

Movie-Go-Round  (w)  (1) .  Louella  Parsons .  Universal  Service 

Movie  Reviews  (d) .  .staff  .  Holmes  Feature  Service 

Movie  Service-Ill.  (d) .  Dan  Thomas .  NE.A  .Service,  Inc. 

Movie  Strips  (d)  (7  col.  x  1  in.) .  World  Color  Printing  Co. 

Movie  Talk  (d)  (1) .  Thornton  Delehanty .  New  A'ork  Evening  Post  Ness 

.S«‘rvi<.e 

Weekly  Hollywood  Letter  (w)  ()<j) .  Rosalind  Shafer .  Chicago  Tribune  Newspajters 

Robert  Mountsier  Travel  Feature  (bi-w)  Robert  Mountsier .  Consolidated  Press  .Association 

Mrs.  Scott’s  Food  Talks  (d-s) .  .Anna  B.  Scott .  l.e(lger  .Syndicate 

Music  Articles  (w)  (1) .  Is-onard  Liebling .  Universal  .Service 

Music  Interviews  (p) .  Triangle  NewspaiMT  .Service 

Music  Notes  (w)  (I) .  .Arnold  B.  Curtis .  Shean  Syndicate  .Service 

Mutter  and  Mumble  (w) .  J.  P.  Medbury .  King  Features  Syndicate.  Inc. 

My  Child  (d)  (1) .  S.  K.  Swift .  S.  K.  S.  News 

My  Neighbor  Says  (d)  (150) .  Associated  Newspapers 

My  Old  NeighlMrs  Are  Leaving  (d) 

(series)  (2,000) .  Dr.  F.  W.  Plummer .  Current  News  Features,  Inc. 

N 

Florence  LaGanke .  Publishers  .Syndjeate 

Florence  LaGanke .  Publishers  Syndicate 

John  D.  Barrie .  United  Feature-Metropolitan 

K.  Shean .  .Shean  Syndicate  Service 

Special  Staff .  New  A'ork  Evening  Post  Nen 

Service 

. .  Graphic  .Syndicate,  Inc. 

Staff .  Editor's  Copy 

Sjjecial  corres .  New  A’rtrk  Evening  Post  Newt 

Service 

.  Fining  Press  ,Syndicate 

.Staff .  Holmes  Feature  Service 

Staff .  United  Feature-Metroi>olitan 

.  NE.A  .Serviee.  Inc. 

.  King  Features  Syndicate,  Inc. 


Nancy  Page  id)  (H) . 

Nancy  Page  (Juilt  (w)  (3  x  10  in.) . 

'*  Neighbors  ’’  Human  Interest  Col.  (d) 

(500)  . . 

News  Id)  (4)  . 

News  Assignments  (d) . 


News  At  Turn  of  the  Century  (d)  (150) . 

News  Briefs  (w)  (2)  . 

News  from  Other  Cities  (daily  briefs)  (2) 


News  Features . 

News  Features  (d) . 

News  Features  (w)  (1,.500) . 

Newspicture  and  Feature  Service  (w)... 

News  Pictures  (d) . 

News  Service  (general,  domestic)  (d 
spot) . 


News  STCcials . 

News-Wire  Service . 

New  York  Day  By  Day  (d)  (800) 

New  York  News  Service  (d) . 

New  ATork  at  Large  (d)  (500) . 

New  York  coverage  for  out-of-town 
newspapers  (d)  (spot) . 

New  York  Letter  (d-w)  (1,000-1,500) . . . 

New  York  Theatre  Letter  (w)  (1) . 

New  York  Theatrical  Letter  (wi  (1.000) 
New  York  Theatre  News  aad  Reviews 

(d) . 

Nightly  news  feature  stories  sent  out  by 
wire  and  contributed  by  member 
papers,  as  breaking  news  in  various 
parts  of  the  country  warrants . 


. .  ().  O.  McIntyre. 


. .  New  A'ork  Evening  Post  New) 
.Service 

. .  Fining  Press  Syndicate 
. .  Chicago  Tribune  Newspapers 
. .  AIcN'aught  Syndicate,  Inc. 

Staff . '. .  Holmes  Feature  Service 

Mark  Barron .  .Associated  Press  Feature  Service 

Special  Staff .  New  York  Evening  Post  Newi 

.Service 

James  M.  Ross .  M.  FL  Weaver  .Syndicate 

Burns  NIantle .  Chicago  Tribune  Newspajicrs 

Percy  Hammond .  N.  A’.  Herald  Tribune 

Staff .  Holmes  Feature  Service 


North  .American  Newspaiier  .All” 


Norris  Articles  (w)  (2,200) . 

Nomy  Gnomes  id)  (250) . 

Nursery  Quilt  Pattern  (w)  (3  col.  x  10 
in.) . 


ante 

Kathleen  Norris .  Bell  Syndicate.  Inc. 

Jeanne  Sack .  Graphic  Syndicate.  Inc. 

Fannie  .S.  Tobey .  Distinctive  Newspaiier  Ii-atures 


o 


Odd  Facts  (tri-w  1 . 

Of  Interest  to  Women  (w)  (,14) . 

Oh!  Go  to  Bed  (6w)  (300) .  Eliot  K.  .Stone . 

Oh  These  Women!  (d)  C  i-I) .  Leola  .Allard . 

Old  Gardener  Says  (d)  (150)  (seasonal) . 

Once  Over  (d)  (750) .  H  I.  Philliiis . 

Once-Overs  (d) .  J.  J.  Mundy . 

Once  Upon  a  Time-Ill.  (d)  (I) . 

One  Minute  Pulpit  (di . 

Our  Children  (d)  (600) .  .Angelo  Patri  . 

Our  Children  (s)  (1,000) .  S.  K.  Swift . 

Our  Country  Day  by  Day  (d)  (250) ....  .Anne  Byron . 

Our  Family  Food  (d)  (1,000) .  Jessie  A.  Knox . 

Our  Government  (d)  (li) . 

(Continued  on  page  49) 


Newspaiier  Feature  Service,  Inc. 
Keystone  Feature  .Service 
N  Y.  World 
Universal  .Service 
.Associated  Newspaiiers 
.Associated  Newspais-rs 
International  Feature  St'rvice,  int 
NEA  Service,  Inc. 

Central  Press  .Association 
Bell  Syndicate-,  Inc. 

S.  K.  S.  News 
Graphic  .Syndicate,  Inc. 
IndciH'ndeiit  .Syndicate.  Inc. 
.Audio  Service 
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EDITOR  &  PUBLISHER  SEVENTH  ANNUAL  DIRECTORY  OF  FEATURES 

(Continued  from  page  48) 


FEATURE  AUTHOR  SYNDICATE  FEATURE  AUTHOR  SYNDICATE 


P 


Pue  ibout  People  (w)  (7-8) . 

pjrent  Problem  (d) . 

pIrtiDtT By Dey  (d) . 

Ptrii Utter  (w). . . . . 

Oittem  (d)  (I  col.  ill.  75) . 

hnm  Feibion  Service  (d)  (I  col.-300) . 

mrisPittem  Service  (d)  Ci) . 

Pm  Ann  end  Barbara  (d)  (1) . 

pSJSl  Stories  ol  -  (w)  (1,000-1,500) 


Personal  Health  Service  (d)  (600) . 

Personality  (d) . 

PerionaUty  Features^  . 

Peter’s  Adventures  (d) . 


Pinhead  Pete  (w) . . . 

Pinnacle  Fiction  (w)  (fp) ......... 

Pirates  Ahoy  I  (w)  (1,000-1,500) .  .  . 

Poems  That  Live  (d)  . 

Pointed  Paragraphs  (d)  (200) . 

Politial  Utter  (w)  (1,.500) . 

Pome  “  Peddler  ”  (w)  (H) . 

Poor  Pa  (d)  (3x1) . 

Poor  Pa  (w)  (150) . 

Popular  Science  (d) . 

Potash  and  Perlmutter  (w)  (1,000). 
Pre-School  Children  (d)  (100) . 


.  .“^tar  Newspaper  Syndicate 

Dr.  Garry  C.  Myers . Central  Press  Association 

Robert  Quillen .  Publishers  Syndicate 

Raymond  G.  Carroll .  I..edger  SyncUcate 

Minnott  Saunders .  NEA  Service.  Inc. 

Ruth  Bates .  Graphic  Syndicate.  Inc. 

.  Star  Newspaper  Service 

Eva  A.  Tiiutey .  I.ed*er  Syndicate 

Mab<-I  Whitney .  International  Syndicate 

Lurton  BlassiiiKanie . M.  E.  Weaver  Syndicate 

Arthur  Krock .  M.  E.  Weaver  Syndicate 

Elmer  Davis .  M.  E.  Weaver  Syndicate 

Gilbert  W.  Gabriel . M.  E.  Weaver  Syndicate 

O.  H.  P.  Garrett .  M.  E.  Weaver  Syndicate 

Clare  Peeler .  M.  E.  Weaver  Syndicate 

Dr.  Wm.  Brady .  National  Newspaper  Service 

.  Central  Press  -Association 

t’.  V.  W'ilcox .  .Affiliated  Press  Service 

Mrs.  Florence  Smith  Vin¬ 
cent  .  Central  Press  Association 

.  Premier  Syndicate,  Inc. 

A’arious .  United  Feature-Metropolitan 

Charles  B.  Driscoll .  McNauaht  Syndicate,  Inc. 

Various  authors .  Central  Press  .A.ssociation 

.  .Xssociated  Newspaiiers 

Mark  Sullivan .  N.  Y.  Heraid  Tribune 

Hoppman .  Columbia  Newspaper  Service 

Claude  Callan .  Publishers  Syndicate 

Claude  Callan .  Publishers  Syndicate 

Staff .  Holmes  Feature  Service 

Montague  Glass .  Bell  .Syndicate.  Inc. 

Mrs . . .  .  National  Newspai)er  Service 


PUZZLES 


Cron  Word  Puxxles  (d  (I  col,  2  col. 


Ctosiword  Exiles  (d)  (2-col.) . 

Cron  Word  Punles  (d-w)  (2) . 

Crotsword  Puzzles  (d  I . 

Cron-Word  Puzzles  (d)  (2) . 

Cron  Word  Puzzles  (w)  (3) . 

Crossword  Puzzles  (d) . 

Cross-Word  Puzzles  (d)  (2) . 

Crossword  Puzzle  (d)  (2 . 

Crossword  Puzzles  (d) . 

Crotsword  Puzzles  (w) . 

Dot  Puzzles  (d)  (4) . 

Dot  Puzzles  (d)(1) . 

Puzzle  Page  (w)  (J^) . 

Weekly  Puzzle  Page  (w) . 


.  .Associated  Newspaia-rs 

j.  Van  Cleft  Cooper .  .Associated  Press  Feature  Service 

.  iWll  Syndicate.  Inc. 

.  Central  Press  .AssrM'iation 

Staff .  International  Syndicate 

Staff .  The  International  .Syndicate 


.  King  Features  Syndicate,  Inc. 

.  l..edger  Syndicate 

.  NEA  Service,  Inc. 

.  N.  Y.  Herald  Tribune 

.  Premier  Syndicate.  Inc. 

.  Keystone  Feature  .Service 

Elsa  Kaji .  International  Syndicate 

.  .  Chicr^o  Tribune  Newspai>ers 

.  Premier  .Syndicate,  Inc. 


Q 


^ck,  Quack,  Qtuck  (w)  (750-900) . 
Query  News  ^rvice  (d) . 


Dr.  George  Rockwell. 


Questions  and  Answers  (d) . 

westion  Box  (Washington  Letter)  (d) . .  Charles  P.  Stewart 

Mestion  Box  (d) .  E.  Mitchell . 

Quotations  of  Prominent  Personages  (d) 

(1) . 


McNaught  Syndicate,  Inc. 

New  A'ork  Evening  Post  News 
Service 

Newspa|)er  Inffirmation  .Service 
Central  Press  .Association 
Penn  Feature  Syndicate 

NE.A  Service,  Inc. 


R 

Rarebits  of  News  (fillers)  (d-w)  (700).  .  James  M.  Ross 


M.  E.  Weaver  .Syndicate 


lu  The  Radio  Studios  (w)  (' j) 
Listening  In  (Radio)  (w)  (200) .  . 

Radio  id) . 

Radio  (d) . 

Radio-by-the-CIock  (d)  (1) . 

Radio  Column  (d) . 

Radio  Digest  (w)  (1,000) . 

Radio  Doings  (d)  (AD . 

Radio  Features  (w  for  d  use) . . . 
Radio  Home-Makers  (d)  (500) . 

Radio  News  Service  (d) . 

Radio  Program  (d)  (100) . 

Radio  Programs  (d)  (2  col.)  .  . 

Radio  Service  (w) . 

Radio  Service  (wi  (10  col.)  . . . 
In  the  Radio  Studio  ( w)  ( 1 ) . .  . . 
Your  Radio  and  Mine  (w)  (1) .  . 
Program  News  Notes  (d)  (*.4 ) . . 


RADIO 

Albert  Zugsmith.  Jr .  Publishers'  .Autocaster  Service 

C.  E.  Butterfield .  .Associated  Press  Feature  .S-rvice 

Robert  D.  Heinl .  Heinl  Radio  News  .‘Service 

Staff .  Holmes  Feature  Service 

.  .Audio  .Service 

Louis  Reid  .  King  Features  Syiulicate.  Inc. 

-Albert  Way .  Penn  Feature  .Syndicate 

.  -Audio  Service 

.Staff .  Washington  Radio  News  SrTvice 

Ida  Bailey  .Allen .  Cosmos  NewspaiiiT  .Syndicate 

Staff .  Holmes  Feature  .SrTvice 

Staff  .  I'nited  Feature- -Metropolitan 

.Staff .  .Associated  Press  Feature  .S-rvice 

Israel  Klein  .  NE.A  Service.  Inc. 

.  N.  A'.  Herald  Tribune 

-Albert  Zugsmith,  Jr .  Publishers'  .Autocaster  .Service 

.Staff .  I'llnian  Feature  Service 

.  .Audio  S«'rvice 


Rector’s  Recipes  (d)  (.500  . 

Religious  Editorial  (w)  (200)  . 

Religious  Rambler  (1,000)  (w) . 

Religious  Rambler  (w)  (1,200) . 

Reputation  (serial)  (ill) . 

RidmgWith  Russell  (w)  (700-1,-500) 

Rhymes  of  the  Road  (w) . . 

Rhyming  Optimist  (d) . 


Koymmg  Optimist  (d 

Right  Word  (d)  (250) . 

Roadside  Repairs  (w) . 

vthur  Roland’s  Dog  Feature  . 

Romantic  Cartoons  id) . 

Jun  Ross’ Original  Remarks  (filler)  (700) 

Round  Home  Poems  (d)  . 

R-  H.  L.  Line-o-type  (d)  (I ) . 

Runyon  Humorous  articles  (w) . 

Rye  Straw  Sayings  (d)  (ill)  (6  in.) . 


George  Rector .  I-eilger  .Syndicate 

Ralph  Welles  Keeler .  Gra|>hic  Syndicate.  Inc. 

Dr.  William  T,  Ellis .  The  Ellis  SiTvice 

I)r.  William  T.  Ellis .  United d'eature- .Metropolitan 

.Anne  Gardner .  Register  and  Tribune 

Frederick  C.  Russell .  The  Russell  .Service 

Dudley  Glass .  Premier  Syndicate,  liie. 

.Aline  Nlichaelis .  International  Feature  .Service.  Inc. 

W.  C.  Nicholson .  .Associated  NewspaiKTs 

.  Premier  Syndicate.  Ine. 

.Arthur  Roland .  Consolidated  Press  .Association 

Nell  Brinkley  and  others  International  Feature  Service.  Inc. 

James  Al.  Ross .  M  E.  Weaver  Syndicate 

Charles  Kinnison  .  King  Features  .Sydicate.  Inc. 

R.  H.  Little  .  Chicago  Triliiine  Newspaiiers 

I)amon  Riinvon .  International  Feature  .Service,  Inc. 

George  Bingham . George  Matthew  .Adaii.s  .Service 


Szmmeh  of  Minsk  (w)  (2) . 

A  xhoolboys  Essay  (w)  (.500) . 

Kience  and  Invention  (w)  (1,000). 

Science  Features . 

Science  Features  (d) . 

Science  Page  (w)  (fp) . 

Scientific  Articles  (d) . 


1 


The  Scrap  Book  (w)  (1) . 

Stteen  Life  in  Hollywood  (d)  i400) .  . 
(Km[^  Ha  kins  Sunday  Story  (w) 

Hawkins  Fair  and  Square 

tlub  Page  (wi  (2  . 

S^etsof  Health  and  Success  (d) . 

O^ity  Shidies  (d)  (charts) . 

®ti  Fifth  Avenue  (d)  . 

swtence  Sermons  (d-si  (6  in.) . 

®***n  Sentence  Sermons  (w) . 


"  Doc."  Benjamin  . 

Hayden  Pearson  . 

C.  11.  Schall  . 

Walli’r  Raleigh  . 

Staff  . 

Prof.  11.  H.  Shr-ldon 
Prof.  .Archibald  Hender¬ 
son  . 

Big  Name  Po«-fs  . 

Hubbard  Kcavy . 


.Shean  Syndicate  Service 
Independent  Syndicate.  Inc. 
Penn  Feature  .Syndicate 
.Affiliated  Press  Service 
Holmes  Feature  .Sr-rvice 
N.  V.  Herald  Tribune 


International  Feature  Service.  Inc. 
Publishers'  .Autocaster  Service 
-Associated  Press  Feature  Sen  ice 


Rolx-rt  Franc  .Schulkers.  .  -S-ckatary  Hawkins  Sr-rvice 


Rola-rt  Franc  .Schulkers 

Dr.  Luis  Bisch . 

.Staff . 

Staff  . 

Roy  L.  Smith  . 

William  'T.  Ellis  . 


Seckatary  Hawkins  .Service 
International  Feature  -Si-rvice,  Inc. 
Publishers  Financial  Bureau 
.Newspaper  Fea  ure  .Si-nice.  Ine. 
Chicago  Tniiune  Newspapers 
The  IJlis  Sr-rvice 


SERIALS 


A|W  of  Youth,  The  (d)  (serial) .  .Arthur  Somers  Roche .... 

A  Kiss  For  Corinna .  May  Christie . 

Alias  The  Spook .  Winifred  Van  Duzer . 

Alimony .  Faith  Baldwin . 

April’s  Sowing  .  Rosemary  Rees . 

Amazing  Chance,  The  (d)  (serial) .  Patricia  Wentworth . 

Biography  of  the  Prince  of  Wales .  L.  and  Walter  Townsend. 

Birds  of  Prey  .  John  Goodwin . 

Blue  Murder  (d)  (serial) .  Edmund  .Shell . 

Broken  Wings  (d)  (serial) .  Barbara  Webb  . 

Cardigan’s  Loves .  Winifred  Van  Duzer . 

Carter  fit  Daughter,  Inc .  Ruiiert  Hughes  . 

Chickie  .  Elenore  Meherin . 

Cinderella  of  the  Skies  (d)  (serial) .  Vera  Brown  . 

Cockpit  .  James  Gould  Cozzens. .. . 

Calvin  Coolidge’s  Own  Story  of  His  Life .  Calvin  Cixilidge . 

Cordiller  Gold  (w)  (tab  serial) .  Eric  W.  Townsend  . 

The  Crime  Against  ‘Temperance  (d) 

(series)  (2,000) .  Senator  James  .A.  Reed.  . 

Crime  In  The  Crypt  .  Carolyn  Wells . 

Destroying  Angel,  The  (d)  (serial) .  Louis  Joseph  Vance . 

Devil’s  Mantle,  The  (d)  (serial .  Frank  L.  Packard . 

Easy .  Beatrice  Burton  . 

Eyes  of  A  Gypsy .  John  Murray  Giblxm .... 

Fiction  (w)  (serials) .  Various . 

Forbidden  Door,  The  (d)  (serial) .  Herman  Landon  . 

Forest  Love .  Hazel  Livingston . 

Four  Stragglers,  The  (d)  (serial) .  Frank  L.  Packard . 

Fortunate  (Wayfarer,  "The  (d)  (serial) ...  F).  Phillips  OpiM-nheini .  .  . 

Freckles  Finds  The  Angel  .  Jeanette  Stratton  Porter. 

Gang  Guns .  Jowph  Gollomb . 

Generals  Die  in  Bed  .  Charh-s  A'ale  Harri.soii.  .  . 

The  Girl  In  The  Air  (d)  (serial) .  Julie  Anne  Mixire . 

Girl  Unafraid  . .  Gladys  Johnson . 

Girl  with  Red  Hair  (serial)  (ill) .  Rob  Eden . 

Golden  Girl,  The  (d)  (serial) .  Barbara  Webb  . 

God  Have  Merer  On  Us  (d)  (serial) .  .  .  William  Scanlon  . 

Gone  Native . .  .  .A.  C.  G.  Hastings . 

Good  Girl  (d  (serial) .  Barbara  Webb . 

Good  Old  Days  (series  of  78)  (200) ....  .Anna  E.  Pennie . 

Good  Time  Girl  (serial)  (ill) .  Rob  Eden . 

Gray  Terror  (d)  (serial) .  Herman  I-andon  . 

Gray  Phantom’s  Romance,  The  (d) 

(serial) .  Herman  Landon  . 

Green  Shadow,  The  (d)  (serial) .  Hernian  Landon  . 

Half  Wives .  Winifred  Van  Duzer . 

Her  High  Knight .  Winifred  Van  Duzer . 

Hidden  Fires  . .  Aileen  DeVilbiss . 

Hide  In  The  Dark  (d)  (serial) .  Frances  Noyes  Hart . 

Hue  &  Cray  (d)  (serial) .  Patricia  Wentworth . 

The  Inside  of  Prohibition  (d)  (serial) .. .  Malx-l  Walker  Wille- 

brandt . 

Iron  Man  .  W.  R.  Burnett . 

It  'Takes  A  Man .  Elizabeth  -McFadden . 

Judy  or  Doubling  for  Love  .  Winifred  Van  Duzer . 

July  ’14 .  Emil  Ludwig . 


(Continued  on  page  52) 


Ivcdger  Syndicate 
King  Featurett  Syndicate.  Inc. 
King  Features  Syndicate.  Inc. 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
Igedger  Syndicate 
King  Featuren  Syndicate.  Inc. 
King  FeatureR  Syndicate,  Inc. 
lacdger  Syndicate 
Ix^dger  Syndicate 
King  FeatureR  Syndicate.  Inc. 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
Ia<^er  Syndicate. 

King  FeaturcR  Syndicate,  Inc 
King  Features  Syndicate,  Inc. 
The  Kastern  Color  Printing  Co. 

Current  News  Features.  Inc. 
King  Features  Syndicate,  Inc. 
IxHlger  Syndicate 
Ix<*dger  Syndicate 
King  Features  Syndicate.  Inc. 
King  Featurt^  Syndicate,  Inc. 
Keystone  Feature  Service 
Ixcdger  Syndicate 
King  Features  zSyndicate.  Inc. 
Igcdger  Syndicate 
Ig^^dger  Syndicate 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
King  Featurt^s  Syndicate,  Inc. 
Inde)>endent  Syndicate.  Inc. 
King  Featur<^  Syndicate.  Inc. 
Register  A  Tribune 
Ledger  Syndicate 
Current  News  Features,  Inc. 
King  Features  .Syndicate,  Inc. 
lAMlger  .Syiulicate 
Batten  Limited 
Register  A  Tribune 
I^edger  Syndicate 

Letlger  .Syndic.ite 

lA'dger  Syndicate 

King  Features  .Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

lAHlger  .Syndicate 

Ixnlger  Syndicate 

Current  News  Features,  Inc. 
King  Featun^s  .Syndicate,  Inc. 
King  Features  .Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 
King  Features  Symlicate.  Inc. 


ANNOUNCEMENT 

THE  McCOY  HEALTH  ARTICLES 

ARE  AGAIN  BEING  RELEASED  DIRECTLY  FROM 
THE  McCOY  HEALTH  SERVICE 
LOS  ANGELES,  CALIFORNIA 

UNDER  THE  HEADING 

‘‘HERE’S  TO  YOUR  HEALTH” 


4- 


The 

Most 

Interesting 

and 

Helpful 

Health 

Feature 

in 

America 

4* 


-h 


Health 

Questions 

Answered 

by 

Letter 

Direct 

to 

Your 

Readers. 

4- 


DR.  FRANK  McCOY 

AUTHOR,  PHYSICIAN,  SCIENTIST 
(Licensed  by  California  Slate  Board  of  Medical  Examiners) 

EDITORS  ARE  INVITED  TO  SEND  FOR  SAMPLE  RELEASES  TO 


McCOY  HEALTH  SERVICE 

689  SOUTH  ARDMORE  AVE.  LOS  ANGELES,  CALIFORNIA 


'S  ■ 
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The 

FOREMOST  AUTHORS 

of  America  and  England 

WRITE 

CHICAGO  TRIBUNE  FICTION 


A  brilliant  galaxy  of  writers,  well  known  in  the  lit¬ 
erary  world  and  extremely  popular  with  readers, 
are  the  authors  of  Chicago  Tribune  fiction. 

All  first-run  fiction  .  .  .  gripping  serials — ^both 
daily  and  Sunday — and  masterful  short  stories. 

Here  are  some  Chicago  Tribune  authors  whose 
stories  are  offered  for  publication  within  the  next 
few  months: 

COSMO  HAMILTON 
ELIZABETH  JORDAN 
ACHMED  ABDULLAH 
ETHEL  M.  DELL 
EDWIN  BALMER 


KATHARINE  NEWLIN  BURT 


DORNFORD  YATES 


ALICE  GRANT  ROSMAN 


HENRY  C.  ROWLAND 


MRS.  BELLOC  LOWNDES 


DOUGLAS  NEWTON 


PERCY  MARKS 


MOLLIE  PANTER-DOWN  ES 


ELISABETH  SANXAY  HOLDING 


PRICES  and  PROOFS 
ON  REQUESTI 


A  Superb  Collection  of 

WOMEN’S 

FEATURES 

Women  readers  are  vitally  important  to 
everj'  newspaper.  One  of  the  surest  ways 
of  winning  and  holding  women  readers  i? 
by  offering  them  features  about  subjects 
which  arc  near  and  dear  to  them — written 
by  women  for  women. 

Such  arc  the  features  prepared  by  Chi¬ 
cago  Tribune  women  writers  on  practi¬ 
cally  every  interest  in  the  realm  of  the 
modern  woman.  Cooking  and  club 
ethics  .  .  .  beauty  and  books  .  .  . 
home  decorating  and  child  training  .  .  . 
patterns  and  painting — and  a  score  of 
other  excellent  features. 

We'll  be  f  I  eased 
to  send  froofs 
and  prices! 


TRIBUNE  NEWSPAPERS 


CHICAGO 

TRIBUNE 

FEATURES 

COMICS 


The  Make-up  Man 
May  Forget  Once 

BUT  HE'LL  NEVER 
LEAVE  OUT  A 
CHICAGO  TRIBUNE 
COMIC 


Smitty 
Chin|  Chow 
Gasoline  Alley 
Gumps 

Moon  Mullins 
Orphan  Annie 
Harold  Teen 
Winnie  Winkle 
Little  Folks 
Broadway 


CARTOONS 

W.  E.  Hill  Page  — S 

John  T.  McCutcheon  - 
Carey  Orr 
Gaar  Williams 


the  second  time,  after  it 
starts  in  your  newspaper 

Because  your  readers  won’t  let  him! 

Chicago  Tribune  comic  strip  characters 
quickly  find  a  place  in  the  hearts  of  readers — 
No  day  is  complete  unless  they  follow  the  for¬ 
tunes  of  these  lovable  characters. 

They’re  real  people  to  readers.  Their 
every  day  doings  in  Chicago  Tribune  comic 
strips  are  watched  with  eager  interest. 

When  the  Widow  Zander  sued  Uncle  Bim 
for  breach  of  promise  in  THE  GUMPS,  the 
suit  was  the  principal  topic  of  conversation 
at  luncheon  clubs  and  lodge  meetings,  in 
street  cars  and  trains,  in  towns  and  cities  all 
over  America. 

LITTLE  ORPHAN  ANNIE  was  omitted 
one  morning  from  the  Chicago  Tribune  and 
that  newspaper’s  large  staff  of  telephone  oper¬ 
ators  could  scarcely  handle  the  deluge  of  calls 
that  came  in  regarding  Annie’s  whereabouts. 

MOON  MULLINS,  practical  joker  and 
fall  guy,  is  the  favorite  comic  of  professors  at 
the  University  of  Chicago,  it  was  disclosed  by 
a  survey  made  last  year. 

Skeezix  of  GASOLINE  ALLEY  fell  ill— 
and  mothers,  children,  doctors  and  nurses  all 
over  America  sent  in  advice  and  sympathy. 

HAROLD  TEEN  inaugurates  a  new 
clothing  fad  for  collegiate  youth.  In  a  few 
weeks  merchants  advertise  the  identical  nov¬ 
elty  socks  or  hat  or  scarf. 

Similarly  WINNIE  WINKLE,  typical 
American  business  girl,  sets  the  styles  for 
millions  of  her  contemporaries. 

SMITTY,  just  the  office  boy,  is  the  beloved 
child  of  families  everywhere  because  he’s  100 
per  cent  American  boy. 

The  latest  Chicago  Tribune  comic, 
LITTLE  FOLKS,  Is  fast  proving  its  populari¬ 
ty  by  taking  its  place  with  the  other  comics. 

Why  take  a  chance  on  an  untried  comic? 

Especially  when  you  can  buy  the  famous 

CHICAGO  TRIBUNE  COMICS 

which  have  been  tried  and  teated  in  the  laboratories  of  the 
Chicago  Tribune  ard  New  York  News  (the  two  largest 
daily  newspaper  circulations  in  America). 

Chicago  Tribune  comics,  drawn  by  America’s  leading 
cartoonists,  have  stood  the  test  of  these  two  great  news¬ 
papers  and  have  proved  themselves  circulation-getters  and 
prestige-builders  for  them — as  well  as  for  hundreds  of 
other  enterprising  newspapers  all  over  America! 

Wire  .  .  .  write  .  .  .  for  prices  and  proofs  .  .  .  today! 


The  Gumps 

by  Sidney  Smith 


FICTION 

Blue  Ribbon  Daily  Serials 
Blue  Ribbon  Sunday  Serials 
Blue  Ribbon  Short  Stories 
Daily  True  Life  Stories 

HUMOR 

Westbrook  Pegler 


NEWS 


WEEKLY 

Letters  from  Paris 
Burns  Mantle  New  York 
Theater  Letter 
Weekly  Hollywood  l.ettcr 
New  York  Society  Letter 
Builders  Page 
Rook  Reviews 
Club  Ethics 
Fashions  (Paris) 

Maiden  Meditations 
Sport  Page 

Women's  Pages  (Embroidery. 

Beauty-Cookery) 

Puzzle  Page,  etc. 


Harold  Teen 
by  Cart  Ed 


Little  Orphan  Annie 
by  Harold  Gray 


Moon  Mullins 
by  Frank  Willard 


DAILY  &  SUNDAY 

Doris  Blake's  Heart  Chats 
Cook  Book 

Antoinette  Donnelly's  Beauty 
Column 

Dr.  Evans’  Health  Articles 
R.  H.  L.’s  Column 
Men’s  Fashions 
What’s  Wrong  Here 
Women’s  Fashions 
You  and  Your  Children 
Sentence  Sermons 
“About  Broadway’’  by  Skolsky 
Horoscope 
Children’s  Features 
Woods  and  Waters 
Farm  and  Garden 
investors’  Guide  Inquiry  Serv¬ 
ice  Column 
Mayme  the  Manicurist 


Winnie  Winkle 
by  Martin  Branner 


Smitty 

by  Walter  Berndt 
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EDITOR  &  PUBLISHER  SEVENTH  ANNUAL  DIRECTORY  OF  FEATURES 

(Continued  from  page  49) 


FEATURE 


AUTHOR 


SERIALS— Continued 


Knifht  of  the  Air . 

Ladies  Must  Love . 

The  Leadins  Lady  (d)  (serial) . 

Little  Caesar . 

Little  Sins . 

Loot  (serial)  (ill) . 

Loveioy  . 

Love’s  Miracle . 

Love  Proof  . 

Love’s  Re-Awakening  (serial)  (d) . 

Love  Shy  (d)  (serial) . 

Love  Masque,  The  (d)  (serial . 

Love  Coward  (serial)  (ill) . 

Love's  Prisoner  (d)  (serial) . 

Lucky  Girl  . 

Mad  Honejmioon  (serial)  (ill) . 

Makers  of  Empire  (series  of  10)  (1,000) . 

Man  Madness  . 

Marriage  For  Two  (d)  (serial . 

Marriage  on  ^proval  (serial)  (ill)  . 

Married  Life  trials  (d)  (900) . 

Mary  Della  (d)  (serial) . 

Masquerade  (serial)  (ill) . 

Master  Mysteries . 

Miss  Brown  Of  Y.  O  (d)  (serial) . 

Miss  Mysterious  (d)  (serial) . 

Miss  Pat . 

Mud  and  Glory . 

Murders  in  Praed  Street . 

Murder  In  The  Gilded  Cage . 

Murder  Mansion  (d)  (serial) . 

Murder  By  The  Clock  (d)  (serial) . 

Murder  Yet  To  Come  (d)  (serial) . 

No  Hard  Feelings . 

No  Stockings  . 

Novels  (serials) . 

One  Man’s  Wife  (d)  (serial) . 

The  Paris  Gun,  (w)  (series) . 

Pelham  Murder  (serial)  (ill) . 

Pistols  In  The  Morning  . 

Pretty  Polly  (d)  (serial) . 

Put  On  The  Spot . 

Rain  Before  Seven  . . 

Rear  Admiral  Byrd  and  the  Polar 

Expeditions . 

Red  Scar,  The  (d)  (serial) . 

Runaway . 

Paul  Robeson  —  Negro  . 

Room  Under  The  Stairs, The  (d)  (serial) 

Second  Guess,  The  (dl  (serial) . 

Secret  Trail,  The  (d)  (serial) . 

Secret  Way,  The  (d)  (serial) . 

Sequel  To  Chickie . 

Serial  Fiction  (d) .  . . 

Serial  Fiction  in  mat  form  (d) . 

Serial  Stories  (d) . 

Serials . 


Serial  Fiction-ill.  (42  and  48  installment 
stories) . 


Serials  (d)  (I5,000-60,(M>0) 


Winifred  Van  Duser . 

Robert  Terry  Shannon . . . 

Julie  Anne  Moore . 

W.  R.  Burnett . 

Katharine  Brush . 

Rob  Eden . 

Beatrice  Burton . 

May  Christie . 

Robert  Terry  Shannaon . . 

.ddele  Garrison . 

Barbara  Webb . 

Barbara  Webb . 

Anne  Gardner . 

Barbara  Webb . 

Hasel  Livingston . 

Linda  Ix^e . 

L  B.  Jaekes . 

May  Christie . 

.\rtnur  Somers  Roche. . .  . 

Priscilla  Wayne . 

Claire  Pomeroy . 

Julie  Anne  Moore . 

,\nne  Gardner . 

Arthur  Hoerl . 

K.  Phillips  Oppenheim .  .  . 

I.arry  f..awTence . 

Klenore  Meherin . 

James  M.  Neville . 

John  Rhode . 

Samuel  Six'wack . 

Hi-rman  Landon . 

Rufus  King . 

Isabel  Briggs  Myers . 

John  I.,ewis  Barkley . 

■Arthur  Somers  Roche.  . . . 


Barbara  Webb . 

Lt.-Col.  H.  W.  Miller  . . . 

P.  M.  Barrett  . 

Donald  Barr  Chidsey.  . . . 

Barbara  Webb . 

Jack  Ijiit . 

Jessie  Douglas  Fox . 

Corum  Foster . 

Anthony  Wynne . 

Viola  Paradise . 

Rslanda  Goode  Robeson. . 

Herman  I.Andon . 

Walter  C.  Brown . 

Anthony  Armstrong . 

J.  S.  Fletcher . 

Klenore  Meherin . 

Various  Authors . 


Popular  authors . 

Gladys  Johnson . 

Anne  Forester  . 

.Arleen  De  Vilbiss . 

Marion  Rubincam . 

Nancy  Garden . 

Margaret  Norris . 

Ruth  Dewey  Groves . 

Ernest  Lynn . 

Laura  I»u  Brookman. . . . 

•Anne  Austin . 

Eleanor  Early . 

Various . 


Serials  (w)  (3) .  Big  Name  .Authors 

Serials  (w)  (26) . 


Serials . 

Serials  (ill.) . 

Serial  Story  (d)  (3-1, .500) . 

Short  Skirts  (serial)  (ill.)  . 

Somewhere  In  This  House  (d)  (serial).. 

Stepchild  (serial)  (ill) . 

StraI^e  Disappearance  of  Mary  Young 
Studio  Murder  Mystery  (d)  (serial) .... 

Tarzan  of  the  Apes  (d) . 


Various 


Rob  Eden . 

Rufus  King  . 

Rob  hxlcn . 

Milton  Priqier  . 

.A.  C.  and  Carmen  Eding- 
ton . 


They  Call  It  Love  (d)  (serial) . 

Trails  Plowed  Under  (w)  (series)  (2,000) 

Ten  Thousand  Shall  Fall . 

The  Abercrombie  Mystery . 

The  Call  of  the  Desert  . 

The  Czarina’s  Rubies  . 

The  High  Speed  Girl  . 

The  Intimate  Diary  of  Peggy  Joyce  .  . 

The  Jazz  Widow  . 

The  Lady  Killer 

The  Man  With  The  Yellow  Eyes . 

The  Newport  Girl  . 

The  Ofice  Wife . 

The  Plain  Twin  . 

The  Scarlet  Lady . 

The  Sea-Bride . 

The  Sheik’s  Wife  . 

The  Skyscraper  Murder . 

The  Ten  Colossal  Blunders  of  the  World 

War  . 

The  White  House  Gang  . 

Tiger  Heart  . 

Vanishing  Men . . 

Where’s  Emily . 

Underdogs,  The  (d)  (serial) . 

Vanguard,  The  (d)  (serial) . 

Wings  of  Love  (d)  (serial) . 

White  Fire  (d)  (serial) . 

What  Price  Love  (d)  (serial) . 

Wife  Who  Failed,  The  (d)  (serial) . 


Dmin  JoHCfili  Vance  .  . 

Charles  M.  Russell . 

David  King . 

Carolyn  Wells . 

Katherine  Woolley . 

Sidney  Warwick  . 

May  Christie . 

Peggy  Joyce . 

May  Christie . 

RolMTt  Terry  .Shannon .  .  . 

Rosita  Forbes  . 

Gilliert  Rogers . 

Faith  Baldwin . 

Wiiiifri-d  Van  Duzer . 

Winifreii  Van  Duzer . 

Ben  -Ami'S  Williams  .  . 
Winifri-d  Van  Duzer.  .  .  . 
Samuel  Sia-wack . 

William  .Seaver  Woods  .  . 

Earl  IxMiker . 

Roliert  Terry  .Shannon  .  .  . 

G,  MeljCod  Winsor . 

Carolyn  Wells . 

Hullx-rt  Footner . 

.Arnold  Bennett . 

Vera  Brown . 

l/ouis  Joseph  Vance . 

Barbara  Webb . 

E.  Philliiw  Opiienheim .  .  . 


Shadows  Of  The  Great  (w)  (2,.5()0)..  .  .  .  Edwin  T.  Woodhall 

Ship  News  New  York  (d) .  .staff . 

Schipper  Auto  Letter  (w) .  J.  E.  .Schipis-r . 

Shippmg  Reports .  Various . 


Short  Furrows  (w)  (400)  (ill) .  Kin  Hubbard 

Shrines  of  Britain’s  Glory  (w)  (1,000) . .  Chas.  Conway- 

Short  Stories  (1,800-3,000) . Various.  .... 

Short  Stories  (w)  (7-8) . 

Short  Stories  (d)  (1,000) . 


Short  Stories  (d)  (2,500) .  Various .  . 

Short  Short  Stories  ( 1 ) . 

Short,  short  short  Stories  (d)  (30) .  Tom  Sims 

Short  Story  (d)  (3-1,500) . 


SYNDICATE 


King  Features  Syndicate.  Inc. 

King  Features  Syndicate.  Inc. 
Independent  Syndicate.  Inc. 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate.  Inc. 
Register  A  Tribune 
King  Features  Syndicate.  Inc 
King  Features  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 
Newspaper  Feature  Service.  Inc. 
liCdger  Syndicate 
I.edger  Syndicate 
Register  A  Tribune 

1., edger  Syndicate 

King  Features  Syndicate,  Inc. 
Register  A  Tribune 
Batten  Limited 
King  Features  Syndicate.  Inc. 
ledger  Syndicate 
Remster  A  Tribune 
National  Newspaiier  Service 
Indeijendent  Syndicate,  Inc. 
Register  A  Tribune 
King  Features  .Syndicate,  Inc. 
ledger  Syndicate 
Independent  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 

ledger  Syndicate 

ledger  Syndicate 

ledger  Syndicate 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate.  Inc. 

Star  Newspaper  Syndicate 

ledger  Syndicate 

Inde(>enaent  Syndicate,  Ine. 

Register  A  Tribune 

King  Features  Syndicate.  Inc. 

ledger  Syndicate 

King  Features  .Syndicate,  Ine. 

IGng  Features  Syndicate.  Inc. 

King  Features  Syndicate,  Ine. 

ledger  Syndicate 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate,  Inc. 
Ledger  Syndicate 
ledger  Syndicate 
ledger  Syndicate 
ledger  Syndicate 
King  Features  Syndicate,  Inc. 
Central  Ih-ess  Association 
King  Features  Syndicate,  Inc. 
International  Feature  Service.  Ine. 
George  Matthew  .Adams  Service 
George  Matthew  Adams  Service 
George  Matthew  .Adams  Service 
George  Matthew  Adams  Service 
George  Matthew  Adams  Service 
George  Matthew  .Adams  Service 

NE.A  .Service,  Ine. 

N'EA  .Service.  Ine. 

NE.A  .Service,  Ine. 

NE.A  .Service,  Ine. 

NE.A  Service,  Ine. 

Maefadden  Newspaper  Feature 
Syndicate 

Publishers’  .Autocaster  Service 
Continental  Press  Feature  Syndi¬ 
cate 

I'nited  Feature-Metropolitan 
Publishers’  Autoeaster  Service 
Gra|)hic  .Syndicate,  Ine, 

Register  A  Tribune 
I.«dger  Syndicate 
Register  A  Tribune 
D'dger  Syndicate 

I/iilger  Syndicate 

North  .American  Newspaiier  .Alli¬ 
ance 

l-icdger  .Syndicate 
Current  News  Features,  Ine. 

King  Features  Syndicate, 

King  Features  .Syndicate. 

King  Features  Syndicate, 

King  Features  Syndicate, 

King  Feature's  .Syndicate, 

King  Features  Syndicate, 

King  Features  Syndicate, 

King  Feature's  Syndie»te, 

King  Fe'ature's  Syndiitate, 

King  Fi'ature's  .Syndicate, 

King  Features  .Syndicate, 

King  Feature's  Syndicate, 

King  Features  Syndicate, 

King  Fi'ature's  Syndicate, 

King  Feature's  .Syndicate, 

King  Fi'atures  .Syndicate. 

King  Feature's  Syndicate, 

King  Features  Syndicate, 

King  Feature's  Syndicate, 

King  Features  .Syniiicate, 

King  Features*  Syndicate, 

I.edgi'r  Syndicate 
Ixslger  Syndicate 
Ixidger  Syndicate 
Ijedger  Syndicate 

1.. edger  Synelicate 
I*e<lger  .Syndicate 

Current  News  Features.  Inc. 
Holmes  Feature  Service' 
International  Feature  Service.  Ine. 
.Scanilinavian  .American  News 
Bureau 

National  Newsiiaper  Scrvii^e 
Batten  LimitiHl 
Glolie  NewsjiatM'r  .Syndicate 
Worlel  Color  Printing  Co. 
Continental  Press  Feature  Syndi¬ 
cate 

Maefadden  Newspaper  Feature 
Syndicate 

Star  Newspa()er  Syndicate 
National  Newspain'r  Service 
Gra|)hie  .Syndicate,  Inc. 


Inc. 

Ine. 

Inc. 

Ine. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Inc. 

Ine. 

Ine. 

Inc. 

Inc. 

Inc. 


FEATURE  AUTHOR 

Short  short  Stories  (w)  (800-1,400) 

(fiction) .  'Thomas  S.  Bosworth . 

Laura  Benet . 

Seymour  Barnard . 

Willard  Cooper . 

John  P.  Cluett . 

Carroll  Carroll . 

Harold  Corbin . 

David  Cort . 

Elsie  Jerard . 

Howard  Cushman . 

.Stanley  June's . 

Elmer  Davis . 

Fairfax  Downey . 

Tracy  Hammond  Lewis.  . 

Corey  Ford  . 

George  D.  Ixittman . 

A  H.  Folwell . 

I>'on  Meadow . 

Frank  Waldo . 

Zelda  F.  Pupkin . 

Edward  Graham . 

.Sigmund  Spaeth . 

Florence  Helm . 

Frances  Warfield . 

Sidewalk  Sermons  (w)  (ill.)  (>4) .  Zipp . 

Sidewalks  of  New  York  (w)  (1,000) ....  J.  i.  Geller . 

Sinister  House  . . . Winifri'el  Van  Duzer . 

Sister  Mary’s  Kitchen,  menus-recipes 

(d) .  Sister  Mary . 

Skylines,  New  York  Letter  by  Wire  (w) 

(800) .  Chas.  Estcourt,  Jr . 

Smile  a  Second  (d)  (100) . 

Society  Letter  (d)  (1,000) .  Howard  White . 

Sometimes  I  'Think  Yes,  Sometimes 

I  Think  No  (d)  (500) .  Velva  Darling . 

Special  Articles  Service  (w)  (1,700).  .  . .  Frederick  C.  Russe'll . 

Special  Correspondence . 

Special  Features  (d) .  .Staff  . 

Special  Features  .  Otto  J.  Baldvins . 

Special  Wire  Service  (d)  (up  to  15,000) . 

Spot  News  New  York  (d) .  .Staff . 

Star  Lore  (d) .  Arthur  DeV.  Carpenter.  . 

Star  Lore  (d)  .  Radie  Harris . 

Statesmen  Series  (w)  (1,500) . Benito  Mussolini . 

David  Lloyd  George 
Edouard  Ilerriot 
Wilhelm  Marx 

Standard  Statistics  (d)  (300) . . 

Star  Lore  (d) .  .Arthur  DeV  Carpe'iiter. . . 

Stepdaughters  of  War  .  Helen  Z.  Smith . 

Steve  Says  (d)  (ill.)  (A.f)  .  Bewmot . 

Stories  Behind  Famous  Hymns  (w)  (A^)  Dr.  William  T.  Ellis . 

Stories  Behind  Famous  Hymns  (250)  (w)  William  T.  Ellis . 

Storm-Tossed .  Helen  Schermerhorn 

Young . 

Charles  Messer  Stow’s  Antique  Feature 

(w) .  Charles  Messer  .Stow . 

Straight  News  . 

Strangest  Tates  of  Romance  and 

Mystery  (d)  ('■*5) . .  Vance  Wynn . 

Stuyvesant  (Ruth)  Fashion  Service  (d-s)  Ruth  Stuyvesant . 

Sub  Rosa  (d)  (600) .  Mimi . 

Sundown  Stories  (d)  (250) .  Mary  Graham  Bonner.  .  . 

The  Sunday  Dinner  (w) .  Oscar  of  the  Waldorf . 

Sunday  Morning  Breakfast  (w)  (900)..  ,  Roe  Fulkerson . 

Sunday  School  Lesson  (w) .  Dr.  Alvin  E.  Bell . 

Sunday  School  Lesson  (w)  (1,200) .  Dr.  William  T.  Ellis . 

Sunday  School  Lesson,  III.  (w) .  W.  E.  Gilroy,  I).  D . 

Sunday  School  Service  (w)  (6) .  H.  R.  Htiyt  . 

Sunday  School  Lessons  (w)  (1,000) ....  Rev.  P.  M.  MacDonald  .  . 

Sunday  School  Lesson  (w)  (%) .  Rev.  Samuel  Price . 

Sunday  School  Lesson  (w)  (2) .  Rev.  Samuel  D.  Price, 

D,  D . 

Sunday  School  Lesson  (w)  (1) .  Henry  Radeliffe . 

Sunday  School  Lesson  (w)  (84p) . 

Surprises  of  Our  Language  (dl  (200). . .  Dr.  H.  .A.  Deferrari . 


SYNDICATE 

M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  .Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 

M.  E.  Weaver  Syndicate 
Columbia  Newspaper  Service 

N.  Y.  Herald  Tribune 
King  Features  .Syndicate,  Inc. 

NE.A  Service.  Inc. 

North  American  Newspaper  .(Hi. 
ance 

Graphic  Syndicate.  Inc. 

N.  Y.  Herald  Tribune 

McNaught  Syndicate,  Inc. 

The  Russell  Service 
Kent  Press  .Service 
Holmes  Feature  Service 
Scandinavian  American  Nm 
Bureau 

Star  Newspaper  .Service 
Holmes  Feature  Service 
Central  Press  Association 
Central  Press  Association 
I’nited  Feature-Metropolitan 


Bell  Syndicate,  Inc. 

Central  Press  Aasociation 
King  Features  Syndicate,  Inc. 
Columbia  Newspaper  .Service 
United  Feature-Metropolitan 
The  Ellis  Service 

King  Features  Syndicate,  Inc. 

Consolidated  Press  Association 
Fining  Press  Syndicate 

I.edger  .Syndicate 
I.odger  Syndicate 
Bell  .Syndicate,  Inc 
Associated  Press  Feature  Service 
NEA  Service.  Inc. 

McNaught  Syndicate,  Inc. 
Central  Press  Assoeiation 
Ignited  Feature-Metropolitan 
NEA  Service.  Inc. 

Publishers  Syndicate 
Batten  Limited 
Publishers'  Autocaster  Service 

Publishers’  Autotsaster  .Service 
Editor's  Copy 
Star  Newspaj)er  Syndicate 
Distinctive  Newspaper  Features 


T 


Taboid  Magazine  (w)  (I6p) . 

Tales  of  Real  Dogs  (w)  18OO) . 

Talks  to  Parents  (d)  (250) . 

Tarzan  of  the  Apes  (d) . 

Technical  News  and  Features  (d) . 

Tell  It  To  Sally  (d) . 

Telling  The  World  (d)  (500) . 

Test  Your  Knowledge  (d)  (100) . 

The  Ad-Route  House  Organ  (m)  (book¬ 
let)  . 

The  Beauty  of  It  (d)  (2.50) . 

The  Beauty  Shop  (3w)  (300) . 

The  Brain  Tester  (w)  (900) . 

The  Daily  Menu  (d) . 

The  Dial’s  Diary  (w)  (1) . 

The  Gay  Nineties  (d)  (250) . 

The  Good  Old  Days  (w)  (3  col.  cut-200) . 

The  Hiring  Line  id)  (250) . 

"The  Information  Bureau  (d-w)  (.‘4) .  .  .  . 

The  Lantern  Column  (d)  (1,000) . 

The  Marriage  Game  (d)  (.300) . 

The  New  Play  (d)  (200) . 

The  Oueston  Box  (d) . 

The  Scrap-Book  (Verse)  (w)  ('4) . 

'The  Stage  (d)  (1) . 

The  Starry  Skies  (m)  (I'a) . 

The  Way  of  Life  (w)  (2) . 

The  Way  of  Life  (w)  (I '  j) . 

The  Woman  of  It  (d)  (800) . 

The  Worst  Story  I  Heard  Today  (d) 

(175) . 

Theater  Reviews  (w)  (400) . 

Theatrical  Review  (d)  (I) . 

Theatrical  Reviews  (w)  (1) . 

Theatrical  Letter  (w)  (800)  . 

Theatrical  Reviews  and  News  (d) . 

"They  Cal!  It  Politics  (3-w)  (750) . 

‘Things  Easy  To  Make  (w)  (3-coI.  cut 

with  500) . 

This  Marriage  Business  (w)  (1,000). . .  . 

This  is  Paris  iw)  (.300) . 

This  Week’s  Great  Day  (w)  (600) . 

Thoughts  of  Great  Men  (d)  (100) . 

Thoughts  (d)  (1) . 


.  N.  Y.  Hi'rald  Tribune 

•Alliert  Pii.vson  Terliune.  .  .McNaught  Syndicate,  Inc. 

Mrs.  .Agnt's  Lyin' .  .Associat'd  Press  Feature  Service 

.  North  .American  Newsiiaper  .Alli¬ 
ance 

Staff  .  Holmes  Feature  St'rvice 

Sally  Martin .  King  Features  Syndicate,  Inc. 

Neal  O'Hara  .  N.  Y.  World 

.  Graphic  Syndicate,  Inc. 


.  International  .Syndicate 

Ruth  Corby .  Graphic  Syndicate,  Inc. 

Frances  ( llivii'r .  N.  Y.  World 

Dr.  Wir.at  Oil  Mitcholl.  .  .  .  National  Newspaper  S«*rvice 

.  Keyatono  Foaturo  sService 

Staff  .  rilnian  Feature  Service 

W.  1).  Sullivan . .  I  Mj^tinctive  Ne>%'Rpai>er  Features 

Alice  Dakin .  liitle|>ondent  Syiulicate,  Inc. 

John  Is.  KiiiK .  Iiuleijonde’it  Syndicate,  Inc. 

Staff .  National  Feature  Service 

Beverly  Smith .  N.  Y.  Herald  Tribune 

Helena  Hoyt  (irant  .  National  Newspatn  r  Service 

(lilbcTt  Sc’ldej* .  (Iraphic  Syndicate.  Inc. 

.  Central  Press  Wash.  Bureau 

Central  Press  Association 

.  Publishers’  Autocaster  Service 

Wilella  Waldorf .  New  York  Evening  Pt>pt  Neal 

Service 

S.  Cl.  Barton .  Keystone  Feature  Service 

Bruce  Barton .  Publishers'  ,\utocaster  Service 

Bruce  Barton .  Publishers*  Autocaster  St*rvice 

Marguerite  Mooers  Mar¬ 
shall .  N.  Y.  World 


Will  Rogers .  McNaught  Syndicate,  Inc. 

Mark  Barron .  Ass<»ciated  Press  Feature  S«*rvice 

John  Mason  Brown .  New  York  Evening  Post  New 

StTvice 

Gilbert  W.  Gabriel .  Cniversal  S<*rvice 

Robert  Littell .  N.  Y.  World 

Staff .  Holmes  Feature  ScTvicc 

Carter  Field  .  Bell  Syndicate,  Inc. 


W.  W.  Klenke .  Indejiendent  Syndicate,  Inc. 

Connie  and  Bert .  Bell  Syndicate,  Inc. 

Hazel  B.  Ueavis .  Associated  Press  Feature  Service 

Chas.  Conway .  Batten  Limited 

. Graphic  Syndicate,  Inc. 

.  NEA  Service,  Inc. 


(Continued  on  page  54) 


Editor  &  Publisher  The  Fourth  Estate  for  August  30,  1  930 


World’s  Greatest 
Feature  and  Newspicture 
Service 


With  NEA,  “when  you  buy  once  you’ve 
bought  everything*’  .  .  .  complete  daily 
coverage  on  features  and  newspictures — 
and  this  includes  the  finest  array  of 
comics  and  the  fastest  picture  service 
available  to  newspapers. 

For  Saturday  and  Sunday  editions, 
full-page  comics  in  colors  or  black  and 
white,  and  EveryWeek,  the  12-page  NEA 
Magazine. 

NEA  supplies  every  editorial  need  beyond 
wire  and  local  news. 


NEA  Service,  Inc. 

1200  West  Third  Street  Cleveland,  Ohio 

The  World* s  Greatest  Newspaper  Feature  Service — Backed  by  37  Years*  Experience 


s 


Various 


EDITOR  &  PUBLISHER  SEVENTH  ANNUAL  DIRECTORY  OF  FEATURES 

(Continued  from  page  52) 


FEATITRE  AUTHOR  SYNDICATE 

Three  Minute  Journeys  (bi-w) . Temple  Manniux .  Newspaper  Feature  Service.  Inc. 

Three  Minutes  of  Finance  (d)  (400) ....  Thomas  Temple  Hoyne . .  National  Newspaper  Service 

Thru  a  Woman’s  Eyes  (S-w)  (500) .  Jean  Newton .  Bell  Syndicate.  Inc. 

Tips  for  Tinkerers  (w) .  Premier  Syndicate.  Inc. 

T<^y  and  Tomorrow  (w)  (1) .  F.  P.  Stockbridge .  Publishers'  Autocaster  Service 

“  Today  ”  Olumn  (d) .  Arthur  Brisbane .  Newspaper  Feature  Service.  Inc. 

Today  is  The  Anniversary  of  (d)  (I) .  NEA  Service.  Inc. 

‘Tory's  Talk  (d)  (500) .  George  Matthew  Adams..  George  Matthew  Adams  Service 

‘Today’s  News  in  Wall  Street  (d)  (l)i) .  Symposium  Financial 

Writers .  New  York  Evening  Post  News 

Service 

Today’s  True  Detective  Story  (d)  (1H)>  Vance  V^nn .  Ledger  Syndicate 

Today’s  Woman  (d)  (1) .  Marion  Clyde  MoCarroU .  New  York  Evening  Post  News 

Service 

Trade  News  and  features  (d) .  Staff .  Holmes  Feature  Service 

Travel  (w)  (2,000)  (pictures) .  Harry  A.  Franck .  United  Feature-Metropolitan 

Travels  in  Natureland  (d)  (200) 

(seasonal) .  Associated  Newspapers 

Travel  Topics .  Various .  Scandinavian  American  News 

Bureau 

True  Life  Stories  (d) .  Premier  Syndicate.  Inc. 

Frank  C.  True’s  Yacht  and  Motor  Boat 

Features .  Frank  C.  True .  Consolidated  Press  Association 

Two  Women’s  Special  Pages  (w) 

(2  pages)  (Beauty,  Cookery,  Em¬ 
broidery,  etc.) . Chicago  Tribune  Newspapers. 


u 

Uncle  Ray’s  Comer  (d)  (2  z  8  in.) . Ramon  Coffman .  Publishers  Syndicate 

Uncle  Sam  Presents  (d)  (SOO) .  R.  H.  Leoaw .  National  Feature  Service 

Uncle  Wiggily  (d)  (800)  (1-Ul) .  Howard  R.  Garis . Bell  Syndicate.  Inc. 

Uncommon  Sense  (d)  (6M) .  John  Blake .  Bell  Syndicate.  Inc. 


Zenith  Fiction  (w)  (fp) . 


United  Feature-Metropolitan 


NEWSPAPER  ART 

(Cartoons,  Comic  Strips,  Magazine  Cowers  and  Sketches) 


Abe  Martin  (d)  (1) .  Kin  Hubbard .  National  New^aper  Service 

Abie  (w)  (7*8) .  Harry  Hershfield .  International  Feature  Service,  In 

Abie  the  Agent  (d)  (6) .  Harry  Hershfield .  International  Feature  Service,  Ige, 

Adventures  of  J^bby  (w)  (6-3) . Tom  Carlisle .  Remster  and  Tribune 

Adventures  in  Wonderland  (d)  (6) . Robert  S.  Pilgrim . Independent  Syndicate,  Inc. 

A  la  Lulu  (d)  (2) .  Halvor  Rasmusson . Ledger  Syndicate 

Alexander  Smart,  Esq.  (w)  (7-8) .  A.  C.  Fera .  Newsmper  Feature  Service,  lot 

Always  Belittlin' (w)  (7-A) .  Percy  Crosby .  King  Features  Syndicate  ,  Ine. 

Amateur  Etiquette  (d)  (1) .  Russell  Keaton .  National  Newspaper  Service 

Among  Us  Motorists  ^)  (2) .  S’""  .  Premier  Syndicate,  Inc. 

And  Her  Name  was  llaud  (w)  (7-8) ...  F.  B.  Opper .  International  Feature  Service.  Ige. 

Animal  Antics  (d)  (5) .  Ralph  Wolfe .  Graphic  Syndicate,  Ine. 

Animal  Antics  (d)  (5) .  Ralph  Wolfe .  McNaught  Syndicate,  Inc. 

Animal  Crackers  (w)  (strip-black) . I.«ne  .  The  Eutern  Color  Printing  Co. 

Antics  of  Arabella  (d)  (5) .  Lois  Bull. . . Graphic  Syndicate,  Inc. 

Around  the  Dial  (d)  (1) .  Audio  Service 

AiSSorted  Nuts  (d)  (1) .  Oilumbia  Newspaper  Service 

Automobile  Carton  (w)  (2) .  Ed  Riley .  Associated  Editors 


Baby  Mine  (d)  (I  col.) . 
Barney  Google  (d)  (6) . , 
Barney  Google  (d-w) . . . 


Barney  Google  and  Spark  Plug  (w)  (7-8) . 
Batchelor  Cartoons,  “  Once  Overs,”  (d) 

(2-3) . 

Belcher  Drawings  fw)  (3) . 

Believe  It  Or  Not  (d)  (3-4) . 

Believe  It  Or  Not  (w)  (6-7-8) . 

Bells  and  Wedding  Bells  (w)  (7-8) . 

Benny  (d)  (5) . 

Benny  (w)  (fp) . 

Betty  Blurbs  (d)  (1) . 

Big  Sister  (d)  (6) . 

Blackstone  Magic  (w)  (tab.) . 

Bill  (w)  (7-8) . 

Blondie  (d)  (6) . 

Blondie  (w)  (7-8) . 

Bobby  Thatcher  (d)  (6) . 

Bonzo  (d)  (2-6) . 

Boob  McNutt  (w)  (7-8) . 

Boots  and  Her  Buddies,  comic  strip  (d) 

(6) . 

Bound  to  Win  (d)  (5-6) . 

Boys  and  Girls  Page  (w)  (7-8) . 

Bringing  Up  Bill  (d)  (6) . 

Bringing  Up  Father  (d)  (6) . 

Bringing  Up  Father  (w)  (7-8) . 

Brinkley  Drawings  (bi-w)  (3) . 

Broadway  (d)  (5) . 

Brashing  Up  Sports,  cartoon  (d)  (3). . . 

Brutus  (w)  (fp) . 

Buck  Rogers  (d)  (5-6) . 

Buck  Rogers  (s)  (fp) . 

Buddy  and  His  Friends  (w)  (4) . 

Buddie  and  His  Friends . 


Paul  Pirn .  George  Matthew  Adams  Service 

Billy  deBeck .  King  Features  Syndicate.  Inc. 

Billy  deBcck .  Star  Newspaper  Syndicate  (Cant- 

dian  agents) 

Billy  deBeck .  King  Features  Syndicate.  Inc. 

C.  D.  Batchelor .  Ledger  Syndicate 

George  Belcher .  King  Features  Syndicate,  Inc, 

R.  L.  Ripley .  King  Features  Syndicate.  Inc. 

R.  L,  Ripley .  King  Features  Syndicate.  Inc. 

Cliff  Sterrett .  Newspaper  Feature  SrTvice,  Inc. 


Bug  Movies  (w)  (tab.  colors) . 

Bughouse  Fables  (d)  (2) . 

Burnley  Sport  Cartoons  (d)  (2-3) . 

Bush  League  Barry  (w)  (tab.  colors) . . 


Cliff  Sterrett .  Newspaper  feature  oiTvice,  me. 

J.  Carver  Pusey .  N,  Y.  World 

J.  Carver  Pusey .  N.  Y.  World 

J.  C.  Beeslcy .  King  Features  Syndicate.  Inc. 

Ix'slie  Forgrave . Central  Press  .Xssociatioii 

.  The  Eastern  Color  Printing  Co. 

Rube  Goldlierg .  International  Feature  Service.  let 

Chic  Young .  King  Features  Syndicate,  Inc. 

Chic  Young .  King  Features  Syndicate.  Inc. 

George  Storm .  Bell  .Syndicate,  Inc. 

Geo.  Studdy .  King  Features  Syndicate.  Inc. 

Rube  Goldberg .  International  Feature  Service.  Int 

Edgar  Martin .  NEA  .Service.  Inc. 

Edwin  .\lger .  Bell  Syndicate.  Inc. 

Various .  Associated  Editors 

Jack  Farr .  Columbia  Newspaper  Service 

George  McSianus . International  F'eature  SrTvice,  Inc. 

George  McManus . International  Feature  SiTvice,  Ine. 

Nell  Brinley .  International  Feature  l^rrice.  Inc. 

Sidney  Skolsky .  Chicago  Tribune  Newspaiiers 

Laufer .  Nl'j A  Service.  Inc. 

Johnny  Gruelle .  N.  Y.  Herald  Tribune 

Nowlan  &  Calkins .  National  Newspaper  Service 

Nowlan  &  Calkins .  National  Newspaper  Service 

.  Star  Newspaper  Service 

.  Star  Newspaper  Syndicate  (Csiw 

dian  agents) 

Stookie  Allen .  The  Flastern  Color  Printing  Co. 

Paul  Fung .  King  Features  Syndicate,  Inc. 

Hardin  Burnley .  King  Features  Syndicate,  Inc. 

Vic  Pas .  The  tlastern  Color  Printing  Co. 


Cambridge  Business  News  Service  (d) 

(2)  (chart) .  Staff . 

Cameragrams-picture  Page  (w)  (7-8) . 

Can  You  Beat  It?  (d)  (3) .  Maurice  Ketten . 

Canadian  Feature  Page  (w)  (7-8) . 

Cap  Stubbs  (d)  (6  col.) .  Edwina . 

Cartoons  (d)  (2-3) .  Herblock . 

Cartoons  (d)  (3  col.) .  William  C.  Morris . 

Cartoons  (d)  (2) .  Clifford  McBride . 

Cartoons  (d)  (6) .  Rube  Goldberg . 

Cartoons  (w)  (14  P-  8nd  tab.) .  Clifford  McBride . 

Cartoon  (w)  (3) .  Albert  T.  Reid . 

Character  Close-ups  (d)  (I) . George  W.  Spayth . 

Ching  Chow  (d)  (1) .  Sidney  Smith . 

Clarabelle’s  Cousin  (w)  (7-8) .  Jack  Callahan . 

Clarabelle’s  Cousin  (d)  (6) . Jack  Callahan . 

Clarence  (w)  (fp) .  Weare  Holbrook  &  Frank 

Fogarty . 

Colonel  Gilfeather  (d)  (3  col.) .  Dick  Dorgan . 

Column  Comics  (d)  (1  z  1=7) . 

Comics  (d)  (1) .  Staff . 

Comic  Cutlets  (d)  (1) .  Miscellaneous . 

Comic  section-4  p.  ready-print  color 

(w)  (7) . 

College  Humor  (*4-8)  (w) .  College  Humor  Magazine. 

Connie-Sunday  color  page  (w)  (fp) .  Frank  Godwin . 

Connie-comic  strip  (d)  (6) .  Frank  Godwin . 

Cookie  Pushers  (w)  (tab.  colors) .  Buford  Tune . 

Cover  page  (w)  (tab.  colors) .  Vep . 

Cover  Page  (Black  A  White  A  Colors) 

(w)  (fp) . 
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Cambridge  Associates,  Inc. 

NEA  Service,  Inc. 

N.  Y.  World 
Star  Newspaper  Service 
George  Matthew  Adams  Service 
Associated  Newspapers 
George  Matthew  Adams  Semes 
Central  Press  Association 
McNaught  Syndicate,  Ine. 
McNaught  Syndicate,  Inc. 
Publishers'  Autocaster  Service 
Ijcdger  Sy^ndicate 
Chicago  Tribune  Newspapers 
King  Features  Syndicate,  Inc. 
King  Features  .Syndicate,  Inc. 

N.  Y.  Herald  Tribune 
Associated  Press  Feature  Semce 
Associated  Newspaiiers 
International  Syndicate 
Keystone  Feature  Service 

NEA  Service.  Inc. 

Bell  Syndicate,  Inc. 

Ledger  Syudioato 
Ledger  Syndieate 
The  Fiastern  Color  Printing  Lo. 
The  F^aatern  Color  Printing  Lo. 

Ledger  Syndicate 


V 

Vagabond  Dreams  Come  True  (d) 

(series)  (2,600) .  Rudy  Vallee . 

Verse  (d)  (K  to  ^) .  George  EUiston . 

Verse  (d)  Ok  to  H) .  Anne  Campbell . 

Verse-lii^t  and  lilting  (w)  (4-25) . Joan  Balfour . 

Strickland  Gillilan . 

Carroll  Carroll . 

Arthur  Guiterman . 

Howard  Cushman . 

Paul  G.  Gumbinner . 

Fairfax  Downey . 

A.  K.  Laing . 

Patience  Eden . 

Newman  Levy . 

Fred  G.  Steelman . 

Very  Latest  (Fashions)  (w)  (Fi) .  Mary  Marshall . 

Very  Latest  (Fashions)  (w)  (l) .  Mary  Marshall . 

Views  and  Reviews  (Current  sentence 

quotations)  (m .  Staff . 

Virginia  Vane  Says  (d)  (1,000) . Virginia  Vane . 

Vogue  Children’s  Fashions  (tri-w)  (1). .  Vogue  Editors . 

Vogue  Sunday  Fashions  (w)  (7) . Vogue  Flditors . 

Vogue  Women’s  Fashions  (d)  (2) . Vogue  Editors . 


w 

Wall  Street  Looks  Ahead  (d)  (series) 

(1,500) .  James  Abelle . 

Walt  Mason,  Himself  (d)  (rhme) .  Walt  Mason . 

War  Beneath  the  Waters  (w)  (2,500)..  Various  Authors . 

Washington  Bystander  (d)  (500 ) .  Kirke  Simpson . 

Washington  Letter  (d) .  Charles  P.  .Stewart . 

Way  of  the  World  (d) . Grove  Patterson . 

We  Women  (d)  (600) . Betty  Brainerd . 

Week  in  Finance,  The  (w)  (I) .  Paul  Willard  Garrett . 

Week-end  London  Market  Review  (w) 

(1) .  Arthur  W.  Kiddy . 

Weekly  Go-To-Church  Ads  (w) .  W.  T.  Flllis . 

Weekly  Letter  (w) . 

Weekly  Book  Review  (w) .  Bruce  Catton . 

Weekly  Insurance  Report  (w)  C-k) . Geo.  Miller . 

Weekly  Short  Fiction  (w)  (4,500) . Prominent  writers . 

Wtat  Do  You  Know  (d) .  Sabina  H.  Connelly . 

What  Do  You  Know  About  ?  (w)  (1,500) .  Bertram  Benedict . 

What  Does  Your  Name  Mean  (d)  (200) .  Dr.  H.  A.  Deferrari . 

What  Is  Your  Emotional  Age  (d)(l,500).  J.  George  Frederick . 

Wlut’s  the  Answer  (d) .  Staff . 

What  Toda '  Means  To  You  (d)  (450) . .  Mary  Blake . 

What’s  Wrong  Here  (d-s)  ()i) .  Helen  Bartlett . 

Wlut's  Wrong  In  This  Picture  and  What 

Word  Is  This  (d)  (1  z  H) . 

What’s  What  (d)  Ck) .  Helen  Dede . 

Who’s  Who  and  Timely  Views  (d) . Dr.  Louise  Stanley . 

Whozit  (d)  (200) . 

Wife  Preservers  (d) . 

Willie  Wilhs  (d)  (8  in.  z  1) . Robert  QuiUen . 

Window  Shopping  (d)  (150) . 

Hannah  Wing  Articles  on  Domestic 

Science  (d) .  Hannah  Wing . 

Wired  byline  stories  by  participants  in 
big  news  events  such  as  transatlantic 

flights,  endurance  flights,  etc . 

Wiregrams-humorous  wire  dispatch  on 
news  of  the  day  (d)  (200) . Graham  Wire . 

Wires  (d)  (50-200) .  Will  Rogers . 

With  Women  of  Today  (d) . 

Wives  and  Mothers  (S)  (1) .  Loia  Henderson . 

Women  of  Today  (d) .  Lillian  Campbell . 

Woman’s  Page  Serial  —  The  Story  of 

Sue  (d) .  Margery  Hale . 

Woman’s  Philosophy  (d)  (600) . Ruth  Cameron . 

Women  Behind  the  News-wire  feature 
dispatch  commenting  on  activities  of 

women  prominent  in  news  (d)  (800)..  Jane  Dixon . 

Women  in  Washington  (w)  (350) . Sue  McNamara . 

Women,  Wily,  Wilful  and  Wonderful 

(series  of  10)  (600) .  Chas.  Conway . 

Wonder  Spots  of  Empire  (series  of  10) 

(3)) . .  L.  B.  Jackes . 

Woodrow  Wilson:  Life  and  Letters  (d-w)  Ray  Stannard  Baker . 

Woods  and  Waters  (d-s)  ()k) .  Bob  Becker . 

Word  Building  (d)  (2) .  Walter  B.  Gibeon . 

Word  Htmt  (d) . 

Words  of  Wise  Men  (d) . Staff . 

World  and  AH  (d)  (800) . Charles  B.  Driscoll . 

World  Famous  Stories  (d)  (I) . 

World’s  Window  (d)  (1) .  Pierre  Van  Paassen . 

World  in  Parade  (bnef  items)  (w) 

(1,200-1,500) .  J.  M.  Ross . 

World  PoUtics  (B)(1) .  S.  K.  Swift . 


FEATURE  AUTHOR 

Y 

Yankee  Abroad  (w)  (300) .  Dc  Witt  Mackenzie . 

Yesterday’s  Children  (w)  (1,000) . .\rthur  Dean . 

Yiddish-English  Dialect  (w)  (2) .  “  Doc.”  Benjamin . 

You  and  Your  Children  (d-s)  (V^) .  Glayds  Bevans . 

You  Don’t  Remember  (d)  (200) .  Dr.  H.  A.  Deferrari . 

You  Have  (Editorial  Col.)  (d)  (1) . S.  K.  Swift . 

Your  Baby  and  Mine  (d)  (Vk) .  Myrtle  Meyer  Eldred. . . . 

Your  Baby  and  Mine  (w)  (1) .  Myrtle  Meyer  Eldred. . . . 

Your  Birthday  (7  days  week) .  Stella . 

Your  Boy  and  Your  Girl  (d)  (600) . .\rthur  Dean . 

Your  Dog  and  Cat  (d  I .  Dr.  George  Cohen . 

Your  Broadway  and  Mine  (d)  (850- 

1,000) .  Louis  Sobol . 

Your  Children  (d) .  Oliver  Roberts  Barton .  . . 

Your  Handwriting  (d)  (200) . Janet  Winton . 

Your  Ruling  Star  (d) . George  Schwader . 

You’re  the  Judge  (d) . 


Current  News  Features,  Inc. 
Associated  Newspapers 
Associated  Newspapers 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  .Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
M.  E.  Weaver  Syndicate 
Publishers’  Autocaster  Service 
Publishers'  Autocaster  Service 

Editor's  Copy 
Bell  Syndicate,  Inc. 

Conde  Nast  Syndicate 
Conde  Nast  Syndicate 
Conde  Nast  Syndicate 


SYNDICATE 


Associated  Press  Feature  S«rn> 
National  Newspaj^r  ServiM  " 
Shean  Syndicate  Service 
Chicago  Tribune  Newspapers 
Distinctive  Newspaper  Features 
Continental  Press  Feature  !W 
dicate  ^ 

Register  and  Tribune 
Register  and  Tribune 
Graphic  Syndicate,  Inc. 
National  Newspaper  Service 
King  Features  Syndicate 

Graphic  Syndicate,  Inc. 

NEA  Service.  Inc. 

Graphic  Syndioate,  Inc. 

Premier  Syndicate,  Inc. 

Central  Press  Association 


Current  News  Features.  Inc. 
George  Matthew  Adams  Service 
Current  News  Features,  Inc. 
Associated  Press  Feature  Servlco 
Central  Press  .\s8ociation 
Central  Press  Association 
Associated  Newspapers 
Ledger  Syndicate 

Ix^er  Syndicate 
The  Flllis  Service 
Triangle  Newspaper  Service 
NF'.\  Service,  Inc. 

Ledger  Syndicate 
Bell  Syndicate.  Inc. 

King  Features  Syndicate.  Inc. 
Current  News  Features.  Inc. 
Distinctive  Newspaper  Features 
Current  News  F'eatures,  Inc. 

King  Features  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Chicago  Tribune  Ncwspaiiers 

Associated  Newspaiiers 
I.edger  iWndicate 
Central  Press  Association 
Indepedendent  Syndicate,  Inc. 
Central  Press  Association 
Publishers  Syndicate 
Associated  Newspapers 

International  Feature  Service,  Inc. 


North  American  Newspaper  Alli¬ 
ance 

North  American  Newspaper  Alli¬ 
ance 

McNau^t  Syndicate,  Inc. 

Central  Press  Association 

Ointinental  Press  Feature  Syn¬ 
dicate 

Central  Press  Association 

NEA  Service,  Inc. 

(Jeorge  Matthew  Adams  Service 


North  American  Newspaper  Alli¬ 
ance 

Associated  Press  Feature  Service 

Batten  Limited 

Batten  limited 
Doubled^-Doran  Syndicate 
Chicago  'iSibune  Newspapers 
Ledger  Syndieate 
N.  Y.  Herald  Tribune 
Newspaper  Feature  Service,  Inc. 
McNaught  Syndicate,  Inc. 

Cosmos  Newspaper  Syndicate 
N.  Y.  World 

M.  E.  Weaver  Syndicate 
S.  K.  S.  News 
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NEWSPAPER  ART 
C — Continued 

AUTHOR 


SYNDICATE 
Central  Press  Association 
Graphic  Syndicate,  Inc. 
International  Syndicate 
King  Features  Syndicate,  Inc. 
Premier  Syndicate.  Inc. 
United  Feature-Metropolitan 
Kay  Features,  Inc. 

King  Features  Syndicate,  Inc. 


FEATURE 

Crofiword  Purzle  (d)  (2) . . , 
cSI  Word  Puzzle  (di  (2).. 
£;SI-Word  Puzzles  (d)  (2) 
Ciostrrord  Puzzles  (d)  (2) .  , 
cSIword  Puzzles  (w)  (S). 
cSIirord  Puzzles  (d)  (2).. 

Cnrioui  Creatures  (d)  (2-S) 


Staff . 

Charles  H.  Forbell. . 
Richard  A.  Addison 


Central  Press  Association 
Central  Press  Association 
N.  Y.  World 
Graphic  Syndicate,  Inc. 

The  Eastern  Color  Printing  Co 
United  Feature-Metropolitan 
International  Feature  Service,  Inc. 

McNaught  Syndicate,  Inc. 

Ledger  Syndicate 

King  Features  Syndicate,  Inc. 

King  Features  indicate,  Inc. 

King  Features  Syndicate,  Inc. 

Star  Newspaper  Service 
Star  Newspaper  Syndicate 
Star  Newspaper  Service 
United  Feature-Metropolitan 
Kay  Features,  Inc. 

Independent  Syndicate,  Inc. 
International  indicate 
International  Feature  Service,  Inc. 
N.  Y.  Hearald  Tribune 
Premier  Syndicate,  Inc. 

Ledger  Syndicate 
Newspaper  Feature  Service,  Inc. 
Newspaper  Feature  Service,  Inc. 


Dsilj  Cartoon  (d)  (2-coI.) .  Clifford  McBride, 

Dsilj  Picture  Page  (8) .  . . . . . . . 

Daily  Puzzler  (d  (5) .  A.  Nugent  . ... . . . 

p....  (dt  (5> .  Bernard  Dibble. . 

Datdwood  Gulch  (w)  (tab.  colors) . Gordon  Rogers. . . 

Dickey’i  Don  ('•'>  (*-*> .  Robert  L.  Dickey 

Kagte  Hoofer  and  His  Dog  (w)  (7-8) . .  H.  H.  Knerr - 

oSe  Dugan  (d)  (5-6) .  J.  P.  McEvoy  an 

Stnebel . 

Dizzy  Dramas  (d1  (1-2-6) .  Joe  Bowers . 

Dizzie's  Eating  Hotue  (w)  (7-8) .  Jack  Callahan. . . 

Dolly  Dimples  and  Bobby  Bounce  (w) 

.  Grace  Drayton . . . 

Dolly  Dimples  and  Bobby  Bounce  (d)  (6)  Grace  Drayton . . 

Dolly  Dimples  (d)  (6) .  Drayton . 

Do  you  Know  That  (d)  (1) . Gunderson . 

Do  Too  Know  That  (dl  (I) .  Gundersen . 

Doings  of  the  Duffs  (d)  (6) . Buford  Tune - 

DoHCeyO.T.  (d)  «) .  Arnot . 

Don  Manly  of  The  Olf  Frontier  (d)  (5) .  John  Merritt  Strc 

Dot  Puzzles  (dl  (1) . Elsa  Kaji . 

Double  Truck  Feature  (w)  (dp) . 

Down  The  Road  (w)  (3-4) .  Frank  Beck . 

Driring  Tins  (w)  (2) .  . . . 

DumbBells-comic  (d)  (I) . Gar . 

Dumb  Dora  (d)  (5-6) .  Paul  Fung . 

Dumb  Dora  (w)  (7-8) .  Paul  Fung . 


Jess  Cargill . 

Tom  Powers . 

Winsor  McCay. . . . 

Quin  Hall . 

Arthur  Brisbane. . . 

Elaine . 

Bill  Counselman 
Charlie  Plumb  . 


Central  Press  Association 
International  Feature  Service,  Inc. 
Internabional  Feature  Service,  Inc. 
King  Features  Syndicate,  Inc. 
Newspaper  Feature  Service.  Inc. 
International  Feature  Service,  Inc. 

Star  Newspaper  Syndicate  (Can¬ 
adian  agents) 

United  Feature-Metropolitan 
United  Feature-Metropolitan 
United  Feature-Metropolitan 
Newspaper  Feature  Service,  Inc. 


Editorial  Cartoons  (d)  (3) . 

Editorial  Cartoons  (d) . 

E^torial  Cartoons  (d) . 

E^torial  Cartoons  (d)  (3) . 

Editorial  Page  (w)  (8  ill.) . 

Elaine  Ideas  From  Paris  (d)  (2) 
Ella  Cinders  (d-w) . 


Ella  Cinders  (d)  (6) . 

ElU  Cinders  (d)  (.5) . 

Ella  Cinders  (w)  (fp  colors) 
Elmer  (w)  (7-8) . 


Counselman  and  Plumb, 
Counselman  and  Plumb 
Counselman  and  Plumb 
A.  C.  Fera . . 
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Elmer  (w)  (fp) .  Star  Newspaper  Service 

Embarrassing  Moments  (d)  (2) .  George  Harriman .  International  Feature  Service,  Inc. 

Errorgrams-ill.  puzzle  feature  (d)  (2) .  NEA  Service,  Inc. 

Ethel-woman’s  page  comic  (3w)  (2). . , .  Ethel  Hays .  NEA  Service,  Inc. 

Etta  Kett  (d)  (6) .  Paul  Robinson .  Central  Press  Association 

Ereryday  Movies  (d)  (3) .  D.  Wortman .  N.  Y.  World 

Eve's  Epigrams  (d)  (1) .  Agnes  Hucke .  Ledger  Syndicate 


Famous  Fans  (d)  (3) .  Hopp .  Columbia  Newspaper  .Service 

Fuhion  Page  iw)  (7-8) .  International  Feature  Service.  Inc. 

Fei  Hurray  Cartoon .  Feg  Murray .  Star  Newspaper  .Syndicate  (Can¬ 

adian  agents) 

Feliz  (d)  (6) .  Pat  Sullivan .  Newspaper  F'eature  Service.  Inc. 

|eli*  (,w)  (7-8) .  Pat  Sullivan .  Newspaper  Feature  .Service,  Inc. 

Femininities,  srile  sketches  (w)  (2) . . . .  Gladys  Parker .  NEA  Service,  Inc. 

Flapper  Fumy  Says-comic  (d)  (I) .  Gladys  Parker .  NEA  Service.  Inc. 

Flapper  Filosofy  (d)  (1) .  Faith  Burrows .  King  Features  Syndicate,  Inc. 

Flying  to  Fame  (d)  (6) .  John  Welch,  Russel  Ross,.  Register  &  Tribune 


Folk  Tales  (d)  (6) . 

Folk  Tales  (d)  (6) . 

Fozy  Grandpa  (w)  (tab.  black) . 

Jozy  Phann-comics  (d)  (I) . 

Frecklei  and  His  Friends,  comic  strip  (d) 

(I) . . . . 

Freckles  and  His  Friends  (Ihw)  (comic) 

(color)  (w)  (7-8) . 

Junmy  Frise’s  Cartoon  (w)  (5^) . 

Jront  Color  Page  (w)  (7-8) . 

Front  Color  Page  (w)  (7-8) . 

Jmeh  Cartoons  (w)  (3) . 

Jntzi  Ritz  (d)  (5) . 

Jntzie  Ritz  fw)  (fp) . 

Jrom  Nine  to  Five  (d)  (2) . 

P*Eea  (w)  (color) . 

Full^ge  Humor  (6w)  (for  Roto  or  B.  W. 
and  Magazines) . 


McCandlish .  Star  Newspaper  Service 

Edward  McCandlish .  United  Feature-Metropolitan 

Bunny .  The  Eastern  Color  Printing  Co 

Laufer .  NEA  Service,  Inc. 

Merril  Blosser .  NEA  Service,  Inc. 

Mcrril  Blosser .  NEA  Service,  Inc. 

.  Star  Newspaper  .Service 

Brinkley  Patterson .  International  Feature  Service,  Inc. 

Dan  Smith  and  others. . . .  Newspaper  Feature  Service,  Inc. 

Alfred  J.  Frueh . Bell  Syndicate,  Inc. 

Ernie  Bushmiller .  N.  Y.  World 

Ernie  Bushmiller .  N.  Y.  World 

A1  Smith .  N.Y.  World 

Lucy  Park .  Fashion  Coordination  Bureau,  Inc. 


and  Magazines) .  C.  W.  Anderson .  M.  E.  Weaver  .Syndicate 

Perry  Barlow .  M.  E.  Weaver  Syndicate 

Dchliskey .  M.  E.  Weaver  Syndicate 

DePauw .  M.  E.  Weaver  Syndicate 

John  Reynolds .  M.  E.  Weaver  Syndicate 

Carl  Rose .  M.  E.  Weaver  Syndicate 

Shermund .  M.  E.  Weaver  Syndicate 

O.  Soglow .  M.  E.  Weaver  Syndicate 

G 

^b^  Gutie  (d)  (I) .  Irma  Harms .  International  t^ndicate 

“uggiM  (d)  (5-6) .  Frank  Beck .  N.  Y.  Herald  Tribune 

uaiouae  Mley  (d-s)  (6) .  Frank  King .  Chicago  Tribune  Newspapers 

(<D  (1-2) .  C.  R.  Gettier .  Bell  Syndicate.  Inc. 

(“.<(6  col.) .  Julian  Ollendorff . Associated  Press  Feature  Service 

widw  Days  (d)  (3) .  Clare  Dwiggins .  McNaught  Syndicate,  Inc. 

Housekeeping  Page  (w)  (7-8) .  International  Feature  Service,  Inc. 

j»w  Tune  Guy  (d)  (6) .  Fred  Fox .  Unit^  Feature-Metropolitan 

(d)  (6) .  Fred  Neher .  Central  Press  Association 

vPtut  Animals  (d)  (2  col.) .  Herbert  Kirk .  George  Matthew  A^ras  Service 

Tti.  r  ,,  Nate  Collier 

'  t'umps  (d-s)  (6) .  Sidney  Smith .  Chicago  Tribune  Newspapers 

H 

(comic)  (d)  (6) .  C.  W.  Kahles .  Ledger  Syndicate 

Harry  (Sunday  color  page). 

BsmLl  i'  . .  C.  W.  Kahles .  I.edger  Syndicate 

•M'rfitations  (d)(1) .  J.  P.  Alley .  Bell  .Syndicate,  Inc. 

rJ^^*^***  (d}  (6) .  Ray  Hoppman .  Columbia  Newspaper  Service 

Him  d  Whoopee  Days  (d)  (5) . .  Cliff  Knight .  Graphic  Syndicate,  Inc. 

D.jJu  (7-8) .  Frederick  Opper .  International  P'eature  Service,  Inc. 

Bestifc  II*”  (5) .  Carl  Ed .  Chicago  Tribune  Newspapers 

ta.  Heart  and  Home  Page  (w)  (7-8)  .  International  Feature  Service,  Inc. 


of  the 

Important  People 

in  the  United  States 
are  Scientists* 

Does  your  newspaper  devote 
30%  of  its  news  to  men  of 
science  and  their  activities? 

of  the  population  is  vitally  affected  by  what 
/O  scientists,  civilization’s  pioneers,  do  as  they 
push  forward  on  new  frontiers. 

YOU  want  the  best,  most  timely,  most  authoritative, 
and  most  reliable  science  news  and  feature  .  .  . 
This  is  assured  if  you  use  our  Daily  Science  News  Bul¬ 
letin  ...  or  our  science  wire  specials  ...  or  Nature’s 
Notebook  .  .  .  Why  the  Weather  .  .  .  Star  Map 
.  .  .  and  other  Science  Service  features. 

SCIENCE  SERVICE 

2l8t.  and  B  St.,  N.  W.,  Washington,  D.  C. 

*Xote:  There  are  28,805  “notable  men  and  women”  in  the  United  titatea 
according  to  the  latest  “Who's  Who  in  Arneriea,”  Mid  exactly  30.4  per 
cent,  or  8,863,  ore  men  o]  science.  Both  delvers  into  pure  science  and 
those  who  apply  the  new  found  knowledge  are  included — research  work¬ 
ers,  engineers,  architects,  physicians  and  surgeons.  These  statistics  are 
found  in  a  paper  prepared  by  L.  IV.  IVaffoce  of  the  .American  Engineer¬ 
ing  Council. 

The  World’s  Only  Science  Syndicate 
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SYNDICATE 


H — Continued 


Here’s  How  (d>  (S-4) . 

Hifh  Pressure  Pete  (d)  (6) . 

Hick  Hays  in  High  (d)  (6i . 

Highlights  of  History  (d)  (5-6)  (w)  (7-8) . 

High  Pressure  Pete  (w)  (6-col.) . 

W.  E.  Hill  Page  (Cartoon)  (w)  (fp.-tab.) . 

Homeless  Hector  (w)  (7-8) . 

Homer  Hoopee  (d)  (6  col.) . 

Home  Traits-animals  as  human  (d-w) .  . 

How  It  Be^n  (d)  (2-3) . 

How’s  Business  (w)  (2)  (chart) . 

How’s  Business  (tri-w)  (3)  . 

Huddleston  Beauty  Page  (w)  (7-8) . 

Humorous  Cartoons  (d)  (3  col.) . 

Humorous  Cartoons  (d)  (2  col.) . 

Humor  Galazy . 


Humorous  Drawings  (d)  (6w) . 


Hunter  Cartoons . 

Hunter  Political  Cartoon  (d)  (3) . 


Gus  Edson .  King  Features  Syndicate,  Inc. 

George  .Swanson .  Central  Press  .Association 

Don  Stockton  .  King  Features  .Syndicate,  Inc. 

J.  C.  MansBeld .  Bell  Syndicate,  Inc. 

George  Swanson .  Central  Press  As.sociation 

.  Chicago  Tribune  Newspapers 

Harry  Hershfield .  International  Feature  &‘rvice.  Inc. 

Fred  lA)cher .  Associated  Press  Feature  Service 

Frisco  .  M.  E.  Weaver  Syndicate 

Russ  Murphy .  I'nited  Fea.ture-Metropolitan 

Staff  .  Cambridge  Associates.  Inc. 

Freling  Foster .  King  Features  Syndicate,  Inc. 

. .  International  Feature  Service.  Inc. 

Oscar  Hitt .  .Associated  Press  Feature  Service 

.Aleyn  Burtis .  Associated  Press  Feature  Service 

. .  .Star  N'ewspaiter  .Syndicate  (Can¬ 
adian  agents) 

Alan  Dunn .  M.  E.  Weaver  Syndicate 

leonard  Dove .  M.  F,.  Weaver  Syndicate 

.lohn  Elmore  .  M.  F).  Weaver  .Syndicate 

Barnet  Tobey .  M.  E.  Weaver  Syndicate 

.lohn  Elmore .  M.  E.  Weaver  Syndicate 

Trent .  M.  E.  Weaver  Syndicate 

P.  Webb .  M.  E.  Weaver  Syndicate 

.  Star  Newspai>er  Syndicate 

.  .Star  NcwspaiMT  Sj.rvice 


I 


In  The  Rough  (comic)  (d)  (6) .  Howard  Frwnian .  l-odger  Syndicate 

Intimate  Biographies  of  Stars  (w)  (5). .  .  WilHain  .lacoi>8on  .  Fox  Feature  Service 

It*s  Papa  Who  Pays  (w)  (7-8) .  Jimmy  Murphy .  King  Fcatu^e^  Syndicate,  Inc. 


fabby  (d)  (I) . 

jack  Swift  (comic)  (d)  (6) . 

Jimmy  Jams  (w)  (back  cover  p.  colors). 
Jane  Arden  (d)  (6-2) . 


Jane  Arden  (w)  (7) . 


Jazzbo  Jones  (d)  (6) . 

Joe  Gish  (w)  (1) . 

Joe  Gish  (w)  ('4) . 

Joe  jinks  (d)  (5) . 

Joe  Jinks  (w)  (fp.)  . 

joe  Palooka  (d)  (3  ^) .  .  .  . 

Jonathan,  Jazzbo  and  Jim  (w)  (tab. 
colors) 

I unior-Wise  Quacks  (d)  (5  4) . 

ust  Among  Us  Girls  (d)  (2) . 

ust  Folks  (w)  (2) . 

ust  Kids  (w)  (7  -8) . 

ust  Kids  (d)  (2,  3  4) . 

ust  Supposin  (d)  (1) . 


Torn  Carlisle .  Register  A  Tribune 

Farrell  A  Colson .  I^*irer  Syndicate 

Vep  .  The  Kastern  Color  Printing  Co 

Mfuite  Barrett .  Register  A  Tribune 

Frank  Kllis 

Jack  MKJuire .  Register  A  Tribune 

P.  M.  Barrett 

(i.  W.  Walker  .  Columbia  Newspaper  Service 

Terry  Gilkison .  Publishers’  Autocaster  Service 

J<K‘  Ciish .  Publishers’  Autocaster  Service 

Victor  Forsythe .  N.  Y.  World 

Victor  Forsythe .  N.  Y.  World 

Ham  Fisher  .  McNaught  Syndicate.  Inc. 


Art  Helfant  .  The  Eastern  Color  Printing  Co. 

Bill  Holman .  N.  Y.  Herald  Tribune 

I*aul  Robinson . Central  Press  Association 

Edgar  A.  Guest .  George  Matthew  Adams  Service 

Ad  Carter .  King  Features  Syndicate,  Inc. 

Ad  Carter .  King  Features  Syndicate.  Inc. 

Nick  Nichols .  Associated  Editors 


K 


Kabibble  Kabaret  (d)  (2) .  Harry  IlcrHlifirld .  Intvrnatiimal  Feature  Service,  Inc. 

Katzenjammer  Kids  (w)  (7  8)  .  H.  H.  Kiierr .  International  Feature  .Service,  Inc. 

Keeping  Up  With  The  Joneses  (d)  (6). .  Pop  Momand .  .Ajwoeiated  N'ewspa|>ers 

Kelly  Kids  (w)  (7) .  World  Color  Printing  Co 

Kiddie  Kapers  (d)  (2) .  Bill  Bailey  .  Colundna  Newspaiier  .Service 

Kitchen,  Bedroom  and  Sink  (w)  (7-8) .  .  Billy  Dcla’ck .  Kiiut  Features  Syndicate,  Inc. 

Kittens  (w)  (7-8) .  Grace  Drayton .  King  Features  Syndicate,  Inc. 

Krazy  Kat  (w)  (6) .  George  Harriman .  International  Feature  Service,  Inc. 

Krazy  Kat  (d)  (2-6) .  George  Harriman .  International  Feature  Service,  Inc. 


Lait  Fiction  page  (w)  (7-8  ill.)  . 

The  Lambkins  (d) . 

Laura  (w)  (7-8) . 

Let  the  Wedding  Bells  Ring  Out  (d) 

(2-4)  . 

Little  Annie  Rooney  (d)  (6) . 

Little  Annie  Rooney  (d)  (6) . 

Little  Benny’s  Notebook  (w)  (3  col.) .  . 

Little  Dave  id)  (5)  . 

Little  Folks  (d-s)  (5) . . 

Little  Jimmy  (d)  (3  6) . 

Little  Jimmy  (w)  (7-8) . 

Little  Mary  Mixup  (d)  (5) . 

Little  Orphan  Annie  (d-s)  (5) . 

Little  Wild-Heart  (w)  (fp)  (7) . 

Looy  Dot  Dope  (d)  (5) . 

Lucky  Breaks  (d)  (2) .  .  . 

Lucky  Breaks  (w)  (fp.  in  black  or  four 
colors) .  . 


Jack  I.*it .  International  Feature  .Service,  Inc. 

J.  Brandon  Walsh .  Kay  Featuns*.  Inc. 

Pat  .Sullivan .  Newspajier  Feature  .Service,  Inc. 


.staff  .  King  Features  Syndicate,  Inc. 

Bi-ii  Batsford .  King  Features  Syndicate,  Inc. 

Batsford .  .Star  News|>aiM.r  .Service 

liCe  Pa|>c .  George  Matthew  Adams  .Service 

Gus  Jud  .  Gralihie  Syndicate.  Inc. 

Tack  Knight  .  Chicago  Tribune  Ncws(iai)ers 

James  Swinnerton .  International  Feature  Service,  Inc, 

.lann-s  .Swinnerton .  International  Feature  .Service,  Inc. 

R  Brinkerhoff .  N.  Y.  W.wld 

Harold  Gray .  Chicago  Tribune  Newspai>ers 

Carl  M<K)n .  IndeiMuident  Syndicate,  Inc. 

John  Devlin .  N  Y.  World 

C.  R.  Miller .  Distinctive  Newspaia.r  Featur™ 


C.  R.  Miller .  Distinctive  News|iai«'r  Featuri-s 


M 


Magazine  covers  (w)  (tab.  or  fp)  (1-4 
colors) . 


Magazine  section-front  cover 
(color)  (w)  (7-8) . 


(b-w) 


Mary  Petty . 

Garrett  Price . 

Wm,  Wolfuon . 


M.  E,  Weaver  Syndicate 
M.  E,  Weaver  Syndicate 
M,  E.  Weaver  Syndicate 


Making  the  Grade  (w)  (3) . 

The  Man  in  the  Brown  Derby  (w)  (fp) .  . 

Man’s  Wings  (special  series)  (6) . 

Man  Who  Made  the  World  (d)  (6) . 

Mayme  the  Manicurist  (cartoon)  (d) 

(I  panep . 

Mickey  Mouse  (d)  (6) . 

John  T.  McCutcheon  (d-s)  (3-panel) 

(cartoon) . 

McGurk  Sport  Cartoons  (d) . 

Minute  Movies  (d)  (6  col.)  . 

Miscellaneous  Feature  pages  (8)  (w)  (fp) 

Miss  Information  (comic)  (d)  (1) . 

Modes  of  the  Moments  (d)  (2  col.) .... 

Modest  Maidens  (d)  (2  col.) . 

Modish  Mitzie  (d)  (6  col.) . 

Mon’n  Pop,  comic  strip  (d)  (6) . 

Moon  Mullins  (d-s)  (6) . . 

Mortimer  iw)  (7-8) . 

Mother  Nature’s  Curio  Shop-nature 

sketches  (3w)  (2)  . 

Motor  Page  (w)  i7-8) . 

Moving  Picture  Funnies  (d)  (1) . 

Mr.  and  Mrs.  (w)  ifp.) . 

Mr.  Jack  (w)  (7-8) . 

Muggs  McGinnis  (d)  (6) . 

Mutt  and  Jeff  (d)  (6-7)  (w)  (7-8) . 

My  Big  Brudder  (w)  (tab.  colors) . 


Ethel  Hays . 

J’aul  Krotwii . 

Joe  King . 

C.  Keaeler . 

H.  T.  Welwter . 

Richardson  A  McCormick 
Dr.  Elliot  Shoring . 


NE.\  SiTvice.  Inc. 

NE.\  S<Tvice.  Inc. 

NEA  Service,  Inc. 

Bell  Syndicate.  Inc. 

N.  Y.  World 

King  Feat Syndicate.  Inc. 
National  NewspafHT  S<*rvice 


Walt  Di.miey. 


Chicago  Tribune  NewspaiMTs 
King  Foatur(»s  Syndicate.  Inc. 


Joe  McCiurk . 

Ed  Wh<H*lan . 


Hy  Gage . 

Rita . 

I)f»n  Flowers . 

Jay  V.  Jay . 

W<M)d  Cowan .  . . . 
Frank  Willard. . . 
C'rawford  Young. 


Chicago  Tribune  Newspais'rs 
International  Feature  Service.  Inc. 
George  Matthew  .Adams  S«*rvice 
Ixnlger  .‘Syndicate 
liCdger  Syndicate 
.Associattnl  Press  Feature  S<Tvicc 
Associateni  Press  Feature  Service 
George  Matthew  .Adams  Service 
NEA  StTvice,  Inc. 

C'hicagt>  Tribune  News|m|>ers 
King  Features  Syndicate.  Inc. 


Wm.  Ferguson . . . . 


Zack  Mowdy . 

Arthur  Folwell. . . . 
James  Swinnerton. 

Wally  Bishop . 

Bud  Fisher . 

Frank  EngU . 


NE.A  Service.  Inc. 

Star  NewspaiHT  .STvice 
National  Newspaper  Service 
N.  Y .  Herald  Tribune 
Internatifuial  Feature  S«*rvice,  Inc. 
Ontral  Press  Association 
litdl  Syndicate,  Inc. 

The  Eastern  Color  Printing  Co. 


AUTHOR 

N 


SYNDICATE 


Nameless  Cartoons  (w)  (3) .  H.  I.  Carlisle .  Register  &  Tribune 

The  Nebbs  (d)  (6)  (w)  7-8) .  Sol  Hess  .  Bell  Syndicate,  Inc. 

Ned  Brant  at  Carter  (d)  (6) .  Bob  Zuppke .  Register  &  Tribune 

New  Adventures  of  Old  Friends  (Series 

of  72)  (3  col.  9  in.) .  Peggy  Harvey . Batten  Limited 

News  Cartoons  (d)  (3  col.) .  Lanee  Nolley .  .Associated  Press  Feature  Servi~ 

News  Cartoons  (d)  (3) .  Jay  N.  Darling  .  N.  Y.  Herald  Tribune 

News  Features  Pages  (4)  (w)  (7-8) .  International  Feature  .Serrice  |» 

News-In-Views  in  Gravure  (w)  (4  p.  ’ 

tab.)  .  National  News  Service 

News  photo  mats  (w)  (1-3) .  Publishers'  Autoeaster  Service 

News  Picture  Mat  Service  (d)  (D .  Star  Newspaper  .Serviee 

News  Picture  Mat  Service  (w)  (1) .  Star  Newspajier  .Service 

News  Pictures  (d) .  King  Features  Syndicate,  Inc 

Newspictures  id) .  NE.A  .Service.  Inc. 

Nicodemus  O’Malley  (w)  (7-8) .  .\d  Carter .  King  Features  Syndieate,  Inc 

Night  Hawk  (sport  news)  (d) .  Central  Press  Association 

Noah  Nunskull  (d)  (I) .  Ix>e  Stanley .  Central  Press  Association 

No  Follin,  Sports  Cartoon  (d)  (3) .  .St.mkie  .Alien .  I'nited  Feature-MetroixJitsn 

Nonsense  (d)  (I) . George  Swanson .  Central  Press  Assoeiation 

Noozie,  the  Sunshine  Kid  (d)  ('..j-l) .  International  Syndicate 

Nutty  News  (dl  (3) .  Ed  Rola-rts .  King  Features  Syndicate,  Inc, 


Old  Home  Town  (d)  (3) .  I.ee  Stanley  . 

Oliver’s  Adventures  (d)  (6) .  Gus  Mager 

Our  Boarding  House,  comic  (dl  (3) .  .  .  .  Gene  .Ahern.. 
Our  Boarding  House-comic  (b-w,  color) 

(wi  (fpl  (7-8) .  Gene  Ahern 

Out  Our  Way,  comic  block  (d)  (3) .  J.  R.  Williams. 

Out  Our  Way-comic  (b-w,  color)  (fp) 

(w)  (7-8) .  J,  R.  Williams. 


Central  Press  .Assoeiation 
McNaught  Syndicate.  Inc. 
NE.A  .Service,  Iiir. 


NE.A  Serviee.  I  no. 
NE.A  Service,  I  nr. 


NE.A  Serviee.  Ine. 


Page  about  People  (w)  (7-8) ,  . . 

Pam  (d)  (6) . 

Paris  Fashions  (d)  (2) . 

Parking  with  Peggy  (d)  (1) .  .  .  . 

Pa’s  Son-In-Law  (d)  (5-6) . 

Pa’s  Son-In-Law  (w)  (fp.) . 

Past  Performances  (w)  (7-8) .  . . 

Pearl  Button  (w)  (7-8) . 

Peg,  Ann  A  Barbara  (d)  (I) . .  .  . 
Percy  A  Ferdie  (w)  (tab.  black) 

Peter  Pan  (d)  (6)  iw)  (5) . 

Peter  Rabbit  (w)  (fp) . 

Petting  Patty  (w)  (7-8) . 

Petting  Patty  (d)  (5-6) . 

Petting  Patty  (d)  (6) . 

Petting  Patty  (w)  (fp) . 

Pictorial  Page  (d)  (7-8) . 

Picture  Page  (d)  (8) . 

Pingos  and  Smigs  (d)  (3) . 

Pinhead  Pete  (w)  (I) . 

Pinky  Dinky  (w)  (6) . 

Pioneers  (w)  (7-8) . 


A.  W.  Brewerton. 


Frank  Ellis . 

C.  H.  Wellington. 
C.  H.  Wellington 
Jeff  Machamor.  . 
Crawford  Young 
Mabel  Whitney.  . 
H.  A,  MacGill.  .  . 

Nick  Nichols . 

Harrison  Cady. . . 
Jeff  Maehamer. .  . 
Jeff  Maehamer. . . 

Maehamer . 

Maehamer . 


Clark  Watson. 


Pogo  and  Pengy  in  Puzzle  Land  (w)  (7) . 

Political  Cartoon  (d)  (3) . 

Political  Cartoon  (d)  (3) . 

Polly  and  Her  Pals  (d)  (6)  . . 

Polly  and  Her  Pals  (w)  (7-8) . 

Polly  and  Her  Pals  (d-w)  ... 


Terry  Gilkison . 

Ixjuvrien  Gregory  &  Glenn 
Chaffin . 


Star  Newspaijcr  .Service 
.Associated  New8|)ai>ers 
King  Features  .Syndicate,  Ino. 
Register  &  Tribune 
N.  Y.  Herald  Tribune 
N.  Y.  Herald  Tribune 
King  Features  Syndicate,  Inc. 
King  Features  Syndieate,  Inc. 
International  .Syndicate 
The  Eastern  Color  Printing  Co. 
Associated  Editors 
N.  Y.  Herald  Tribune 
King  Features  .Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 
Star  Newa|>aiM'r  Service 
Star  Newa|)ai>er  Sc-rviee 
Central  Press  Association 
■Star  Newspawr  Service 
Gra|)liic  Syndicate,  Inc. 
Premier  Syndicate,  Ine. 
Publishers’  Autocaster  Serricc 


Pop  (d)  (2,  3.  4,  6) 

Private  Rhodes  (w)  (strip-black) 

Puzzleland  (dl  (2  ill.) . 

Puzzle  Page  (w)  (fp) . 

Puzzle  Page  (w)  (7-8) . 


R.  Kirby _ 

Enright . 

Cliff  .Sterrett. 
Cliff  Sterrett. 
Cliff  .Sterrett 


J.  Millar  Watt. . . 
Joe  .Archibald  . . . 
E.  A.  Hoppman.  . 
Walter  B.  Gibson 


Bell  Syndicate.  Ine. 

Premier  Syndicate,  Inc. 

N.  Y.  World 
N  Y.  World 

Newspaiier  Feature  Service,  Inc. 
Newspaiier  Feature  .SiTvioe,  Inc 
.Star  Newspaiier  .Syndicate  (Cuu- 
diaii  agents) 

Bell  Syndicate,  Inc. 

The  Eastern  Color  Printing  Co. 
Columbia  Newspaiier  .Service 
D^Iger  Syndicate 
Premier  .Syndicate,  Ine, 


R 


RadiObituaries  (d)  (D . 

Radio  Picture  Book  (d)  (1-2) . 

Rainbow  Duffy  (dl  (6) . 

Rainbow  Duffy  (w)  (7-8) . 

Red  Magic  (w)  (4  tab.  pages) . 

Reg’lar  Fellers  (d)  (.'i-6i . 

Reg’lar  Fellers  (w)  (fp)  . 

Reproductions  of  cartoons  from  Scandi¬ 
navian  papers,  upon  definite  requests, 
samples  forwarded  for  inspectain  . .  . 


.  .Audio  ServicM* 

.  Audio  Service 

Walter  Hoban .  International  Feat ure  Service.  I«f. 

Walter  llubuii .  International  Feature  .Service,  Ik. 

Staff  .  N.  Y.  World 

Gene  Byrnes .  N.  Y.  Herald  Tribune 

Gene  Ityrnes .  N.  Y.  Herald  Tribune 


Ritzy  Rosalie  (d)  (I) . 

Roadside  Repairs  (w)  (2) . 

Roger  Beans  (d)  (6  col.)  . 

Rollo  Rollingstone  (di  (6  col.). 
Romantic  Cartoons  (d)  (3) . . . . 
Room  and  Board  (d)  (2-3) .  . . . 
Rosie’s  Beau  (w)  (7-8) . 


Faith  Burrows 


....  Scandinavian  .American  New, 
Bureau 

....  King  Features  Syndieate.  Inc. 

.  Premier  Syndicate,  Inc. 

Chic  Jackson .  George  Matthew  .Adams  .Service 

Bruee  Barr .  .Associated  Press  Feature  Senvee 

Fanny  Darnil  and  others  News|iaper  Feature  .Service.  Inc 

Braiiitcili  Walsh .  Central  Press  Assoeiation 

Geo.  McManus .  Interiiatiiiiial  Feat uri- Service,  lot 


1899 


Newspaper 
Features 
For  31  Years 


1930 


CHILDREN’S  PAGE  ^w»*»*kl.\l — Stoiies.  versus.  KanuN.  imz/lcs,  tliiUKs  to  inakt*.  otc. 
mat.*  <.Mati4  of  illiistratioiLs.)  (Plate  proofs.) 

FASHION  PAGE  (wwki.v) — KeepinR  the  hoii.s4*wi!e  up-to-date.  Line  sketches,  iM*rfect  printinf 
i-esuitv.  (Dill  iw>:e  mat,)  (Mats  «»f  illustrati(»ns. )  (Plate  prct'fs.) 


ABOUT  BUSINESS  AND  THE  BUSINESS  OF  LIFE  (l-eol.  itaily)-  A  series  of  .simiile.  fmceful, 
iiLs|*iriiu  talks  which  will  create  new  n'ader-frieiids  f<pr  >our  j)a(>er. 

CKOSS-WORD  PUZZLES  (2-eol.  dally,  2-e</l.  weekly )— Hard  and  easy  ones  to  suit  all  taste*. 

Clear-eiit  and  varied  deslans.  Copy  in  mat.  , 

DOT  PUZZLES  (1-col.  dall.\)-The  .Nounaslera  ni^er  tire  solving  these  interesting  li't*® 
Nk'lelies. 

HOUSE  PLANS  (3-col.  weekly)  -Pen  .sketches  of  unusually  attractive  homes.  Mfxlerate  j>ricea 

Ilians. 

MOTORISTs  HINTS  FOR  THE  (2-col.  tri-wwkl> )— How  to  gel  the  most  out  of  >our  car. 
<pie>ii<fn  and  Aiuswit  Department. 

NOOZIE  (l-eol.  dail.\ )  — 4'cneriru  the  laughable  antics  and  sayings  of  your  newsboy. 

PEG.  ANN  AND  BARBARA  (l-wl.  daily) — Tlie  fa.sbion  chit-chat  of  three  modern  girb*. 
SMILES  (1-col.  daily) — Service  made  up  of  several  1-col.  illu.Nti*attHl  jokes  daily.  G'KkI  W 
column  (Lse  or  filler. 

THE  AD  ROUTE  (monthly) — A  newspaiier  house  (Trgan  that  will  build  up  your  adveiti'-inS- 
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(Continued  from  {'age  56) 


Silesnun  Sam-comic  strip  (d)  (6)  . 

^  esman  Sam  comics  <,b-w,  color)  (fp) 

,w)  (7-8) . 

U^th^i'nd'the  Don'Cwj  '(tab.  black).  1 

ia72,Ka!WUin.):;:;; 

Striallllustration  (w)  (2) . 

Sei  Hui,  comic  (d)  (1) . 

Sherlock  Holmes  d)  (6)  ^ . 

Short  Story  Page  (w)  (fp) .  ■  •  •  • 

Side  Glances— human  interest  sketches 

Sketches  from  Life  (d)  (3) . 

Skippy  (d)  (6) . 

Skyroads  (d)  (5-6) . 

Slim  Jim  (w)  (7) . 

S'Matter  Pop  (d)  (6)  (w)  (7-8) . 

Smiles  (d)  (1) . 

Smitty  (d-s)  . 

Sniffy  (w)  (***>•  ■  vi: '  • ' 

Somebody’s  Stenog  (comic)  (d)  (6) . . . 
Somebody’s  Stenog  (Sunday  comic  page) 

(w)  (fp^ .  • 

Sonnysayings  (comic)  (d)  (1) . 

Sords  Sport  Cartoons  (d)  (3) . 

Splinters  (d)  (1) . . . 

Sport  feature  pictures  (d) . 

Sports  Cartoon  (d)  (2-3,  300) . 

Sports  Cartoon  (w)  (4,  300) . 

Spot  News  Mat  Page  (d) . 

Sunday  Magazine  News  features  pages 

(4)  (w)  (7-8) . 

Straight  From  Paris  (style)  (d)  (1  col.) . . 

Such  Is  Life  (comic)  (d)  (2) . 

Sue  to  Lou  strip  (w)  (6-7) . 

Sunday  Magazine  (w)  (10  Ub.  pages) .  . 
Sunday  Mag.  News  feature  pages  (w) 

(7-81  (3) . 

Susie  Sunshine  (d)  (5) . 

Sykes’  Cartoons  (d)  (3) . 


AUTHOR  SYNDICATE 

s 

C.  D.  Small.  . .  NE.\  Service,  Inc. 

C.  D.  Small .  XE.\  Service.  Inc. 

Roland  Scott .  Central  Press  .Association 

Ralph  Wolfe .  The  Eastern  Color  Printing  Co. 

E.  C.  .Segar .  King  Features  .Syndicate,  Tnc. 

.  Newspaper  Feature  Service,  Inc. 

.  .Star  Newspaper  .Service 

.John  C.  Terry .  .Associated  Press  Feature  Service 

Robert  Franc  Schulkers .  Seckatary  Hawkins  Service 

Various.  .  . .  International  Feature  Service.  Inc. 

Terry  Gilkison .  Publishers’  .Autocaster  Service 

I.«o  Thiele .  NE.A  Service.  Inc. 

•A.  Conan  Doyle .  Bell  Syndicate,  Inc. 

.  Ix-dger  Syndicate 


George  Clark .  NE.A  Service,  Inc. 

.  W’orld  Color  Printing  Co. 

Crosby .  Star  Newspaper  Service 

Percy  Crosby .  King  Features  Syndicate.  Inc. 

Percy  Crosby. . .  King  Features  Syndicate,  Inc. 

Lt.  I.,ester  J.  Maitland..  National  Newspaper  Sertice 

•Armstrong .  World  Color  Printing  Co. 

C.  M.  Payne .  Bell  Syndicate.  Inc. 

.Staff .  International  Syndicate 

W'alter  Berndt .  Chicago  Tribune  Newspapers 

Glen  Wood .  The  F^astern  Color  Printing  Co. 

A.  E.  Hayward .  Ledger  Syndicate 

A.  E.  Hayward .  I^idger  .Syndicate 

Fanny  Y.  Cory .  I>cdger  indicate 

Jack  Sorda .  Central  Press  Association 

Farr .  Columbia  Newspaiier  Service 

.  NE.A  Service.  Inc. 

Feg  Murray .  United  Feature-Metropolitan 

Feg  Murray .  United  Feature-Metropolitan 

.  Central  Press  Association 


.  International  Feature  Service.  Inc. 

Joan .  Associated  Press  Feature  Service 

W’alt  Munson .  I.edger  Syndicate 

C.  R.  Gettier .  Bell  Syndicate,  Inc. 

Staff .  N.  Y.  World 

.  Newspaper  Feature  .Service,  Inc. 

"  Zerc  ” .  Graphic  Syndicate,  Inc. 

Charles  Henry  Sykes .  Ix;dger  Syndicate 


TiiUpin  Tommy  (d)  (5-6)  (w)  (7-8) .  Hal  Forrest  and  Glenn 

Chaffin .  Bell  .Syndicate 

Tirzan  (d)  (6) .  Edgar  Rice  Burroughs.  .  .  United  Feature-Metropolitan 

Tarztn  Adventure  Strip  (d) .  Edgar  Bice  Burroughs .  . .  Star  Newspaper  Syndicate  (Cana¬ 

dian  agents) 

Telling  Tommy  (d)  (6) .  Paul  Pirn .  King  F'eatures  Syndicate,  Inc. 

The  Bungle  Family  (d)  (6) .  H.  J.  Tuthill .  McNaught  Syncucate,  Inc. 

The  Bungle  Family  (w)  (p)  (1-4  color 

mats) .  H.  J.  Tuthill .  McNaught  Syndicate,  Inc. 


FEATURE  AUTHOR 

The  Captain  and  the  Kids  (w)  (fp) ....  R.  Dirk . 

The  Smyths  (w)  (fp) .  Rea  Irvin . 

The  Van  Swaggers  (w)  (7-8) .  Russ  W’estover . 

The  Wows  (d ) .  .A1  Zero . 

Thimble  Theatre  (d)  (6) . ; . . .  E.  C.  Segar . 

Thimble  Theatre  (w)  (7-8) .  E.  C.  Segar . 

This  Canada  of  Ours  (Series  of  218) 

(5  col.-3Jij  in.) .  J.  S.  Morrison  and  Maud 

Morrison  Stone . 

Jimmy  Thompson  Sport  Cartoon  (d)c 


SYNDICATE 
N.  Y.  W’orld 
N.  Y.  Herald  Tribune 
King  Features  Syndicate,  Inc. 
Kay  Features.  Inc. 

King  Features  Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 

Batten  Limited 


Tillie  the  Toiler  (d)  (6) . .  . . .  Russ  Westover . 

Tillie  the  Toiler  (w)  (7-8) .  Russ  Westover . 

Tillie  the  Toiler  (d-w) .  Westover . 

Tim  Tyler’s  Plying  Luck  (d)  (6) .  Lyman  Young . 

Tips  for  Tinkerers  (w)  (2) . . 

Tonnerville  Folks  (d)  (3)  (w)  (7-8) .  Fontaine  Fox . 

Toots  and  Caspers  (d)  (6) .  J.  E.  Murphy . 

Toots  and  Caspers  (w)  (7-8) .  J.  E.  Murphy . 

Toots  and  Casper  (d-w) .  J.  E.  Murphy . 


Topical  cartoon  (d)  (3) .  I.co  Thiele . 

Twenty-Five  Years  Ago  to-day  (d)  (2) . .  C.  Kessler . 


Star  Newspaper  Service 
King  Features  .Syndicate.  Inc. 

King  Features  .Syndicate,  Inc. 

Star  Newspaper  Syndicate  (Cana¬ 
dian  agents) 

King  Features  .Syndicate,  Inc. 
Premier  Syndicate,  Inc. 

Bell  .Syndicate,  Inc. 

King  Features  Syndicate.  Inc. 

King  Features  Syndicate,  Inc, 

Star  New8pat)er  Syndicate  (Cana¬ 
dian  agents) 

NE.A  Service,  Inc. 

Bell  Syndicate,  Inc. 


Uncle  Sam  At  Your  Service  (d)  (6  col.) . .  Quig  Staver .  George  Matthew  Adams  Service 


Vanilla  and  the  Villains  (d)  (6) .  Darrell  McClure .  King  Features  Syndicate,  Inc. 

Vimettes  of  Life  (Black,  White  and 

Colors)  (w)  (fp) .  J.  Norman  Lynd .  Ledger  Syndicate 


Wanda  Byrd  (d)  (6) .  Evan  J.  David  and  John 

Grijnpo . 

Wash  Tubbs,  comic  strip  (d)  (6) .  Roy  Crane . 

Webster  (d)  (3) .  H.  T.  Webster . 

Weekly  Sports  Pictorial  (8) . 

What’s  Behind  Your  Stock  (d)  (1) 

(chart) .  Staff . 

When  Mother  Was  a  Girl  (w)  (7-8) ....  Paul  Fung . 

Williams  Cartoons  (d)  (2-3) .  Gluyas  Williams . 

Gaar  Williams  (cartoon)  (d-s)  (3-panel) . 

Windy  Riley  (d)  (5-6) .  Ken  Kling . 

Winnie  Wmkle  (d-s)  (5) .  Martin  Branner . 

Wisecracks  from  The  Talkies  —  cartoon 

(w)  (2) .  Don  Wootton . 

Witty  ^tty  (d)  (1) . 


N.  Y.  Herald  Tribune 
NE.A  Service.  Inc. 

N.  Y.  World 

Central  Press  .Association 

Cambridge  Associates,  Inc. 
Newspaper  Feature  Service,  Inc. 
Bell  Syndicate.  Inc. 

Chicago  Tribune  Newspapers 
McNaught  .Syndicate,  Inc. 
Chicago  Tribune  Newspapers 

NEA  Service.  Inc. 

Bell  Syndicate,  Inc. 


The  Yarns  of  Bos’n  Bill  (w)  (7) .  .Armi .  World  Color  Printing  Co. 

Yesterdays  tw)  (3) .  Frank  Wing .  Register  and  Tribune 

Young  Buffalo  Bill  (d)  (6) .  Harry  F.  G’Neill .  United  Feature-Metropolitan 


FIFTY-SIX  EDITORS  CANT  BE  WRONG! 


They  have  all  agreed  that  Nibs'*  Price,  University  of  California 
Coach,  and  Emil  Lamar,  prominent  football  official's  **PIGSKIN 

problems;*  the  best  football  ever  offered 

THEM, 

The  Master  Plavs  Of  America’s  Foremost  Coaches  Simplified. 


"NIBS”  PRICE 

Coach  Uniyersity  of  California 


_ _ _ ^  An  Illustrated  Problem  and  Yesterday^s 

Answer  Every  Day. 

Released  Six  Days  a  Week  the  Ten  Weeks 
^  ^  '  of  Football  Season. 

•  First  Release  Date  September  19th. 

Wire  For  Samples  Then  You’ll  Know  WHY  FIFTY-SIX 
EDITORS  CAN*T  BE  WRONG, 


¥5  “Writing  better  to-day  than  any  time 
m  J.#*  in  hie  career." — Oakland  Tribune 

A  FEATURE  OF  UNIVERSAL  APPEAL 
ASK  THE  EDITOR  WHO  USES  K,  C.  'J.’S  COLUMN. 


Wire  for  terms  and  samples 

SPER  NEWSPAPER  SYNDICATE 

2933  N.  Beachwoody  Hollywood,  California 


Editor 
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SPORTING  PAGE  FEATURES 

(Including  Sport*  Page  Cartoon*  and  Art) 


FEATURE  AUTHOR  SYNDICATE 

All  America  Sport  Seryice  (4-w) . Knute  Rockne 

Tad  Jones 
Glenn  8.  Warner 

W.  A.  Alexander . Christy  Walsh  Syndicate 

All  Year  Sports,  Daily  Cartoon  Question 

and  Answer  Service  (tiP*) .  Lank  Leonard .  George  Matthew  Adams  Service 

Around  the  Ring  (d)  Oi) .  Wm.  “  Doc  "  Morris .  New  York  Evening  Post  New* 

Service 


AUTHOR 

P 


Par  Chart  (w)  (300) .  Chester  Horton . National  Newspaper  Service 

Parker  Articles  (d) .  Dan  Parker .  King  Features  Syndicate,  Inc. 

The  Pennant  Races  (w) . John  J.  McGraw . Christy  Walsh  i^ndioate 

Pictorial  Golf  (2-w)  (Vf) .  H.  B.  Martin .  Bell  Syndicate,  Ino. 

Polo  and  Track  (d)  (1) .  Robert  Harron .  New  York  Evening  Post  Nc«i 


Racing  Dispatch  by  Wire  (W)  (800) . George  Daley .  North  American  Newspaper  AIB. 

ance 

Ritticisms  (d) .  Wm.  Ritt .  Central  Press  Association 

Runyon  Says  (d) .  Damon  Runyon .  International  Feature  Service,  Igg, 


Baseball  (d)  (1) . 
Baseball  (d)  (1). 


Baseball  (d)  (I) . 

Baseball  (d)  (w)  (I) . 

Baseball  (Big  League  Comment — Dins* 
bated  Amateur  story-contest)  (bi-w) . 

Baseball  Wisecracks  (d)  (125) . 

Big  League  Review  (w)  (1,000) . 

Biographies  of  Olympic  Stars  on  tour 
in  U.  S.,  Nurmi,  Ritola,  etc.,  released 
as  timely  (1,000-1,500) . 

Boxing  (d)  (H) . 


Building  Up  Big  Fights  (serial) . 
Burnley  Sports  Cartoons  (d) . . . 


Hugh  Bradley .  New  York  Evening  Post  News 

Service 

Fred  Lieb .  New  York  Evening  Post  Newrs 

Service 

Homer  Thorne .  New  York  Evening  Post  News 

Service 

James  Benjamin . Shean  Syndicate  Service 

Babe  Ruth .  Christy  Walsh  Syndicate 

Nick  Altrock .  Christy  Walsh  Syndicate 

Umpire .  National  Newspaper  ^rvioe 


Various .  Scandinavian  American  News 

Bureau 

Wm.  “  Doc  "  Morris .  New  York  Evening  Post  Nears 

Service 

“  Ike  "  Dorgan .  Chris^  Walsh  Syndicate 

Hardin  Burnley .  King  Features  Syndioste,  Ino. 


Campus  Comment  (d)  (125) .  Knute  Rockne .  Christy  Walsh  Syndicate 

Canadian  Leberpress  (d)  (500-2,000) . Star  Nearspaper  Service 

Chess  (d)  (1)  (ill.) .  H.  M.  Bigelow .  New  York  Evening  Post  Nears 

Service 

Comment  on  Sports  (w)  (1) . Sheridan .  Elditor's  Copy 

Corbeb  Sport  Leber  (w) .  J.  J.  Corbett .  King  Features  Syndicate,  Ino. 

Cubing  the  Plate  (d)  (1) .  Fred  Lieb .  New  York  Evening  Post  News 

Service 


Dempsey  Articles  (tri-w) . Jack  Dempsey . 

Down  The  Line  (d)  (1,200) . W.  O.  MoGeehan. . . . 


. .  King  Features  Syndicate,  Ino. 
. .  N.  Y.  Herald  Tribune 


Sail  Your  Oam  (yachting)  (d)  (^  ill.) . . . 

Ski-Craft  (series  of  48)  (200  and  1  col. 

mat.) . 

Special  Topical  Articles . 

Sport  Cartoon  (bi-w)  (3) . 

Sport  Cartoons  (d) . 

Sports  Cartoons  (3-w)  (3) . 

Sports  Cartoons  (d)  (2-3) . 

Sport  Cartoons  (d)  (4) . 

Sports  Cartoon  (d)  (2-3,  300) . 

Sports  Cartoon  (w)  (4,  300) . 

Sportfolio  (d)  (1) . 

Sporting  Pictures  (d) . 

Sportli^t-wire  dispatch  on  sport  (d) 
(800) . 

Sport  Mat  Service  (w)  to  Canadian 

newspapers . 

Sportograph  (d) . 

Sport  Pictorial  (w)  (8) . 

Sport  Ritticisms  (d) . 

Sport  Slants  (d)  (500) . 

Sport  Whirl  (d)  (850-1,000) . 

Sports  Articles  ()^  to  1) . 

Sports  Articles  ()4  to  l) . 

Sports  Page  (w)  (fp) . 

Sports  Service  (d)  (H) . 

Sports  of  All  Sorts  (w)  (1,000) . 

Sports  thru  Edgren’s  Eyes  (w)  (750) 

(5  col.  ill.) . 

Sports,  wire  dispatch  (d)  (800) . 

Swimming  Instructions  (d) . 


Wm.  Waldron  Swan .  New  York  Evening  Post  Nevi 

Service 

Chas  E.  Durand .  Batten  Limited 

.  World  Wide  News  Service 

Pete  Williams .  Graphic  Syndicate,  Inc. 

Jack  Sords .  Central  Press  Association 

Edward  Hughes .  Bell  Syndicate,  Inc. 

John  V.  Sords .  Central  Press  Association 

Burris  Jenkins .  New  York  World 

Feg  Murray .  United  Feature-Metropolitan 

Feg  Murray .  United  Feature-Metropolitan 

Edward  Pollock .  Ledger  Syndicate 

.  Central  Press  Association 


Grantland  Rice . North  American  Newspaper  AUi. 

ance 

.  Star  Newspaper  Service 

Frank  G.  Menke .  King  Features  Syndicate,  Ine. 

.  Central  Press  Association 

William  Ritt .  Central  Press  Association 

Alan  Gould .  Associated  Press  Feature  Service 

Edward  Sullivan . Graphic  Syndicate,  Inc. 

Warren  Brown .  Universal  Service 

Edward  Frayne .  Universal  Service 

.  Chicago  Tribune  Newspapers 

Al  Demaree . Publishers  Syndicate 

P.  A.  Kinsley .  Penn  Feature  Syndicate 

Robert  Edgren .  Bell  Syndicate,  Ino. 

Walter  Trumbull .  North  American  Newspaper  AUi* 

ance 

Floyd  Zimmerman .  Cenbal  Press  Association 


Echoes  Ib>m  the  Outdoors  (w)  (1,000)..  P.  A.  Kinsley . Penn  Feature  Syndicate 


Football  (4-w)  (750-1,000) . Horween  &  Stevens .  Bell  Syndicate,  Inc. 

Football  (bi-w) .  Leading  coaches .  North  American  Newspaper  Alli¬ 

ance 

Football  Articles  (Vi  to  I) .  John  W.  Heisman . Universal  Service 

Football  Terms  and  Technique  Ex¬ 
plained  (Ill.)  (w) .  Capt.  “  Biff  ”  Jones  — 

Army . Christy  Walsh  Syndicate 

From  Tee  to  Green  (d) . Roy  Grove . Cenbm  Press  Association 


Tee  to  Green  (3-w) . 
Tennis  (d)  (1) . 


Golf  (d)  (w)  (1) . 

Golf  Analyzed  (d)  (H) . 

Golf  Articles  (2-w)  (750) . 

GoU  Articles  (2-w)  (700) . 

Golf  Articles  (tri-w) . 

Golf  as  Champions  Play  It  (w)  (1  by  6  in.) 

Golf  Simplified  (3-w)  (400)  (ill.) . 

Golf  Stories  (w)  (500) . 

Good  GoU  (d)  (350)  (iU.) . 

GoU  and  Boxing  (d)  (1) . 


Harry  I.  Nash .  New  York  Evening  Post  News 

Service 

Golf  Pros .  Shean  Syndicate  Service 

Sol  Metsger . Publishers  Syndicate 

Bobby  Jones .  Bell  Syndicate,  Ine. 

Francis  Ouimet . Bell  Syndicate.  Inc. 

Horton  Smith .  King  Features  Syndicate,  Ine. 

Various . Associated  Elditors 

Chic  Evans .  National  Newspaper  Service 

Sol  Metsger .  Publishers  Syndicate 

Chester  Horton . National  Newspaper  Service 

Jack  Kofoed .  New  Ywk  Evening  Poet  News 

Service 


Handkappers  Ratings  (w)  (500) . 

Haw-Hawscopes  (d-w)  (3  wide) . 

Hockey  Comics  (series  of  40  (1  col.  %iin.) 
Hockey  and  (^U  (d)  (1) . 


Grant  Oswald .  National  Newspaper  Service 

Bill^Moran .  W.  E.  Weaver  Syndicate 

. Batten  Limited 

Leonard  Cohen .  New  York  Evening  Post  News 

Service 


lUusbated  News  Features .  Staff . Associated  Press  Feature  Service 

In  Big  League  Dugouts  (w)^(l) .  Hugh^Bradley .  New  York  Evening  Post  News 

Service 


Jockey  Ratings  (d)  (200) . 'Charles  F.  Marchant .  NationaljNewspaper  Service 


McDuffer  (d)  (1/5) . Barrie  Payne 


Publishers  Syndicate 


McGurk  Sport  Cartoons  (d) . Joe  McGurk .  International  Feature  Service,  Ine. 


Connie  Mack  LUe  Story  “  My  50  Years 

in  Baseball” .  Connie  Mack . Christ  Walsh  Syndicate 

Mamma’s  Boy  (d) .  Will  Gould .  Kay  Features,  Ine. 

Mickey  Cockrane  S^s  (semi-w) .  Mickey  Cochrane .  Ledger  Syndicate 

Mickey  Cochrane  World  Series  Dis¬ 
patches  (d) .  Mickey  Cochrane . Ledger  Syndicate 

Miracles  of  Sports  ((Cartoon)  (5-w) 

(3  col.  wide) .  Robert  Edgren .  Bell  Syndicate,  Ine. 

Mib  Me  (Fite  Articles)  (d)  (1) . James  Benjamin .  Shean  Syndicate  Service 

More  Sport  (3-w)  (3) .  H.  F.  Voorhees .  National  Newspaper  Service 


Nobody’s  Business  (w)  (1,000) . Westbrook 'Pegler. 

No  Foolin',  Sports  Cartoon  (d)  (3) .  Stookie  Allen . 


Chicago  Tribune  Newspapers 
United  Feature-Metropohtan 


On  The  Sidelines  (d)  (500) . Brian  Bell . Assomated  Press  Feature  Servic* 

Other  sporting ’events,  Swedish^regaba, 

Sandhsmn,  Copenhagen,  etc .  Scandinavian  American  News 

Bureau 


Tennis  and  How  To  Play  It  (series  of 

20)  (200  and  1  col.  mat) . 

Teimis-How  to  Play  It  (d) . 

Tennis  dispatches  by  wire  (d)  (w)  (800) . 


Tennis  Talks  (w)  (750) . 

The  Momin’s  Momin ’ (d)  (1) . 

The  Lible  Game  (d)  (3  col.  x  5  in.) . 
This  Game  of  GoU  (2-wk)  (500) . . . . 

Today  in  Sports  (d)  (1) . 

Today’s  Sport  Teaser  (d)  (100) . 

Trap,  Gun  A  Rod  (w)  G,000) . 


Roy  Grove .  Central  Press  Association 

Herbert  A.  Allen .  New  York  Evening  Post  Nen 

Service 

Willard  Crocker .  Batten  Limited 

Willard  Crocker .  Central  Press  Association 

Wm.  T, 'Tilden,  2nd .  North  American  Newspaper  AUi* 

ance 

Wm.  T.  Tilden,  2nd . Bell  Syndicate,  Inc. 

Damon  Runyon .  Universal  Service 

.  World  Color  Printing  Co. 

O.  B.  Keeler .  Associated  Press  Feature  Service 

Jack  Kofoed .  Ledger  Syndicate 

.  Independent  Syndicate,  Ino, 

George  Marshall . National  Newspaper  Service 


Weekly  Baseball  Review  A  Comment 

(w) .  Connie  Mack .  Christy  Walsh  Syndicate 

Women’s  Attletics  (d)  (1) .  Isabel  Caldwell .  National  Newspaper  Service 


DIRECTORY  OF  SYNDICATE  WRITERS  AND  ARTISTS 


Abelle,  James — Current  News  Features,  Inc. 
Adams,  George  Mabhew — George  Matthew 
Adams  Service. 

Addison,  Richard  A. — King  Features,  Syndicate, 
Inc. 

Ahern,  (jene — NEA  Service,  Inc 
Alden,  Alice — International  Feature  Service, 
Inc. 

Alexander,  W.  A. — Christy  Walsh  Syndicate. 
Alford,  Dr.  Leland  B. — Associated  Press  Fea¬ 
ture  Services. 

Alger,  Edwin — Bell  Syndicate,  Inc. 


Allen,  Herbert  A. — New  York  Evening  Post 
News  Service. 

Allen,  Ida  Baily — Cosmos  Newspaper  Syndi¬ 
cate. 

Allen,  Stookie — United  Feature-Metropolitan. 
Allen,  Stookie — The  Eastern  Color  Printing  Co. 
Alley,  J.  P. — Bell  Syndicate,  Inc. 

Altick,  Sherman  B. — Consolidated  Press  Asso¬ 
ciation. 

Altrock,  Nick — Christy  Walsh  Syndicate. 
Anerson,  C.  W. — M.  E.  Weaver  Syndicate. 
Archibald,  Joe — The  Eastern  Color  Printing  Co. 
Armi — World  Color  Printing  Co. 

Armstrong — World  Color  Printing  Co. 
Armstroim,  Anthony — Ledger  Syndicate. 

Amot — Kay  Features,  Inc. 

Aunt  Susan — Columbia  Newspaper  Service. 
Austin,  Ann — NEA  Service,  Inc. 


Babson,  Roger  W. — Publishers  Financial 
Bureau. 

Baer,  Arthur  C.  "Bugs” — Bell  Syndicate,  Inc. 
Bailey,  Bill — Columbia  Newspaper  Service. 
Baker,  Ray  Stannard — Doubleday-Doran  Syn¬ 
dicate. 

Baldvins,  Otto  J. — Scandinavian  American 
News  Bureau. 

Baldwin,  Faith — King  Fea*"re*  Syndicate,  Inc. 
Baldwin,  Wm  H. — NEA  Service,  Inc. 

Balfour,  Joan — M.  E.  Weaver  Syndicate. 
Barber,  Edith — Bell  Syndicate,  Inc. 


Barkley,  John  Lewis — King  Features  Syndicate, 
Inc. 

Barlow,  Perry — M.  E.  Weaver  Syndicate. 
Barnard,  Seymour — M.  E.  Weaver  Syndicate. 
Harneb,  Wm  J.  Penn  Feature  Syndicate. 

Barr,  Bruce — Associated  Press  Feature  Ser¬ 
vices. 

Barrie,  John  D. — United  Feature-Metropoutas 
Barreb,  Monte — Register  &  Tribune. 
Barrett,  P.  M. — Register  &  Tribune. 

Barron,  Mark — Associated  Press  Feature  Sen 
vices. 

Barry,  Alice  Lynn — Newspaper  Feature  Serv¬ 
ice,  Inc. 

Bart,  Belle — Ledger  Syndicate. 

Barton,  Bruce — Publishers’  Autocaster  Servicfc 
Barton,  Oliver  Roberts — NEA  Service,  Inc. 
Barton,  S.  G. — Keystone  Feature  Service. 
Bartlett,  Helen — Chicago  Tribune  Newspapen 
Batchelor,  C.  D. — Ledger  Syndicate. 

Bates,  Ruth — Graphic  Syndicate,  Inc. 
Batsford — Star  Newspaper  Service. 

Batsford,  Ben — King  Features  Syndicate,  Int 
Beck,  Frank — N.  Y.  Herald  Tribune. 

Becker,  Bob— Chicago  Tribune  Newspapers. 
Beckley,  Zoe — McNaught  indicate,  Inc. 
Bedweft,  Bettina — Chicago  Tribune  Newspapers, 
Beeckman,  Mrs.  Cornelius — Premier  Syndicate, 
Inc- 

Beesley,  J.  C. — King  Features  Syndicate,  Inc. 
Belcher,  (jeorge — King  Features  Syndicate,  Int, 
Beil,  Dr.  Alvin  E. — Central  Press  Associatioa 
Bell,  Brian — Associated  Press  Feature  Service* 
Bell,  George — Bell  Syndicate,  Inc. 

Benedict,  Bertram — Current  News  Feature* 
Inc- 

Benjamin,  Doc. — Shean  Syndicate  Service. 
Benet,  Laura — M.  E.  Weaver  Syndicate. 
Benne  Hall — Graphic  Syndicate,  Inc. 

Benneb,  Arnold — Ledger  Syndicate. 

Berg — National  Newspaper  Sendee. 

Bemdt,  Walter — Chicago  Tribune  Newspaper* 
Berry,  C.  C. — Editor's  Copy.  , 

Bessedovsky,  G. — Current  New*  Features, 
Bevans,  Gladys — Chicago  Tribune  Newspaper* 
Bewmot — Columbia  Newspaper  Service. 
Bigelow,  H.  M. — New  York  Evening  Post  New* 
Service.  . ,  _ 

Bingham,  George — George  Mabhew  Ada* 

Service. 
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Bisch  Dr-  Duia — International  Feature  Service, 

Riib^p  Wallace — Central  Press  Association. 
Blacki’  Winifred — Newspaper  Feature  Service, 
l&c 

Rilke  Doris — Chicago  Tribune  Newspapers. 

Blake’  John— Bell  Syndicate,  Inc. 

Rilke’  Mary— Bell  Syndicate,  Inc. 

Blansiard,  Julia— NEA  Service,  Inc. 

Rijuineame.  Lurton — M.  E.  Weaver  Syndicate. 
BlMser,  Merril— NEA  Service,  Inc. 

Booner,  Mary  Graham — Associated  Press  Fea- 

HMworSi'^Thomas  S. — M.  E.  Weaver  Syndicate. 
Boweri,  )oe— Ledger  Syndicate. 

Boys  IHorence  Riddick — Woman  s  Page  Copy. 
Brady  Dr.  W™. — National  Newspaper  Service. 
Biadle’y,  Hugh — New  York  Evening  Post  News 

BiS^E-  E. — Consolidated  Press  Association. 
Biaiwrd,  Betty — Associated  Newspapers. 

Branner,  Martin — Chicago  Tribune  Newspapers. 
Braucher,  Wm. — NEA  Service,  Inc. 

Bmrerton,  A.  W. — Associated  Newspapers. 
BnS^off.  R— N.  Y.  World. 

Brinkley,  Nell — International  Feature  Service, 
Inc. 

Brisbane,  Arthur — Newspaper  Feature  Service, 
inCa  * 

Broian,  Byard  F. — Penn  Feature  Syndicate. 
Brouw,  Uifford  W. — N.  Y.  Ilerald  Tribune. 
Brockman,  Laura  Lou — NEA  Service,  Inc. 
Brougham,  H.  B. — Irving  Fisher  Syndicate. 
Broun,  Heywood — United  Feature-Metropolitan. 
Brown,  George  Rothwell — Universal  Service. 
Brown,  John  Mason — New  York  Evening  Post 
News  Service. 

Brown,  Vera — Ledger  Syndicate. 

Brown,  Walter  C. — Ledger  Syndicate. 

Brown,  Warren — Universal  Service. 

Brunson,  Dr.  Sophia — Editor’s  Copy. 

Brush,  Katharine — King  Features  Syndicate, 
Inc. 

Bull,  Lois — Graphic  Syndicate,  Inc. 

Bunny — The  Eastern  Color  Printing  Co. 

Burgess,  Thornton  W. — N.  Y.  Herald  Tribune. 
Burgess,  Thornton — Associated  Newspapers. 
Burnett,  W.  R. — King  Features  Syndicate,  Inc. 
Burnley,  Hardin — King  Features  Syndicate,  Inc. 
Burrou?hs.  Edgar  Rice — -United  Feature. 
.Metropolitan. 

Burrows,  Faith — King  Features  Syndicate,  Inc. 
Burton,  Beatrice — King  Features  Syndicate, 
Inc. 

Bushmiller,  Ernie — N.  Y.  World. 

Burtis.  Aleyn — -Associated  Press  Feature  Ser¬ 
vices. 

Butcher,  Fanny — Chicago  Tribune  Newspapers. 
Butler,  Ellis  Parker — United  Feature-Metro¬ 
politan. 

Bu^&eld,  C.  E. — Associated  Press  Feature 
Services. 

Byrnes,  Gene — N.  Y.  Herald  Tribune. 

Byron,  Anne — -Graphic  Syndicate,  Inc. 


Cadman,  Dr.  S.  Parkes — N.  A’.  Herald  Trib¬ 
une. 

Cady,  Harrison — .Associated  Newspapers. 

Cady,  Harrison — N.  Y.  Herald  Tribune. 

Caldwell,  Isabel — National  Newspaper  Service. 
Calkins — National  Newspaper  Service. 

Callahan,  Jack — King  Features  Syndicate,  Inc. 
Callan,  Qaude — Publishers  Syndicate. 

Cameron,  Constance — International  Feature 

Service,  Inc. 

Campbell,  .Anne — .Associated  Newspapers. 
Campbell,  Lillian — Central  Press  Association. 
Cameron,  Ruth — George  Matthew  Adams 

Service. 

(arey,  Nancy — Ledger  Syndicate. 

C*tpll.  Jesse-;-Central  Press  Association. 

S  — Chicago  Tribune  Newspapers. 

Carlisle,  Tom — Register  &  Tribune, 
wlisle,  H.  I. — Register  &  Tribune, 
tannody  Frank  J — ^Ullniati  Feature  Service. 
Carlyle,  John — Associated  Newspaiiers. 

Carpenter,  Arthur  UeV. — Central  Press  Asso¬ 
ciation. 

E.  Weaver  Syndicate, 
r  li’  — Premier  Syndicate,  Inc. 

r  IT™  ’  »  j  Q- — Ledger  Syndicate, 

carter.  Ad — King  Features  Syndicate,  Inc. 
Catt™,  Bruce — NE.A  Service,  Inc. 
ruj,'  — Dell  Syndic.ate,  Inc. 

Randier,  Vance — .Authenticated  News  Service. 
J^PPle,  Mitchell — National  Magazine. 

Cnidsey.  Don.-Ud  Barr — King  Features  Syndi¬ 
cate.  Inc. 

Christie.  May — King  Features  Syndicate,  Inc. 

— Central  Press  Association. 

Clark,  Gwge— NEA  Service.  Inc. 

Clendenning,  Dr.  G.  Logan — Central  Press  As¬ 
sociation. 

Huett  John — M.  E.  Weaver  Syndicate, 
i^mgh.  Albert  L. — International  Syndicate. 
Cochrane,  Mickey— T.edger  Syndicate. 

Coffman,  Ramon — Publishers  Syndicate. 

'■  j^’  Dr.  George — King  Features  Syndicate, 

Cohen  Jr ,  John  S. — Consolidated  Press  Asso- 
ciation. 

‘^J)^iJ^"tiard — New  York  Evening  Post  News 

p”'!!''''-  Nnt^— George  Matthew  Adams  Service. 
Bills  V.— Paul  V.  Collins’  International 
-^e  -  spaper  Syndic.ate. 

Colson-  Ledger  Syndicate, 

TOne.l,  Rich,ard — United  Feature-Metropolitan, 
1  Svndicate. 

M. — King  Features  Syndicate 

fhas  —Batten  Limited. 

Marshall— N.  Y.  Herald  Tribune 
r  '.  'vC",  .'"(f  Features  Syndicate.  Inc. 

Cool!.  n  tJP — King  Features  Syndicate.  Inc 
.  Kobbin — Associated  Press  Featun 
aervices. 

•  .Yan  Qeft — Associated  Press  Fea 

_<ure  Services. 

— M.  E.  Weaver  Syndicate. 
F^nd,  Dr.  Royal  S. — Newspaper  Featun 

fjilir*’  »  -^-rTKing  Features  Syndicate,  Inc. 
c-orttm,  Harold- M.  E.  Weaver  Syndicate. 


Corby,  Ruth — Graphic  Sradicate,  Inc. 

Corry,  David — George  Matthew  Adams  Service. 
Cort,  David — M.  E.  Weaver  Syndicate. 

Cory,  Fanny — Ledger  Syndicate. 

Counselman — United  Feature-Metropolitan. 
Cousins,  W.  S. — King  Features  Syndicate,  Ino. 
Cowan,  vVood — NEA  Service,  Inc. 

Cozzens,  James  Gould — King  Features  Syndi¬ 
cate,  Inc. 

Crane,  Roy — NEA  Service,  Inc. 

Crisp,  Oliver — Bell  Syndicate,  Inc. 

Crocker,  Willard — Batten  Limited. 

Crocker,  Willard — Central  Press  Association. 
Crone,  John  A. — Consolidated  Press  Associa¬ 
tion. 

Crosby,  Percy — King  Features  Syndicate,  Inc. 
Crosby — Star  Newsjiaper  Service. 

Crouse,  Russel — New  York  Evening  Post 
News  Service. 

Croy,  Homer — Fox  Feature  Service. 

Croy,  Mae  Saveli — Independent  Syndicate,  Inc. 
Cushman,  Howard — M.  E.  Weaver  Syndicate. 
Curtis,  Arnold  B. — Sbean  Syndicate  Service. 

D 

Dakin,  Alice — Independent  Syndicate,  Inc. 
Dale,  G.  Leroy — Graphic  Syndicate,  Inc. 

Daley,  George — North  American  Newspaper  Al¬ 
liance. 

Dare — Associated  Newspapers. 

Dare,  Diana — Ledger  Syndicate. 

Darling,  Jay  N. — N.  Y.  Herald  Tribune. 
Darling,  Velva — McNaught  Sjmdicate,  Inc. 
Darrell,  Fanny — Newspaper  Feature  Service, 
Inc. 

Davenport,  Walter — Bell  Syndicate,  Inc. 

David,  Evan  J. — N.  Y.  Herald  Tribune. 
Davis,  Elmer — M.  E.  Weaver  indicate. 
Davis,  Robert  H. — Consolidated  Press  Associa- 
tion. 

Davy,  William — Central  Press  Association. 
Dean,  Arthur — National  Newspaper  Service. 
DeBeck,  Billy — King  Features  Syndicate,  Inc. 
Decie-Helen — Ledger  Syndicate. 

Deferrari,  Dr.  H.  A. — Distinctive  Newspaper 
Features. 

Delehantj^  Thornton — New  York  Evening  Post 
News  Service. 

Demaree,  A1 — Publishers’  Syndicate. 

DeMiskey — M.  E.  Weaver  Syndicate. 

Dempsey,  Tack — King  Features  Syndicate,  Inc. 
DePauw — E.  Weaver  Syndicate. 

De  Peyster,  Kathrine — Premier  Syndic.ite,  Inc. 
DeVilbiss,  Aileen— King  Features  Syndicate, 
Inc. 

Devlin,  John — N.  Y.  World. 

Dibble,  Bernard — Graiihic  Syndicate,  Inc. 
Dickey,  Robert  L. — United  Feature-Metroixtli- 
tan. 

Diefendorf,  E.  W. — Irving  Fisher  Syndicate. 
Dimond,  Bush — Newspajier  Feature  Service, 
Inc. 

Dirk.  R  — N.  Y.  World. 

Disney,  Walt — King  Features  Syndicate,  Inc. 
Disque,  Chester  H. — International  Syndicate. 
Dix,  Dorothy — Ledger  Syndicate. 

Dixon,  Jane — North  American  Newspaper  Al¬ 
liance. 

Donnelly,  Antoinette — Chicago  Tribune  News¬ 
papers. 

Dorgan,  Dick — Associated  Press  Feature  Serv¬ 
ices. 

Dfirgan,  “Ike” — Christy  Walsh  Syndicate. 
Dorian,  S. — Bell  Syndicate,  Inc. 

Dove,  Leonard — M.  E.  Weaver  Syndicate. 
Downey,  Fairfax — M.  E.  Weaver  Syndicate. 
Doyle,  A.  Conan — Bell  Syndicate,  Inc. 

Drayton,  Grace — King  Features  Syndicate,  Inc. 
Drayton — Star  Newspaper  Service. 

Driggs,  Laurence  LaTourette — Independent 

Syndicate,  Inc. 

Driscoll,  Charles  B. — McNaught  Syndicate,  Inc. 
Dunn,  Alan — M.  E.  Weaver  Syndicate. 

Durand,  Chas.  E. — Batten  Limited. 

Dutcher.  Rodney — NE.-\  Service,  Inc. 

Duzer,  Winifred  Van — King  Features  Syndicate 
Inc  .  , 

Dwiggins,  Qare — McNaught  Syndicate,  Inc. 


E 

Early,  Eleanor — NEA  Service,  Inc. 

Eden,  Rob— Register  &  Tribune. 

Eden,  Patience — M.  E.  Weaver  Syndicate. 
Edgren,  Robert — Bell  Syndicate,  Inc. 

Edington,  Carman  &  .A.  C. — Ledger  Syndicate. 
Edson,  Gus — King  Features  Syndicate,  Inc. 
Elaine — International  Feature  Service,  Inc. 
Eldred,  Myrtle  Meyer — Register  &  Tribune. 
F.dwina — George  Matthew  Adams  Service. 

Ellis,  Frank — Register  &  Tribune. 

Ellis,  W.  T. — Premier  Syndicate.  Inc. 

Ellis,  William  T.— The  Ellis  Service. 

Ellis.  Dr.  William  T. — United  Feature-Metro¬ 
politan. 

Elliston,  George — Associated  Newspapers. 
Elmore.  John — M.  E.  Weaver  Syndicate. 
Engli.  Frank — The  Flastern  Color  Printing  Co. 
Enright.— N.  Y.  World. 

Estcourt,  Jr.,  Charles — North  American  News¬ 
paper  Alliance. 

Evans,  Chic — National  .Mewspaper  Service. 
Evans,  Dr.  W.  A. — Chicago  Tribune  Newspa¬ 
pers. 


F 

Fairfax,  Beatrice — International  Feature  Serv¬ 
ice,  Inc. 

Farr,  lack — Columbia  Newspaper  Service. 
Farrell — I-edger  Syndicate. 

Feather.  Wm. — Ledger  Syndicate. 

Fera,  A.  C. — Newspaper  Feature  Service,  Inc. 
Ferguson,  Wm. — NK.-\  Service,  Inc. 

Ferguson,  Wynne — Bell  Syndicate,  Inc. 
Fishbein.  Dr.  Morris — NE.A  Service,  Inc. 
Fisher,  Bud — Bel!  Syndicate,  Inc. 

Fisher,  Ham — McNaught  Syndicate,  Inc. 
Fisher,  Irving — Irving  Fisher  Syndicate 
Fleishman,  Jerome  P. — The  International  Syn¬ 
dicate. 

Fletcher,  T.  S. — Ledger  Syndicate 
Flowers,  Don — Associated  Press  Feature  Serv- 
ices. 

Foch.  Marshal  Ferdinand — Doiihleday-Doran 
Syndicate.  . 

Fogarty,  Frank — N.  Y.  Herald  Tribune. 
FoIIett,  Helen — International  Feature  Service, 
Inc. 

Folwell,  A.  H. — M.  F,.  Weaver  Syndicate. 
Folwell,  Arthur — N.  Y.  Herald  Tribune 
Footner,  Hulbert — Ledger  Syndicate. 

Forbell,  Charles  H. — Kay  Features,  Ino. 
Forbes,  B.  C. — Premier  Syndicate,  Inc.  , 


Forbes,  Edna  Kent — George  Matthew  Adams 
Service. 

Forbe^  Rosita — King  Features  Syndicate,  Inc. 
Ford,  Corey — International  Feature  Service,  Inc. 
Ford,  Corey— F.  E.  Weaver  Syndicate. 
Forester,  Ann— George  Matthew  Adams  Serv¬ 
ice. 

Forgrave,  Leslie — Central  Press  Association. 
Forrest,  Hal — Bell  Syndicate,  Inc. 

Forsyth^  Victor— N.  Y.  World. 

Foster,  Corum — King  Features  Syndicate,  Inc. 
Foster,  Freling — King  Features  indicate,  Inc. 
Foster,  John  B. — Consolidated  Press  Associa¬ 
tion. 

Fox,  Fontaine — Bell  Syndicate.  Inc. 

Fox,  Fred — United  Feature-Metropolitan. 

Fox,  Jessie  Douglas — King  Features  Syndicate, 
Inc. 

Franck,  Harry  A. — United  Feature-Metropoli- 

,  fati. 

Frank,  Lee — Ledger  Syndicate. 

Frayne,  Ed — Universal  Service. 

Frederick,  J.  George — Current  News  Features, 
Inc. 

Freeman,  Howard — Ledger  Syndicate. 

Frisco — M.  E.  W’eaver  Syndicate. 

Frueh,  Alfred  J. — Bell  Syndicate,  Inc. 
Fulkerson,  Roe — McNaught  Syndicate,  Inc. 
Fung,  Paul — King  Features  Syndicate,  Inc. 
Fung,  Paul — Newspaper  Feature  Service,  Inc. 


G 

Gabriel,  Gilbert  W. — Universal  Service. 

Gabriel,  Gilbert  W. — M.  E.  Weaver  Syndicate. 
Ga^e,  Hy — Ledger  Syndicate. 

Games,  Dr.  J.  J. — Publishers’  Autocaster  Serv¬ 
ice. 

Gaines,  Md.,  John  Joseph — Publishers  Auto¬ 
caster  Service. 

Galdston,  Dr.  lago — Associated  Press  Feature 
Services. 

Gallico,  A.  B. — Chicago  Tribune  Newspapers. 

Gar — Ledger  Syndicate. 

Garden,  Nancy — George  Matthew  Adams  Serv- 
ice. 

Garis,  Howard  R — Bell  Syndicate,  Inc. 

(lardner,  Anne — Register  &  Tribune. 

Gardner,  Frederick — New  York  Evening  Post 
News  Service. 

Garrett,  O.  H.  P. — M.  E.  Weaver  Syndicate. 
Garrett,  Paul  Willard — Ledger  Syndicate. 
Garrison,  Adele — Newspa|ier  Feature  Service, 
Inc. 

Gaiivreau,  Emile — King  Features  Syndicate, 

Inc. 

Geller,  J.  J. — N.  Y.  Her.ald  Tribune. 

George,  Mrs.  .Alex.ander — .Associated  Press  Fea¬ 
ture  Services. 

George,  David  Lloyd — United  Feature-Metro¬ 
politan. 

Gettier,  C.  R. — Bell  Syndicate.  Inc. 

Gibbon,  John  Murray — King  Features  Syndi¬ 
cate,  Inc. 

Gibson,  vA'alter  B. — I.edger  Syndicate. 

Gdbert,  Clinton  W. — Ledger  .Syndicate. 
Gilkeson,  Terry — Publishers’  Autocaster  Serv- 
ice. 

Gillilan,  Strickland — M.  E.  Weaver  Syndicate. 
Gilroy,  D.  D.,  Wm.  E. — NE.A  Service,  Inc. 
Gish,  Joe — Publishers'  Autocaster  Service. 
Given,  Meta — Chicago  Tribune  Newspapers. 
Gl.ad,  GLadys — Central  Press  -Association. 

Glass,  Dudley — -Premier  Syndicate,  Inc. 
Glas.sman,  Don — Independent  Syndicate,  Inc. 
Godwin,  Frank — ledger  Syndicate. 

Goldberg,  Rube — International  Feature  Service, 
Inc. 

Gi'ldlierg,  Rube — McNaught  Syndicate.  Inc. 
Gollomb,  Joseph — King  Features  Syndicate,  Inc. 
Gomlwin,  John — King  Features,  Syndicate,  Inc. 
Gordon,  Arthur — International  Syndicate. 

Gould.  Alan — Associated  Press  Feature  Services. 
Gould,  Bruce — I.edger  Syndicate. 

Gould,  Bruce — New  York  Evening  Post  News 
Service. 

Gould.  Will — Kay  Features.  Inc. 

Goward,  Mrs.  T.  S  — Graphic  Syndicate,  Inc. 
Graham.  Ed. — M.  E.  Weaver  Syndicate. 

Grant,  Helena  Hoyt — National  Newspaper  Serv¬ 
ice. 

Gray,  Harold — Chicago  Tribune  Newspapers. 
Gregory.  I.ouvrien — Bell  Syndicate,  Inc. 

Grey,  James  L. — Consolidated  Press  Associa¬ 
tion. 

Grippo,  John — N.  Y.  Herald  Tribune. 

Grove.  Roy — Central  Press  Association. 

Grnelle,  Johnny — N.  Y.  Herald  Tribune. 

Grove.  Roy — Central  Press  Association. 

Groves,  Ruth  Dewey — NEA  Service,  Inc. 
Gnmbinner  Paul  G. — M.  E.  Weaver  Syndicate. 
Gundersen — -Star  Newspaper  Service. 

Guest,  Edgar  .A. — George  Matthew  Adams  Serv- 
ice. 

C.iiiterman.  Arthur  -  M.  E  Weaver  Syndicate. 
Gunn,  Eleanor — United  Feature-Metropolitan. 

H 

Hale,  Margery — NEA  Service,  Inc. 

Hall,  Quin — King  Features  Syndicate.  Inc. 
Hall.  Quin — Premier  Syndicate,  Inc. 

Hambleton,  A.  Y. — International  indicate. 
Hammond.  Percy— N.  Y.  Herald  Eribune. 
Hard,  William — Consolidated  Press  Associa¬ 

tion. 

Harms,  Irma — International  Syndicate. 
Harriman,  George — International  Feature  Serv¬ 
ice,  Inc. 

Harris,  Radie — Central  Press  Association. 
Hart,  Frances  Noyes — I.edger  Syndicate. 

Hart,  John  F. — Bell  Syndicate,  tnc. 

Hart,  Nancy — Publishers’  Autoeaster  Service. 
Harvey,  heggy — Batten  Limited. 

Haskin.  Frederic  T. — The  Haskin  Service. 
Hastings,  A.  C.  G. — King  Fe,atures  Syndicate, 
Tnc. 

Hays,  Ethel — NE.A  Service,  Inc. 

Hayward.  A.  E. — Ledger  Syndicate. 
Hay-Shaw,  Beatrice  M. — Batten  Limited. 
Hellinger,  Mark — King  Features  Syndicate, 
Inc. 

Heilman,  Sam — King  Features  Syndicate,  Inc. 
Heilman,  Sam — United  Feature-Metropolitan. 
Tleinl,  Robert  D. — Heini  Radio  News  Service. 
Heisman,  John  W. — Universal  Service. 

Helfant.  Art — The  Eastern  Color  Printing  Co. 
Helm,  Florence — M.  E.  Weaver  Syndicate. 
Henderson.  Prof.  Archibald — International  Fea¬ 
ture  Service.  Ire. 

Henderson,  Jessie  -Consolidated  Press  Associa¬ 
tion. 

Henderson,  I.  L.-  -Bell  5?yndicate,  Inc. 
Henderson,  Lois — S.  K.  S.  News. 


It*s  Good  Business 


to  stimulate  interest  in  car 
ownership. 

Thaf  s  why 

It’s  Good  Business 


for 

Frederick 

C. 

Russell 

Automobiles  features 

and  the 

Progressive  newspapers 
that  are  using  them. 

Since  January  1  our 
sales  have  been  30% 
ahead  of  1929.  We, 
therefore,  take  this 
occasion  to  express 
our  appreciation  to 
the  following  news¬ 
papers — 

Newark  Sunday  Call 

Hartford  Times 

St.  I..ouis  Post  Dispatch 

Washington  Star 

New  Orleans  Times  Picayune 

Pittsburgh  Press 

Itliaea  •lourniil-News 

Schenectady  Gazette 

Biiffalo  News 

Providence  Journal 

San  Francisco  Chronicle 

Springfleld  Republican 

Memphis  Commercial  Appeal 

Portland  Express 

I.exington  Deader 

Calgary  Herald 

Middletown  Times-Herald 

Newport  Dally  News 

Jersey  .lonrnal 

Akron  Times-Press 

Utica  Observer  Dispatch 

Iterkshire  Eagle 

Youngstown  Vindicator 

McKeesport  News 

New  Bedford  Standard 

Tampa  Times 

North  Adams  Transcript 

Peoria  ,ToumaI 

Worcester  Telegram 

Holyoke  Transcript 

Troy  Observer-Budget 

New  Dondon  Day 

New  Haven  Register 

Faribault  News 

Asbury  Park  Press 

White  Plains  Reporter 

Michigan  City  News 

Pawtucket  Times 

I.ansdale  North  Penn  Reporter 

Wheeling  Register 

Producing  motor  features  and  spe¬ 
cial  articles  that  tie  up  with  the 
Frederick  C.  Russell  by-line  in  the 
national  magazines — Nation's  Busi¬ 
ness,  Psychology,  Motor  Life, 
Popular  Mechanics,  the  new  maga¬ 
zine  of  travel.  Holiday,  and  25 
leading  motor  club  publications. 

THE  RUSSELL  SERVICE 
115  Walbridge  Road 
HARTFORD,  CONNECTICUT 
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Hendersim,  William  J. — Consolidated  Press  As- 
sociation. 

Hcrblc»ck— Associated  Newspai>ers. 

Herriot,  Edouard — United  Feature  Metroiwli- 

Hersliensohn.  H.  L.— International  Feature 
Service,  Inc.  . 

Hershfield,  Harry— International  Feature 

Service,  Inc.  , 

Hersbey.  W.  H. — Associated  Editors. 

Hess.  Sol — Bell  Svndicate,  Inc. 

Hiland,  Sara— Lediter  Syndicate. 

Hill,  W.  F:. — Chicago  Tribune  Newsi>ai>ers. 
Hirsch.  Jennie— Leilger  Syndicate. 

Hitt,  Oscar — Associated  Press  Feature  Services. 
Hoban,  Walter — International  Feature  Serv- 

Hoerl.  Arthur— King  Features  SvTjdicate,  Inc. 
Holbrook,  Weare -.N.  Y.  Herald  Tribune. 
Holland,  Ruby— Publishers  Svndicate. 

Holman,  Bill— N.  Y.  Herald  Tribune. 

Hoi>e,  Ed. — N.  Y.  Herald  Tribune. 

Hooii — Columbia  NewsI>a^>er  Service. 

Hoppman,  E.  A.— Columbia  Newspaper  Service. 
Hoppman,  ivay — Columlua  NewspajM-r  Service. 
Hopkins,  Henry  C  — International  Syndicate. 
Horton.  Chester— X ational  Newspaper  Service. 
Hostetter,  Gordon  L. — Current  News  Features 

Howe,  E.  W. — Bell  Syndicate.  Inc. 

Horween- -Bell  Syndicate,  Inc. 

Iloyne.  Thomas  Temple— National  Newsi)ai«r 
Service.  « 

Hovt  H  R. — Publishers  Syndicate. 

Hubbard,  Kin— National  Newsp.M>er  Service. 
Hucke.  Agnes— ledger  Syndicate. 

Huddleston,  Josephine— Newspaiier  Feature 

.Service.  Inc.  „  , 

Hughes,  Ed.— Bell  Syndicate  Inc. 

Hughes,  George  T. — Consolidated  Press  Asso- 

Hughes.  Rupert— Bell  Syndicate,  Inc. 

Hughes,  Rupert— King  Features  Syndicate, 
Inc. 

1 

Irvin,  Rea — N.  Y.  Herald  Tribune. 


lackes,  E  B— Batten  Limited. 

tackson.  Chic— George  Matthew  Adams  Service. 

Jacobson,  William— Fox  Feature  Service. 

jamesun*  Helen — King  Features  Syndicate,  Inc. 

Jastrow,  Ur.  Jos.— I.edj?er  Syndicate. 

lav  Tav  V. — George  Matthew  .\dams  Service. 

Jenkins,  Burris — N.  Y.  World. 

Jerard.  FZlise— M.  E.  Weaver  SvndiMte. 
Joan— Associated  Press  Feature  Services. 
Johnson.  Caleb — Publishers’  Autocastcr  Serv- 

Joh^W,  Gladys— George  Matthew  Adams  Serv- 

Johnson,  Gladys— King  Features  Syndicate, 

Jones',  Cant.  “Biff”— Christy  Walsh  Syndicate. 
Tones.  Bobby — Bell  indicate.  Inc. 

Jones,  Stagey— M.  E.  Weaver  Syndicate. 
Jones,  Tad-^ristv  Walsh  Syndicate. 

Iordan,  Charlotte  Brewster- lardger  Syndicate. 

Joyce,  Peggy — King  Features  Syndicate,  Inc. 
ud,  Gus — Graphic  Syndicate,  Inc. 


Kahlert — National  Newspaper  Service. 

Kahles,  C.  W. — Ledger  Syndic«e. 

Kaji,  Elsa — International  Svndicate. 

Kave,  Don — Authenticated  News  Service. 
Keaton,  Russell— National  Newspaper  ^rvice. 
Keavy,  Hubbard— -Associated  Press  Feature 

Service.  „  „  .. 

Keeler,  O.  B.— Associated  Press  Feature  Serv- 

Keeler,  Ralph  W'elles— Graphic  ^dicate,  Inc. 
Kemble,  Genevieve — Newspaper  Feature  Serv¬ 
ice,  Inc.  _  „  T 

Kenny,  Nick — King  Features  Syndicate,  Inc. 
Kent,  Patricia — Conde  Nast  Syndicate. 

Kessler,  C. — Bell  Svndicate.  Inc. 

Ketten,  Maurice — N.  Y.  World. 

Keyes,  J.  L. — Keyes  Advertising  Service. 
Kiddy,  Arthur  W. — Ledger  Syndicate. 

Kift,  Jane  Leslie — Ledger  Syndicate. 

King,  Frank — Chicago  Tribune  Newspapers. 
King.  Charles  A. — International  Syndicate. 
King,  David — King  Features  Syndicate,  Inc. 
King,  F'ay — Premier  Syndicate,  Inc. 

King,  Joe — .NE.A  .Service,  Inc. 

King,  John  E — Independent  Syndicate.  Inc. 
King,  Rufus — Ledger  Syndicate. 

Kinnison,  Charles — King  Features  Syndicate, 
Inc. 

Kinsley.  P.  A. — Penn  Feature  Syndicate. 
Kirby,  R. — N.  Y.  World. 

Kirk,  Herbert — George  Matthew  Adams  Serv- 
ice. 

Kirkman,  Laura  A. — George  Matthew  Adams 
Service. 

Klein,  Israel — NEA  Service,  Inc. 

Klein.  Maurice  D. — Batten  Limited. 

Klenke.  W.  W. — Independent  Syndicate,  Inc. 
Kline,  Ben  G. — Gonsolidated  Press  Association. 
Kling,  Ken — McNaught  Syndicate,  Inc._ 

Knerr,  H.  H. — International  F'eature  Service, 
Inc. 

Knight,  Qiff — Graphic  Syndicate.  Inc. 

Knight,  Tack — Chicago  Tribune  Newspapers. 
Knox,  Jessie  A. — Independent  Syndicate,  Inc. 
Kofo^,  Jack — Ledger  Syndicate. 

Kofoed,  Jack — New  York  Evening  Post  News 
Service. 

Krock.  Arthur — M.  E.  W’eaver  Syndicate. 
Kroesen,  Paul — NE.A  Service,  Inc. 


Lacraw,  R.  H. — National  Feature  Service. 
LaGanke,  Florence — Publishers  Syndicate. 
Laird,  John  W. — Irving  F'isher  Svndicate. 
I-ait,  Jack — Internationa  F'eature  Service.  Inc. 
I-ait.  Jack — King  Features  Syndicate,  Inc. 
Landon,  Herman — Ledger  Syndicate. 

Lane — The  Eastern  Odor  Printing  Co. 
Lardner,  Ring — Bell  Syndicate,  Inc. 

Lauder,  Sir  Harry — National  Newspaiiei 

Service. 


Laufer — NEA  Service. 

Lawrence,  David — Consolidated  Press  Associa¬ 
tion. 

I-awrence,  1-arry — Independent  .Syndicate,  Inc. 

I-eacock,  Stephen — Cnited  F'eature-Melroiioli- 
tan. 

Leeds,  Lois— Ledger  Syndicate. 

Lee,  Linda — Register  &  Tribune. 

Lee,  Nancy — Newspal>er  F'eature  Service,  Inc. 

I-ee,  Patricia — Graphic  Syndicate,  Inc. 

Lee,  \  irginia — Central  Press  Association. 

1-eEing.  ucien — Central  Press  -Association. 

Leonard,  Lank — George  Matthew  Adams  Serv- 
ice. 

I-evy,  Newman — I-edger  Syndicate. 

Lewis,  Judd  .Mortimer — George  Matthew 

-Adams  Service. 

Lewis,  Tracy  Hammond — M.  E.  Weaver  Syn¬ 
dicate. 

Lieb.  Dr.  Clarence  W. — United  F'eature- Metro¬ 
politan. 

Lieb,  F'red — New  York  Evening  Post  News 
Service. 

Liebling,  Leonard — Universal  Service. 

Lislieth,  Mme. — Central  Press  -Association. 

Littell,  Robert — N.  Y.  World. 

Little.  R.  H. — Chicago  Tribune  Newspapers. 

Littlefield,  Joan — North  -American  Newspajier 
-Alliance. 

Livingston,  Hazel — King  Features  Syndicate, 
Inc. 

I-ocher,  Fred — Associated  Press  Feature 

Services. 

Eickridge,  Richard — Consolidated  Press  Asso¬ 
ciation. 

Looker,  Earl — King  Features  Syndicate,  Inc. 

I-ottman,  Cieorge  1). — M.  FZ.  Weaver  Syndicate. 

Lucille — United  Feature-Metroinditan. 

Ludwig.  FZmil — King  Features  Syndicate,  Inc. 

Lynd,  J.  Norman — Ledger  Syndicate. 

Lyndon.  Nancy — Affiliated  Press  Service. 

Lyne,  Mrs.  Agnes — Associated  Press  Feature 
Services. 

Lynn,  FZrnest — NEA  Service,  Inc. 

Me 

McBride,  Qifford — McNaught  Syndicate,  Inc. 

McBride,  Clifford — Central  Press  Association. 

McBride,  Henry — Consolidated  Press  Associa¬ 
tion. 

McCarroll,  Marion  Clyde — New  A’ork  Evening 
Post  News  Service. 

McCann.  -Alfred — King  Features  Syndicate,  Inc. 

McCandlish,  Edward — United  Feature-.Metropo- 
litan. 

McCandlish — Star  Newspaper  Service. 

McCay,  Winsor — International  Feature  Service, 
Inc. 

McCoy,  Dr.  Frank — McCoy  Health  Service. 

McClure,  Darrell — King  Features  Syndicate, 
Inc. 

McCormick, — King  Features  Syndicate,  Inc. 

McCutcheon,  John  T. — Chicago  Tribune  News¬ 
papers. 

McEvoy,  J.  P. — McNaught  Syndicate,  Inc. 

McFadden,  Elizalicth — King  Features  Syndicate, 
Inc. 

McGeehan.  W’.  O.— N.  Y.  Herald  Tribune. 

Mcflovern.  Marv — Keystone  Feature  Service. 

Mcflraw,  John  J. — Christy  W’alsh  Syndicate. 

McGuire,  Jack — Register  &  Tribune. 

McGurk,  Joe — International  Feature  Service, 
Inc. 

McIntyre,  O.  O. — McNaught  Svndicate,  Inc. 

McKay,  Mr.  &•  Mrs.  Hugh — I-edger  Svndicate. 

McLoud,  Norman  C. — International  Syndicate. 

McManus,  George — International  Feature  Serv¬ 
ice,  Inc. 

McNamara,  Sue — -Associated  Press  Feature 
Services. 

McNamee,  Graham — Current  News  Features, 
Inc. 

M 

MacDonald,  Rev.  P.  M. — Batten  Limited. 

MacFadden,  Bernarr — (Jraphic  Syndicate,  Inc. 

MacGill,  H.  A. — The  Eastern  Color  Printing, 
Co. 

Machamer,  Jeff — King  Features  Syndicate,  Inc. 

Mager,  Gus — McNaught  Syndicate,  Inc. 

Mack,  Connie — Christy  Walsh  Svndicate. 

Mackenzie,  DeWitt — Associated  Press  Feature 
^rvices. 

Maitland,  Lt.  Lester  J. — National  Newspaper 
Service. 

Manning.  Temple — Newspaper  Feature  Service, 
Inc. 

Mansfield.  J.  C. — Bell  Syndicate  Inc. 

Mantle,  Burns — Chicago  Tribune  Newspapers. 

Marchant,  Charles  F. — National  Newspaper 
^rvice. 

Marot,  Marie — Newspaper  Feature  Service, 
Inc. 

Marshall,  George — National  Newspaper  Service. 

Marshall,  Marguerite  Mooers — N.  V.  World. 


Geo.  B.  David  Co. 

Newspaper  Repreaentativea 

110  East  42im1  St. 

New  York,  N.  Y. 

1900  Wrigler  Bldg.,  Chicago,  III. 

Please  mail  complete  proposition 
for  National  Advertising  Repre¬ 
sentation.  No  obligation. 

Newspaper . 

City . 

State . 


-Marshall,  Mary — Publishers'  Autocastcr  Serv¬ 
ice. 

Martin,  Douglas  \’. — Independent  Syndicate, 
Inc. 

.Martin,  FZdgar — NFZA  Service,  Inc. 

-Martin,  II.  B. — Bell  Syndicate,  Inc. 

-Martin,  Sally — King  Features  Syndicate,  Inc. 

.Marx,  Wilhelm — Cnited  Feature- -Mctroliolitaii. 

.Mason,  Gilland — Russell  Service. 

-Mason,  Walt — George  Matthew  Adams  Service. 

Maslin,  Marshall — King  F'eatures  Syndicate, 
Inc. 

Massock,  Richard — -Associated  Press  F'eature 
Se-vices. 

-Mayer,  Lloyd — International  F'eature  Service, 
Inc. 

Matthews,  Dr.  Shailer — National  Newspa|ier 
Service. 

Meadow,  Leon — M.  FZ.  Weaver  Syndicate. 

Meadows,  \'.  E. — _United  F'eature- -Metropolitan. 

Medbury,  J.  P. — King  F'eatures  Syndicate,  Inc. 

Meeker,  Royal — Irving  Fisher  Syndicate. 

Meherin,  Elenore — King  F'eatures  Syndicate, 
Inc. 

Merrick,  Mullie — North  -American  Newspajier 
-Alliance. 

Menke,  F'raiik  G. — King  Features  Syndicate, 
liic. 

-Aletzger,  Sol — Publishers  Syndicate. 

Michaclis,  -Aline — International  Feature  Service, 
Inc. 

Miller,  C.  R. — Distinctive  Newsjiajier  Features. 

Miller,  Geo. — E-dger  Syndicate. 

-Aliller,  Lt.-Col.  H.  W. — Independent  Syndicate, 
Inc. 

Milnor,  James — Junior  Feature. 

Mitchell,  E. — Penn  F'eature  Syndicate. 

Mitchell,  Dr,  AA'inston — National  Newsirajier 
Service. 

.Alomand,  Pop — -Associated  Newsjiaiiers. 

Montague,  James  J. — Bell  Syndicate,  Inc. 

Mountsier,  Robert — Consolidated  Press  Asso¬ 
ciation. 

Moon,  Carl — Indejiendent  Syndicate,  Inc. 

Moore,  George  L. — I’ublishers  Financial  Bu¬ 
reau. 

Moore,  Julie  Anne — Independent  Syndicate, 
inc. 

Moore,  Mary  Jane — Ullman  Feature  Service. 

Moore,  Sara— Ghicago  Tribune  Newspajiers. 

Moran,  Bill — -AI.  FZ.  Weaver  Syndicate. 

Morris,  Wm.  "Doc” — New  A'ork  Evening  Post 
News  Service. 

Morris.  William  C. — George  Matthew  Adams 
Service. 

Morrison,  J.  S. — Batten  Limited. 

Moulson,  George  DeWitt — Const. lidated  Press 
-Association. 

Mosely,  Zack — National  Newspaiier  Service. 

Mrs. — National  Newspaper  Service. 

Mundy,  J.  J. — International  Feature  Service, 
Inc. 

Munson,  Walt — Ledger  Syndicate. 

.Alurray,  F'eg — United  Feature-Metropolitan. 

Murphy,  Jimmy— King  Features  Syndicate,  Inc. 

Alurphy,  J.  E. — King  Features  Svndicate,  Inc. 

Murphy,  Russ— United  Feature-Metropolitan. 

Mussolini.  Benito — United  Feature- Metrojiolitan. 

Myers,  Dr.  Garry  C. — Central  Press  -Associa¬ 
tion. 

Myers,  Isabel  Briggs — Ledger  Syndicate. 


N 

.Nash.  Harry  I. — New  York  Evening  Post 
Service.  '  '*• 

Nehtr,  F'red — Central  Press  Association 
-Neville,  James  .M.— King  Features  Syndiejt^ 

Newton,  lean — Bell  Syndicate,  Inc. 

Nichols,  Nick — Associated  EZditors. 

Nicholson,  AV.  C. — Associated  Newspapers 
Nolley,  Lance — Associated  Press  Featnr. 

Services.  ™ 

Norris,  -Alargaret — George  Matthew  Adaim 
.Service. 

Norton.  Prof.  Henry  Kittredge — N.  Y.  Herald 
Tribune.  ' 

Norton,  Mrs.  Mary — Central  Press  A.isociatioi 
N’owlan — -National  Newsjiaper  Service.  ^ 
-Nugent,  A. — N.  VVorla. 

o 

D'llara.  Neal— N.  Y.  AV'orld. 

Olafsson,  Bjorn — Scandinavian  American  N'e*| 
Bureau. 

Olivier,  Frances — N.  Y.  World. 

Ollendorff,  Julian — Associated  Press  Feature 
Services. 

O'Neill  Harry  F. — United  Feature-Metro. 

jMilitan. 

Ojijier,  F'.  B. — International  Feature  Service, 
Inc. 

Opjietiheim,  E.  Phillips — Ledger  Syndicate. 
Orleans,  Edward — King  F'eatures  Syndicate, 
Inc. 

Orr,  Carey — Chicago  Tribune  Newspapers. 
Oscar  of  the  Waldorf — NEA  Service,  Inc. 
Oswald,  Grant— National  Newspaper  Service. 
Ouimet,  Francis — Bell  Syndicate,  Inc. 

P 

Paradize,  Viola — King  Features  Syndicate, 
Inc. 

Packard,  Frank  L. — Edger  Syndicate. 

Pajie,  I-ee-^  -George  Matthew  .Adams  Service. 
Paris,  Viola — Conde  Nast  Syndicate. 

Park.  Lucy — Fashion  Coordination  Bureau,  lue. 
Parker,  Dan — King  F'eatures  Syndicate,  Inc 
Parker  Gladys — NEA  Service,  Inc. 
Parsons,  1-ouelIa — Universal  Service. 

Partoti,  Emuel  F. — Consolidated  Press  Asio- 
ciation. 

Patou,  Jean — NEA  Service.  Inc. 

Patterson,  Grove — Entral  Press  Association. 
Patterson,  Rose — North  American  Newspaper 
Alliance. 

Payne,  Barrie — Publishers  Syndicate. 

Payne,  C.  M. — Bell  Syndicate,  Inc. 

Paz.  Vic — The  Eastern  Color  Printing  Co. 
Peale.  Alice  Judson — Associated  Press  Feature 
Services. 

Pearson,  Hayden — Independent  Syndicate,  Inc 
Peeler,  Clare — M.  E.  AVeaver  Syndicate. 
Pegler,  AA'estbrook — Ghicago  Tribune  Newi- 
papers. 

Pennie,  Anna  E. — Batten  Limited. 

Perry,  I-awrence — Consolidated  Press  Associa¬ 
tion. 

Peters,  Harlow — Irving  Fisher  Syndicate. 
Petty,  Mary — .Al.  E.  Weaver  Syndicate. 
Phelps.  Jane — George  Matthew  Adams  Service 
Phillijis  H.  I. — Associated  Newspapers. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


”100  Per  Cent  Efficient 
1000  Per  Cent  Perfect” 

The  Evening  Times,  Little  Falls,  N.  Y.,  says: 

"The  motors  are  100  percent  efficient  and  1000  per  cent  perfect.  What  more 
could  one  ask?"  They  have  been  Cushman  users  for  years. 

The  Rutland  Daily  Herald  says: 

“We  have  seven  Cushman  Motors  on  our  linotypes  and  are  glad  to  advise  that 
they  are  giving  good  satisfaction,  even  tho  three  of  them  are  quite  old.” 

Cushman  Motors  can’t  be  boat— Why  don't  you  give  thorn  a  trial 

CUSHMAN  ELECTRIC  COMPANY 
CONCORD,  N.  H. 
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Xlie  Foaitlire  of  the  ^^fontli 

“HOW  IT  BEGAN”  HAS  SET  A  RECORD  OF 
MORE  THAN  AN  ORDER -A- DAY 
FOR  THIRTY  CONSECUTIVE  DAYS 


HOW  IT  BEGAN. 


Tinker's  Dam". 


GO  AHEAD  AND  USE  THIS  EXPRESSION  ALL  YOU  WANT 
WITH  AN  EASY  CONSCIENCE..  IT  ISNT  SAVEARING.  .A 
'TINKER'S  CAM  IS  MERELY  THE  CAM  OR  STOPPAGE  MADE 
FROM  flour  and  WATER,  WITH  WHICH  THE  TINKER 
STOPS  THE  CAP  HE  IS  MENDING  UNTIL  THE  TIN  OR 
PEWTER  HE  IS  USING  HAS  COOLED.  .  .ITINERANT  TIN¬ 
KERS. AND  THEIR  WORK, WERE  ALWAYS  WATCHED 
WITH  INTEREST,  AND  IT  IS  NOT  SURPRISING  THAT  AN  APT 
PHRASE  SHOULD  BE  DRAWN  FROM  THEIR  HANDIWORK.. 


m 


%ij(x:i< 


7\  Broken  Mirror’ 


AN  early  belief  in  DIVINATION  IS  RES¬ 
PONSIBLE  FOR  this  superstition  .  .  FORTUNE  TELLERS 
and  seers  were  supposed  To  forecast  the  future 

BY  LOOKING  INTO  A  MIRROR . ACOOENTALLV  TO  BREAK 

A  MIRROR  WAS  CONSIDERED  AN  EFFORT  ON  THE  FART 
OF  THE  GODS  TO  PREVENT  A  PERSON  FROM  SEEING  THE 
future  — A  WARNING  THAT  THE  FUTURE  WOULD  BE  UNPLEASANT. . 


LOCKHEAD.. 

OLD  TIME  WIG  MAKCr^S 
riTTEO  TWEII^  WIGS  OVER 
DUMMY  HEADS  MADE  PROM 
VVDOO.  AND  FROM  TWIS 
PRACTICE  THE  EXPRESSION 

•dlockweao*.  came  to  OE 
applied  to  STlJPlO  PEOPLE 


From  July  26,  the  day  we  announced  “How  It  Began”  in 
Editor  &  Pi’BLISHER,  in  spite  of  heat,  tight  papers  and  vaca¬ 
tions,  the  following  papers  have  snapped  up  rights: 


Albany  Knickerbocker 
Press,  Amarillo  Globe 
News,  Atlanta,  Ga.,  Con¬ 
stitution,  Baltimore  Post. 
Chattanooga  News,  Chi¬ 
cago  Daily  News,  Colum¬ 
bus  Dispatch,  Detroit 
News,  Davenport  Demo¬ 
crat,  Dubois  Courier  Ex¬ 
press,  El  Paso  Herald. 
Erie  Times,  Evansville 
Press,  Greensboro  News. 
Hollywood  Citizen,  Kan¬ 


sas  City  Journal  Post, 
Kelso  Tribune. 

Lexington  (Ky.)  Leader, 
Louisville  Herald  Post, 
Macon  Telegraph,  Miami 
Herald,  Minneapolis  Jour, 
nal,  Mankato  Free  Press, 
Marion  Leader  Tribune 
Chronicle,  New  York 
World,  New  Orleans  Item, 
Pasadena  Star  News. 

Philadelphia  Ledger, 
Providence  Journal,  Ra¬ 


cine  Journal  News,  San 
Diego  Union  Tribune, 
Santa  Monica  Sun,  San 
Francisco  News,  St.  Louis 
Post  -  Dispatch,  Schenec¬ 
tady  Union  Star,  Spring- 
field,  Mo.,  News  Leader, 
St.  Joseph  Gazette,  To¬ 
ledo  News- Bee,  Youngs¬ 
town  Vindicator. 

Edmonton  Journal,  Ot¬ 
tawa  Journal,  Toronto 
Star. 


An  onler-a-day  is  the  order  of  the  day  on  “How  It  Began.”  It  goes 
to  the  first  pajier  that  orders  it  in  any  city.  If  your  paper  isn’t  on  our 
list,  will  you  wire  your  order  for  “How  It  Began”  now. 

UNITED  FEATURE  SYNDICATE 

Metropolitan  Newspapier  Service 

Monte  Bourjaily,  Max  Klser.  Jr. 

Uenernl  Manai/er  Vice-Prenident 

63  Park  Row,  New  York 
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Winchell,  Walter — King  Features  Syndicate, 
Inc. 

Wing,  Frank — Register  &•  Tribune. 

Wing,  Hannah — International  Feature  Service. 
Inc. 

Winslow,  Barbara — International  Syndicate. 
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Wolfert,  Ira — North  .American  Newspaper  Al¬ 
liance. 

Wolff,  Dorothy— Penn  Feature  Syndicate. 
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,  ENTERTAINS  AVIATORS 


EDITOR  CALLS  RADIO 
POOR  MEDIUM 


Anditory  AdTertisinf  Not  «•  Impres- 
•iTO  M  Visual  Copy,  Is  Opinion 
of  H.  R.  Fraser,  Albany 
Radio  Editor 


Advertising  over  the  radio  is  greatly 
over-rated  in  the  (pinion  of  Hugh  Rus¬ 
sell  Fraser,  radio  editor  of  the  Albany 
Evening  News,  who  recently  devoted  his 
radio  column  to  a  discussion  of  the  sub¬ 
ject.  His  chief  reason  for  this  belief, 
Fraser  told  his  readers  is  that  “we  are 
impressed  three  times  as  much  by  what 
we  see  as  what  we  hear.” 

“Radio,  therefore,’  he  continued,  “em¬ 
phasizing  the  auditory  rather  than  the 
visual  channel  of  communication,  is  far 
less  impressive  a  medium  than  the 
printed  statement.” 

The  radio  editor,  being  the  recipient 
of  a  weekly  pay  check  from  a  newspaper, 
expected  to  be  charged  with  partisanship. 
Forestalling  this  objection,  he  wrote: 

“I  am  not  exactly  the  kind  to  boost 
anything  if  I  didn’t  really  believe  in  it — 
even  newspaper  advertising. 

“But  when  I  see  the  thousands  of  dol¬ 
lars — perhaps  millions — being  spent  on 
radio  advertising,”  the  columnist  went 


on,  “I  have  the  same  sort  of  feeling  as 
I  would  no  doubt  have  if  I  saw  all  the 
good  beer  in  the  country  rushing  over 
Niagara  Falls  and  flowing  out  to  seal 

“Of  course  there  is  a  sense,  I  am  will¬ 
ing  to  concede,  in  which  radio  advertis¬ 
ing  is  effective. 

“I  refer  to  the  indirect,  not  the  direct 
element. 

“For  example:  Advertising  of  the 
radio  players  themselves,  individual  musi¬ 
cians  or  an  orchestra — that  gets  across. 

“Amos  ’n’  Andy,  Will  Rogers,  Evange¬ 
line  Adams,  Seth  Parker,  Vincent  Lopez, 
Rudy  Vallee. 

“These  names  go  into  every  home;  the 
spoken  word  carries  them.  They  become 
stars. 

“But  who  would  be  willing  to  say  that 
they  drag  their  products  along  with 
them? 

“How  many  can  tell  me  what  brand  of 
tooth  paste  Will  Rogers  advertises  or 
even  the  tremendously  popular  Evange¬ 
line  Adams? 

“Or  did  the  fact  that  you  heard  the 
name  of  a  certain  brand  mentioned  1,567,- 
452  times  on  the  air  lead  you  to  change 
the  brand  you  used? 

“It  is  not  the  fault  of  radio,  or  the 
stars  themselves,  or  the  words  they  use 
in  their  advertising. 

“No,  nothing  like  that. 

“The  cause  lies  far  deeper. 

“It  consists,  namely  in  the  fact  that 


it  is  very  difficult  to  transfer  what  «• 
hear  to  what  we  see. 


“We  may  hear  the  name  ‘Goofus  Tooik 
Paste’  spoken  on  the  air  1,000,000  times 
but  unless  we  can  visualize  the  wondS 
fore  our  eyes — unless  we  can  associate  i 
with  an  actual  picture  in  our  mind  of  i 
tube  of  tooth  paste,  we  tend  to  forget  it. 

“But  if  we  see  the  words  ‘Goofm 
Tooth  Paste’  in  black  and  white  ami 
along  with  it  a  picture  of  a  box  of  tooth 
paste,  the  two  concepts  become  ok. 
Then  we  truly  Rem  km  her.  The  ida 
is  focused  in  the  mind.” 


TO  ELECT  “BOY  MAYOR” 

Cooperating  with  merchants  of  the 
city,  the  Pontiac  (Mich.)  Daily  Prta 
staged  a  campaaign  to  appoint  a  “boy 
mayor”  for  Saturday,  Aug.  30.  Ballots 
permitting  readers  to  vote  for  candidates 
were  printed  every  day.  The  campaip 
is  being  carried  on  in  connection  with 
the  “Days  of  ’49”  celebration  held  by 
retail  merchants  of  Pontiac. 


PROMOTES  CLASSIFIED  ON  COAST 

Dale  Armstrong,  formerly  promotioii 
manager  for  the  Seattle  Post  InttUi- 
gcncer,  and  at  one  time  assistant  promo¬ 
tion  manager  for  the  Los  Angeles  Es- 
atniner,  has  been  appointed  classifiel 
promotion  manager  for  the  San  Fru- 
cisco  Examiner.  • 


Yeisfh,  Frank — Batten  Limited. 

Younjf,  Chic — Kine  Features  Syndicate,  Inc. 
Young,  Crawford — King  Features  Syndicate, 
Inc. 

Young,  Helen  Schermerhom — King  Features 
Syndicate,  Inc. 

Young,  Lyman — King  Features  Syndicate,  Inc. 
Youell,  Kenneth — New  York  Evening  Post 
News  Service. 


Zaiss,  Alma— N.  Y.  World. 

Zere — Graphic  Syndicate,  Inc. 

Zere.  A1 — Kay  Features,  Inc. 

Zimmerman,  Movd — Central  Press  Association. 
Zipp — Columbia  Newspaper  Service. 

Zugsmith  Jr.,  Albert — Publishers’  Autocaster 
Service. 

Zuppke,  Bob— Register  &  Tribune. 


Chicago  Preas  Club  Is  Headquarters 
During  National  Air  Races 

The  Chicago  Press  Club  was  desig¬ 
nated  as  official  headquarters  for  visit¬ 
ing  aviators  by  the  National  Air  Races 
Corporation  and  the  club  was  host  to 
such  notables  as  Charles  A.  Lindbergh, 
Rear  Admiral  Richard  E.  Byrd,  Capt. 
Frank  Hawks  and  Roger  Williams  dur¬ 
ing  the  holding  of  the  air  events,  Aug. 
23  to  Sept.  1. 

A  series  of  informal  luncheons,  at 
which  noted  airmen  were  guests,  were 
arranged  for  the  week  of  the  races. 
August  26  was  set  aside  as  Press  Club 
day  at  the  races  and  on  that  day  a  gold 
trophy,  donated  by  the  Press  club,  was 
awarded  as  the  Sportsman’s  trophy. 
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PEOPLE  "TAXIED"  IN  HANSOM  CABS? 


Reflecting  back  from  this  day  of  efficiency 
and  economy,  it  seems  almost  incredible 
that  there  was  once  a  time  when  the  viscera 
from  hog,  sheep  and  beef  was  commonly 
dumped  into  a  nearby  river  or  buried  in 
huge  trenches  .  . .  when  sausage  casings  were 
actually  thrown  away — wasted.  Later  some 
of  the  casings  were  saved — but  only  in  such 
quantities  as  were  required  to  serve  the 
needs  of  the  local  sausage  factories. 

As  time  went  on  export  markets  were  de¬ 
veloped;  and  with  the  addition  of  a  steadily 
growing  domestic  popularity  of  rea<ly-to- 
Ber\e  meats  in  the  form  of  frankfurters  and 
other  types  of  sausage,  the  demand  for  cas¬ 
ings  turned  into  a  completely  marketable 
form  what  was  once  almost  wholly  a  waste. 

Today  in  the  Armour  plants  every  foot  of 
the  intestinal  tract  of  hogs,  sheep  and  cattle 
is  saved,  cleaned,  cured,  graded  and  used. 
Even  the  removed  interior  mucous  lining  is 
saved,  evaporated  for  its  high  ammonia  con¬ 
tent  and  directed  into  channels  where  it  may 
ser\’e  a  useful  purpose. 

Processing  of  casings,  too,  has  made  a 
decided  forward  step  in  recent  years,  and  an 
absolutely  sanitary  product  is  turned  out. 
After  thorough  cleansing  and  scraping, 
casings  are  soaked  in  ice-cold  brine;  then 


flushed,  tested,  graded  for  size  and  put  into 
salt  cure.  Again  they  are  flushed,  tested 
and  checked  for  grading  and  sanitation. 

The  processing  time  has  also  been  greatly 
shortened.  Whereas  ten  days  were  formerly 
required  to  cure  hog  casings,  this  operation 
is  now  accomplished  in  twenty-four  hours. 
Operating  costs  have  been  reduced  and  the 
sausage  manufacturer  today  receives  a  bet¬ 
ter,  stronger,  less  perishable  and  more  ac¬ 
curately  graded  casing  than  ever  before. 
The  advantages  it  brings  to  the  consumer 
are  especially  conspicuous  in  such  Armour- 
manufactured  products  as  Star  Pork 
Sausage,  Star  Frankfurters  and  Star  Liver 
Sausage. 

Furthermore,  the  sausage  manufacturer, 
however  small,  can  obtain  Armour  and 
Company  casings  in  volumes  as  small  as 
1  lb.  cartons  or  5  and  10  lb.  pails.  This  per¬ 
mits  frequent  purchases  and  a  product  as¬ 
sured  against  deterioration. 

In  their  preparation,  handling  and  qual¬ 
ity,  the  Armour  casings  of  today  contrast  as 
sharply  with  those  of  a  generation  ago  as  the 
present-day  limousine 
taxicab  contrasts  with  ^ 
the  hansom  cab  of 

bygone  days.  President 
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Name 

Matthew  Adama  Service. . 

jUSIUted  Free*  Service . 

Editor*.  Inc . 

J^,oci*t«d  Newspapers . 

I^^adited  Pres*  Feature  Service* 

Aodio  Service . 

Authenticated  News  Service . 

Batten  Limited . 

Bdl  Syndicate,  Inc . 

Cambridfe  Associates.  Inc . 

Central  Press  Association . 

Jo*  Mitchell  Chappie . 

Cbicaco  Journal  of  Commerce  Syn¬ 
dicate . 

Chicafo  Tribune  Newspapers  Syn¬ 
dicate . . . 

PaulV.CollinsTnternational  News¬ 
paper  Syndicate . 

Columbia  Newspaper  Service . 

Consolidated  Press  Association .... 
Continental  Press  Feature  Syndi¬ 
cate . 

Coamo*  Newspaper  Syndicate . 

Current  News  Features.  Inc . 

Dirtinctive  Newspaper  Features. . . 

Dominion  News  Bureau.  Ltd . 

Doubleday-Doran  Syndicate . 

The  Eastern  Color  Printing  Co - 

Editor's  Copy . 

Fashion  Coordination  Bureau.  Inc.. 

Feature  News  Service  (New  York 
Times) . 

Financial  Press  Service . 

Fining  Press  Syndicate . 

Irving  Fisher  Syndicate . 

Foi  Feature  Service . 

Gilliams  Service . 

Globe  Newspaper  Syndicate . 

Graphic  Syndicate.  Inc . 

The  Haskin  Service . 

Hcinl  Radio  News  Service . 

Holmes  Feature  Service . 

The  Independent  Syndicate.  Inc. . . 

International  Feature  Service.  Inc. . 

The  International  Syndicate . 

Junior  Feature . 

Kay  Features.  Inc . 

Craig  Kennedy  Service  Corp . 

Keystone  Feature  Service . 

Kng  Editors'  Features . 

King  Feature*  Syndicate.  Inc . 

ledger  Syndicate . 

MuFadden  Newspaper  Feature 
Syndicate . 

JJ^Ccy  Health  Service . 

McNaugbt  Syndicate.  Inc . 

M^opolitan  Newspaper  Feature 
Service.  Inc. . . . 

Miller  Services  Limited . 

Conde  Nast  Syndicate . 

National  Feature  Service . 

National  Newspaper  Service . 

National  News  Service.  Inc . 

NKA  Service.  Inc . 

Newspaper  Feature  Service.  Inc. . . 
Newspaper  Information  Service _ 


Address 


250  Park  ave..  New 

York  City . 

National  lYees  Bldg.. 

Washington.  D.  C.. 
440  8.  Dearborn  st.. 

Chicago.  Ill . 

63  /Park  Row.  New 

York . 

383  Madison  ave.. 

New  York . 

326  W.  Madison  at., 

Chicago,  III . 

P.  O.  Boa  187,  HoUy- 

wood.  Cal . 

129  Adelaide  st.,  W., 
Toronto.  Canada . . 
63  Park  Row,  New 

York . 

174  Newbury  st., 

Boston . 

1435  E.  12tb  st., 
Cleveland;  235  E. 
45tn  st..  New  York. 


Fklitor 


Manager 


052  Dorchester  ave. 
Boston,  Mass . 


12  East  Grand  ave.. 
Chicago,  Ill . 


Tribune  Tower, 
Chicago . 


Jessie  A.  Sleight . Bruno  Pascals 

Homer  Kingsley . 

B.  L.  Tinsmann . J.  Abegg 

Kathleen  Caesar ....  Henry  M.  Snevily 

William  F.  Brooks . 

Joseph  Fischer .  V.  E.  Storey 

.  Warren  Eccles 

G.  A.  MacBain .  W.  Howard  Batten 

Kathleen  Caesar . Henry  M.  Snevily 

8.  L.  ShoUey .  Aaron  M.  Jones 

Leslie  P.  Eichel . Bus.  mgr.,  Paris  Flint 

gen.  mgr.,  J.  V. 
Connolly 

Joe  Mitchell  Chappie.  Joe  Mitchell  Chappie 
A  A.  Judd . A.  A.  Judd 


Arthur  W.  Crawford 


2016  Pierce  Mill  road, 
N.  W..  Washing¬ 
ton,  D.  C . 

799  Broadway,  New 

York . 

Washington,  D.  C. . . . 


Paul  V.  Collins .  Paul  V.  CoUins 


Thos.  A.  Webb .  Thos.  A.  Webb 

.  Horace  Epes 


Times  Bldg.,  New 

York . 

100  Fifth  ave..  New 

York . 

Evening  Star  Bldg., 
Washington,  D.  C. 
P.  O.  Box  65,  Hamil¬ 
ton,  Ohio . 

455  Craig  st.,  W., 
Montreal.  Canada. 
Garden  City,  New 

York . 

50  Church  st..  New 

York . 

Orangeburg,  S.  C _ 

247  Park  ave..  New 
York . 

229  W.  43d  st..  New 

York . 

730  Fifth  ave..  New 
York . 

815  International 
Bldg.,  St.  Louis, 

Mo . 

154  York  st..  New 

Haven,  Conn . 

850  Tenth  ave..  New 

York . 

32  Union  Sq.,  East, 

New  York . 

243  W.  39th  st..  New 

York . 

350  Hudson  st..  New 

York . 

Washington,  D.  C. . . 

405  Insurance  Bldg^., 
Washington,  D.  C. 

135  Garrison  ave., 
Jersey  City,  N.  J. . 
Evening  Star  Bldg^., 
Washington,  D.  C. 

235  E.  45th  st..  New 

York . 

1506-8  Guilford  ave., 
Baltimore,  Md. .  . . 
11  W.  42d  at..  New 

York . 

1650  Broadway,  New 

York . 

429  W.  42d  st..  New 

York . 

310  Commonwealth 
Bldg,  Philadelphia, 

Pa . 

Glen  Ridge,  N.  J .  . . . 
235  E.  45th  st..  New 

York . 

Independence  square, 
Philadelphia,  Pa.. . 

1926  Broadway,  New 

York . 

Ia)S  Angeles,  Cal .... 
Times  Bldg.,  New 
York . 

406  World  Bldg.,  Now 

York . 

302-303  McKinnon 
Bldg.,  Toronto, 

Canada . 

Graybar  Bldg.,  New 

Y  ork . 

4035  New  Hampshire 
ave.,  Washington 

D.  C . 

326  W.  Madison  st., 

Chicago,  Ill . 

3727  North  17th  st., 
Philadelphia,  Pa... 


S.  K.  Swift-Somlyo . 


Name 

New  York  Evening  Poet  News 

Service . 

New  York  Herald  Tribune  Syn¬ 
dicate . 

New  York  World  Syndicate . 

North  American  Newspaper  Alli¬ 
ance . 

Park  Row  News  Service . 

Penn  Feature  Syndicate . 

Premier  Syndicate,  Inc . 

Publishers’  Autocaster  Service . 

Publishers  Financial  Bureau . 

Publishers  Syndicate . 

Register  and  Tribune  Syndicate . . . 

The  Russell  Service . . ._ . 

Scandinavian  American  News 
Bureau . 

Science  Service . 

Seckatary  Hawkins  Service . 

Service  for  Authors,  Inc . 

S.  K.  S.-N0WS . 

Sbean  Syndicate  Service . 

Standard  Editorial  Service . 

Star  Newspaper  Syndicate . 

Tewson  Syndicate . 


Address 

76  West  st..  New  York 

230  W.  41st  st..  New 

York . 

63  Park  Row,  New 
York . 


63  Park  Row,  New 

York .  Merritt  Bond . 

349  Broadway,  New 

York . 

2417  North  15th  st., 

Philadelphia,  Pa.. .  William  G.  Draucker 
235  E.  45th  st..  New 

York .  J.  V.  Connolly . 

235  W.  39th  st..  New 

York .  Frank  Parker  Stock- 

bridge . 

Babson  Park,  Mass. ,  L.  P.  Morse . 

30  North  I,aSalie  st., 

Chicago,  ill .  E.  P.  Conley . 

Des  Moines,  Iowa. . .  Henry  P.  Martin,  Jr. 
Hartford,  Conn . Frederick  C.  Russell . 


Manager 

Henry  C.  Thiele 

Harry  Staton 
F.  B.  Knapp 

John  N.  Wheeler 
Theodore  Kaufman 
Constance  A.  Gosking 
J.  V.  Connolly 


Cedric  C.  French 
E.  O.  Hood 


Henry  P.  Martin,  Jr 
G.  L.  Mason 


Herbert  S.  Houston. . 

Noble  C.  Ferguson 

Thacher's  Santa  Claus  Spectacle. . . 

Dir.  Douglas  Silver. . 

Jay  Jerome  Williams 

Triangle  Newspaper  Service . 

Walter  S.  Tobey .... 

Walter  8.  Tobey 

UUman  Feature  Service . 

Ralph  H.  Graves. . . . 

W.  E.  Hopper 

Ralph  H.  Graves 

United  Feature  Syndicate,  Inc., 
Metropolitan . 

Hugo  S.  Sims . 

Geo.  G.  Janosik 

Hugo  S.  Sims 

Universal  Service,  Inc . 

Christy  Walsh  Syndicate . 

Lucy  Park . 

David  F.  Knoblock 

Washington  Radio  News  Service. . . 
M.  E.  Weaver  Syndicate . 

John  Van  Bibber. . . . 

John  Van  Bibber 

Woman's  Page  Copy . 

Kenneth  S.  Van 
Strum . 

Russell  A.  Kern 

World  Color  Printing  Co . 

Joseph  N.  Fining. . . . 

Joseph  N.  Fining 

H.  B.  Brougham .... 

James  C.  McMuUin 

Name 

Glendon  Allvine . 

Paul  SchopBin 

Associated  Press  Feature  Services. . 

Walter  F.  Dantsscher 

T.  F.  Gilliams 

British  United  Press . 

John  T.  Flynn . 

Frank  P.  Ball 

Chicago  Tribune  Newspapers  Syn- 

44-60  E.  23d  st..  New 

York .  Charles  S.  Strong _ 

21st  and  B  sts.,  Wash¬ 
ington,  D.  C .  Watson  Davis . 

Enquirer  Bldg.,  Cin¬ 
cinnati,  Ohio .  Robert  Franc  Schulk- 

ers . 

150  Nassau  st..  New 

York .  Charlotte  Lamchick . 

Times  Bldg.,  New 

York .  H.  H.  Balos . 

174  Fifto  ave..  New 

York .  "  Doo  ”  Benjamin. . . 

Woodward  Bldg., 

Washington,  D.  C..  R.  V.  Williams . 

so  King  st.,  W., 

'  Toronto,  Canada  .  Edward  M.  Gundy. . 
420  Riverside  Drive, 

New  York .  W.  Orton  Tewson .. . 

220  W,  42d  st..  New 

York .  H.  M.  Dunspaugh. . . 

280  Broadway,  New 

York .  Howard  Markel . 

Woodward  Bldg., 

Washington,  D.  C.  Herbert  S.  Hollander. 

406  World  Bldg., 

New  York .  George  A.  Carlin. . . . 

World  Bldg.,  New 

York .  H.  H.  Stansbury .  . . . 

570  Fifth  ave..  New 

York . 

Washington,  D.  C. . .  Bertram  F.  Lin* . 

25  W.  45th  st..  New 

York  .  Janies  M.  Ross  ..... 

Plymouth,  Ind .  Florence  Riddick 

Boys 

St.  Louis,  Mo .  F.  B.  Jeske . 


NEWS  SERVICES 

Address  Editor 

383  Madison  ave.. 

New  York. .  William  F.  Brooks. 

181  Temple  Chambers, 

Temple  ave.,  London, 

England .  Herbert  Bailey. .. . 


Watson  Davis 


Leo  J.  Margulies 
S.  K.  Swift-Somlyo 
"  Doo  ”  Benjamin 
A.  M.  Johnston 
Thomas  J.  Wheeler 
W.  Orton  Tewson 
Albert  H.  Thacher 


W.  E.  Schaaff 

Monte  F.  Bourjaily 

H.  H.  Stansbury 

Jos.  A.  Bihler 
Bertram  F.  Uni 

M.  E.  Weaver 
Florence  Riddick 
Boys 

R.  S.  Grable 


Manager 


Frederic  J.  Haskin . 

Robert  D.  Heinl . 

George  R.  Holmes. . .  M.  E.  Dollard 

Pres.,  Jay  Jerome 
Williams .  Lester  Lear 

J.  V.  Connolly . J.  V.  Connolly 

R.  Maurice  Miller _ R.  Maurice  Miller 

Charles  G.  Loeb .  Charles  G.  Loeb 

Arthur  B.  Reeve. . . .  Arthur  B.  Reeve 


A.  S.  Freed .  L.  L.  Young 

.  A.  Rowden  King 


dicate 

Consolidated  Press  Association . . . . 

Federated  Press . 

Fining  Press  Syndicate . 


Holme*  Feature  Service . 

International  News  Service,  Inc. 

Jewish  Telegraphic  Agency . 

Kent  Press  Service . 

National  News  Service,  Inc . 


J.  V.  Connolly . . . . 
C.  F.  Rex . 


J.  V.  Connolly 
John  Elfreth  Watkins 


New  York  Evening  Post  News 
Service . 

North  American  Newspaper  Alli¬ 
ance  . 

Part  Row  News  Service . 

Publishers'  Autocaster  Service . 


Dr.  Frank  McCoy. . .  T.  K.  Pinhey 
Charles  B.  Driscoll .  .  Charles  V.  McAdam 

George  A.  Carlin. . . .  Monte  F.  Bourjaily 


Star  Newspaper  Service .  . . 

The  Canadian  Press . 

Universal  Service,  Inc . 

World  Wide  News  Service. 


Tribune  Tower, 

Chicago,  III . 

235  E.  45th  st..  New 

York . 

112  E.  I9th  st..  New 

York .  Harvey  O'Connor.  . . 

815  International 
Bldg.,  St.  Louis, 

Mo .  Joseph  N.  Fining - 

135  Garrison  ave., 

Jersey  City,  N.  J. .  George  R.  Holmes. . . 
World  Bldg.,  New 

York . 

621  Broadway,  New 

York .  Bernard  Postal . 

53  W.  Jackson  Blvd., 

Chicago,  Ill .  L.  A.  Fitzgerald . 

3727  N.  17th  st., 

Philadelphia,  Pa.. .  Sidney  A.  Silberman . 

75  West  st..  New 
York . 

63  Park  Row,  New 

York .  Merritt  Bond . 

349  Broadway,  New 

York . 

225  W.  39th  st..  New 

York .  Frank  Parker  Stock- 

bridge . 

80  King  st..  West, 

Toronto,  Canada.  .  Edward  M.  Gundy.  . 
272  Bay  st.,  Toronto, 

Canada . 

World  •  Bldg.,  New 

Y  ork . 

12  Pearl  st.,  Boston, 

Mass .  J.  J.  Boadan . 


Arthur  W.  Crawford 
Horace  Epes 


Joseph  N.  Fining 
M.  E.  Dollard 


Jacob  Landau 


Milton  R.  Jacobs 

Henry  C.  Thiele 

John  N.  Wheeler 
Theorlore  Kaufman 

Cedric  C.  French 
Thomas  J.  Wheeler 
J.  F.  B.  Livesay 
Jack  R.  Hornady 
.Anna  M.  Weiss 


.  .Andrew  Miller 

Howard  Wheeler. ...  H.  A.  Beierlein 


1200  West  Third  st., 
Cleveland,  Ohio . . , 


235  E.  45th  st..  New 

York . 

1322  New  York  ave., 
Washington,  D.  C. 


E.  Parker 

John  F.  Dille 

Sidney  A.  Silverman, 
editor;  Milton  R. 
Jacobs,  mgr. 


Herbert  W.  Walker. .  Gen.  mgr.,  Fred  S. 

Ferguson;  bus.  mgr.. 


J.  V.  Connolly. 


James  W.  Dean 
J.  V.  Connolly 


F.  M.  Kerby .  S.  T.  Hughes 


PHOTOGRAPHIC  SERVICES 

Name  .Address  Manager  Service 

Acme  Newspictures.  Inc . 461  Eighth  ave..  New 

York  City .  R.  P.  Dorman .  Prints  on  spot  news,  feat¬ 

ure  and  rotogravure 
photographs 

Affiliated  Press  Service .  National  Press  Bldg., 

Washington,  D.  C .  Science  and  general  — 

Prints 

Associated  Press  Photo  Service.  383  Madison  ave.. 

New  York  City .  Spot  news  and  feature 

pictures  —  Prints,  Mats 

Authenticated  News  Service  . .  P.  O.  Box  187,  Holly¬ 
wood,  Cal .  Warren  Eccles .  Amusements,  motion  pic¬ 

tures,  studios,  stars, 
fashions  —  Prints 

Bachrach,  Inc .  Newton,  Mass .  R  C.  Finlay .  Portraits  —  Prints 


Editor  &  Publisher  The  Fourth  Estate  for  August  30,  1  930 


■  / 


'i 


FEATURE  AND  PICTURE  SYNDICATES  OF  UNITED  STATES  AND  CANADA 


{Continued  from  page  64) 


Name  Addrem  Editor  Service 

Bair.  News  Service .  255  Canal  st..  New 

York  City .  Georice  Grantham 

Bain .  Daily  news  photo  — 

_  Prints 

Camera  News  Service  Co . 33  W.  42d  st..  New 

York  City .  Jules  Geller .  Society,  sports,  general 

_  ,  „  news  —  Prints 

Central  Press  Association .  1435  E.  12th  st., 

Cleveland;  235  E. 

4.Hh  st..  New  York 

City .  J.  V.  Connolly .  Daily  pictorial  page, 

weekly  sport  page,  daily 
news  mat  service  — 

_  .  „  Matrices 

Chicago  Tribune  Service .  Tribune  Tower,  Chi¬ 
cago .  F.  W.  Shafer .  Mat  service 

Dorr  News  Service .  331  W.  14th  st..  New 

York  City .  Charles  H.  Dorr .  Photographs  of  subjects  in 

the  art  news  of  the  day, 
including  notable  paint¬ 
ings  and  sculpture,  also 
pictures  of  scientific 

_  ,  „  „  subjects  —  Prints 

Ewing  Galloway .  420  I>exington  ave.,  • 

New  York  City .  Photographs,  general  — 

_.  .  Prints 

Fining  Press  Syndicate .  815  International 

Bldg ,  St.  Louis, 

Mo .  J.  N.  Fining .  News  and  feature  photo- 

t  •  r,.  t  graphs 

Irving  Fisher .  154  York  st..  New 

Haven,  Conn . Jamc«  C  McMnlHn  8»«t!«tical  charts  —  Mats 

Foto  Fax  Service .  Croton-on-Hudson, 

New  York .  Philip  hVank .  Travel  picture  service  — 

Fotograms  News  Photo  Service, 

.  12fl  E  27th  st..  New 

York  City .  Alexander  Starlight . .  General  news  photographic 

snecialixing  in  person- 

_  .  alities  —  Prints 

Graphic  Syndicate.  Inc .  3.50  Hudson  st..  New  • 

York  City .  News  picture  service  — 

Holmes  Feature  Service .  1,3.5  Garrison  ave., 

Jersej- City,  N.  J. .  M.  E.  DoUard . Genera!  news,  industrial, 

theatrical,  technical, 
ship  news,  movie  folk, 
scenes  from  movies, 
scientiSc  —  standard 
glossy  prints  unless 

-  ,  ...  otherwise  requested 

International  News  Photos, 

Ine .  2.35  E.  4.5th  st..  New 

York  City .  Walter  Howey,  Dir. .  General  —  Prints 

Keystone  View  Co.  of  NY...  219  E.  44th  st..  New  % 

York  City .  H.  W.  Sierichs .  Daily  photographic'Jser- 

McNaught  Syndicate.  Inc _ Times  Bldg.,  New 

_  ..  York  City .  Charles  V.  Mc.Adam.  Mats  and  prints 

Henry  Miller  News  Picture 

Service,  Inc .  519  13th  st.,  N.  W., 

Washington,  D.  C .  Louis  A.  Brown .  News,  feature  pictures  — 

NEA  Service,  Inc .  1200  West  Third  st., 

Cleveland,  Ohio _ Fred  S.  Ferguson, 

gen.  mgr.;  James 

W.  Dean,  bus.  mgr.  News  picture  service  — 
Mats  and  prints 

N.  Y.  Herald  Tribune .  2.30  W  41at  st..  New 

York  City .  Harry  Staton . News  pictures  —  Mats 

New  York  World .  63  Park  Row,  New 

York  City .  F.  B.  Knapp .  Daily  news  prints,  daily 

news  picture  page  — 
Mats 

Paci6c  &  Atlantic  Photos.  Inc.  220  E.  42d  st..  New 

York  City .  H.  B.  Baker . Fast  mail  photo,  solid  page 

mat,  full  chop  mat,  pony 
mat,  midget  mat  ser- 

^  .  vices  —  Prints,  mats 

Pictorial  Press .  145  West  tlst  st.. 

New  York  City _  T.  E.  McGrath .  Photographs  —  Prints 

Publishers'  Autocaster  Service  225  W.  39th  st..  New 

York  City .  Cedric  C.  French _  General  News  photos  — 

Mate 

Scandinavian  American  News 

Bureau .  44-60  E  23d  st..  New 

York  City .  Norwegian,  .Swedish,  Da¬ 

nish,  Finnish  Icelandic 
scenic  pictures,  photo¬ 
graphs  —  Prints 

8.  K.  S.-News .  Times  Bldg.,  New 

York  City .  8.  K.  Swift-Somlyo. .  Foreign  news  pictures, 

feature,  human  interest 
— Prints  and  mats 

Shean  Syndicate  Serrice .  174  Fifth  ave..  New 

York  City .  "  Doc”  Benjamin...  Society  and  important 

events  —  Prints 

Star  Newspaper  Syndicate _ 80  King  st..  W,.  To¬ 

ronto.  Ont..  Can.. .  Thomas  J.  Wheeler  . .  News  picture  mat  service 
Underwood  i  Underwood.  .  .  242  W.  .5.5th  st..  New 

York  City .  L.  J.  Bourne .  News  and  features  — 

Ihints 

M.  E.  Weaver  Syndicate .  25  W.  4.5th  st..  New 

York  City .  M.  E.  Weaver .  Humorous  drawings  — 

Photo  prints  or  mats 

Wide  World  Photos .  229  W.  43d  st..  New 

York  City .  Frank  Gilloon .  Photographic  prints,  news 

and  features  —  for  all 
publications.  Photo¬ 
graphic  illustrations  of 
all  kinds  for  advertising 
copy.  Finest  studio  work 
in  fashions  and  features 
for  advertising  and  all 
news  and  feature  sec¬ 
tions  of  newspaiiers  and 
magazines  —  Prints 

EDITORIAL  RESEARCH 

Name  Address  Editor  Manager 

Editorial  Research  Reports _  839  17th  st..  N.  W., 

Washington,  D.  C .  R.  M.  Boeckel .  Burt  P.  Garnett;  sales 

mgr.,  L.  J.  Corwin 


Name 

King  Editors  Features . 

Universal  Trade  Press  Syndi¬ 
cate . 


Address  Editor  Manager 

Glen  Ridge,  N.  J .  A.  Rowden  King 

522  Fifth  ave..  New 

York  City .  Myron  S.  Blumenthal 

EDITORIAL  SERVICE 

409  Edgecombe  ave.. 

New  York .  Mort  L.  Anspacher. .  D.  Burgess  ; 

MAT,  CUT  AND  AD  ART  SERVICES 

East  26tb  street.  New  Fashion  Review  (fashions). 

Credit  Ad  Service  (credit  clothing), 
st  Superior  street,  Chi-  Metro  Jewelry  Service  (credit  jewelry). 

Greater  Sales  .\d  Features  (iminilar  price  depi 
rvice,  Inc.,  342  M-adison  store  service). 

Meyer-Both  Company,  205  E.  42  street,  V,. 
laner  Mat  Service,  Trib-  York  City. 

111.  Monarch  Studios,  347  5th  avenue.  New 

pany,  20  Vesey  street.  City. 

Partridge  and  Anderson  Company,  712  Federal 
West  23rd  street,  New  street,  Chicago,  llj. 

Pontiac  Engraving  Electrotyping  Company,  ?>; 
npany,  239  West  39th  S.  Dearliom  street,  Chicago,  111, 

;y  (dept,  stores).  Publishers'  Autocaster  Service  Com[>any,  225 

I  West  57th  street,  New  West  39th  street.  New  York  City. 

Standard  Corporation,  222  F5ast  Superior  stmt 
West  34th  street.  New  Clhicago,  Ill. 

Standard  Fashion  Service,  2239  S.  Park  are 
ces,  Inc.,  130  West  30th  nue,  Chicago,  HI. 

Ibty.  St.ar  Adcraft  Service,  225  W.  39th  street.  Sew 

ed  Service  (newspaper,  York  City. 

Universal  Engraving  Company,  157  Williain 
dee  (dept,  store)  street.  New  Y'ork  City._ 

;s).  Western  Newsiiaper  Union,  305  East  4ith 

:e  (furniture  and  house  street,  New  York  City. 

Zuckerinan  Advertising  Service,  Oiicago,  ID. 


TheVunior  Newspapers. 


ON  DROUGHT  COMMITTEE 

In  setting  up  the  Arkansas  state  or¬ 
ganization  for  relief  of  drought  sufferers, 
the  central  committee  named  by  Gov. 
Harvey  Parnell  will  have  the  cooperation 
of  an  advisory  group  which  includes  a 
number  of  newspaper  editors.  The  ad¬ 
visory  group  includes  J.  N.  Heiskill,  edi¬ 
tor  of  the  Arkansas  Gazette;  W.  T.  Sit- 
lington,  editor  of  the  Arkansas  Demo¬ 
crat;  C.  E.  Palmer,  publisher  of  the 
Palmer  new.spapers,  and  Ed  McCorkle, 
formerly  of  the  Hope  Star. 


R.  B.  MOYER  MARRIES 

R.  Bertram  Moyer,  of  the  Xnv  J’orl 
Herald  Tribune  advertising  staff,  and 
Miss  Ejdna  Marie  Rivers,  daughter  of 
William  H.  and  Jeanette  Fiorell  Rivers, 
of  Brooklyn,  were  marrierl  in  the  Littlt 
Church  Around  the  Corner,  New  York, 
Aug.  23.  The  couple  left  on  their  hoie)'- 
moon  for  Bermuda  immediately  after  the 
ceremony.  Mr.  Moyer  is  the  son  of  Ray 
E.  and  Lydia  Mae  Moyer,  his  father 
being  manager  of  the  New  York  World 
News  Service. 


The  most  practical  dry  mat  perfected  to  date.  An 
achievement  made  possible  only  through  long  research 
and  experiment  backed  by  ample  facilities  and  resources. 

Burgess  Chrome  Mats  produce  better  printing  results, 
and  likewise  speed  up  the  work  in  the  stereotype  room. 

If  you  have  not  tried  these  new  Chrome  Mats,  send  for 
samples  at  once.  Please  mention  the  type  of  casting  box 
that  you  use;  also  the  shrinkage  desired  so  that  we  con 
forward  to  you  the  correct  mat,  properly  conditioned, 
ready  to  use. 

STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago,  liiinois 


DRY 


RELIGIOUS  SYNDICATES 

Swarthmore,  Pa . William  T.  Ellis. 

Peru,  Ind .  J.  L.  Keyes . 


The  EUlis  Service . 

Keyes  Advertising  Service 


J.  L.  Keyes 
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fSt  YAGER,  VETERAN 
SPORTS  WRITER,  DIES 


Brooklyn  Daily  Eagle  Baaeball  Re- 


5  e  r  V  e  <1  45  Continuous 


Years— Known  to  Thousands 
of  Diamond  Fans 


Abe  Yager,  sj^rts  editor  of  the 
Brooklyn  Daily  f.aglc  since  18%  and 
dean  of  the  baseball  writers  of  Brooklyn 
died  Aug.  22  in  - ^ 


t  h  e  Brooklyn  - - 

lewish  Hospital 
his  60th  year. 

He  worked  with 

the  Eagle  from 

the  age  of  15,  . 

and  never  any-  »  ^ 

where  else.  ^ 

The  cause  of  'W 

death  was  can- 

cer  of  the  throat,  ^ 

from  which  he  , 

had  been  suffer- 

ing  for  several  Abe  Yager 

years.  He  kept  Abe  Yager 

at  work  until 

more  than  a  year  ago  when  he  had  to 
go  to  a  hospital  for  an  operation.  This 
spring  he  was  able  to  return  to  his  desk 
for  a  few  weeks  with  a  tube  in  his 
throat,  but  as  summer  approached  his 
strength  gave  away  and  he  passed  from 
the  view  of  his  staff  after  45  years  of 
continuous  service  with  the  paper. 

Mr.  Yager,  or  “Abe,”  as  he  was 
k-nown  to  thousands  of  fans  in  Brook¬ 
lyn  and  among  devotees  of  baseball 
about  the  country,  was  born  in  Brook¬ 
lyn  July  13,  1870.  He  entered  the  em¬ 
ploy  of  the  Eagle  as  a  copy  boy,  and 
was  the  only  one  to  reach  the  office  in 
the  famous  blizzard  of  1888. 

As  a  baseball  writer  he  stood  apart, 
for  he  became  a  protege  of  Henry  Chad¬ 
wick,  “The  Father  of  Basebali,”  who 
was  writing  for  the  Eagle  at  the  time, 
and  “Father  Chadwick”  taught  “Abe” 
the  game  and  how  to  write  it. 

Even  before  the  Brooklyn  Baseball 
Club  joined  the  National  League  in 
1890,  Yager  was  covering  baseball  in 
Brooklyn.  When  the  club  joined,  its 
executives  thought  so  highly  of  him  that 
they  made  him  official  scorer  of  all  local 
games,  a  position  he  held  for  30 
years,  even  though  mostly  honorary  in 
character  later  when  he  no  longer  oc¬ 
cupied  the  press  box  at  each  game. 

He  became  one  of  the  first  sports 
editors  in  the  country,  there  being  at 
the  time  he  was  appointed  especially 
few  on  evening  papers.  He  conceived 
the  idea  that  a  sports  department  would 
be  worth  while  to  his  paper,  and  from 
the  pioneering  days  of  one  and  two 
columns,  saw  the  sports  field  expand 
until  several  pages  were  devoted  to  it 
in  each  issue  and  even  more  on  Sundays. 

His  first  efforts  were  far  from  ex¬ 
tensive,  for,  as  he  was  fond  of  telling 
close  friends  in  later  years.  “I  started 
^t  with  a  three-legged  table,  a  pair 
M  scissors,  a  little  ixiste,  and  a  chair 
that  frenuently  was  in  danger  of  col¬ 
lapse.”  He  had  no  recourse  to  assistants 
or  any  news  services,  and  up  until  about 
five  years  ago  traveled  with  the  Brook- 

l.'Ti  baseball  team  on  all  its  trips.  Even 
when  he  relinf|uished  the  job  of  report¬ 
ing  games,  he  was  frecjuently  in  at¬ 
tendance,  and  to  the  end  followed  the 
lortunes  of  the  Robins  with  keen 
interest. 

Though  small  in  size  and  handicapped 
fiy  eye.s  that  refiuired  glasses,  he  had 
tremendous  energy  and  accomplished  an 
immense  amount  of  work.  Ed  Hughes, 
sports  cartoonist  of  the  F.agle,  wrote 
|n  an  eulogy  of  his  fellow-worker: 
"a  of  journalistic  energy 

and  efficiency  he  was  a  niar\  el ;  as  a  man 
nc  was  a  blazing  inspiration.  A  cancer, 
gnawing  at  his  throat,  finally  silenced 
cords.  For  a  vear  he  was 
unable  to  utter  a  word.  St'ill  he  worked 
"IS  job  like  the  brave  soldier  he  was, 
Bstening  mutely  to  the  words  of  his 
•ssociates  and  jotting  down  his  own 
Questions  on  a  pad.” 
l  "US  one  of  the  founders 

ot  the  Baseball  Writers  Association  and 
■us  for  several  years  president  of  the 


New  York  chapter,  and  throughout  its 
existence  a  leading  figure  in  its  Brook¬ 
lyn  activities. 

Mr.  Yager  is  survived  by  his  wife, 
Esther;  two  sons,  Harold  and  Jules;  a 
daughter,  Florence ;  a  brother,  Charles 
S.  Yager,  and  a  sister,  Mrs.  Julia  Gabay, 
and  several  nieces  and  nephews,  includ¬ 
ing  Abe  Yager  2nd.,  well  known  in  New 
York  sport  circles  as  a  press  agent. 

More  than  200  friends  and  his  rela¬ 
tives,  as  well  as  30  of  his  associates  on 
the  Brooklyn  Eagle  attended  the  funeral 
services  Aug.  24.  Among  the  baseball 
leaders  to  pay  their  final  tribute  were 
John  Arnold  Heydler,  president  of  the 
National  League ;  S.tephen  V.  McKeever, 
half  owner  and  treasurer  of  the  Brook¬ 
lyn  team,  and  other  Brooklyn  officials. 
The  City  of  New  York  was  officially 
represented  by  Alderman  Frank  A.  Cun¬ 
ningham. 

Floral  tributes  from  many  friends  in¬ 
cluded  those  sent  by  the  Brooklyn  Base¬ 
ball  Club,  National  League  of  Profes¬ 
sional  Baseball  Clubs,  Wilbert  Robinson, 
manager  of  the  Brookyn  Robins ;  Brook¬ 
lyn  chapter  of  the  Baseball  Writers  As¬ 
sociation,  Baseball  Writers  .Association 
of  Chicago,  Charles  A.  Stoneham,  presi¬ 
dent  and  owner  of  the  New  York  Na¬ 
tional  League  Baseball  Club ;  the  Giants ; 
Col.  Jacob  Ruppert,  owner  of  the  New 
York  .American  League  Baseball  Club; 
Edward  Barrow,  its  secretary;  and  from 
the  Yankees  team. 

Burial  followed  in  Washington  Ceme¬ 
tery,  Brooklyn,  after  the  funeral  pro¬ 
cession  had  passed  Ebbets  Field,  the 
scene  of  so  much  that  was  notable  in 
the  life  and  work  of  Abe  A'^ager. 


JUDSON  GRENELL 


Economic*  Student  Wa«  With  Detroit 
New*  25  Year* 


Judson  Grenell,  25  years  a  member  of 
the  editorial  staff  of  the  Detroit  Netvs 
and  at  one  time  a  well  known  student  of 
economics  through  his  advocacy  of  the 
single  tax,  died  at  his  home  in  Clear¬ 
water,  F'la.,  Aug.  20.  He  was  in  his 
83rd  year. 

Born  in  Elmira,  N.  Y.,  Grenell 
started  to  learn  the  printing  trade  at  an 
early  age  and  worked  for  several  years 
in  shops  in  many  cities  in  the  East.  He 
moved  to  Detroit  in  1877,  and  in  1884 
joined  the  Detroit  News  as  a  reporter. 
Later  he  was  made  Sunday  editor.  For  a 
brief  period  Mr.  Grenell  edited  Boyce’s 
Weekly,  Chicago,  but  soon  returned  to 
l^etroit  and  the  News. 

As  a  union  man  through  his  years  in 
the  mechanical  end  of  the  newspaper 
business,  Mr.  Grenell  represented  his  or¬ 
ganization  in  state,  national,  and  inter¬ 
national  conventions  and  always  was  a 
warm  friend  of  organized  lalxir.  He  was 
elected  to  the  Michigan  state  legislature 
in  the  '80s.  A  son,  Frecl  T.  Grenell,  is 
engaged  in  the  advertising  business  in 
1  Jetroit. 


KIRKLAND  WILL  PROBATED 

The  will  of  the  late  Caroline  Kirk¬ 
land,  known  for  years  to  readers  of  the 
Chieago  Tribune  as  “Madame  X,”  disposes 
of  personal  property  valued  at  $71,000. 
The  document  was  filed  for  probate  re¬ 
cently  before  Probate  Judge  Homer. 
The  bulk  of  the  estate  is  left  in  trust 
to  two  sisters,  Mrs.  Victor  Channing 
Sanborn  of  I^ke  Forest  and  Mrs. 
G.  F.  M.  Annis,  of  Cape  Town,  South 
-Africa.  Eleven  other  relatives,  including 
John  W.  Kirkland  of  Johannesburg, 
South  .Africa,  are  bequeathed  $1,000  each. 
Miss  Kirkland  died  .Aug.  10. 


^bitnary 


JAMES  M.  DeLUE,  former  golf 
writer  of  the  Chicaao  Doth  Neivs. 


•f  writer  of  the  Chicago  Daily  Neivs, 
was  killed  in  Durham,  N.  C.,  in  an  auto¬ 
mobile  accident.  He  had  lived  in  New 
York  for  several  years.  Funeral  serv¬ 
ices  were  to  be  held  in  Chicago. 

Thomas  Champion  Banks,  75,  for 
more  than  25  years  a  correspondent  for 
newspapers  from  Antwerp.  O.,  died  last 
week  in  St.  Vincent’s  hospital,  Toledo. 

Reverpy  J.  Miller,  73,  lawyer  and 
former  newspaper  man  died  last  week  at 
Inglewood,  Cal.  He  was  formerly  with 
the  Maywood  (Cal.)  Reinew,  and  the 
Bell  (Ckl.)  Herald. 

George  \V.  Williams,  45,  brother 
and  former  associate  of  F'.  K.  Williams, 
publisher  of  the  Tetnfle  (Tex.)  Tele¬ 
gram  until  he  sold  out  a  year  or  two 
ago,  was  killed  in  an  airplane  crash  at 
Temple  recently. 

E.  H.  Epperson,  72,  former  editor  of 
the  Scott  City  (Kas.)  News-Chronicle, 
was  fatally  injured  in  a  motor  car  acci¬ 
dent  last  week. 

Mrs.  Charle:s  Raymond,  90,  mother 
of  Edward  J.  Raymond,  publisher  of  the 
DeKalb  (Ill.)  Chronicle,  died  Aug.  20 
at  her  home  in  .Aurora,  Ill.,  following  a 
stroke.  She  lived  in  Aurora  82  years. 

Harry  C.  .A.  Maisonville,  publicity 
manager  of  the  Pere  Marquette  Railway 
Co.,  and  a  former  newspaper  man,  died 
.Aug.  20  while  enroute  to  Mexico  City 
as  a  member  of  the  Railroad  Magazine 
F'ditors’  Association.  Maisonville  was 
born  in  Ontario,  Jan.  27,  1876.  He  re¬ 
ceived  his  education  at  Kingston,  Ont., 
and  went  to  Detroit,  where  he  was  em¬ 
ployed  as  a  reporter  on  the  Detroit  Jour¬ 
nal.  Later  he  worked  on  the  Detroit 
News  and  the  Detroit  Free  Press,  be¬ 
sides  spending  some  time  on  the  Wind¬ 
sor  (Can.)  Record. 

Mrs.  Lillian  Bellamy,  mother  of 
Norman  Bellamy,  of  the  Toledo  Blade 
circulation  department,  died  last  week. 

William  Henry  Stroud,  68,  veteran 
Franklin,  Va.,  newspaper  man,  died  Aug. 
20  at  his  home  at  Franklin.  Forty-four 
years  ago  he  founded  the  Southampton 
Democrat,  which  paper  he  owned  and 
edited.  The  paper  was  abandoned  when 
Mr.  Stroud's  health  began  to  fail  about 
three  years  ago. 

Wii.LiAM  L.\niiless  Kfrr,  45,  for  many 
years  shipping  editor  of  the  .MtmtreaJ 
.Star,  and  since  1926  a  staff  member  of 
tbe  Toronto  Fx'cning  Telegram,  died  at 
Gravenhurst  .Aug.  2.3  as  the  result  of  gas 
poisoning  during  the  World  War. 

Joe  .a.  Smyth,  25,  former  assistant 
sports  editor,  .S'an  .-hitonio  Light,  died  in 
San  Antonio  .Aug.  27.  He  was  buried 
at  I'valde,  Tex. 

Mrs.  Gertrude  Sarah  Johnson,  wife 
of  Harold  Johnson,  radio  announcer 
and  former  baseball  writer  for  the  Chi- 
cago  livening  .■lineriean.  died  ,Aiig.  20. 

Lydia  Dorothy  Bi'Dder,  wife  of  G.  A. 
Buckler,  president  of  -American  Press, 
which  publishes  The  Times,  died  recently 
at  the  family  residence,  3137  Longfellow 
Boulevard.  She  failed  to  rally  from  a 
heart  attack  a  week  ago.  She  formerly 
was  Lydia  F'euerbacher.  Her  husband 
and  a  son,  (i.  .A.  Biidder,  Jr.,  survive. 

Anson  T.  Schaeffer,  66,  former 
Iowa  publisher,  died  at  his  Los  .Angeles 
home  Aug.  6.  Mr.  Schaeffer  was  edi¬ 
tor  and  publisher  of  the  Ida  County 
Pionccr-Rceord  for  15  years  prior  to 
going  to  California  in  1919. 


OSCAR  RUGG  WISH 

Oscar  Rugg  Wish.  79,  former  pub¬ 
lisher  of  the  Portland  (Me.)  Daily 
Argus,  died  Saturday,  Aug.  23.  Mr. 
Wish,  at  the  age  of  18,  became  con¬ 
nected  with  the  Argus  as  office  boy  in 
charge  of  carriers.  He  became  business 
manager  of  the  paper  at  the  age  of  25, 
a  position  he  held  for  16  years.  With 
the  death  of  Colonel  Adams,  he  bought 
a  controlling  interest.  He  continued  as 
publisher  until  1913  when  he  was  ap¬ 
pointed  jwstmaster  of  Portland  by  Pres¬ 
ident  Wilson  and  served  two  terms. 


JOHN  H.  NAYLOR 


John  H.  Naylor,  asscKiate  editor  of  the 
Burlington  (N.J.)  Enterprise,  died  Aug. 
24  at  Burlington  County  hospital,  Mt. 
Holly,  after  a  short  illness.  Mr.  Naylor 
began  his  newspaner  career  as  printers’ 
devil  on  the  Burlington  Gazette.  Later 
he  was  assistant  sports  editor  on  the 
Philadelphia  Teldgraph  before  returning 
to  Burlington  where  he  long  has  been 
prominent  in  political  and  civic  affairs. 


QUERY  SERVICE  BIG  BUSINESS 
FOR  DAILY 


(Continued  from  page  13) 


CHARLES  J.  GRAY 

Charles  j.  Gray.  70,  “dean”  of  In¬ 
diana  newspaper  reporters  and  for  more 
than  40  years  of  the  staff  of  the  Michi¬ 
gan  City  (Ind.)  Evciiing  Dispatch,  died 
recently  at  the  home  of  his  brother  in 
Jonesboro,  Ind.  He  joined  the  Michigan 
City  Dispatch  in  1886  as  a  printer  and  a 
year  later  joined  the  editorial  staff. 


GEORGE  B.  TELLER 

George  B.  Teller,  39,  circulation 
manager  of  the  Towanda  (Pa.)  Daily 
Revieiv,  died  -Aug.  5  in  a  hospital  at 
Sayre,  Pa.,  after  an  operation  for  ap¬ 
pendicitis. 


contact  with  local  and  national  adver¬ 
tisers. 

The  Business  Service  Department 
(6)  cooperates  with  the  advertising  so¬ 
licitors  in  servicing  national,  IcKal  and 
classified  accounts.  Functions  are:  To 
prepare  layouts  and  copy  for  presenta¬ 
tion  to  prospective  advertisers ;  to  pre¬ 
pare  advertisements,  in  conjunction  with 
the  art  department,  for  accounts  having 
no  service  of  this  kind ;  to  prepare 
prospectuses  and  sales  plans  for  presen¬ 
tation  to  prospective  advertisers;  to  pre¬ 
pare  commercial  continuity  for  the 
Journal  radio  station;  to  prepare  all 
material  used  by  the  Journal  in  its 
promotion,  and  to  contact  and  counsel 
with  Journal  accounts  in  cooperation 
with  the  advertising  sales  department. 

Journal  publicity  classifies  under  five 
heads,  all  apart  from  the  usual  pro¬ 
motion  efforts — newspaper  and  publica¬ 
tion  advertising,  outdoor,  radio,  direct 
mail,  etc.  These  publicity  efforts  are: 

1.  Releases  to  local  W  isconsin  papers 
of  feature  news  columns  for  their 
readers. 

2.  Publicity  stories  are  prepared  and 
sent  to  trade  papers. 

3.  Every  day  in  the  Journal  a  full- 
page  of  promotion  appears  in  news  style, 
under  the  eight  column  head — “Every¬ 
body’s  Business.”  On  this  page  Journal 
features,  activities,  contests,  etc.,  are 
discussed. 

4.  The  Journal  shares  in  the  showing 
of  the  Fox-Movietone  Newsreel  in  Wis¬ 
consin  theatres.  A  Journal  credit  is  made 
whenever  the  newsreel  is  shown.  The 
Journal  also  uses  movie  trailers  as  part 
of  its  regular  promotion  effort.) 

5.  Seven  large  windows  in  the  Journal 
building  are  available  for  street  display. 
In  addition,  displays  are  placed  in  the 
windows  of  a  prominent  Milwaukee  bank 
and  an  insurance  company. 

Radio  Station  WTMJ  (7)— As  the 
only  metropolitan  radio  station  in  Wis¬ 
consin,  W'TMJ  provides  listeners  in  the 
state  with  entertainment,  news,  educa¬ 
tional  features  and  inspirational  broad¬ 
casts.  The  station  is  on  the  air  for  18 
hours  daily,  with  a  regionally  cleared 
channel.  More  than  50  persons  are  re¬ 
tained  on  full  time  in  operation  of 
WTMJ.  Purposes  of  this  station  are: 

1.  To  build  good-will  for  the  Journal 
through  a  complete  listener  service. 

2.  To  furnish  a  medium  through  which 
the  Journal  can  obtain  new  readers  in 
Wisconsin. 

3.  To  offer  Journal  advertisers  tbe  ad¬ 
ditional  advantage  of  broadcast  time  in 
presenting  their  products  in  this  market. 

4.  To  offer  a  medium  for  the  broad¬ 
casts  of  the  Boys’  and  Girls’  Club.  House¬ 
wives’  Institute  and  other  Journal  siion- 
sored  organizations. 

Subsidiary  to  WTMJ  is  the  Artists’ 
Bureau,  with  hundreds  of  entertainers 
and  musicians  enrolled.  The  station 
draws  talent  from  this  organization.  In 
addition,  orchestras  and  entertainers  are 
available  to  Wisconsin  people  for  par¬ 
ties  and  dances. 

From  time  to  time  the  Journal  conducts 
other  activities  of  a  promotional  nature, 
such  as  food  shows,  flower  shows,  home 
beautiful  shows,  lectures,  amateur  sports 
meets  and  similar  events. 

The  public  lounge  in  tbe  Journal  build¬ 
ing  is  used  as  well  for  a  quarterly  ex¬ 
hibition  of  paintings  by  W'isconsin  artists. 
Twenty-six  such  exhibits  have  been  spon¬ 
sored.  More  than  1,500  pictures  by  sev¬ 
eral  hundred  Wisconsin  artists  have  al¬ 
ready  been  displayed  since  the  first  ex¬ 
hibit  on  November  16,  1924. 
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and  Metallurgical  Engineering:  “Chemi- 
AUTUMN  BUSINESS  REVIVAL  cal  prices  are  believed  to  have  reached 
PREDICTED  the  bottom.  Consumers’  stocks  are  un- 

.  - - - - -  usually  low  but  some  buyers  are  stocking 

{Conitnucd  from  page  6)  up  for  heavier  fall  demand.  The  gen- 

-  eral  industrial  condition  points  toward 

sometimes  surpassing  1929.  W’holly  out  marked  improvement  by  October.” 


{Continued  from  page  6) 


invention  of  steel  base,  brick  surface, 
pavement  promises  a  new  era  in  road 
building.  Brick  stocks  are  lowest  in 
years.” 


of  the  woods  by  March.” 

J,  A.  Gary,  Furniture  Age:  “Furni- 


marked  in^rovement  by  uctober. 

V.  B.  Guthrie,  National  Petroleum 
News:  “Gasoline  consumption  should 


ROGER  BABSON  DECRIES 
CUT  IN  ADVERTISING 


ture  business  will  improve  result  of  Xa-  continue  at  about  eight  per  cent  over  last 
tional  Home  Furnishing  Style  Week  in  year.  Products  depending  more  on  in- 


September  and  usual  Fall  increase.  Home  dustrial  demand,  such  as  fuels  and  lubri- 
building  curtailment  most  serious  fac-  cants,  probably  will  continue  lagging  a 


Dealers  carrying  smallest  inven-  little  behind  curtailment  of  crude  produc- 


tory  in  twelve  years.” 


tion  and  about  70  per  cent  utilization  of 


Norman  M.  Stineman,  Concrete:  refinery  capacity  will  continue.  Prices 
‘Highway  construction  should  continue  probably  will  hold  steady  around  present 


Business  Analyst  Declares  Now  Is 
Time  for  Local  Merchant  to 
Profit  by  Slash  in  Commo¬ 
dity  Prices 


to  require  heavy  shipments  of  cement  levels.” 


until  the  middle  of  November. 


George  H.  Griffiths,  general  manager, 


public  construction  and  slight  private  Hardioare  Age:  “Hardware  prospects 
building  pickup  is  due  in  large  cities,  for  fall  have  improved  materially  in  the 


Special  effort  is  being  made  to  encourage  last  thirty  days.  Rains  have  relieved  the 


concreting  operations  all  winter.” 


drought  and  farmers  are  reported  in 


L.  Seth  Schnitman,  F.  W.  Dodge  Cor-  better  buying  mood.  Trade  sentiment  is 
poration :  “Residential  building  holds  the  more  optimistic,  retailers  and  whole- 


key  to  construction  and  general  business  salers’  stocks  are  low.” 


revival.  Current  new  residential  building  L.  C.  Morrow,  editor  Industrial  Engi- 


is  subnormal,  the  oversupply  being  neering :  “Survey  by  Industrial  Engi- 
liquidated.  Unit  cost  reduction  and  neering  of  100  plants  in  the  Chicago 


closer  balance  of  supply  and  demand  territory  proves  that  maintenance  and 
should  stimulate  residential  building  plant  rehabilitation  are  extremely  active. 


somewhat  in  the  fall.” 


Some  equipment  is  being  bought  and 


Leslie  Pat,  managing  editor,  Auto-  much  is  being  selected  now.  In  my 
motive  Industries:  “Stocks  of  passenger  opinion,  orders  will  be  placed  upon  the 


cars  in  dealers’  hands  will  rise  slightly  first  positive  signs  of  business  recovery 
in  September,  following  a  normal  sea-  and  such  signs  will  be  plainly  evident 


sonal  curve.  Stocks  of  all  vehicles  are  this  fall.” 


lower  than  last  year.  Collections  are  The  American  Machinist:  “Our  in¬ 


fair  to  slower.  More  new  car  models  ventory  discloses  a  basic  need  for  metal 
are  expected  in  an  effort  to  salvage  working  equipment.  Improvement  in 


orders  is  not  yet  evident,  but  inquiries 


Don  Blanchard,  editor.  Automobile  are  more  numerous  and  of  better  tone. 
Trade  Journal  and  Motor  Age:  “Pas-  Seasonal  stimulus  of  fall  buying  is  ex- 


senger  car  models  are  expected  to  only  pected  to  crystallize  constructive  senti- 
slightly  boost  .sales.  Sales  in  September  ment.” 


probably  will  be  20  per  cent  below  those  Manufacturers  Record:  “We  have  every 


of  August  and  25  per  cent  below  those  reason  to  look  for  decided  improvement 
in  Scpteml)er,  1929.  Dealers  are  finish-  in  business  before  the  end  of  the  year. 


ing  a  bitter  and  instructive  year." 


The  upward  movement  may  be  gradual 


George  T.  Hook.  Commercial  Car  but  the  more  sound  on  that  account.” 


Journal  and  Operation  &  Maintenance: 


‘Some  equipment  manufac- 


“Expect  September  truck  sales  to  be  turers  report  business  good,  others  are 
about  13  per  cent  below  sales  for  Sep-  pessimistic  and  are  marking  time.  Des- 


“It  is  a  mistake  to  reduce  advertising 
expenditures  merely  because  sales  are 
slow  and  profits  lower,”  warned  Roger 
W.  Babson,  business  analyst,  in  a  signed 
and  copyrighted  statement  published  re¬ 
cently  in  the  Philadelphia  Evening  Bul¬ 
letin.  He  added : 

“Admittedly,  business  must  cut  out  all 
unnecessary  expenses  at  this  time;  but  it 
is  shortsighted  policy  indeed  to  consider 
advertising  as  an  unnecessary  expense. 
Instead,  look  at  it  as  the  strong  right 
arm  of  the  sales  department,  capable 
when  rightly  used,  or  wresting  profits 
from  seemingly  barren  fields.  Look  at 
it  as  a  vitalizing  force  in  American 
business,  as  a  key  factor  in  mass  dis¬ 
tribution  and  mass  production,  as  a  po¬ 
tential  stabilizer  of  employment,  a  crea¬ 
tor  of  new  industries,  a  foundation 
builder  for  future  business  growth. 

“Ask  any  business  man  today  what  he 
considers  the  most  important  department 
of  his  business,  and  nine  times  out  of 
ten  he  will  answer  the  sales  department. 
And  yet  business  men  who  would  not 
think  of  letting  their  factories  run  with 
broken  machinery,  are  often  letting  their 
factories  run  with  broken  machinery,  are 
often  guilty  of  giving  broken  tools  to 
their  sales  forces  and  expecting  them  to 
produce  business.  A  half-hearted  or  sev¬ 
erely  curtailed  advertising  program  is  a 
broken  tool.  Now,  more  than  ever,  the 
sales  department  needs  every  possible 
support. 


tember  of  last  year  and  slightly  above  pite  decreased  industrial  load,  utility 
sales  this  August.  Recovery  of  truck  construction  programs  are  active. 


business  is  positively  dependent  upon  re-  Private  power  plant  construction  is  less 
covery  of  agriculture  and  manufacturing  active  than  last  year,  but  it  is  picking 


industries.  Intensive  selling  may  accel-  up." 


crate  the  up  trend.” 


E.  L.  Shaner,  editor.  Steel,  formerlv 


Ray  V.  Sutliffe.  managing  editor.  Iron  Trade  Rezwv:  “The  steel  industry 
Radio  Retailing:  “Radio  business  is  im-  turned  the  corner  in  July.  Recovery 


proving  but  it  is  not  reasonable  to  expect  now  is  in  progress  and  should  continue 


consumer  demand  to  exceed  80  per^  cent  to  gain  strength  slowly  through  the 


of  that  evidenced  last  fall  and  winter,  balance  of  the  vear.  False  starts  and 
Major  improvements  in  sets  and  r^ark-  relapses  are  likely  to  occur  before  the 


able  values  characterize  the  situation.” 

R.  Dawson  Hall,  engineering  editor, 


gradual  recover v  in  the  metal  working 


a  trifle  lower  than  last  year’s  coal  pro¬ 
duction  during  the  rest  of  the  year  will 
be  almost  an  exact  measure  of  general 
business  activity,  except  that  one-fourth 


“The  larger  industrial  corporatioqi 
which  advertise  on  a  national  scale  ban 
come  to  recognize  more  fully  than  ha^ 
the  local  business  men,  the  advantage!  of 
sustained  advertising  in  times  of  doU 
business.  Particularly  the  local  retailtn 
should  realize  that  their  greatest  sellii» 
aid  under  present  conditions  is  more^ 
better  advertising.  Elspecially  now  that 
wholesale  commodity  prices  have 
dined  so  extensively,  retailers  are  in  j 
position  to  offer  merchandise  at  attrac¬ 
tive  price  concessions.  In  order  to  in- 
crease  volume  of  sales  he  should  tell  the 
public  about  the  savings  which  can  now 
be  made  in  the  purchase  of  staple  com¬ 
modities.  The  best  way  to  tell  them  is 
through  the  local  newspaper.” 


WIER  GOES  TO  BROOKLYN 


Succeed*  Paul  Frank  as  Butineu 
Manager  of  Standard  Union 

Martin  Wier,  formerly  advertisinr 
manager  of  the  Scranton  (Pa.)  Refniblt 
can,  has  been  appointed  business  manager 
of  the  Brooklyn  Standard  Union,  it  to 
announced  this  week  by  Paul  Block,  Inc, 
publishers  of  the  latter  paper.  He  has 
succeeded  Paul  Frank,  who  has  been 
transferred  to  the  main  office  of  the 
Block  organization  in  New  York. 

Before  leaving  the  Scranton  Republi¬ 
can,  Mr.  Wier  was  given  a  testimonial 
dinner  by  his  associates.  He  was  pre¬ 
sented  with  a  set  of  golf  clubs  in  rec¬ 
ognition  of  his  13  years’  service. 


TRADE  JOURNALS  MERGE 

The  Building  Age,  published  in  New 
York  by  National  Trade  Journals.  Inc, 
and  established  in  1879,  and  the  Ameri¬ 
can  Builder,  Chicago,  published  by  the 
American  Builder  Publishing  Corpora¬ 
tion,  a  subsidiary  of  the  Simmons- 
Boardman  Publishing  Corporation,  and 
established  in  1905.  will  be  merged, 
effective  with  the  October  issue  of  the 
latter,  under  the  name  of  American 
Builder  atui  Building  Age,  it  was  an¬ 
nounced  this  week. 


12r 


steady  upward  climb  begins.” 

Iron  Age:  “Iron  Age  expects  a 


FOUR  GRADES 


industry  generally.  Steel  production  is 
likely  to  advance  from  today’s  rate  of 
roughly  55  per  cent  to  70  per  cent  in 
December.  The  year  in  engagement  of 


of  the  year  s  production,  filling  capacity  will  closely  comparable  to 


domestic  needs,  will  depend  solely  on  the  1924.  Prices  should  harden  soon  with 
sewrity  of  ^e  weather.  increasing  activitv,  seeing  also  that  they 

FMward  B  Fritz,  publisher.  Paper  ^^e  11  per  cent  off  from  last  vear  and 
industry:  In  the  paper  industi^  as  lowest  since  February,  1922. 

most  others,  business  has  been  much  be-  \r  r? 

low  normal.  We  believe  that  the  early  f 


Dan  M.  Avery,  editor.  Foundry: 
“Prospects  for  normal  Fall  recovery  in 


f_u  -11  u  _  .  •  7  •.  rrosnecis  lor  normal  ra  i  recovery  in 


Morley  Mats  are  made  in  four 
grades.  We  believe  it  is  jnst  as  un¬ 
fair  to  sell  a  mat  for  15  cents,  to 
be  used  in  a  bandbox,  when  the 
best  mat  of  its  kind  can  be  sold  at 
12  cents,  as  it  is  to  expect  a  15- 
cent  mat  to  stand  up  in  an  Automa¬ 
tic  Autoplate  Machine  and  cast  36 
or  more  perfect  plates  at  the  rate 
of  four  a  minute. 


15^ 

17« 
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has  done  in  vears  past  at  that  season.”  V'l  '“r  cons.oerea 

George  H.  Priest,  editor,  American 


Paint  Journal:  “Products  of  paint  and 
varnish  industry  find  ready  sales  in  times 
of  business  depression  and  unemployment, 
because  of  greater  activitv  about  the 
home  and  in  spite  of  building  slump, 
which  does  not  affect  the  paint  and 


velopments  in  the  automobile  industry, 
which  now  is  releasing  specifications  in 
ereater  volume.  Sentiment  is  improv¬ 
ing.” 

Adolph  Bregman,  managing  editor. 
Metal  Industry:  “The  non-ferrous  metal 


varnish  industry  as  much  as  commonly  |ndu-stries  are  at  a  Jnw  point.  Trade  is 


supposed  because  by  far  a  greater  pro-  hnldine  up  wejl.  There  are  surprisingly 


MORLEY 


portion  of  paintinpr  is  repainting,  De-  failures  in  small  firms,  and  large 

partment  of  Commerce  reports  indicate  comf^nies  are  all  strong.  Recovery  is 


sales  to  naint  dealers  and  painting  con-  improvement 


tractors  during  the  first  six  months  of  f’fpected 


this  year  were  ahead  of  those  for  the 


H.  Tansson,  editor  Marine  Re¬ 


sume'  period  last  vear,  which  was  the  ‘‘Ship-building  in  American  yards 

best  on  record.  Stocks  are  low  and  re-  high  peak  since  the  war. 


MATS 


newed  interest  of  advertisers  confirms  Work  in  hand  and  prospects  are  ex- 


the  opinion  that  a  normal  seasonal  in¬ 
crease  may  be  expected  during  the 
Autumn  months,  which  are  generally 
favorable  for  outside  painting.  Sales  of 
industrial  finishes  of  course  have  been  off 
and  can  be  expected  to  increase  onlv 


cellent.  .Additional  men  are  being  taken 
on.  Shipping  is  slow,  returns  to  ship 
owners  and  operators  are  nominal,  but 
we  expect  a  pickup  in  the  Fall.” 

H.  V.  Kaeppel.  Brick  and  Clay  Record: 
“Refractories  are  the  best  in  years,  on 
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when  there  is  a  eeneral  resumption  of  account  of  furnace  relining  and  new 

industrial  RCtivitv”  cr^n•r^*A  Luilrlinor  an. 


glazed  building  products  meeting  ap- 


S.  D.  Kirkpatrick,  editor.  Chemical  proval  in  modern  style  architecture.  The 
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OVH  VORI-P 
or 


The  September  number  of  the  Ameri¬ 
can  Mercurv  is  in  a  new  dress,  a 
Granjon  11-point,  replacing  the  Gara- 
mond  10-point.  It  is  a  much  more 
legible  type,  and  has  little  of  the 
^iness  of  the  previous  Mercury  dress. 
There  were  formerly  50  slugs  to  a 
column,  and  now  there  are  45,  with  the 
length  of  the  columns  remaining  the 


That  seems  to  be  the  chief  character¬ 
istic  of  the  September  number,  although 
there  are  one  or  two  good-enough 
routine  articles.  A  pensive,  half-melan- 
choly  study  of  a  free  speech  throttler, 
John  Gabbert  Bowman,  chancellor  of  the 
University  of  Pittsburgh,  written  by 
Rai-mond  F.  Howes,  is  the  best.  It  is 
calid  “A  Poet  in  a  Cathedral.”  Mr. 
Howes  of  course,  is  an  ex-instructor  of 
the  university,  but  he  has  nevertheless 
written  an  interesting  and  amusing 
analysis. 

Lawrance  Maynard,  recently  released 
from  the  New  jersey  State  Prison,  has 
an  article  called  “The  First  Day  Out,” 
which,  although  it  certainly  is  no 
material  for  drama,  is  an  engrossing 
self-analytical  study.  Maynard  is  a 
compelling  writer,  and  will  not  have  to 
rely  on  his  prison  experiences  for 
material.  But  before  he  gets  off  the 
subject  he  will  likely  have  a  series  of 
Sunday  articles  in  many  newspapers  on 
“What  I  Got  Out  of  Prison.”  He  got 
a  reputation  as  a  writer  for  one  thing, 
and  we  wonder  what  syndicates  are  now 
bidding  for  the  series. 

H.  L.  Mencken  has  a  few  indifferently 
good  words  to  say  for  the  Catholic  press 
in  an  editorial,  and  in  another  editorial 
states  his  belief  that  an  opposite  out¬ 
come  of  the  Civil  W'ar  might  have 
shown  beneficial  results  by  this  time,  65 
years  after.  “The  Methodist  millennium 
would  have  been  set  back  at  least  a 
century,  and  maybe  forever,  and  the 
whole  democratic  movement  would  have 
been  halted,”  he  wrote.  There  is  no  way 
out  now,  be  believes,  “until  a  few  of  the 
more  resolute  towns,  headed  by  New 
York,  take  to  open  revolt,  and  try  to 
break  out  of  the  Union.” 

The  September  number  also  includes 
another  article  by  Oland  D.  Russell,  as¬ 
sistant  telegraph  editor  of  the  New  York 
World  and  formerly  its  Japan  corre¬ 
spondent,  on  “Uncle  Sam  in  Siberia.” 
Abraham  Epstein’s  “The  Insurance 
Racket”  leads  the  volume.  Mencken  has 
favorable  comment  to  make  on  “Our 
Government,”  a  book  of  “pawky  ironies” 
by  James  Sl.  Cain,  of  the  Nezv  York 
World.— J.  W.  P. 


«  *  # 

The  sort  of  characters  which  some 
press  agents  have,  similar  to  those 
of  the  usual  cheap  Broadway  crowd, 
are  revealed  in  considerable  detail  and 
with  clarity  in  “West  of  Fifth,”  a 
novel  recently  published  by  Doubleday, 
Doran  &  Co.,  and  written  by  Catharine 
Brody. 

Grace  Kline,  the  heroine,  is  a  woman 
Pfoss  agent,  one  of  New  York’s  femi- 
nine  go-getters,  who  uses  trickery  and 
personal  allure  in  getting  and  keeping 
who  takes  a  struggling  hanger-on 
of  Broadway  away  from  his  wife  and. 
"ter  the  wife’s  death,  marries  him,  and 
njully,  when  he  becomes  successful, 
philandering  and  fat,  retires  to  Great 
hieck  to  have  a  baby. 

In  the  meantime  she  goes  through 
the  usual  routine  of  trying  to  get  pic¬ 
tures  of  a  night  club  dancer  in  roto¬ 
gravure  sections,  the  names  of  the  club’s 
Ptrformers  on  the  front  page,  and  the 
rest  of  the  often  impolite  intrusion  of 
planted  news.”  Next  she  tries  motion 
picture  and  theatre  publicity  and  finally 
wites  a  novel  that  she  hopes,  with  the 
a  Puffery,  will  go  over.  It  doesn’t 
**14  she  loses  her  press  agent  job,  so 
®>rnes.  The  author,  Catharine  Brody, 
toimerly  with  the  New  York  World 
*od  the  New  York  Globe,  and  her 


knowledge  as  a  result  of  newspaper 
publicity  is  accurate.  The  novel  is  in¬ 
teresting  as  a  pictured  slice  of  life,  but 
almost  without  exception  her  charac¬ 
ters  are  detestable. — D.  K.  W. 

*>•>>)< 

TO  ITS  excellent  series  of  books  on 
journalism  D.  Appleton  &  Co.  has 
just  added  another,  “Typography  and 
Mechanics  of  the  Newspaper,”  by  Ken¬ 
neth  E.  Olson,  professor  of  journalism 
in  the  University  of  Minnesota  and 
formerly  assistant  professor  of  journal¬ 
ism  in  the  University  of  Wisconsin. 

The  reader  naturally  expects  at  first 
that  this  is  just  another  textbook,  but 
to  the  contrary  not  only  does  it  fully 
fulfill  that  purpose,  but  in  addition  con¬ 
tains  information  that  newspapermen, 
advertising  men,  and  others  who  have  to 
do  with  the  planning  and  supervision 
of  printed  matter  in  papers  will  find 
of  value.  In  simple  and  understandable 
form  the  technique  of  the  craft  is  re¬ 
vealed. 

Especially  of  interest  to  many  news¬ 
papermen  will  be  the  chapters  on  news¬ 
paper  type  dress,  how  to  use  headline 
forms,  type  devices,  and  newspaper 
makeup. 

Other  chapters  deal  with  the  history 
of  printing,  printing  materials,  how  the 
printer  handles  type,  setting  type  by 
machine,  type  faces  and  how  to  use 
them,  the  mechanical  problems  of  make¬ 
up,  stereotypes,  and  printing  presses. 
The  author  shows  much  with  photo¬ 
graphs  in  large  number,  and  draws  on 
his  own  long  experience  as  a  practical 
printer  and  specialist  in  newspaper  and 
advertising  typography  to  make  the 
book  clear  at  every  point. — D.  K.  W. 

*  *  * 

A  MEMORIAL  edition  of  the  draw¬ 
ings  of  the  late  Clare  Briggs,  has 
just  been  published  by  Wm.  H.  Wise  & 
Co.  (New  York).  The  set  is  a  popular 
priced  one  of  seven  volumes — each  of 
which  contains  one  or  more  of  the  sev¬ 
enteen  groups  of  cartoons  for  which 
Briggs  is  known.  A  foreword  in  each 
volume  gives  an  insight  into  the  trait  of 
Briggs’  life  which  prompted  the  drawings 
reproduced  in  that  volume. — R.  W.  J. 

*  *  * 

CONTEMPORARY  biography  is  sure- 
ly  the  hardest  kind  to  write — and,  if 
it  is  at  all  good,  the  best  to  read.  There 
are  two  excellent  examples  in  the  Sep¬ 
tember  magazines.  Elmer  Davis  in  Har¬ 
per’s  writes  on  “Founding  Fathers  and 
Straddling  Sons,”  the  main  idea  being  the 
high  principles  and  aristocratic  independ¬ 
ence  of  the  makers  of  the  American  con¬ 
stitution  contrasted  with  the  modern  poli¬ 
tician’s  slowness  to  go  on  record  and 
speed  to  face  about  on  any  issue  when  his 
constituency  changes  its  mind.  A  large 
part  of  the  essay  is  a  sketch  of  Gi'undy 
of  Pennsylvania,  whom  Davis  uses  to  il¬ 
lustrate  the  thesis  that  no  one  nowadays 
can  stay  in  public  life  if  he  displays  any 
independence. 

Morrow  is  the  subject  of  an  article  by 
Robert  Cruise  McManus  in  the  Septem¬ 
ber  North  American  Review — not  so 
pliilosophical  nor  so  tongue-in-cheek  as 
Elmer  Davis  on  Grundy,  but  better  jour- 
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nalism,  more  anecdotes,  more  personal 
details,  several  good  stories  of  his  con¬ 
centration  and  absent  mindedness,  and  an 
enlightening  outline  of  his  exploits  in 
Mexico. — R.  W. 


XT  ARRY  SALPETER,  the  literary 
historiographer  of  the  New  York 
World,  solves  one  of  the  great  Broad¬ 
way  mysteries  in  the  July  issue  of  The 
Bookman.  If  you  have  been  wondering 
who  it  is  who  has  been  going  about 
under  the  appellation  of  “The  Boswell 
of  New  York,”  you  will  be  gratified  to 
know  that  it  is  Salpeter  himself.  He 
admits  it  in  a  six-page  article  under  that 
title. 

The  article  is,  of  course,  about 
authors.  “During  the  past  few  years  I 
have  reviewed  and  interviewed  approxi¬ 
mately  one  hundred  authors,”  he  starts 
out.  Then  he  proceeds  to  give  thumb¬ 
nail  impressions  of  the  most  important 
ones :  Theodore  Dreiser,  for  instance, 
“folded  and  unfolded  a  handkerchief,” 
and  was  characterized  as  “one  of  our 
heaviest  intellectuals Louis  Bromfield’s 
funny  stories  practically  disabled  the  in¬ 
terviewer;  Gene  Tunney  threatened  to 
slam  the  door  in  Salpeter’s  face  if  he 
were  going  to  ask  him  about  anything 
but  boxing;  and  so  on. 

Mr.  Salpeter  makes  it  a  little  easier  to 
read  by  prefacing  his  blanket  remarks 
with  a  qualification  of  the  Boswell  defin¬ 
ition  ;  “Whereas  Boswell  plowed  a 
narrow  plot  of  ground  and  ploughed 
deeply,  I  have  ploughed  a  rather  large 
territory  rapidly  and  perhaps  super¬ 
ficially.  W'ith  me  the  rule  has  been  an 
author  a  week.  .  .” 

Mr.  Salpeter  makes  the  nice  distinc¬ 
tion  that  an  author  cannot  be  accurately 
written  about  after  an  hour’s  interview 
unless  the  interviewer  had  read  one  of 
his  representative  books. 

.'Vfter  reading  this  Bookman  article,  I 
am  impressed  with  the  wisdom  of  the 
editor  of  the  Boston  Transcript  who  in¬ 
terviewed  Charles  Dickens  by  shaking 
him  roughly  by  the  hand,  showing  him 
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a  copy  of  the  Transcript — and  writing 
nothing. — J.  W.  P. 


LORD  BEAVERBROOK  ILL 


British  Publisher  Stricken  on  Yacht 
Off  Dover 

Lord  Beaverbrook,  proprietor  of  the 
London  Daily  Express,  Sunday  Express 
and  Evening  Standard,  was  taken  ill 
aboard  his  yacht  off  the  coast  of  Eng¬ 
land,  Aug.  27.  He  was  believed  to  be 
suffering  from  food  poisoning  and  the 
yacht  put  in  at  Dover. 

Lord  Beaverbrook,  during  the  past 
few  months,  has  been  engaged  in  per¬ 
sistent  and  energetic  opposition  to  the 
Conservative  organization  headed  by 
Stanley  Baldwin,  because  of  its  reluc¬ 
tance  to  sponsor  a  system  of  food  taxes 
as  part  of  a  scheme  of  free  trade  within 
the  British  Empire  and  customs  taxes 
upon  world  trade. 
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DAILIES  CO-OPERATE  IN 
MUSIC  FESTIVAL 


CHICAGO  DAILY  USES  PLANE  DELIVERY 


DAILY  REWARDS  CARRIERS 


Newspapers  in  Five  States  Sent  Con¬ 
testants  to  Chicago  Where  150,000 
Crowded  Soldier  Field  to  Hear 
Event — ^Repetition  Planned 


The  music  festival  staged  by  the  Chi¬ 
cago  Tribune  and  cooperating  newspapers 
of  Indiana,  Michigan,  Illinois,  Wisconsin 
and  Iowa,  Aug.  23,  drew  150,000  persons 
to  Soldier  Field.  The  fete  was  a  huge 
success  and  the  cooperating  newspapers 
are  already  laying  plans  for  a  repetition 
of  the  event  next  year.  Many  news¬ 
papers,  not  included  in  those  associated 
with  the  festival  this  year,  have  asked  to 
be  connected. 

Winners  were  picked  in  solo,  instru¬ 
mental,  cliorus,  quartet  and  trios  and  a 
lengthy  program  was  presented  by  the 
competing  cities.  The  proceedings  were 
broadcast  over  the  Tribune  radio  sta¬ 
tion  WGN. 

The  following  newspapers  participated. 
Illinois — Springfield  Illinois  State  Jour¬ 
nal,  Freeport  Journal  Standard,  Kanka¬ 
kee  Daily  News,  Dixon  F.rening  Tele¬ 
graph,  DeKalb  Chronicle.  Waukegan 
Nezos  Sun,  Rockford  Daily  Republic, 
Decatur  Reznezv,  Peoria  Journal  Tran¬ 
script.  Wisconsin — Wisconsin  edition, 
Milzoaukee  Tribune,  Kenosha  Evening 
News,  Racine  Journal  Xezes.  Sheboygan 
Press,  Manitowoc  Herald  News,  Two 
Rivers  Reporter,  Beloit  Neies.  Michigan 
— South  Haz'en  Tribune.  Indiana — 
South  Bend  News  Times,  Michigan  City 
News,  iMPorte  Herald-Argus,  Fllkhart 
Truth,  Ezxinsville  Courier-Journal,  Gary 
Post  Tribune,  Spencer  Evening  World. 
Iowa — Burlington  Hawkeye,  Waterloo 
Tribune,  Crest  on  News  Advertiser.  The 
Chicago  Defender  sptinsorcd  the  Xegro 
chorus  of  1,(XX)  voices,  an  outstanding 
feature  of  the  festival. 


When  the  ‘'flying  newsboy”  of  the  Chicago  Daily  Aeie.s  arrives  at  suburban 
resorts,  the  \acationers  flock  to  the  field  for  their  newspapers.  Airplane 
delivery  has  been  a  feature  of  the  Daily  News  circulation  activities  this 
summer.  Photo  shows  crowds  greeting  the  plane  that  flies  to  Woodruff 
and  Minoequa.  111. 


DROP  THREE  EDITIONS 


Akron  Dailies  Get  T  ogether  on 
Economy  Move 

Three  editions  have  been  dropped  by 
mutual  agreement  of  the  Akron  Beacon 
Journal  and  the  Times  Press,  effective 
as  of  -Aug.  12.  The  move  was  made  as 
an  economy  measure,  as  executives  felt 
that  the  expense  did  not  justify  the 
added  circulation  attained,  the  greater 
jiart  of  which  was  street  sales. 

The  noon,  late  news  and  stock  erli- 
tions  were  dropped,  leaving  only  four 
others,  the  home  edition,  the  first  final, 
the  second  final,  and  the  night  final. 


Aurora  Carriers  On  Picnic 

Annual  picnic  of  the  Aurora  (Ill.) 
Beaeon-N ezes  carrier  staff  was  held  re¬ 
cently  at  Exposition  park,  attended  by 
more  than  100  boys.  .After  an  hour  in 
the  pool,  the  boys  made  a  tour  of  park 
concessions,  had  dinner,  conducted  a  field 
and  sports  meet  and  returned  in  time 
for  their  afternoon  deliveries.  William 
Buckberg,  circulation  manager,  and  Rob¬ 
ert  MacDonald,  credit  manager,  were  in 
charge. 


ENTERTAIN  20,000  CHILDREN 

The  Des  Moines  (la.)  Register  and 
Tribune  entertained  20,(K)0  Iowa  children 
at  the  Iowa  state  fair  .Aug.  22,  at  a  birth¬ 
day  party  for  Mine,  baby  elephant  pur¬ 
chased  last  summer  by  Iowa  children 
through  the  fair  board  and  the  dailies. 
Xo  child  was  permitted  to  contribute 
more  than  a  dime.  As  a  present  for 
the  elephant's  third  birthday,  the  Register 
and  Tribune  presented  her  with  a  donkey. 


Springfield  Boys  In  Montreal 

Having  saved  five  cents  a  day'  of  their 
own  money  for  the  expenses,  47  news¬ 
boys  of  the  Springfield,  Mass.,  news¬ 
papers  left  this  week  for  a  trip  to  Mon¬ 
treal.  In  former  years  the  boys  have 
taken  a  trip  to  Boston.  Xew  York  and 
Washington.  They  will  have  two  days 
in  Afontreal  and  will  he  entertained  part 
of  the  time  by  W.  J.  Little,  circulation 
manager  of  the  Montreal  Star. 


CELEBRATES  97TH  BIRTHDAY 

Moxtrk.m.,  Aug.  25. — The  Perth 
(f)nt.)  Courier  this  week  entered  the 
97th  year  of  its  continuous  publication, 
making  it  one  of  the  oldest  newspapers 
published  in  the  province.  The  Courier 
was  founded  In  Hon.  Malcolm  Cameron 
in  18.34. 


TO  SPONSOR  BAND  CONCERTS 

The  Chicago  Tribune  will  sponsor  two 


Carrier  Night  At  Chicago  Park 

Mondav.  .Aug.  25,  was  Chicago  Dailv 
News  Carrier  Xight  at  White  City 
amusement  park.  Twenty-five  thousand 
tickets  were  printed  for  the  outing  and 
division  managers  passed  them  out  to 
the  small  army  of  lx>ys  who  deliver  the 
papers. 


concerts  by  the  Cnited  States  Marine 
Band  Sept.  16.  It  will  be  possible  for 
200.(X)fl  to  hear  the  concerts  in  Soldier 
Field  without  charge,  under  the  Tribune 
plan. 


Extend*  Airplane  Delivery 

The  Bo.ston  Ez’cning  Transcript,  has 
extended  its  .special  airplane  delivery  to 
the  Wliite  Mountains  in  Xew  Hampshire, 
making  it  possible  for  the  Transcript 
readers  to  get  their  complete  stock  mar¬ 
ket  closings  edition  at  the  W  hite  Moun¬ 
tain  hotels  about  7  p.m.,  on  <lay  of  pub¬ 
lication. 


Entertain*  Rural  Carrier* 

The  Norfolk  Virginian-Pilot  was  host 
last  week  to  .3.3  of  its  rural  carrier  boys 
on  an  .outing  to  Ocean  View,  a  local  sea¬ 
shore  resort.  .All  ccwicessions  in  the 
amusement  park  were  free  to  the  boys 
who  had  come  in  from  points  in  Virginia 
and  Xorth  Carolina. 


CARRIERS  ENTERTAINED 


Circulation  Manager  Ho*t  to  300 

Boy*  of  Atlanta  Journal  Staff 

The  entire  membership  of  the  Atlanta 
Journal  Carrier  Salesman’s  Club  was  en¬ 
tertained  at  the  home  of  John  D.  Sim¬ 
mons.  circulation  manager,  Aug.  16. 
Three  hundred  hoys  gathered  at  Mr. 
Simmons’  home  and  spent  the  morning 
swimming,  fishing  and  boating  at  a 
nearby  beach.  .Alter  luncheon  the  car¬ 
riers  returned  to  their  routes. 

The  Carrier  Salesmen's  Club  was  re¬ 
cently  organized  by  the  Journal  as  a 
means  of  stimulating  interest  among  the 
lx)ys  in  their  work.  Classes  in  salesman¬ 
ship  are  held  at  the  Journal  building. 


Carrier*  Win  Trip  To  Fair 

T wenty-two  carriers  of  the  Kezvanee 
(111.)  .Ctar-Courier  were  guests  of  the 
paper  for  two  davs  at  the  Illinois  State 
Fair  in  Springfield  .Aug.  19-20,  as  the 
result  of  the  fourth  annual  subscription 
contest  conducted  by  the  paper,  with  the 
state  fair  trio  as  reward.  The  bovs 
visited  the  fair,  the  Lincoln  home  site 
and  on  the  final  day  met  Governor  Louis 
L.  Emmerson. 


Circulation  Men  Have  Outing 

Seven  hundred  employes  of  the  Chi¬ 
cago  Tribune  circulation  department  and 
their  families  attended  an  all  day  outing 
at  Cantigny  Farm,  near  Wheaton,  Ill., 
recentlv. 


Tboma*  Dowling  Return* 

Thomas  Howling,  circulation  director 
of  the  Xi'zc  York  Telegram,  returned  to 
Xew  York  this  week  after  a  three  weeks’ 
vacation  in  Maine.  J.  J.  Winters, 
circulation  manager,  sat  in  for  Mr. 
Howling  while  he  was  away. 


First  in  the  Morning  FieH 
Throughout  the  World 


The  New  York  Times  in  seven 
months  this  year  publishc'l  15.475,- 
911  agate  lines  of  advertising — more 
than  any  other  morning  newspaper 
in  the  world  and  an  excess  of 
5.136,733  lines  over  any  other  New 
York  newspaper  (morning  or  even¬ 
ing).  For  many  years  The  New 
York  Times  has  maintained  leader¬ 
ship  among  all  New  York  news¬ 
papers. 


In  July,  also.  The  Times  was 
world  leader  in  the  morning  held, 
publishing  1,582,405  agate  lines  and 
exceeding  any  other  New  York 
newspaper  by  544,486  lines. 


The  high  quality  of  the  adver¬ 
tising  publishra  in  The  New  Yo  k 
Time*  i*  more  significant  than  it* 
volume.  Tens  of  thousands  of  lines 
of  announcements  are  excluded 
monthly  because  they  do  not  meet 
The  Times  standards  of  acceptance. 


Dayton  (O.)  New*  Send*  200  Beyi 
on  Visit  to  Cincinnati 


Tw'o  hundred  carrier  boys  of  the  Dn. 
ton  (O.)  Daily  News  were  taken  on , 
visit  to  the  Cincinnati  Zoological  Ga- 
dens  and  a  tour  of  Cincinnati  Aug.  14 
as  a  reward  for  getting  circulation  «. 
creases  in  their  districts  during  the  sun. 
mer.  A  motorcycle  escort  led  the  bon 
about  the  city. 

After  leaving  Dayton  in  busses  the 
first  stop  made  by  the  party  was  at  a 
roadside  camp  where  a  light  lunch  waj 
given  the  boys.  In  the  evening  they 
were  treated  to  a  chicken  dinner  at  the 
Park  View  Hotel  in  Cincinnati.  After 
the  dinner  baseball  hats,  gloves,  caps  and 
sweaters  were  distributed  as  gifts  from 
State  Senator  Robert  O’Bryan  of  (ja. 
cinnati.  Tom  Kavanaugh,  circulatb 
manager  of  the  Dayton  News,  accom¬ 
panied  the  boys  and  was  toastmaster. 
Walter;  Hoots,  circulation  manager  of 
the  Cincinnati  Enquirer,  was  guest  of 
honor  at  the  banquet. 

The  carriers  came  from  Dayton, 
Springfield,  Sidney,  Piqua,  Middletown, 
Miamisburg,  Celina,  Union  City  and 
other  small  cities.  .A  baseball  game  b^ 
tw'cen  the  Cincinnati  Reds  and  the  New 
York  Giants,  which  was  to  have  bw 
the  feature  of  the  day,  was  called  off 
because  of  wet  grounds. 


Circulator  Aid*  In  Search 

L.  F.  McEetridge,  circulation  manager 
of  the  Tulsa  (Okla.)  World,  cooperated 
with  federal  authorities  last  week  in  their 
search  for  a  youth  suspected  of  having 
sent  prisoners  in  the  Leavenworth 
federal  prison  .saws  wrapped  in  news¬ 
papers.  A  deputy  warden  found  the  saws 
in  a  bunch  of  newspapers  sent  from  the 
Tulsa  World  to  prisoners.  McFetridge 
furnished  authorities  a  description  of  the 
man  suspected  of  sending  the  saws.  He 
had  quit  his  job  at  the  World  before 
the  discovery  was  made. 


End  Cro**-Country  Tour 

Three  Charlotte  (X.C.)  Ob.zcrz’er 
carrier  boys  and  their  escort  have  re¬ 
turned  to  Charlotte  after  a  one-month 
trip  which  carried  them  across  the  con¬ 
tinent  and  hack  again.  The  boys  who 
won  the  trip  were  Fred  Tyser,  Gene 
Houston  and  Paul  Honeycott.  William 
Mcl.all.  one  of  the  Oh.server  city  dis¬ 
trict  managers,  escorted  them  on  the 
trip. 


OFFERS  TRIP  TO  PARIS 

A  free  trip  to  Paris  is  the  prize  of¬ 
fered  by  the  Toledo  Blade  in  a  person¬ 
ality  contest  .started  last  week.  Unmar¬ 
ried  women  21  or  over  living  in  2,3  north¬ 
western  Ohio  and  southern  Michigan 
counties  are  eligible.  The  winner  will 
sail  from  Xew  York  Dec.  5  and  have  a 
week  in  Paris  with  all  expenses  paid. 


(  iin«*  W  inwhoime 

Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

THE 

Waltham  Publishing  Co. 
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Forty  Carrier*  Go  Camping 

Forty  carriers  of  the  IVorcester 
(Mass.)  Ez'ening  Post  won  a  week's  va¬ 
cation  recently  in  a  subscription  contest 
and  were  taken  to  Little  Bay  Camp,  mi 
on  island  in  Buzzards  Bav.  Mass. 
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Dollar  Pullers 

One  Dollar  will  be  paid  ^ 

$for  each  idea  published.  A 
Send  clipping  for  payment. 


The  Moson  City  (la.)  Globe-Gazette 
recently  carried  an  advertisement  from 
a  department  store  with  the  display  line 
“Lowering  Price  Levels”  and  listing 
December,  1929  and  August,  1930,  prices 
on  eleven  styles  in  two  lines  of  hosiery 
and  one  glove  item,  showing  reductions 
made.  Copy  urged  customers  to  buy 
well-known  high  standard  merchandise 
rather  than  goods  of  unknown  quality. 
_LG.M. 


Under  the  caption:  “Trade  on  Bank 
Street  and  Save,”  the  New  London 
(Conn.)  Day  obtained  nearly  a  full  page 
of  small  advertisements,  each  running 
2  inches  on  2  columns.  Each  advertise¬ 
ment  contained  a  small  box  in  which 
some  specially-priced  article  was  de¬ 
scribed.  A  four  column  promotion  box 
occupied  the  top  center  of  the  page. 
Every  store  represented  had  a  Bank 
street  address,  and  the  community  spirit 
was  stressed. — Charles  B.  Barr. 


Under  an  art  head  "What's  What  in 
Sport  and  Where  to  Buy  It,”  the  San 
Francisco  Examiner  is  using  a  sports 
page  advertising  section.  Small  adver¬ 
tisements  from  firms  which  usually  do 
not  use  newspapers  as  hardware  stores 
with  special  fisherman’s  Hies  for  sale, 
form  a  compact  section.  Only  single 
column  advertising  is  carried,  with  the 
result  that  gcxxl  space  display  is  provided 
in  a  manner  convenient  for  the  sports 
followers. — C.  C.  W. 


Under  the  heading  of  “Repairing”  the 
Boston  Herald  has  worked  up  additional 
classified  from  such  firms  as  hat  cleaners, 
sewing  machine  repair  firms,  camera  re¬ 
pair  people,  shoe  repairers,  and  even 
stove  repair  concerns.  The  general 
heading  says  to  use  the  directory  to  find 
out  where  to  go  for  repairs  of  all 
kinds.— P. 


I  Madison  (Wis.)  Capital  Times,  re- 
'  cently  ran  a  page  of  advertising  headed 
Rip  Van  \\  inkle  Woke  Up  Today.” 
The  page,  together  with  appropriate 
illustrations,  gave  local  merchants  the 
opportunity  for  institutional  advertising 
«  the  up-to-date  business  houses  that 
Rip  Van  Winkle  found  about  him  when 
he  opened  his  eyes  after  his  long  sleep. — 
W.  Albert  Karsch. 

SURVEYED  DROUGHT  DAMAGE 


Dtt  Moinei  Dailies’  Farm  Editor 


I  Cowers  State  in  Plane 

.)■.  S.  Russell,  farm  editor  of  the  Des 
(^3-)  Register  and  Tribune,  used 
I  me  company's  plane  “Good  News  II”  re- 
i  cently  to  make  a  survey  of  possible  dam- 
;  **’4.*°  crops  from  the  drought. 

I  After  flying  about  the  state,  interview- 
;  mg  farmers  and  making  observations, 
,  Kussell  concluded  that  reports  of  drought 
:  had  been  exaggerated  and  that 

I  com  farmers  could  expect  a  good  yield 
i  m  sell  at  prices  which  are  higher  than 


Accomp^ying  Russell  were  Charles 
u  Chet,  pilot  of  the  plane,  and  Maurice 
noraer,  staff  photographer, 
pictures  were  taken  in  a  number  of 
showing  closeups  of  ears  of  corn 
nnf'  how'  late  corn  was  filling 

photographs  made  a  five 
on  page  one  of  the 


CHANGES  ON  OHIO  DAILY 

(Jordon  C.  Nixon,  former  city  editoi 
(0-)  DaUy  Banner 
™s  been  made  managing  editor  of  thi 
»me  newspaper  to  succeed  R.  V.  Hess 
become  telegraph  editor  o 
P  Republican  News.  Rilei 

^o'‘"’erly  of  the  Canton  (O.’ 
•h*  staff,  is  now  city  editor  o 


ALABAMA  PRESS  HOLDS 
ANNUAL  INSTITUTE 


Marcy  B.  Darnall  Elected  President 
of  State  Acsociation,  Succeeding 
Emmet  Brook*  —  Selection  of 
"All-Alabama  Eleven"  a  Feature 


The  annual  institute  of  the  .Ala¬ 
bama  Press  Association  at  the  Alabama 
Polytechnic  Institute  at  Auburn  was  held 
Aug.  21-23.  Of¬ 
ficers  were  elected 
with  Marcy  B. 

Darnall,  editor 
of  the  Florence 
Herald  being  ele¬ 
vated  from  the 
vice  -  presidency 
to  head  of  the 
association. 

Darnall  suc¬ 
ceeds  Emmett 
Brooks,  editor 
Brewton  Stand¬ 
ard,  as  president. 

Other  officers 
are:  Jack  Pratt, 
editor,  Rickens  County  Herald,  vice- 
president;  E.  C.  Hall,  editor,  Alexander 
City  Outlook,  secretary ;  R.  P.  Greer, 
Sylacauga  News,  convention  secretary ; 
J.  C.  Norwood,  Cullman  Tribune,  his¬ 
torian;  Mrs.  Scott  McKenzie,  Dothan 
Elagle,  poetess;  H.  C.  Smith,  Alabama 
Polytechnic  Institute,  reporter. 

Selection  of  an  “All-Alabama  Weekly 
Newspaper  Eleven”  was  a  feature.  Ow¬ 
ing  to  a  tie  vote  12  newspapers  instead 
of  1 1  were  selected  as  the  best  in  the 
state.  They  are:  Florence  Herald,  Jas¬ 
per  Mountain  Eagle,  Sylacauga  News, 
Clanton  Chilton  County  News,  Jioanoke 
Leader,  Oneonta  Southern  Democrat, 
•Alexander  City  Outlook,  Brewton  Stand¬ 
ard,  Cullman  Tribune,  Marion  Timcs- 
Standard,  Ozark  Southern  Star  and 
Greenville  Advocate. 

Chief  addresses  of  the  institute  were 
delivered  by  Russell  Kent,  Washington 
correspondent  of  the  Birmingham  Nctvs 
and  Age-Herald;  John  E.  Allen,  of  the 
Linotype  News,  and  Prof.  John  Casey, 
professor  of  journalism.  University  of 
()klahoma. 

Dr.  Bradford  Knapp,  president  of 
•Alabama  Polytechnic  Institute,  which 
acted  as  host,  was  elected  an  honorary 
member  of  the  association. 

Entertainment  for  the  editors  included 
a  barbecue  and  a  golf  match  on  a  minia¬ 
ture  course.  Gen.  J.  B.  Stanely,  Confed¬ 
erate  veteran  and  editor  of  the  Green¬ 
ville  Advocate,  won  a  prize  in  the  golf 
match.  He  shot  a  92  which  was  high 
score.  VV.  Emmett  Brooks,  retiring 
president  of  the  association,  won  in_  a 
plavoff  with  Cecil  Stowe,  of  the  Opelika 
Daily  News,  who  also  had  a  55  at  the 
end  of  the  first  18  holes. 


RICE  GROWERS  STUDY  MARKET 

The  Rice  Growers  Association  of  Cali¬ 
fornia  has  appointed  Doremus  &  Co., 
advertising  agency,  to  make  a  market 
survey  and  study  the  possibilities  of  a 
national  advertising  campaign. 


Red  Top  Rubber  Coated  Pelt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27.30.35-38-<<M5-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  Work 
Benches,  Hand  Routers 

A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 
r.  o.  B0m  isi 
West  Lynn,  Mas*. 


HUNCHES 

One  Dollar  will  be  pans 
for  each  tdea  publishea 
Send  clipping  for  payment. 


There  are  probably  several  hundred 
persons  in  your  county  who  purchased 
automobile  licenses  last  year  that  did  not 
do  so  on  the  same  cars  this  year.  See 
the  county  agent  and  hear  the  alibis  given 
for  not  buying  a  new  license.  It  makes 
a  good  feature  story,  whether  the  cars 
were  “destroyed  by  freezing”  as  one  man 
in  Minnesota  said  or  were  old  Fords 
being  used  as  flower  pots  in  the  back  yard 
now. — Thora  Eigenmann. 


In  a  Sunday  article  telling  of  stock 
market  speculation  by  local  women  the 
Cedar  Rapids  (la.)  Gazette  and  Re- 
publiean,  featured  a  “dictionary”  of  VV'all 
street  terms  commonly  appearing  in  news 
columns.  Brokers  interviewed  explained 
methods  of  trading.  They  added  that 
women  do  not  lose  as  often  as  men  and 
that  they  are  not  as  liable  to  become 
panicky  when  the  market  wobbles. — 
N.  D. 


Omaha  World  Herald  recently  ran  a 
full  page  feature  on  “What  Price  Babies 
in  Oniaha?”,  giving  interviews  with  local 
doctors  and  nurses  with  the  varying  cost 
of  babies.  This  included  an  itemized 
list  of  one  woman’s  hospital  fees, 
prenatal  care,  dental  fees,  etc.  Copies  of 
portraits  by  Old  Masters,  featuring 
children  and  women  with  children,  were 
used  for  illustration. — N.  D#, 


It’s  not  too  late  yet  to  grab  the  Des 
Moines  (la.)  Register  feature,  tipped 
by  James  W.  Gerard’s  famous  announce¬ 
ment  that  59  men  rule  the  United  States. 
The  Register  assembled  half-column  cuts 
of  the  group,  took  thumbnail  biographies 
from  “Who’s  VV'ho”  and  turned  out  an 
interesting  Sunday  feature  page. — J.  S.  L. 


Only  10  othar  citin*  hava  a  aawapapar 
with  aa  lar*e  a  cirenlation  aa  Tha 

Des  Moines 


Register  and  Tribune 

Ovr  240fi00  Daily 
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in  the  design  of  suc¬ 
cessful  newspaper  plants 
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to  publishers  who  wish  to 
reduce  costs. 

FRANK  D.  CHASE,  INC 

Enginttrs  and  Archiucts 
720  N.  Michigan  Ave.,  Chicago 

V _ _ _ J 


How  do  housewives  in  your  city  keep 
their  homes  cool  during  the  hot  summer 
days?  The  Oklahoma  City  Daily  Okla¬ 
homan  asked  six  women  and  a  descrip¬ 
tion  of  their  ingenious  methods  provided 
an  interesting  feature  for  the  Sunday  so¬ 
ciety  section. — R.  W.  J. 


What  do  the  vice-consuls  and  consuls 
in  your  city  do.  Are  they  busy  or  do  they 
just  carry  their  titles  for  the  honor  there 
may  be  in  them.  The  Kansas  City  Jour¬ 
nal-Post  had  a  reporter  interview  each 
of  the  dozen  or  so  consuls  in  that  city 
and  the  result  was  an  interesting  feature 
story. — Ed  Meisb'urger. 


What  happens  to  the  old  worn  out 
squad  cars  after  the  police  department 
gets  through  with  them?  Answer  that 
question  and  you  have  a  good  feature 
story. — J.  C.  K. 
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NIGHT  COURSE  ANNOUNCED  1 

Fordham  University  Lecture*  to  Deal  ^ 
With  Printing  and  Advertising 

The  Manhattan  division  of  Fordham  1 
University,  located  in  the  Woolworth 
Building,  New  York  City,  will  give  a 
night  course  in  Graphic  Arts  in  Rela¬ 
tion  to  Printing  and  Advertising,  be¬ 
ginning  Oct.  1. 

Lecturers  announced  are:  Frederic 
W.  Goudy,  tyi»  designer  and  creative 
printer;  Fred  Suhr,  former  art  director 
of  the  George  Batten  advertising  agency, 
and  Harry  V.  Parkhurst,  advertising  art 
counselor,  both  of  whom  will  discuss 
copy  and  its  preparation;  John  J. 
Sheridan,  of  the  Phoenix  Engraving 
Company,  who  will  talk  on  illustrating 
processes ;  Harry  J.  Loester,  of  the 
Aldus  Printers,  who  will  take  up  com¬ 
position  and  printing;  John  J.  Carroll, 
president  of  the  Sinclair  and  Carroll  Ink 
Company. 

EXCHANGES  EXPANDS 

Distribution  of  Exchanges,  official 
organ  of  the  Hearst  Publications,  to 
magazines  of  the  Hearst  organization 
was  begun  last  week.  The  house  organ, 
which  was  at  one  time  published  in 
magazine  format  for  the  attention  of 
Hearst  executives  only,  was  recently 
changed  to  newspajHir  style  and  dis¬ 
tributed  generally  among  Hearst  news¬ 
paper  employes.  At  the  request  of  the 
magazine  division  copies  are  now  being 
sent  to  that  group,  E.  M.  Carney,  Hearst 
promotion  manager  and  editor  of  Ex¬ 
changes,  announced  this  week.  Ex¬ 
changes  recently  sponsored  a  campaign 
for  paper  waste  reduction  on  Hearst 
newspapers  with  great  success.  An  ac¬ 
count  of  the  reductions  in  waste  effected 
through  the  campaign  was  carried  in 
Editor  &  Publisher  for  Aug.  9. 


“PRESS  DAY”  IN  MISSOURI 

Press  day  was  celebrated  Saturday, 
Aug.  23,  at  the  Missouri  State  Fair  at 
Sedalia.  Charles  W.  Fear,  of  Jefferson 
City,  publisher  of  the  Stale  Manual,  pre¬ 
sided  at  a  meeting  of  editors  and  pub¬ 
lishers.  Walter  J.  Brill,  editor  of  the 
Sedalia  Cat<ital,  delivered  the  address  of 
welcome,  and  the  response  was  made  by 
H.  J.  Blanton  of  Paris.  W.  R.  Dutton 
of  Seneca  spoke  on  the  need  of  a 
press  building  at  the  fair. 


ILLINOIS  DAILY  SOLD 

The  Hoopeslon  (Ill.)  Chronicle- 
Herald.  for  the  past  20  years  published 
by  Chester  A.  Aldrich,  has  passed  to 
ownership  of  Arthur  S.  Littick  and 
Ralph  S.  Hay,  Rockville,  Ind.,  news¬ 
papermen.  Mr.  Aldrich  has  been  in 
failing  health  the  past  two  years  and 
physicians  advised  him  to  retire.  The 
transfer  included  plant,  equipment  and 
entire  management  of  the  paper. 


PUBLICITY— WITH  ROSES 

When  a  delegation  of  the  Florists’ 
Telegraph  Delivery  Association  passed 
through  Albany,  N.  Y.,  recently,  a  local 
committee  sent  baskets  of  flowers  to 
city  editors  of  the  three  Albany  dailies, 
accompanied  by  several  pages  of  pub¬ 
licity  telling  the  ideals  of  the  associa¬ 
tion  and  the  history  of  the  “Say  It  with 
Flowers"  movement. 


TO  REBUILD  RADIO  STATION 

Louis  P.  Cushman,  co-publisher  of  the 
Vicksburg  (Miss.)  Morning  Herald  and 
Evening  Post,  has  announced  that  radio 
station  WQBC,  which  was  destroyed  by 
fire  several  weeks  ago,  will  be  rebuilt  and 
will  be  operated  as  the  Post-Herald  sta¬ 
tion.  Its  studio  will  be  on  the  eleventh 
floor  of  the  Vicksburg  Hotel,  with  the 
transmitting  station  located  outside  of  the 
city  limits. 

INSTALLS  NEW  TICKERS 

The  Chicago  Daily  News  has  installed 
six  new  high  speed  stock  quotation  tick¬ 
ers,  capable  of  keeping  the  quotations  on 
the  tape  even  with  the  prices  on  the 
floor  of  the  New  York  Stock  Exchange 
during  the  heaviest  trading,  in  the  Hi-Lo 
department  of  the  composing  room. 


BUYS  MEMPHIS  WEEKLY  APPEAL 

J,  B.  Stern,  of  Montgomery,  Ala.,  pub¬ 
lisher  of  the  Alabama  Farmer,  has  an¬ 
nounced  his  purchase  of  the  Memphis 
Weekly  Appeal  and  its  consolidation  with 
his  publication.  The  Weekly  Appeal  was 
formerly  published  by  the  Memphis  Com¬ 
mercial-Appeal.  Mr.  Stern  has  been  pub¬ 
lisher  of  the  Alabama  Farmer  since  1903. 

NEA  COAST  OFnCE  MOVED 

After  Sept.  1,  NEA’s  San  Francisco 
offices  will  be  at  814  Mission  Street, 
the  new  quarters  of  the  San  Francisco 
Daily  News.  NEA’s  former  quarters 
were  in  the  old  News  Building  at  340 
Ninth  Street. 


DAYTON  VETERANS  HONORED 

Three  Daily  News  Men  Make  Front 
Page  on  32nd  Anniversary 

Three  members  of  the  Dayton  (O.) 
Daily  News  staff  marked  their  32nd  an¬ 
niversaries  under  the  present  manage¬ 
ment  of  the  paper  last  week.  The  event 
was  signaliz^  with  a  front  page  story. 

The  men  are  D.  E.  “Dan”  Kumler, 
managing  editor ;  Tom  J.  Wilson,  state 
editor ;  and  Adolph  Bobe,  stereotype 
foreman.  All  of  them  were  on  the 
News  when  James  M.  Cox  purchased  it 
from  the  former  owner,  Charles  H. 
Simms  on  Aug.  15,  1898.  At  that  time 


Bobe  was  foreman  of  the  stereotwe 
room,  engineer  and  fireman.  Both 
ler  and  Wilson  were  reporters.  Kuu. 
ler  has  been  managing  editor  many  yejn 
and  Wilson  was  made  state  editor  10 
years  ago. 

CARTOONIST  SIGNS  AGAIN 

Thackston  (Tack)  Knight,  who  draws 
the  Chicago  Tribune  Syndicate  comic 
strop,  “Little  Folks,”  has  signed  a  con¬ 
tract  to  draw  the  strip  for  the  daily  ajj 
Sunday  editions  of  the  Tribune  for  a 
number  of  years.  Knight  is  from  La 
Jolla,  Cal.,  and  formerly  was  on  the 
art  staff  of  the  Oakland  (Cal.)  Tribuu 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particular* 
to  your  neareat 
G«E  sale*  office 


GENERAL  ELECTRIC 


DAY  AND  NIGHT 
EMERGENCY  SERVICE 

The  manner  in 
which  the  Hoe,  24- 
hour,  night  and  day 
emergency  and  re¬ 
pair  department 
functions  in  getting 
replacement  parts 
out  in  the  minimum 
of  time  is  not  a  hit 
and  miss  affair.  It  is 
a  positive,  depend¬ 
able  service,  effi¬ 
ciently  organized  in 
personnel  and  facili¬ 
ties  and  equipped 
with  a  large  stock  of 
parts,  for  the  sole 
purpose  of  helping 
publishers. 

R.  HOE  &  CO.,  Inc. 

Geoersl  Offices 

y  138th  St.  and  Elast  River 
New  York  City 


FOR  MEDIUM  SIZED  NEWSPAPHi 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black  ^d 
color  worlc  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextuple  Color  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses — print  up  to  32  pages 

Available  for  Early  Delivery 

WALTER^SCOTT  &  COMPANY 

Msis  OSiM  *  Fattsry . PlalaMS.  N.  J. 

N«w  Ysrt  (Mm . Brskaw  Bids.,  I4S7  BrMdwajr 

Ohltif*  (Mm . MsaadsMk  Bisak 


A  New  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 
The  45K 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blanket* 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 

You  can  save  waste  paper,  increase 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mat*.,  U.  S.  A. 
Cable  Address  NEN3CO 
Worcester,  Mass 


Akron  Electro  Co.,  Akron, 
Ohio 

Daily  Pantag  raph, 
Bloomingiun.  111. 
Western  Newspaper 
Union,  Boston,  Mass. 
Part  ridge  &  Anderson, 
Chicago,  Ill. 

Hodge  Mat  Service,  Cin¬ 
cinnati,  Ohio 
W'estern  Newspaper 
Union,  Cleveland,  Ohio 
Michigan  Stereo  <'o.  (J 
Machitus),  Detroit, 
Mich. 

Dispatch,  Dallas.  Texas 
Western  Newspaper 
Union,  Dallas.  Texas 
Times-Union,  Albany, 

N.  Y. 

Post,  Denver.  Colo. 
Herald,  Everett.  Wash. 
Times- Record,  Fort 
Smith.  Ark. 

News- Press.  Glendale 
('alifornia 

Telegraph,  Harrisburg, 
Pa. 

Times,  Huntsville,  Ala. 
News,  Hutlywuod,  Calif. 
News  Sentinel.  Knoxville, 
Tenn. 

State  Journal,  Lincoln, 
Nebr. 

Sun,  l<ong  Beach.  Calif. 
Odhatns  Press  {2  Ma¬ 
chines),  London.  Kng. 
Sentinel,  Milwaukee, Wis. 
Press,  Mobile,  Ala. 

Press,  Muncie,  Ind. 
Western  Newspaper 
llnion.  New  York  City 
(2  Machines) 
World-Herald,  Omaha. 
Nebraska 

Leader,  Oklahoma  City, 
Oklahoma 

Post,  i^asadena,  Calif. 
Jtmrnal.  Pottsville  Pa. 
Times-World,  Roanoke, 
Virginia 

News  Leader,  Richmond. 
V'irginia 

News-Pilot,  San  Pedro 
California 
Union-Tribune,  San 
Diego,  California 
Outlook,  Santa  Monica, 
California 

Press,  Springfield,  Mo. 


Famous  Users 

1,  Times,  Tacoma,  WmL 
Times.  Toledo,  Ohio 
Washington  MatSenice. 

Washington,  D.  C. 
Hollister  Press,  WIImh. 
Illinois 

News,  Wilkes-Barre,  h 
Kings  Syndicate.  Net 
York  City.  N.Y. 
Globe.  Bethlehem.  Pi. 
Daily  Times,  Beaver, A 
:>  Polish  Union  DajUjr, 

I  Chicago,  Illinois 
Item,  Mt.  Carmel h. 
Post.  Baltimore, Mi 
Commercial  Color, 

St.  Louis.  Mo. 
Afro-American,  Baki- 
more,  Maryland 
Sunday  Independnt, 
Wilkes-Barre.  Pi. 
Herald-Ncws,  Joliet. D. 
Western  Newspaper 
Union.  HuffiUo. N.Y 
Western  Newspaper 
Union.  HaltifDOR,Bi 
Globe.  Joplin.  Mo. 
Western  Newspaper 
Union,  PittsborgkK 
Progressive  Matrak 
,  Stereo  Co.,  Cbica|D.B 
\2  Machines) 
Spokesman- Review, 
Spokane,  Wash. 
News-Tribune,  Taco®* 
Washington 
Telegram,  Superior,  wa 
Tribune,  Ironton.Oho 
Times,  San  Mateo,^ 
Telegram,  NewYoAA* 
Western  Newspaper 
r  Union,  Detroit,  Mid 

Odhams  Press,  Ud.. 

Manchester, 
Evanston  Pubiisb^U< 
,  Evanston,  III- 

Elkhart  Truth.  ElkMr. 
Ind. 

Post-Advocate. 

.  Alhambra.  Calif 

La  Prensa,  San  Aatc®®- 
.  Texas 

N.  E.  A.  Service, 
Cleveland.  Ohio 
Times.  Seattle.  WaA 
Register,  Mobile,  Ala- 
State- Journal, 
Springfield.  lU. 

Polish  Daily  Newt. 
Chicago,  III. 


Send  for  the  GOSS  45R  folder.  It  tells  ALL® 
the  startling  points  of  new  merit,  convcnieoce, 
economy,  performance.  _ 


GOSS  PRINTING  PRESS  COMPAQ’ » 

1535  So.  Paulina  Street  I 

NEW  YORK  CHICAGO  S*" 


Use  the  CLASSIFIED  PAGE 

It  will  sell  Equipment  or  Services,  make  contact 
between  employer  and  employee  and  open  up  Busine** 
Opportunities. 

Many  advertisers  endorse  the  Classified  page  of 

EDITOR  &  PUBLISHER 
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Classified — For  Buyers  and  Sellers 


editor  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .SO  per  line 

3  Times  — .40  per  Um 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
{nssrtlon.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  elsssify,  edit  or  reject  any  copy. 


business  opportunities 


Brokers 


Heaest-to.Ooodness  Value,  Four  weeklies  from 
one  plant;  exclusive  flelds;  splendid  equipment; 
earning  21%  net  after  all  expenses  Including 
owner's  salary  Is  deiincted;  1030  sbows  Increase 
of  12%  over  1!>29;  Initial  payment  only  $12,000; 
proposition  will  stand  tlie  acid  test.  J.  B. 
Shale,  Times  Building,  New  York. 


Vsvapapsr  Brokerage — Only  high-grade  proper¬ 
ties  Personal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Ho. 


Newspaper  For  Sele 


Big  Weekly  for  sale  in  Pacific  Northwest  in 
progressive  home  city  of  8,000,  metropolis  of  dl- 
verslOed  (arming  sectiou,  steady  industrial  pay- 
rdls  and  splendid  recreational  and  educational 
advantages.  One  daily,  only  competition.  Com- 
peltely  equlpirod.  Inventory  $12,000.  Largest 
raral  circulation  In  county,  flood  city  distribu¬ 
tion.  Advertising  averages  $1,000  per  month. 
Price  $18,000,  half  cash.  Inquire  Box  A-GIO, 
Editor  &  Publisher. 


CIRCULATION 


Promotion 


Bhir  k  Austin,  circulation  builders,  222  West 
Oreenwicb  8t.,  Reading,  Penn.  Originators  of 
Salassunsbip  Club  Campaigns,  Telephones: 
OOco  2-1351;  residence  81-9240. 


Ths  W.  B.  Kendall  Company,  104  N.  Bailey 
Are.,  Louisville,  Ky.  —  Superior  Circulation 
Builders — Creators  and  sole  owners  of  The 
Kendall  Plan. 


Contiaots  for  Partlowe  Plan  real  clrculation- 
hnlldlng  esnipatgna  are  being  fllled  as  rapidly 
IS  possible  In  the  order  in  which  bookings  are 
Bads.  Newspapers  desiring  additional  circula- 
tloo  and  more  thorough  coverage  during  the 
mnainder  of  the  current  year  are  urg^  to 
make  definite  reservations  now.  Contracts  from 
new  clients  are  accepted  only  after  a  Part¬ 
lowe  scientific  survey  and  analysis  of  each 
Individnal  Held.  A  letter  or  collect  wire  for 
this  free  analysis  entails  no  obligations,  but 
doos  secure  an  Intelligent  and  frank  recom- 
Basdatlon  as  to  whether  or  not  a  circnlatlon- 
bolldlng  drive  would  prove  practical  and  help¬ 
ful  St  the  time  to  the  publication.  Publishers 
•re  never  urged  to  buy  Partlowe  service.  The 
Partlowe  survey  and  analysis  is  genuine.  Write 
•r  wire  collect.  The  Charles  Partlowe  Com¬ 
pany,  ftth  Floor,  Occidental  Bldg.,  Indianapolis. 


Executives 

and 


Complete  Staff 

for  any  (department  of  a 
newspaper. 

Consult  the 


Classified  Service 


Editor  & 
Publisher 


CIRCULATION 


Promotion 


Scientillo  circulation  campaigns — 4,000  to  30,000 
subscriptions — prosperity  In  dull  times.  Hudson 
De  Priest,  246  Fifth  Ave.,  N.  Y. 


The  John  F.  Morrison  Company,  Sixth  Floor, 
Register  and  Tribune,  ties  Moines,  la..  Circula¬ 
tion  Builders.  Write  or  wire  (or  Field  Survey. 


A.  H.  Stewart  Company,  EH  Cortes  Bldg.,  Santa 
Monica,  Callfomia.  An  effleient  circulation 
building  organization  accepting  only  bonaflde 
subscriptions  (paid  In  full  by  subscriber).  Write 
or  wire,  without  ohligntlon,  for  Oeld  survey. 


EMPLOYMENT 


Help  Wanted 


Advertising  Man — Wanted,  young  man  witn 
sound  experience  in  selling,  copywriting  and 
iiierchandising,  $27., V).  .State  full  details  and 
enclose  photo.  Write  Poet  Office  Box  No.  264, 
Hagerstown,  Md. 


ClatsiBed  Manager— flood  opportunity  for  young 
man  who  can  develop  contract,  transient  and 
carry  on  promotion,  $25.  Encloae  photo  along 
with  full  detalla  of  your  experience.  Write 
Post  Office  Box  No.  264,  Hagerstown,  Md. 


Situations  Wanted 


Acoonnting — Yonng  man  aeeks  opportnnlty, 
chain  newapaper  general  atalT,  15  yeara  bnaineaa 
office  training.  Available  September  lat.  B-074, 
Editor  k  Publisher, 


Advertising  Managsr-Solicitor,  35,  wants  hard 
Job  amall  city:  Eaat-South.  One  dally  tripled 
local,  national  linage.  Can  furnish  unquestlotv- 
able  proofa  ‘he'a  producer.’  Now  employed  at 
$50.  Seeks  an  opportunity  at  same  9gure. 
Box  A-n,3S,  Editor  &  Publisher. 


Auditor — 8  years  newspaper  and  8  yearn  public 
accounting  experience  wlshea  position  on  news¬ 
paper  or  magazine.  Box  A-627,  Editor  A  Pub¬ 
lisher. 


Circulation;  Ten  yeara  experience  In  atreet  sales, 
promotion  and  circulation  of  newspapers,  wish 
position  as  circulation  manager  of  a  newspaper 
with  over  twenty  thousand  circulation.  Box 
A-6.3.5,  Editor  A  Pnbllaher. 


Circulation  Manager— Aggresalve,  married,  age 
.34.  wnnta  circulation  management  of  paper  of 
.>10  000.  or  aaslatant  on  larger  paper.  Thoroughly 
versed  In  circulation  aystem,  maintenance  and 
promotion,  afternoon  and  morning  fields.  Seek¬ 
ing  change  to  satisfy  smbittnn  for  sdvsncement. 
If  given  an  opportunity  can  prove  worth.  A-.598, 


Circulation  Manager — Available  now,  metropoli¬ 
tan  or  small  city.  Organize  and  maintain  cir¬ 
culation,  mall,  street  end  dealers,  home  delivery 
a  apeclalty.  Box  A-6.32,  Editor  A  Pnbllaher. 


Circnlatlon  Manager:  Contlnnnns  record  pro¬ 

ducing  new  bnalness  In  highly  competitive  flelds 
over  period  of  twelve  years  as  head  of  dept. 
Age  38.  conaervative,  conatrnctive  and  economi¬ 
cal.  Knowledge  all  phasea  of  circulation  pro¬ 
motion  and  maintenance.  Specialty-carrier  pro- 
motion  and  organization.  Cltlea  over  100.000. 
Highest  references  furnished.  Box  A-619,  Edi¬ 
tor  A  Publisher. 


(Rrenlation  Manager — 14  yeara  experience  In- 
snres  hla  knowledge  of  home  delivery,  atreet 
sales,  news  atanda,  agenta,  etc.  Promotion 
copy  that  sella.  A-007,  Editor  A  Pnbllaher. 


Claisifled  Advertlaing  Manager,  A-1  record  of 
achievement,  seeka  oonneetlon  where  newspaper 
desires  yonng  man  who  hna  surccasfully  bnllt 
cinasifled  for  lending  newspnpera.  Highest  ref¬ 
erence.  Address  Box  A-639,  Editor  A  Publisher. 


ClaatUed  Manager  available  at  once.  Ten  yeara 
experience  on  two  large  metropolitan  news¬ 
papers.  Married,  age  thirty-two.  Want  perma¬ 
nent  connection  with  newapaper  deserving  more 
bnalness.  Thorongh  knowledge  of  classlfled. 
Know  how  to  reduce  expenses  and  increase 
revenue.  Highest  references  as  to  character 
and  ability.  Future  opportunities  more  Im¬ 
portant  than  salary  to  start.  Willing  to  prove 
my  ability  and  share  compensation  accordingly. 
Will  consider  any  locality  of  metropolitan 
nature.  A-624,  Editor  A  Pnblsher. 


Copy  Desk  Man,  available  Sept.  2.  Experlence<l 
on  city,  telegraph,  state,  sporta  and  radio  ropy: 
36  years  old.  sober  and  reliable.  Any  territory. 
Box  A-631,  Jklltor  A  Pnbllaher. 


Correspondent  and  Special  Article  writer,  avail¬ 
able,  this  territory.  Experienced.  M.  O’Keefe, 
Box  162.  Hueneme,  Calif. 


Editor  Forced  to  quit  last  February  by  wife’s 
illness  now  ready  to  work.  Can  do,  because 
he  has  done,  anything  from  police  reporting  to 
general  managing.  Prefers  small  town  daily, 
no  objections  to  weekly.  Willing  to  go  any¬ 
where.  High  references.  Wire  collect  P.  O.  M., 
care  Bell  Syndicate,  63  Park  How,  New  York. 


EMPLOYMENT 


Situationa  Wanted 


Editor — Butineza  Manager — General  Manager, 
Somewhere  in  the  United  States  there  is  a 
piibllBlier  looking  for  someone  to  help  him,  and 
here  la  a  young  man,  35,  married,  with  18  ycar^- 
experience  ready  to  get  to  work.  lie  haa  hail 
experience  as  an  editor,  a  general  manager,  sell¬ 
ing  advertising  and  advertlaing  manager.  He 
left  the  ’'game”  to  make  a  “fortune”  in  stocks, 
etc.  What  a  headache!  All  he  asks  is  a  chance 
to  build  something  for  himself.  Salary,  stock, 
profit  sharing  or  commission  arrangement  la 
okay,  as  long  as  the  opportunity  is  there.  Ex¬ 
perience  Includes  cities  from  25,fX)<>  to  2,lH)0,000 
impulntion  and  there  is  nothing  he  cannot  do 
from  the  business  office  up  through  the  editorial 
room.  He  knows  financing,  purchasing,  credit 
as  well  as  the  mechanics  of  getting  out  an 
attractive  and  circulation  building  publication. 
Box  A-efiO,  lOdItor  A  Publisher. 


Editor-Managing  Editor.  Wide  metropolitan  ex¬ 
perience.  every  editorial  rapacity;  know  Chicago 
and  other  Middle  West  cities  thoroughly;  seek¬ 
ing  new  connection;  Nation’s  best  executives, 
references.  A-593,  Editor  A  Publisher. 


Editorial — Young  woman,  age  23,  desires  posi¬ 
tion  as  reporter  or  feature  writer.  Graduate 
of  Missouri  School  of  Journalism,  with  special 
training  In  feature  writing  and  book  review. 
Is  also  a  competent  stenographer  of  several 
years’  experience.  Address  Frances  Stanley, 
820  West  Broadway,  Sedalla,  Missouri. 


Manager  or  publisber'a  assistant — competent  to 
build  advertising  and  circulation.  Lifetime  ex¬ 
perience.  Understands  every  branch  of  news¬ 
paper  publishing.  Large  or  small  property.  Best 
reference;  age  42.  Box  A-642,  Editor  A  Pub¬ 
lisher. 


Manager  of  newspaper  photo  and  engraving 
plant  wiahea  immediate  connection.  Will  go  any¬ 
where.  Moderate  salary  to  start  with  bonus  or 
conimissloii  if  circumstances  warrant.  Beat  of 
references.  Experienced  practical  workman  as 
well  as  capable  sales  and  office  executive.  Can 
install  complete  new  plant  or  reorganize  an  old 
oae.  Correspondence  confldential.  Address  im¬ 
mediately  Box  A-6M,  Editor  A  Publisher. 


Managing-City  Editor,  12  yeara  experience  met¬ 
ropolitan  and  small  town.  Capable,  thoroughly 
reliable.  Now  employed  in  Washington.  Familiar 
newspaper  biislnesa  throughout.  Wire  or  write 
Box  A-6.34,  Editor  A  Pubiaher. 


Don^t  Stay 
in  a  Rut! 


The  Big  Job  you 
have  always  antici¬ 
pated  may  be  open 
now.  Tell  the  story 
of  your  experience 
and  ability  in  a 
Classified  advertise¬ 
ment.  Editor  &  Pub-* 
lisher  is  read  by  the 
men  who  have  Big 
Jobs  to  offer. 

Classified  Service 

Editor  & 
Publisher 


EMPLOYMENT 


Situationa  Wanted 


Newspaper  Woman,  experienced  on  news,  spe¬ 
cial  aasignmeuta,  interviews  and  column  stuff, 
seeks  connection.  A-622,  Editor  A  Publisher. 


Reporter,  city  or  telegraph  editor.  Near  New 
York.  Metropolitan  and  smaller  city  experience. 
35,  married.  Box  A-641,  Editor  A  Publisher. 


Superintendent  Foreman  of  composing  room 
wnnta  change.  At  preseut  employed.  Experi¬ 
ence  on  beat  dally  newspapers  in  country  and 
all  around  man.  age  33  years,  who  would  be 
valuable  to  a  growing  business  needing  initia¬ 
tive  and  aggressiveness.  Recommended  by 
former  employers.  Address  Box  A-C21,  Editor 
A  Publiaher. 


MECHANICAL 

Equipment  For  Sale 


For  Sale;  24  Page  Scott  Press  locate<l  near  New 
York  City.  Can  be  seen  in  operation.  For  fur¬ 
ther  particulars  write  to  Box  A-6.'16,  care  of 
Editor  A  Publisher. 


Fresiea,  ail  atxes,  Chandler-Price,  Hlllera, 
paper  cutters,  cabinets,  composing  room  sup¬ 
plies.  Collin,  343  Weat  Broadway,  N.  Y.  City. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


MISCELLANEOUS 


Journalistic  Antiques 


A  Collector  is  In  the  market  for  journalistic 
antiques  such  as  autograph  letters  of  former 
editors  In  this  country  or  in  Canada,  dating 
back  even  to  Colonial  times;  Brat  itsuea  of 
well-known  newapapera;  pictures  of  famous 
American  journallsta  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  new8pai>er8  containing  accounts  of  eveata 
of  unusual  Interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publtah- 
ing.  Ix>ok  through  your  old  letter  flies,  tcrap- 
booka,  etc.  Then  let  me  know  what  you  bar* 
ami  what  your  price  la  (must  be  moderate,  but 
for  eaah  If  aceepted).  E-746,  Editor  A 
Publisher, 


Newspaper  File 


New  York  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  ISf’iS;  April  16.  21,  22,  23, 
24.  28,  30,  May  1,  2,  3,  S.  6,  7,  8,  9.  10,  14 
to  28  (Inclusive),  30,  81,  June  1  to  9  (Inclu¬ 
sive).  Muat  be  In  good  condition,  untorn  snd 
complete.  EMltor  A  Publlaber. 


NEWSPAPER 

Problems  in  appraisements  and 
consolidations  are  invited.  Prop¬ 
erties  bought  and  sold  through 
confidential  negotiations.  Prompt 
personal  service.  Yon  may 
write  ns  in  the  fullest  confidence. 

Service  in  the  South 

HARWELL  0  BUGGY.  Inc. 

Newspaper  Brokers 

Comer  Bldg.  Birmingham,  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 
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By  MARLEN  PEW 


jVEVVSPAPER  readers  of  the  mid- 
west  have  recently  been  thrilled  by 
a  detective  romance  in  real-life,  with  a 
young  Kansas  City  reporter  in  the  role 
of  Sherlock  Holmes  and  good  old  Gene 
Howe,  editor  of  the  Amarillo  (Tex.) 
Globe  and  News,  as  the  faithful  Dr. 
Watson.  The  reporter  is  A.  B.  Macdon¬ 
ald  of  the  staff  of  Kans'is  City  Star. 
By  simple,  skillful  deduction,  sup¬ 
ported  by  the  cool  nerve  of  the  reporter, 
these  men  unmasked  a  diabolical  villain, 
solved  a  “perfect  crime’’  after  all  local 
authorities  had  admitted  utter  bafflement, 
and  made  a  county  prosecutor  and  a  town 
police  department  look  dumb  and  silly 
before  the  populace.  It  was  a  classic  bit 
of  newspaper  work  and  deserves  a  per¬ 
manent  place  among  the  choicest  archives 
of  the  craft.  I  am  taking  the  facts,  more 
in  detail  than  they  have  heretofore  been 
reported,  from  Mr.  ^facdonald’s  “own 
story”  in  the  Kansas  City  Star. 

*  *  * 

A  D.  PAYNE  was  a  highly  respected 
and  fairly  prosperous  lawyer  of 
Amarillo.  He  had  Ireen  a  college  gradu¬ 
ate,  school  teacher  and  city  high  school 
principal.  Once  he  took  a  correspond¬ 
ence  ■  course  in  criminology.  As  a  mem- 
Irer  of  the  bar,  he  had  defended  numer¬ 
ous  criminals.  Payne,  his  wife  and  three 
children  lived  in  comfort  in  a  pleasant 
residential  district.  The  couple  seemed 
on  the  best  of  terms  and  frequently  were 
seen  walking  hand  in  hand,  through  the 
streets.  On  June  27  lawyer  Payne  went 
to  his  office,  some  miles  distant  from  the 
home,  at  the  usual  time  in  the  morning 
and  busied  himself  with  his  practice, 
while  Mrs.  Payne  and  one  of  the  chil¬ 
dren,  during  the  forenoon,  took  the  fam¬ 
ily  car  and  went  for  a  spin  along  a 
country  road.  The  woman  had  not 
driven  far  when,  with  a  terrific  blast, 
the  car  exploded.  Mrs.  Payne  was  killed 
and  the  child  was  badly  hurt.  The  car 
was  torn  to  bits.  An  investigation  re¬ 
vealed  that  the  explosion  was  ca'used  by 
a  charge  of  dynamite  which  had  been 
concealed  in  the  car.  I.,awyer  Payne  ex¬ 
hibited  intense  grief,  offered  $5,000  re¬ 
ward  to  anyone  who  would  solve  the 
mystery  and  the  police  and  newspaper 
men  went  to  work  on  one  of  the  strang¬ 
est  my.steries  the  state  had  ever  known. 

*  *  * 

Editor  HOWE  and  his  staff,  the 
prosecutor  and  police  officials  and 
some  citizens  sought  to  unravel  the  mys¬ 
tery  and  after  a  month’s  investigation 
confessed  complete  frustration.  All  be¬ 
lieved  Lawyer  Payne  was  sincere  in  his 
story  of  complete  ignorance  of  any 
enemy  or  reason  to  account  for  the 
ghastly  crime.  Insurance  detectives 
came  to  Amarillo  to  report  on  the  case, 
because  the  lives  of  Mrs.  Payne  and  the 
children  were  covered  by  policies,  on 
which  Payne  was  beneficiary,  but  soon 
left  town  saying  the  mystery  was  beyond 
their  power  to  solve.  Howe  offered  a 
reward  of  $500,  and  one  day  wrote  an 
editorial  paragraph,  half  in  jest,  saying 
he  thought  of  having  himself  apjwinted 
deputy  sheriff  to  give  his  whole  time  to 
the  murder  riddle.  This  reference 
brought  Payne  to  the  editor’s  office  on  an 
Unexpected  visit. 

*  *  « 

"P  AYNE  thanked  Gene  Howe  for  his 
•*-  interest.  He  spoke  of  his  “dear 
wife.”  He  tendered  assistance  and 
made  public  his  offer  of  $5,000  reward. 
Nothing  which  he  said  caused  Howe  to 
change  his  opinion,  but  his  manner  did 
not  ring  true.  He  seemed  unnatural. 
After  Payne  left,  Howe  sat  thinking 
long  of  the  man,  wondering  whether 
it  was  possible  that  a  fiend  was  con¬ 
cealed  behind  that  rather  agreeable  ex¬ 
terior.  Perhaps  Payne  had  protested 
too  much.  Howe’s  doubts  impelled  him 


to  communicate  with  the  editors  of 
Kansas  City  Star,  George  Longan  and 
Roy  Roberts,  experienced  newspaper 
men  and  old  friends.  Howe  asked  them 
to  send  a  skilled  reporter  to  work  on 
the  case. 

On  August  2  Macdonald,  clear-eyed, 
alert,  direct-mannered,  unafraid,  stepped 
off  the  evening  train.  For  hours  the 
two  newspaper  men  went  over  the  facts. 
Macdonald  read  the  stuff  that  had  been 
published  locally.  Howe  told  him : 
“I  have  no  reason  to  say  this,  but  some¬ 
times  I  think  Payne  killed  his  wife  and 
then,  again,  I  feel  he  did  not.  The 
authorities  have  the  same  feeling,  but 
90  per  cent  of  the  people  of  this  city 
suspect  Payne.  There  is  not  a  shred  of 
proof.”  Macdonald  said :  “Well,  there 
is  no  doubt  that  Mrs.  Payne  was 
murdered.  There  must  have  been  a 
motive.  Who  wanted  her  out  of  the 
way?  Who  would  benefit?”  Howe  re¬ 
lated  that  Payne  had  carried  heavy 
insurance  on  the  lives  of  his  wife  and 
three  children.  Double  indemnity  was 
offered  in  case  of  death  by  accident. 
This  might  be  a  motive,  but  Macdonald 
says  he  did  not  then  believe  the  financial 
urge  sufficient. 

“There  may  l)e  a  woman  in  the  case,” 
he  suggested,  but  to  Howe  this  _  seemed 
absurd.  A  month  of  investigation  had 
revealed  no  such  clue  and  all  the 
neighbors  recalled  Payne’s  attitude  of 
love  toward  his  wife.  “Well,  let’s  go 
and  see  Payne  and  get  down  to  cases,” 
Macdonald  suggested. 

*  «  * 

PAYNE  received  them  cordially. 

Macdonald  first  noted  the  man’s 
nervous  tension,  fidgeting  and  pulling  at 
his  cheeks  and  chin.  “I  thought  there 
was  a  cruel  nature  behind  that  leathery 
face,”  the  reporter  now  recounts.  “I 
never  for  an  instant  believed  he  was 
innocent  after  I  laid  eyes  on  him.” 
Payne  had  ready  answers  to  all  ques¬ 
tions.  He  referred  rather  too  often  to 
his  “dear  wife.”  His  oldest  daughter, 
aged  14,  came  into  the  room,  looking 
frightened,  Macdonald  thought.  Last 
March  Mrs.  Payne  had  opened  a  closet 
door  and  a  shot-gun  exploded,  wound¬ 
ing  her  in  the  hand.  Payne  spent  an 
hour  explaining  this  incident,  holding 
that  the  gun  had  been  jarred  off  a  shelf. 
The  reporter  got  the  notion  that  it  had 
been  a  trap.  Near  noon  Payne’s  younger 
daughter,  Bobbie  Jean,  came  home 
from  Sunday  school  and  Macdonald  en¬ 
gaged  her  in  conversation.  She  was 
telling  about  the  events  of  the  fatal 
morning  when  her  father  abruptly 
stopped  her,  saying,  “Why,  no,  honey, 
it  didn’t  happen  that  way ;  don’t  you 
remember,  it  was  this  way”  and  there¬ 
after  led  her  recital.  Macdonald  thought 
the  man  had  coached  these  children  and 
that  both  realized  and  regretted  that 
they  were  telling  falsehoods.  The  girl 
once  burst  into  tears  as  she  went  along 
agreeing  with  everything  her  father  said. 
Macdonald  recognized  the  unnaturalness 
of  this  situation.  Some  instinct,  born  of 
newspaper  experience,  whispered  to  him 
that  Payne  was  cleverly  covering  up  and 
that  there  was  a  strange  woman  in  the 
background.  When  the  men  were  alone 
Macdonald,  straight  out,  asked:  “Mr, 
Payne,  have  you  been  enamored  of 
another  woman?” 

“No,”  he  replied,  “I  was  never  untrue 
to  my  dear  wife  in  deed,  or  even  in 
thought.” 

Then  the  reporter  asked  the  lawyer  to 
give  him  a  list  of  the  stenographers  who 
had  worked  in  his  office.  The  lawyer  re¬ 
membered  three.  The  first  was  Vera 
Holcomb.  He  had  lost  track  of  her. 
The  next  was  Verona  Thompson.  “I 
let  her  out  last  December,”  he  said. 
“She  is  24  or  25  years  old,  just  an  ordi¬ 


nary-looking  woman ;  no  man  would  ever 
get  sweet  on  her.”  Then  he  told  about 
another  girl.  Miss  Bush,  red-headed, 
pretty  and  full  of  pep.  “You  might  see 
her,”  he  remarked,  furnishing  the  ad¬ 
dress. 

*  *  m 

TJ^HEN  the  newspapermen  left  the 
^  ho'use  they  agreed  that  Payne’s  ac¬ 
tions  were  strange.  The  children  had 
been  coached.  It  was  odd  that  he  had 
tried  to  direct  attention  to  Miss  Bush, 
while  diverting  attention  from  Miss 
Thompson.  The  newspapermen  went  to 
Miss  Bush’s  home.  Macdonald  asked 
this  vivacious  girl  if  she  had  ever  heard 
there  was  something  between  the  lawyer 
and  Verona  Thompson.  “Yes,”  she 
answered,  “there  was  talk  in  the  office 
that  he  was  sweet  on  her.  They  went 
out  to  lunch  together.”  In  pursuit  of 
Miss  Thompson  the  reporter  and  editor 
located  a  man  who  had  seen  Payne  en¬ 
ter  the  Thompson  house,  prior  to  the 
death  of  Mrs.  Payne.  He  also  knew  that 
Payne  had  taken  Verona  on  automobile 
trips,  to  nearby  towns.  The  trail  was 
getting  hot.  Verona  had  moved,  but 
Howe  and  Macdonald  traced  her  to  an 
apartment  house.  “I  am  Gene  Howe 
and  this  is  Mr.  Macdonald,”  said  the 
editor.  Verona  invited  them  in.  Mac¬ 
donald  noted  that  she  was  very  serious 
and  inclined  to  let  them  lead  on  the  talk. 
She  also  was  pretty.  This  was  the 
woman  Payne  had  taken  care  to  describe 
as  unattractive.  Without  hesitation  Mac¬ 
donald  shot  out  this  question:  “Verona, 
tell  me,  how  many  times  has  Payne  taken 
you  out  to  lunch?” 

“Many  times,  but  there  was  always  an¬ 
other  girl  along,”  she  said. 

“And  you  have  been  out  in  the  Pan¬ 
handle  (adjacent  country)  with  him  how 
many  times?” 

“Yes,  I’ve  been  to  Panhandle  with 
him.” 

The  reporter  named  a  number  of 
towns,  off  hand  and  stabbing  in  the 
dark,  and  Miss  Thompson  admitted  she 
had  visited  the  places  with  Payne,  but 
claimed  he  was  on  business  and  she  ac¬ 
companied  as  stenographer. 

“Give  me  the  names  of  the  hotels  you 
stopped  at,”  the  reporter  demanded. 

“Oh,  we  didn’t  do  anything  like  that,” 
was  the  reply. 

She  then  blurted — “Do  you  think  he 
killed  her?” 

Macdonald  replied  briskly,  “Yes,  I 
think  so.”  He  then  advised  her  to  tell 
the  truth  to  the  police  when  they  came  to 
see  her. 

Verona  was  visibly  shaken  and  when 
Howe  and  Macdonald  reached  the  street 
they  felt  they  had  located  the  woman  in 
the  case.  I-ater  Verona  said  she  had 
promised  her.self  and  Payne  never  to  tell. 
She  could  not  explain  why  she  had  made 
the  damning  admissions. 

*  ♦  * 


IT  OWE  and  Macdonald  went  to  police 
TT  headquarters  and  reported  their  find¬ 
ings.  They  found  the  sheriff,  police  chief 
and  prosecutor  incredulous.  The  latter 
agreed,  however,  to  bring  the  Thompson 
woman  in  for  a  talk  the  next  day.  The 
district  attorney,  according  to  Macdonald, 
remarked,  “there  probably  isn’t  anything 
to  it.”  The  following  day  Howe  and 
Macdonald  went  to  hear  the  authorities 
question  Verona,  but  the  police  chief 
said:  “We  have  decided  to  leave  her 
alone.  The  fact  that  Payne  had  lunch 
with  her  means  nothing.  Anyhow,  we 
are  not  going  to  try  this  case  in  the 
newspapers.  You  have  no  proof  that 
Payne  killed  his  wife.  He  is  a  lawyer 
and  knows  his  rights.” 

The  jealousy  of  the  officials,  Macdonald 
says,  was  apparent.  He  and  Howe  re¬ 
turned  to  the  Globe  office  to  talk  things 
over. 

“Isn’t  there  an  official  in  this  town  big 
and  fair  enough  to  question  this  girl 
and  lead  up  to  Payne,”  Macdonald  asked. 

“Yes,  there  is,”  exclaimed  Howe,  “and 
one  we  can  depend  on.  Mayor  Ernest 
Thompson  will  see  through  this  damnable 
situation  and  do  something.”  He  tele¬ 
phoned  to  the  mayor.  That  individual,  a 
bristling  business  man,  with  important 
local  commercial  interests,  appeared  at 
the  office  in  about  15  minutes.  'The  news¬ 
papermen  related  what  had  happened. 
Mayor  Thompson’s  eyes  were  snapping. 
Incisively  he  said :  “Gentlemen,  this  calls 


for  action.  My  God,  you  have  evic 
enough  to  convict  Payne.  What  do  yo7 
want  me  to  do?” 

“Bring  her  to  the  police  station,  ha« 
her  make  a  written  statement  and  siga  jt 
in  the  presence  of  witnesses  and 
bring  in  Payne  and  confront  him  with 
her  confession,  which  makes  him  out  i 
liar.  They  all  confess,  when  caught" 


A  FEW  minutes  later  the  newspapaw 
men  were  accompanying  the  nayor 
to  police  headquarters,  whither  the  sheri£  I 
district  attorney  and  a  skilled  stenof., 
rapher  had  been  summoned.  The  maya 
ordered  a  detective  to  bring  Veroia 
into  the  office  within  ten  minutes.  H* 
did  so.  Immediately  she  started  to 
a  long  confession  of  a  love  affair  wiUi 
Payne.  While  she  was  talking  the  mayor 
called  in  a  policeman,  an  old  persovi 
friend.  “John,”  he  said,  “go  out  and  get 
Payne,  at  his  office  or  home.  Bring  him 
here,  search  him,  take  everything  off  of 
him,  throw  him  into  the  ‘tank’  (jail  dun¬ 
geon)  and  let  me  examine  his  stuff.  Sm 
nothing  to  anyone.”  Payne  was  pickw 
up  at  his  office.  Among  the  papers  found 
in  his  hat  were  two  letters  addressed  to 
Gene  Howe’s  newspapers,  stamp^  anC 
ready  for  mailing.  !^th  were  scrawhi, 
notes,  written  in  disguised  hand  by  Payn^ 
purporting  to  be  from  a  burglar  who 
wished  to  confess  he  had  put  sticks  of 
dynamite  into  the  Payne  automobile,  mis¬ 
taking  the  car  for  his  own.  It  vtas  i 
transparent  attempt  to  explain  the  miss¬ 
ing  element  in  Payne’s  defense.  An¬ 
other  document  was  a  statement  whidi 
the  attorney  had  prepared  for  the  dis¬ 
trict  attorney,  sheriff  and  detectives  to 
sign,  to  exonerate  him  and  silence  gossifk 


A  FTER  Verona  had  told  her  story  \ 
Payne  was  suddenly  brought  from  w  I 
dungeon  to  the  glare  of  a  well-lighted  | 
rf>oni.  There  stood  the  public  officak 
in  a  row,  each  with  an  ugly  look  upon 
his  face.  Verona  sat  at  a  desk,  with 
a  curious  sneer  on  her  countenance.  The 
lawyer  became  convulsed  with  fear  and 
shame.  He  knew  he  had  been  found 
out,  that  the  girl  had  betrayed  him.  He 
was  on  the  point  of  making  a  full  con¬ 
fession,  then  and  there,  that  he  had 
planted  a  dynamite  time-bomb  in  his  car 
and  induced  his  wife  and  child  to  takes 
ride.  He  wanted  the  insurance  and  be 
free  to  marry  Verona.  However,  news 
that  Payne  had  been  arrested  had  spreid 
around  town  and  a  menacing  crowd  had 
begun  to  assemble.  A  lynching  was 
feared.  Mayor  Thompson  ordered  PayM 
removed  by  a  rear  door  and  rushed  to 
jail  in  an  adjoining  town.  There,  that 
night,  the  wretch  started  his  confessio# 
and  continued  to  write  for  20  hours,  us¬ 
ing  54  pages  of  legal  cap  paper  to  tdl 
the  shameless  story  of  his  betrayal  and 
crime.  In  truth,  he  had  made  sevOT 
unsuccessful  attempts  to  murder  his  wife, 
meantime  calling  her  “dear,”  and  osten¬ 
tatiously  walking  the  streets  with  her 
hand  in  his.  He  had  planned  the  “pw* 
feet  crime.”  After  he  had  confess^ 
Payne  asked  to  be  executed  immediately. 
His  brother  came  on  the  scene  and,  on 
the  theory  that  the  lawyer  is  insane,  pro¬ 
ceeded  to  make  a  legal  fight. 

♦  ♦  ♦ 

Reporters  everywhere  should 
study  this  case.  It  has  some  signp-J 
cant  and  helpful  aspects.  May  I  mentwij; 
a  few  which  occur  to  me:  A  man  coni-  j 
ing  in  with  fresh  eyes  to  work  on  *  ; 
tired  situation  like  the  Payne  mysteiyj; 
on  August  2  always  has  an  advantaj^ii 
Mr.  Howe  was  wise  to  call  for  ; 

aid.  Mr.  Macdonald’s  direct  methwlljj 
were  effective  throughout.  Notice  how  I 
he  tackled  the  case  at  the  vital  pointfc;| 
without  hesitation.  He  had  plenty  of 
nerve,  and  of  course  he  came  i 

office  where  courage  is  fostered.  Mac-li 
donald’s  deductions  were  simple  and  rei-l 
sonable.  A  dull-minded  cop  or  time-i] 
serving  detective  make  no  ^ 

human  behavior  and  the  little  slips  whicw| 
Payne  made  would  not  have  attractfflj 
their  attention,  such  as  his  excessive  pt» 
testation  of  affection  for  his  wife,  coaw 
ing  the  children  and  sly  attempt  to  div^ 
attention  from  Verona  by  declaring  Iw 
unattractive.  The  case  refreshes  f^ 
in  the  power  of  the  newspaper  and  pn* 
in  the  reportorial  art.  Finally,  there  n 
no  “perfect  crime.” 


